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HOT SPOTS 




18 Rock' In Tlie Silver Screen 
Jack Black shakes up 
movie theaters with his hit 
Paramount Pictures film. 
"School of Rock." 




43 A Shock li h,,,. 
Toby Keith introduces some 
Interesting personalities on 
his fourth DreamWorks 
album. "Shock'nY'all." 



78 Looking Into An Idol 
As his album hits stores. Clay 
Aiken reveals what it's like to 
be an American Idol. 



Jay-Z Inc. 

Executive Suite Is His New Stage 

BY RASHAUN HALL developing new artists through his 

Roc-a-Felia label, continuing to 

For Jay-Z, the end is just the expand his two clothing lines, gel- 
beginning, ting involved with movies and 

The rapper/mogul has decided to working on his philanthropic 

retire as a recording artist after 10 endeavors. 

years and more than 18 million "In the beginning, my plan was to 

albums sold. only make one album, but then the 

"1 always had the dream of mov- business kicked in, and we got a co- 

ing over to the business side, " Jay- venture deal with Def Jam. I was the 

Z .says in an exclusive interview with only artist W'e had, so in order to do 

Billboard. that, I had to keep recording." 

That means turning his focus to (Continued on page 77) 



A Yearning 
For More 
Meaning 

Christian Music 
Gaining Listeners 

BY DEBORAH EVANS PRICE 



.N.ASHVILLE— Tapping 
hunjjer for po.sitive mc> 
safit'.s In difficult timts 
Christian artists are ap 
ptaliiifj U) a griiwiiifi 
ininiher iil pciipli; out- 
side of their traditional 
audience. 

The trend is rellecteJ 
in an important banmuii 1. 
niainstreani radio, which clo>e 
I'ollou's the tastes of its listener; 

"The events of the last coupli 
of years have made people more 
open to spiritual things and 
trying to find answers." says 
.Stacie Orrieo. a Christian 
artist who has made inroads 
on the pop charts. 

(Continued on page 76) 

Stacie Orrko: Her universal 
messages are helping propel 
her stardom. 




Album Sales Uptick 
Notches A Fifth Week 



BY ED CHRISTMAN 
and GEOFF MAYHELD 

NEW YORK— With sales up for the 
fifth consecutive week over la.st year's 
numbers — an unprecedented event 
since 2001 — industry c.vecutives are 
optimistic about the u|Koming holi- 
day selling sea.son. 

During this five-week streak, the 
gap in album sales from 2002 year-to- 
date fell to 6.8% from 8.5%. 

What's more, .sales are expected to 
be up again next week, thanks to the 



strength of ".American Idol" second- 
.sea.son runner-up Clay .Aiken's "Mea- 
sure of a Man " album, which is likely 
to tally 650.000-700,000 uniU in its 
debut week. 

BUOYANT MARKET 

Merchants don't expect a down 
week year-on-year until the la.st week 
in October, when they come up agaiast 
Eminem's "Eight Mile" numbers from 
last year. 

Tower Records chairman emeritus 
(Continued on page 77) 



i Two Take The Rail 



BY BRIAN CARRirV 
and MEUNDA NEWMAN 



A lot of horses are now in 
the race, but Apple's iTunes 
.ind Roxio's Napster are 
expected to take the early 
lead in the \Vindows-ba.sed 
download market. 

U.S. Bancorp 
Piper Jaffray ana- ' 
lyst Gene Munster be- 
ji lieves the new Napster 2.0 sen'- 
■ ice from Roxio will have a bigger 
piece of the market. 



Munster estimates that the 
iTunes for Windows will con- 
trol roughly 20% of the I'C 
market, selling about 400,000 
tracks per week. 

But he predicts the Napster 
ser\'ice will earn a share, 
selling more than a half-mil- 
lion tracks per week. (Mun- 
ster follows Roxio. a pub- 
" ' lically traded company.) 
Munster figures Windows 
consumers on average will buy 2 mil- 
lion songs per week through digital 
(Conlinued on page 62) 
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A L GREEN 
I Can't Stop 

One of America's greatest singers has returned to his Memphis 
roots to create a revelatory soul experience! Reuniting with 
producer Willie Mitchell and much oF the old supporting cast For 
the first time in ower two decades, the result is \ i new 
and original soul gems. 
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WHATS WRONG 

WITH THISl 



PICTURE? 
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WHAT'S WRONG WITH THIS PICTURE? 

Unmistakable. Incomparable. Peerless. These words 
only begin to describe Van Morrison's status among 
musicians, critics and fans alike. His Blue Note 
debut features II NEW Van originals which, like his 
career, deftly incorporate blues. Jazz and soul around 
the philosopher-poet musings of a master songwriter. 



Cassandra Wilson 

V, I. .\ .\l O Li K E U 




The Grammy-winning vocalist returns to her distinctive 
intersection of jazz, blues, soul and folk. The album features 
a slew of powerful originats plus a collection of her trademark 
interpretations of diverse tunes from the likes of Abbey Lincoln. 

Muddy Waters. Willie Nelson and Bob Dylan. f 



mi NOTE RECORDS: REAL GOOD. JIUSIC. 



To listen to tunes, gel mare Inrormatlon and check tour dates on these . '"^ . • il^T^ O''^ - 
nd other great li\uv Nule artlstft vlsU 1 e 
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Clm:kL-ri-N-Bfui 



ALISON KRAUSS + UNION STATION Live 



SOUNDTRACK Marlm Scoiseit Pfgsenli Iht Best Of TTie Btues 



MICHAEL W- SMITH The Seconil Decade: 1993 2003 



ALAN JACKSOH Gf ealesi Hni Vo!u»t II Jnd Swie Other SRrft 



Voy<i[ |ei 



SOUNDTRACK TIil- Figliliiiii T«tnpliilioi 



THE EARLY NOVEMBER Tlie Rooms Too Cold 



SEVENDUST 



SOUNDTRACK 



LUIS MIGUEL 



Cliii:kc[i'N'Becr 



SEAN PAUL 



Diitty Rock 



The f ighttnii Temptalio 



VARIOUS ARTISTS 



lb«a 




ELVIS PRESLEY 



Hey Vfl' (Radio MiKi 



LUrS MIGUEL 



3 DOORS DOWN 



Heie Without You 



So Far Away 



I".' I ' H II 

BEYONCt FEATURING SEAN PAUL Bab> Boy 



LUDACRIS FEATURING SHAWNNA Sland Up 



BEYONCE FEATURING SEAN PAUL B«b» Boy 




RENEE FLEMING 


Bv Reauesi 


YO YO MA 


OhcHiado BtA7il 


ELVIS COSTELLO 


Nonh 


NORAH JONES 


Come Away With Me 


1 SOUNDTRACK 


The Cheetah Giils lEPI 


1 MANNHEIM STEAMROLLER Halloween 
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Top of the News 

7 Alanis Mork«ttg m6 musifal 
friends call for the removal of the 
deputy secretary of the interior. 

8 An equity researcli firm 
report recommends Itiat Clear 
Cliannel Communications sell its 
concert division. 

Music 

1 7 Thf Bjat: In a RIUhnMit 
exclusive, Tori Amos explains why 
she founded her own artist- 
services company. 
ll> Movii-^ & Minlr: laric 
Black injects the right emotional 
vigor into his latest movie. 
"School of Rock." 
2 1 The Classical Score: The 
Gramophone Awards rethink 
their approach. 

24 Touring: ATP Pacific 2003 
stays above water by taking its 
party to the Queen Mary 
ship/restaurant/hotel. 
Ifi R&R- I nnn'^ <jlf-titl>t1 
debut finally sees the light of day 
on the Bad Boy label. 
28 Beats & Rhymes: The 
Roots hold jam sessions as inspl- 




If 

I 17 



ration for their forthcoming Gef- 
fcn album, "Tipping Point." 
10 latin Nntat Thp fnlnmhia 
en Concierto: Andres Cepeda y 
Amigos event gives props to 
Colombian music. 
41 B«at Box: Ttiunderpuss' 
Chris Cox and Barry Harris 
decide to split after six 
successful years. 
43 Country: Some interesting 
characters make an appearance 
on Toby Keith's fourth Dream- 
Works album, "Shock'nY'AII." 
50 Songwriters & Publishers: 
Henry Heritage Music revives the 
catalog of the late John Willie 
"Shifty" Henry. 

SO Studio IVIonltor The Prn 
Tools HD Accel PCI exhibit draws 




the biggest crowd at the 115th 
Audio Engineering Society 
Convention. 

Retail 

SI Tlip rcvivi>it RMfi f lj«irt it 
bundling DVDs with CDs under 
Its RCA Red Seal/Legendary 
Vision brand. 

.■»2 The Indiet: New Orleans' 
Preservation Hall venue starts its 
own |'a22 label. 

53 Retail Track: Universal 
Music & Video Distribution sheds 
employees and reduces the size 
of its branch offices. 

54 Home Video: PSVRatings 
grades the frequency of profanity, 
sex and violence on home video 
titles. 



Global 

57 Richard Wagner's composi - 
tions are reinterpreted in a vari- 
ety of musical genres. 

59 Global Pulse: The inclusion 
of previously unreleased tracks 
on a compilation of songs by the 
late lacques Brel creates tension. 

Programming 

<i3 Tunwt in — Ratlin- Fdimn 

Media Research shows that in-car 
radio iistenership has grown. 

Features 

2S Roxtrnre 

46 Billboard Picks 

48 The Bl lihnarri BarkRgat 

48 Fiff irtive Tiimtahlf 

58 Hits nf the WnHd 
fil flassifieds 

«5 Charts 
«i5 Chart Boat 
ftS Market Watch 
78 lattWnrH 



QUOTE OF THE WEEK 
6 i never inet a critic (and) 
didn't think I couldn't 
kick his ass.9 




TOBY KEtlH 
P«K«3 
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Experience the lo''' Anniversary ( 

Wine & M u s i c 



Gala celebrating the 

• • Aficionado Dinner 

* In Aid of the T.J. Martell Foundation 
for Leukemia, Cancer if 

AIDS Research 




• 9 DAXIELEi-TERRYELLlS • 

request the honor ofyoiir presence in celebrating the Wine if Music 
^ Aficionjdo Dinner on this lo''' year milestone. % 



The champagne reception is hosted by Mumm if will be followed by an 
BfiMttfi^iM exceptional culinary experience. Didier Virot. proprietor ofAix will be 

^^^^^^^W preparing five courses, each accompanied by carefidly selected wines from A 
^^^^^^r Erance, California, Australia if beyond % ^ a ^ .^fl 

^^^^V This year's outslandingwines are represented by the vineyards oj Ikringcr. 

^^^^m Elora Springy, if Steele Wiiies from (lalifornia.We have special surprises ^^^F A 

^^^V fhtm Chateau Reigiiaci^DroMnfnm Erancecr Cellars Puig if Roca ^^^F 

^^^m from Spain/TheGratefid Palate is once again representing Austratut. ^^^w ^^^^k 

Ivllawing tradition, we an honored that our winemakers will attend. ^^^^ ^^^^^H 

W M • ^^^^^ 

V Our extraordinary evening is rounded out by a spirited live auction ^^^^ ^^^^^^^^H 

m as well as a silent auction offering unique treasures, travel if ^^^^r ^^^^^^^^^^k 

' extravagant prizes. It is a privilege to have Jamie Ritchie. ^^^^r ^^^^^^^^^^^H 

Wine Director of Sotheby's New York if Managing ^^^^r ^^^^^^^^^^^^^B 
Director of Sotheby's Chicago as our auctioneer % ^^^^r ^^^^^^^^^^^^^^^k 

If you haven't experienced this excitingevent # ^^^^^ ^^^^^^^^^^^^^^^^H 
remember. </ i6/toWe'i/ji;c of ^^^^^r ^^^^^^^^^^^^^^^^^^^^^k 

■ a prerequisite. ^^^^^^r^^^^^^^^^^^^^^^^^^^^^^^^k 

■ '^'e ^^^^^^ ^^^^^^^^^^^^^^^^^^^^^^^^^^^H 

the for the ^^^^^^ ^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^k 



niack Tie 



'Where wine people who love music rub shoulders with music people who love wine" 



Si'^o. per person Thursday; the Sixth of Xui'ember, Two Thousand if Three The Pratt Mansions i02~ Eifth Ave. at S4"' St. . NTC 
Contact Diane Baker 2/J.7J7. /J_j6 or email DianeB7816@aol.com www.tjmartellfoundation.org www.aficionadocellars.com 
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Qint Eastwood 
will give 
keynote at 
Hollywood 
Reporter/ 
Billboard confab 




U pftpnf 




Arif Mardin 
addresses an 
AES coming 
to terms 
with new 
technology 




Alatlis Morissette: A letter on her Web 
declares that the government official \ 
oversees the national parks is 'working 
hard to help oil companies flourish.' M 



UMGToTrim 
Global Staff By 800 



A Rillhoard staff report. 

Universal Music Group's latest 
round of steep job cuts is yel anoth- 
er attempt to bridge the gap between 
a shrinl<ing brick-and-mortar uni- 
verse and a still-devel- 
oping online world rife 
with piracy, according 
to its chief executive. 

If the business does 
not mature quickly, fur- 
ther staff reductions arc 
possible. CKO Doug Mor- 
ris acknowledged in an 
inteA'iew with Billboard. 

"II depends on how 
fast the electronic market 
gains traction and how 
fast the CD market con- 
tinues to erode. " Morris 
says. "If jonel doesn't 
gain traction and the 
other erodes faster, we'll 
keep trimming, because you have to 
run a company that way." 

In a memo issued Oct. 16 to IIMG 
employees. Morris also tied the new 
wave of layoffs to '"widespread illegal 
Internet and physical piracy." 

Morris tells Billboard that the cuLs 
have been made "to reduce costs while 




MORRIS: MORE CUTS 
ARE POSSIBLE 



there's a downturn in .sales." 

The company anticipates savings of 
more than $20U million as a result of 
the manpower reductions. 

In total. 800 jobs are expected to he 
slashed in all its divisions worldwide. 

The layoffs, which 
commenced Oct. 16 and 
will continue through 
early 2004. will affect 
190 IIMG staffers in 
North America and 610 
internationally. 

The new round of 
cuts was made known 
six weeks after UMG an- 
nounced its JumpStart 
program, which steeply 
reduces the wholesale 
price of its front-line 
product. 

Morris says the layoffs 
are in no way tied to 
JumpStart. 
"1 feel we're in this transition 
between the brick-and-mortar jworldj. 
which I don'l think is going away, and 
the building of a completely new busi- 
ness, which is the sale of music elec- 
tronically, " he says. 
"I believe this is a blip in between 
(Continued on page 75) 



Artists 



50 Cent 
Tops 
'World' 



BY CORDON MASSON 

MONTE CARLO— IiilcrscoiH." artist 50 
Cent swept all five of the categories in 
which he was nominated at this year's 
World Music .Awards. 

Held Oct. 12 in the principality's 
Sporting Club, the ewnt v\'as recorded 
for transmission later this month to 160 
countries via such broadcasters as 
Warner Bros. Tribune Stations in the 
U.S., Five in the U.K. and NHK in Japan. 

The show is e.xpected to draw an esti- 
mated 1 billion viewers. 

Celebrating its 1.5th year, the event 




was twice postponed because organiz- 
ers did not want to risk artist cancella- 
tions as a result of the war in Iraq. 

"The World Music Awards continue 
to be the only awards show to recog- 
tCanlinued on vagu 761 



Merger Race Heats Up 



BY GORDON MASSON 

l.(.)M)(_)N— Merger talk is heating 
up. with the companies involved 
aware tliat Uiey may end up in a race 
to win rcgulaton,' approval. 

With Bertelsmann chairman 
Gunter Thielen admitting that B.MG 
is in di.scassions with EMI. Warner 
and Sony, analysts arc certain lhat 
some sort of merger or takeover pro- 
jTOsal is imminent. 

"We've been thinking it's been im- 
minent all year." Sanford C. Bernstein 
analyst Michael Nathanson says. "NA 
the majors, bar Vivendi, know that 
the\' need to gel bigger." 

But Nalliai^son doubts lhat regula- 
toR would lolerate two .such mergers. 
"EMI has the inside track on Warner, 
but I d also expect BMC and Sony to 



trv" to get together tcJO. " he adds, 

.Mlhough European indies trade 
body Impala has reiterated its stance 
against any merger between the 
majors, senior indie executives pri- 
vately tell Biillxiard lliat they liaw no 
real objection to consolidation. "The 
industn." needs it." one says. ".\s long 
as tliey actually consult the indies this 
lime uruunU. 1 U<)[i"t see any pr<»blt;m."" 
Meanwhile, insiders al EMI are 
laughing off reports, albeit nen'ously. 
lhat former EMI Music president/ 
CEO Jim Fifield has been in talks with 
private equity groups Heniiira and BC 
Partners about a po.ssible takeover bid 
for the major. 

Fifield was " asked to leave" EMI 
in 1998. But news of his supposed 
inlerest biHisted EMI's share price 
Oct. 15 to a six-month high of 



180.75 pence ($3.04). 

Fifield could not be reached for 
comment, Permira did not return 
Gills and a spokesperson for BC Part- 
ners had "no comment " on the slon,'. 

Another entrepreneur with high 
hopes for EMI's futurewilue is Dutch- 
man John de .Mol, creator of the " Big 
Brother"' reality-TV series, w"hose 
Talpa Capital inwsUiienl vx-hicle has 
acquired a .'!,7'!(> stake in EMI and is 
reportedly keen to increase that. 

.An Oct. 13 .New York Times article 
questioned the future of Warner 
Music Group chaimian Roger .Ames. 

The article suggested that bad 
bl(Hid belween Ames and EMI chief 
executive Alain I.en' — stretching 
back to when both worked at Poly- 
Gram — could adversely affect ;\mes' 
post if EMI acquired WMG. 
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Ujifronti 

Eastwood 
To Keynote 
Film Confab 



LOS ANGELES— Clint Eastwood 
lias btcii cast in a leading role at The 
HollwcKjd Reporter/Billboard Film 
iS TV Music Confcrcnte. 

The legendao' actor/director/pro- 
ducer will deliver the opening key- 
note address at the event, which will 
lake place Nov. 19-20 at the Renais- 
.sance HolKwxxi Hotel here. 

Eastwood is a lifelong music 
enthusiast who has coiTipo.sed orig- 
inal music for his films, most re- 
cently contributing the score to the 
critically acclaimed Warner Bros, 
release ".Mystic River." 

Eastwx«xl has compositional cred- 
its on nine of his own lllms. includ- 
ing "The Bridges of Madison County" 
and "tinforgiven." His documentary' 
"Piano Blues" recently premiered on 
I'BS as part of .Martin Scorsese's "The 
Blues" series. 

Also featured at the conference, 
which is presented by Volvo, are 
director/producer/composer Robert 
Rodriguez ("Spy Kids." "Once Upon 
a Time in Mexico"! and the much- 
honored composer James Newton 
Howard, who will be the subject of 
the annual Billhixinl Q&A session. 

Another conference highlight will 
be the panel "/\natomyofa Film: The 
Matrix Reloaded." Composer Don 
Davis, sound editor Dane Davis and 
film editor Zach Staenberg. who haw 
worked on all three ".Matrix" filras — 
including the Nowmber release "The 




Matrix Revolutions" — will join music 
supervisor Jason Bentley in dis- 
cussing the role of music in the 
"Matrix" franchi.se. 

A session titled "Return of tlie Musi- 
cal" will include such luminaries as 
Neil Meron and Craig Zadan. execu- 
tiw producers of the Academy .Award- 
winning film "Chicago." as well as 
Oscar-winning producer/director 
Ir^vin Winkler and actor/composer 
Michael .McKean of "A Mighty Wind." 

"The Indie Perspective" will in- 
clude Joel C. I ligh. head of music and 
soundtracks at Lion's Gate, and oth- 
ers in a discu.ssion of music u.se in 
low-budget t'ilm projects. A session 
titled "Pitching Music for Film" will 
provide insights for aspiring song- 
writers and composers. 

.Among otlier notable people par- 
ticipating in the event are Jeff Brabec 
of the Chrysalis Music Group. 
ASC.AP's Todd Brabec and Jeanie 
Weems. .Marc Ferrari of Master 
Source. "/Vmerican Idol" judge Randy 
Jackson and finalLst RJ. flelton. music 
producer/composer Danny Pelfrey. 
Randy Spendlove of .Miramax and 
music super\isor Greg Sill. 

This year's conference will include 
a bonus track on music use in adwr- 
tising. coordinated by HillhMnl sis- 
ter publication SI loot 

For more information, visit bill- 
boardevents.com or contact Michele 
Jacangelo at (i4fi-6.'vl-4tifi(). 



CC Better Without Concerts? 

Report Suggests Sale Of Live- Entertainment Division 



BY RAY WADDELL 

.A recent equity research report 
that Imancial seA'ices firm William 
Blair & Co. created for its investors 
casts a critical eye on the prospects 
of Clear Channel Entertainment. The 
firm .says it would "view favorably a 
sale of the division. " 

CCE. a subsidiary of radio and out- 
door advertising giant Clear Channel 
Communications, is the world's largest 
promoter and amphitheater operator. 
It reported grosses of Sl.l billion to 
Billboard Box.score in 2002. 

Compiled by research analyst Alis- 
sa Coldwasser during tlie past several 
months, the report says that com- 
pared with CCC's radio and outdoor 



divisions. CCE has "modest revenue 
growth prospects, meager margins 
and greater volatility. 

""We believe that 
■ ' the business in- 
^^^^^ herently has more 

^^^^ risks, given the 

r nature of en- 

k >^ tertaining large 

■ y groups of people in 

^ ^ amphitheaters 
or clubs rather 
than in their own 
homes or cars," the 
report continues. 
That the con- 
cert business is risky and owns a slim 
profit margin is probably not news to 
most in the industr\'. 



MAYS: SEES 
POTENTIAL 



" But people who don't know our 
business don't understand the risk/ 
reward ratio." observes independent 
promoter Jerry Mickelson. co-CEO of 
Chicago-ba.sed Jam Productioas. 

"From the outside looking in, it 
looks a lot better than it is." Mickelson 
says. "'But Wall Street often tries to 
paint a pretts' picture of a number of 
businesses that aren't necessarily the 
best investment for your money." 

The William Blair report suggests 
that CCC would be well-ser\'ed by 
selling CCE. 

" We believe that some Investors 
choose to overlook Clear Channel's 
participation in live entertainment, 
because the division represents only 
(L'onlimied on page 75) 



Ubisoft Bullish On Music Tie-Ins 



BY JILL KIPNIS 

LOS .ANGELES — Videogame pub- 
lisher Ubisoft has a message for the 
music industry: Games should be a 
key tool for artist exposure. 

Ubisoft is hoping to spread the 
word through such deals as its re- 
cently announced pact with Peter 
Gabriel. The artist is providing the 
previously unreleased track "Burn 
You Up, Bum You Down " to the com- 
pany's PC adventure game "Uru: j\ges 
Beyond Myst" (Nov. 14. $49.9.51. 

.Additionally. Gabriel will compose 
an original song for the next My.st 
project, which Ubisoft expects to 
release in 2005. 

"This is a way of getting his music 




LORD: "WE CAN BE MUSIC BROADaSTERS" 



heard by hundreds of thousands of 
people." Ubisoft VP of marketing 
Tony Kee says. Artists need new 



means of exposure. "".'^ITV is playing 
one thing, and if you're not on 
[MTVl. you need alternatives. The 
music industry should be thinking 
of us as a medium, just like radio." 

Consumers have purchased more 
than 12 million copies of Myst games, 
according to Ubisoft. Previously re- 
leased titles include "Myst." "Riven: 
The Sequel to Myst" and "Myst III." 

Increasingly. Ubisoft is making its 
pursuit of artist deals a priority with 
its Ubimusic division. 

"I really believe that in the short 
future, we can become real broad- 
casters of music." Ubimusic manag- 
ing director Didier Lord says. "We are 
looking to work with unknown and 
fCdiilinucil on page 77) 



AES Ponders Impact Of Low-Cost Recordings 



BY CHRISTOPHER WALSH 

NEW YORK— The 1 15th Audio Engineering 
Society Conwntion portra^ied an industo' in flax. 

While the digital audio workstation (DAW) 
that has come to dominate professional 
recording continues to bring new possibili- 
ties to music production through limitless 
track counts, high resolution and software- 
enabled manipulation of sound, it has al.so 
fundamentally changed business models that 
have existed for decades. 

The DAW. led by Digidesign's Pro Tools plat- 
form, enables very high-quality recording at an 
e.xtremely low cost. One result has been a wide- 
spread migration from the traditional com- 
mercial recording studio to smaller home or 
personal studios. 

But as demonstrated at the 115th AES here, 
every aspect of audio recording has felt tech- 
nology's impact, from equipment manufactur- 
ers and retailers to recording engineers and 
producers to artists and consumers. 



One telling example 
came with the Oct. 10 an- 
nouncement that starting 
next month, musical instru- 
ment (Mil retailer Guitar 
Center will be an author- 
ized reseller of Apple Com- 
puter's entire product line, 
coinciding with the opening 
of Guitar Center's first .Man- 
hattan store. 

"We're the biggest Digi- 
design dealer in the world. " 
Guitar Center executive VP 
David i\ngress says. "'0\'er the 
last three years. | Digidesign] 
has developed less expensive 
product that has much lower 
price points but has file com- 
patibility. So a musician or 
producer can be working in a 
ver>' inexpensive, home com- 
puter-based Pro Tools enx'i- 




ronment tonight and transfer 
those tracks to the profes- 
sional session tomorrow. 

""We got to a point where 
the time wa.s right for all con- 
cerned." .Angress says. "The 
recording market is firmly 
computer-based at this point. 
[.Apple's] aistomers and ours 
are running music- and \nde(> 
editing applications on those 
computers day in. day out, 
and they need to integrate at 
the dealer level." 

Similarly. .New York-based 
.Apple reseller and ser\'ice 
provider Teksen'e. also ex- 
hibiting at .AES, provides Pro 
Tools and other pnxIucLs for 
audio professionals. 

Concurrent witli the van- 
ishing distinction between 
professional and project 



studio recording. Ml manufacturers are devel- 
oping pro audio gear, just as pro audio prod- 
ucts are increasingly sold by Ml retailers. 

Electro Harmonix. long favored by gui- 
tarists for its line of " stomp box " effects, such 
as the Q-Tron envelope filter and Big Muff dis- 
tortion pedal, exhibited the new NY-2A stereo 
optical compressor, a rackmounted unit 
designed for recording-studio environments. 

Renowned guitar manufacturer Gibson, 
meanwhile. al.so exhibited at AES, showing its 
Indestructible line of amplifiers for sound rein- 
forcement applications. 

Representatives from Gibson, which will debut 
products from its new audio division in las Vegas 
at the Consumer Electronics Show in January, 
also explained the manufacturer's MaGIC (Media- 
accelerated Global Information Carrier) technol- 
ogy, an Ethemet-biised network for linking media 
appliances, with applications in the recording, 
post-production and home markets. 

.^lanufacturers of large-format equipment have 
(Continued on page 76) 
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A J MCLEAN 


DARA LALOD 


JARVIS JAY GRAYDON 


MASTER GEE 


RYAN VIKEDAL 


AARON JOHNSON 


DAVE HALPORN 


JC THE ETERNAL 


MAX BENNETT 


SEAN 'PUFFY' COMBS 


ADAM SCHLESINGER 


DAVID RYAN 


JEAN-PIERRE RASLE 


MERLIN GARNETT 


SEAN SMITH 


AL AARONS 


DEAN CORTEZ 


JERMAINE STEWART 


MICHAEL BLAND 


SELENA 


ALAN SILVESTRI 


DENISE BELFON 


JIM MARTIN 


MICHAEL KING 


SERGE GAINSBOURG 


ALASTAIR MCKENZIE 


DENNIS GALLO 


JIMI HENDRIX 


MICHELLE BRANCH 


SGT. SLICK 


ALBERT HALL 


DENZIL CAMERON 


JOACIM PERSSON 


MICKEY CURREY 


SHAE JONES 


ALLAN MOLNAR 


DEREK QUINN 


JOE LALA 


MIKE ELIZONDO 


SHANE MACGOWAN 


ALVIN PATTERSON 


DIANA JEAN KRALL 


JOE SOUTH 


MIKE KROEGER 


SHANICE BROWN 


AMANDA MARSHALL 


DICK WAGNER 


JOEL HILL 


MIKE WILSH 


SHARIFA EARLE 


ANGELIQUE KIDJO 


DJ KIM 


JOEY MURCIA 


MISSY ELLIOTT 


SHARON GENDERSON 


ANTOINETTE ROBERSON 


DON FELDER 


JOHN FRANCIS BONGIOVI 


MR HAYES 


SHEONA WHITE 


ARETHA FRANKLIN 


DONNA SUMMER 


JOHN TRAVOLTA 


NANCI GRIFFITH 


SHERRILL MILNES 


ARIO ODUBORE 


DOROTHY REMSEN 


JOHNNY MOORE 


NANCY ALLEN 


SI BRADSHAW 


ARIS BULLENT 


ED LOVECHOCOLATE 


JOJEE WADENIUS 


NEVILLE HINDS 


SILJE 


ARTHUR BLAKE 


EDDIE 'BONGO' BROWN 


JONATHAN LINDSTROM 


NICHOLAS CAVE 


SISQO 


AVA CHERRY 


EDWIN STARR 


JOSEY SCOTT 


NICK CARTER 


SONNY T 


BEANIE SIEGEL 


ELLA FITZGERALD 


JUANITA FRANKLIN 


NICLAS MOLINDER 


SPINDERELLA 


BERNIE LEADON 
BEVERLY DAVISON 
BHEN LANZARONE 


ELLEN RE ID 
EMMYLOU HARRIS 
ERIC HILTON 


JUSTIN PARFITT 
JUSTIN TIMBERLAKE 
KD ' ANG^ ■ - - 


NILE RODGERS 
PailL HOWARDS 


SQUANTCH 



BIG BANK HANK 



ERIC JOHN<^ 




BRAD HAEHNEL 
BRENDA REYNOLDS 
BRIAN LITTRELL 
BRIAN YOUNG 
CAPRICE 

CAROLYN HARDING 
CATHY NEARLYBOY 
CHAD KROEGER 
CHANTAL KERZNER 
CHAS CHANDLER 
CHRIS DEMAKES 
CHRISTINE MCVIE 
CHRISTOPHER BRENDAN 
CINDY BULLENS 
CLARE HEARNDEN 
CLYDE BROWN 
COLIN PETERSEN 
COURTNEY PINE 
CRAIG BEATON 
CUBBY O'BRIEN 



FRANK SINATRA 
FREDDIE SVERDLOFF 
GAELLE ADISSON 
GARY LIEDEMAN 
GEORGE BITZER 
GERRY DEVEAUX 
GERVASE BELL 
GLEN CAMPBELL 
GORDON LIGHTFOOT 
GRANDMASTER FLASH 
GREG CHIN 
HALLVARD HAGEN 
HAROLD COWART 
HOWIE DOROUGH 
HUGH MORGAN 
ICE-T 

IGOR OISTRAKH 
IRENE CARA 
ISAAC GUILLORY 
JACKIE SULLIVAN 
J£ 



KATRIN 

KEITH FORSEY 
KEITH SCOTT 
KENNY ARONOFF 
KEVIN RICHARDSON 
LARRY BUNKER 
LAURA BENSON 
LAURYN HILL 
LAWRENCE POWER 
LEE BRILLEAUX 
LESTER MENDEZ 
LINCOLN MAJORCA 
LISA LAMB 
LIZA MINNELLI 
LOU REED 
LOUIS ST LOUIS 
LOUIS VIGILANTE 
MAMA MYSTIQUE 
MARIAH CAREY 
MARIO MANTESE 
MARK GRIFFITHS 



Equity 


■■«<•■ 

m 


P'^MRA ■ 

~ jtui IniemaiMntl Inctmtr 


PPL 







c.'E BIRRELL 
PHIL REYNOLDS 
PRINCE 
PRINCE BE 
PRINCESS PARAGON 
RANDALL STOLL 
RANDY CRAWFORD 
RANDY MEISNER 
RAY JOHNSON 
RICHARD EGARR 
RICHIE SAMBORA 
RICKY MARTIN 
ROB GARZA 
ROBBIE KONDOR 
ROBERT CASALE 
ROBERT SHAW 
ROD TEMPERTON 
RODDIE BOTTUM 
ROGER KING 
ROLAND CLARK 
RON ZEIGLER 
RONI HOPCROFT 
ROY 



STEVE HAMILTON 
STEVEN HOUGHTON 
STUART TOWNEND 
TAKUYA NAKAMURA 
TAMMY WYNETTE 
TANIA EVANS 
TETSU YAMAUCHI 
THOMAS GARVIN 
TICO TORRES 
TIM BERKEBILE 
TOM SMITH 
TOMMY BARBARELLA 
TON I BASIL 
TONY JACKSON 
TYRONE DOWN IE 
VANCOUVER - SYMPHONY 
-ORCHESTRA 
VIC LINTON 
VINNIE FIORELLO 
WHITNEY HOUSTON 
WILLIE WEEKS 




Upfront 

Another Sudden Closing 

Compendia Group Shutters Distribution Facility 



BY CHRIS MORRIS 

LOS jWCELES— In a sudden but not 
entirely unexpected move, Nashville- 
based Compendia Music Group is 
exiting the distribution game. The 
company is shuttering its Alpharet- 
ta. Ga., distribution facility. 

Compendia's self-distributed lines 
— Compendia. Light, Life and Inter- 
sound — will be handled by Koch 
Entertainment Distribution, effective 
Dec. 1 (Billboard Bulletin. Oct. 10). 

Compendia CEO Michael Olsen 
.says. "Since we're living in a very 
coasolidated retail marketplace, we'll 
be a better and stronger company by 
focusing on the marketing and the 
music and letting somebody bigger 
and stronger handle the distribution. 

"It has become difficult for a small- 
er company like ours to get attention 



in this environment," he says. 

Compendia did little significant 
distribution of third-party labels. It 
handled only two small imprints, V- 
Tone and Yell, which will now also 
move to Koch. 

The company's distribution oper- 
ation was a holdover from an earli- 
er incarnation. 

The facility was a holding of Inter- 
sound, which was purchased by Plat- 
inum Entertainment during the '90s. 
Platinum filed for bankruptcy pro- 
tection in 2000 and was reorganized 
as Compendia in late 2001. 

The distribution shutdown will .sig- 
nificantly shave Compendia's over- 
head, but it also entails some layoffs. 

Between 15 and 20 Compendia 
employees will lo.se their jobs with the 
closure of the Alpharetta facilitv'. Some 
staffers will be offered jobs in Nashville. 



Compendia's move to Koch was a 
natural one, as the Port Wa.shington, 
N.Y.-based distributor has moved the 
label's product in Canada since 2002. 

Koch president Michael Rosenberg 
says, "\Ve had approached them 
about (doing their distribution in| 
the U.S. a while ago. They .started 
seriously considering that in the last 
few months. They had a small sales 
staff. Our staff is larger and broader 
than their own. " 

Rosenberg says that Compendia's 
current product — which includes 
titles from such well-known acts as 
Joan Osborne and Merle 1 laggard — 
was especially attractive to Koch. 

He adds that the label's offerings 
allow Koch to sell gospel and midline- 
priced lines to a wider base of retailers. 

"They've had success in working 
with nontraditional accounts," he says. 



RIAJ Certs Plan Criticized 



BY STEVE McaURE 

TOKYO— The Recording Industry 
■Assn. of Japan's decision to raise the 
platinum-certification level for for- 
eign albums is drawing heavy criti- 
cism from some international prod- 
uct managers at Japanese labels. 

Raising the bar for international 
acts is unfair and defies common 
sense, they contend. 

"Considering the market situation, 
raising the platinum-certification \e\v\ 
for international albums by 50,000 units 
is ridiculous," says Yoshi Terashima, 
executive director of BMG internation- 
al labels for BMG Funhouse in Tokyo. 

To achieve platinum status, al- 




TERASHIMA: THE CHANCE IS RIDICULOUS' 



bums by international acts must now 
sell 250.000 units, compared with 
200,000 previously. 

And to qualify- for double-platinum 
status, international albums must 



sell 500,000 copies, up from 400,000 
previously. The gold-certification 
level of lOO.OOO for foreign albums 
remains unchanged. 

Meanwhile, the gold- and platinum- 
certification thresholds for domestic 
product w^ere dropped in line with the 
RIAJ's decision to make a single certi- 
fication standard for domestic and in- 
ternational product (including albums, 
singles and music videos). 

The gold and platinum standards for 
domestic albums andsingles were low- 
ered to KJO.OOO and 250.(X)0. the same 
as for foreign product. The levels were 
previously 200.000 and 400.000. 

RLU .senior majiaging dircctor/COO 
I Continued on ptiqe 76) 



CelticActs: 
We Smell 
A Big Rat 



BY ED CHRISTMAN 

DANBURY. Conn.— A group of Green 
Linnet artists who contend they are 
owed a total of $250,000 in royalties 
staged a protest concert Oct. 13 
across the street from the Celtic 
label's headquarters here. 

Standing next to a 15-foot-high 
inflatable rat. the self-dubbed Green 
Linnet Five played Irish folk songs in 
front of a crowd of about 1 00 people. 

The artists — Eileen Ivers. Mick 
IContinucd on pa(/e 75} 




The Green Linnet Five and fellow musicians pose witti their mascot after tt>e protest con- 
cert. Pictured, from left, arc Daithi Sproulc of Altan, loanie Madden of Cherish the 
Ladies, Mick Moloney, Mary Coogan and Cathie Ryan of Cherish the Ladies, Eileen Ivcrs, 
Robbie O'Connell and Tommy MicOonnell and lames Riley of the Eileen Ivers Band. 



NEWSLINE. 



THE WEEK IN BRIEF 



SpeaKltH) at an Oct 15 lunch for business organization To\vn Hall Ixjs Ange- 
les. I loward Stringer. chairman/CEO of Sony Corp. of /\merica. said that 
Sony's launch of its digital music .service next spring Willhotinl, Sept. 13) 
.should stem illegal file sharing and be a new money stream for the compa- 
ny. "1 believe that this fiscal year will be more profitable and more success- 
ful than last year." he said. "This digital solution will make our business 
much healthier in tlie future. " Stringer noted Uiat file-sharing site Kazaa 
continues to be a menace for Sony and other music companies. "We're 
tardy in addressing the digital crime wave . . . but we're finally, entrepre- 
neurially, figuring it all out. " Also working to improve the music division's 
outlook are continued cost-cutting, he said, and Sony's forthcoming roll- 
out of iLs own digital rights management software. SUSANNE*UII 

Billboard 2003 C entury Award honoree Sting has been named the Musi- 
Cares person of the year by the National .Academy of Recording Arts and 
Sciences. He will be honored by NARAS at the 14th annual MusiCares 
gala Feb. 6 in Los .\ngeles. Proceeds from the evening will go to the Musi- 
Cares Foundation, which provides a.ssistance for arti.sts and others in the 
music industry. Sting will receive his Hillhoard honor Dec. 10 in Las 
Vegas at the Billboard Music Awards, which will be televised on Fox. 

MEUNCM NEWMAN 

RodoUo L6pe2-Ne<jrete has stepped down as senior VP of international/ 
chairman of BMG U.S. l^tin. No replacement has been announced. 
Maarten Steinkamp, president of international for BMG. has stepped 
in to head the U.S. Latin organization and will also super\'ise BMG's 
operations in Mexico and South America. Lopez-Negrete joined BMG 
Mexico in 1994 as managing director. He was named VP of BMG's 
Latin region in 2000 and was later upped to president. Most recently, 
he oversaw the day-to-day operations of BMG U.S. Latin. IflLA COBO 

UnhBfsal Musk Croup has struck a deal with online retailer eBay to create 
the Universal Music Store, which will sell music, memorabilia, tickets and 
special offers involving Universal acts. Sources say UMG is looking at the 
store as a promotional platform to stir interest in new albums, as well as 
an opportunity to generate alternative revenue. This is the first formal 
agreement by a major label with eBay. BRIAN CARRITY 

Commotion Records — a new label started by former CBS Records chief 
Walter Yetnikoff and soundtrack veteran Tracy McKnight — is expected 
to release four to eight albums of independent film music per year, 
according to Bob Frank, president of Koch Entertainment, which will 
handle marketing and distribution. The first Commotion album will be 
the soundtrack to "The Cooler," a new film starring Alec Baldwin and 
William H. Macy. ED CHRtSTMAN 

Hilary Duff is teaming wHh Visa on a line of co-branded giii cards. The 
llilar\- Duff Visa Gift Card is targeted toward adults buying it for young 
shoppers. The card functions as a gift certificate or debit card but has the 
versalilit)' of a regular credit card. Cardholders can shop at most locations 
Nvhere Visa is accepted, including on the Internet. BRIAN GARRflY 

Represtntatives of U.K. collectinq society PPL will be at the In the City con- 
ference at the Maritime Hotel, New York, OcL 21, in yet another attempt 
to distribute U.K. airplay royalties owed to U.S. performers. Royalties are 
collected e\'ery time their tracks receive radio play in the U.K., but the 
British society is unable to pay out the money until artists (or their pro- 
fessional advisers) register their details with them. Clive Bishop. PPL 
director of operations, says. "Because this right doesn't exist in the U.S.. 
we sometimes struggle to convince managers and artists that this is gen- 
uine income. " Visit royaltiesreunited.co.uk for details. CORDON MASSON 

Beeo Science, a technology company based in Oslo. Norway, says it is test- 
ing a new digital rights management solution for mobile phones featur- 
ing content from Warner Music Group and BMG. The technology, known 
as OSA DR>L enables music to be securely downloaded to cell phones 
over European wireless system Netsize Premium Messaging Network. 

BRIAN CARRITY 

Ludacris has signed a deal with New York-based company Sole City to 
launch a footwear line called Da' Hood Collection by Ludacris. The col- 
lection, which debuLs in February 2004, will include athletic shoes and 
boots. A portion of the proceeds will go to nonprofit charity the 
Ludacris Foundation. CARLAHAY 
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BDSCertified Spin Awards September 2003 Recipients: 



BROADCAST D 




SPIN 
AWARDS 



800,000 SPINS 

How You Remind Me/ Nickelback /ROADRUNNER/ISLAND DEF JAM 

700,000 SPINS^ 

Drops Ol Jupiter/ .lu,:, /COLUMBIA 
This Kiss/ Faith Hill /WARNER BROS. 

600,000 SPINS I 

I Hope You Dance/ Lee Ann Womack /MCA 

500,000 SPINS 

One Week/ aar^ncikcG Ladies /REPRISE 

300,000 SPINS 

Unwell/ c; I <. o iv/tjiity /ATLANTIC 

Americon Woman/ Lenny Kravitz /VIRGIN/MAVERICK 

200,000 SPINS 

Right Thurr/ Chingy /DTP/CAPITOL 
Headstrong/ Trapt /WARNER BROS. 
The Good Stuff/ Kenny Chesney /BNA 

I'm A Believer/ Smash Mouth /INTERSCOPE/DREAMWORKS 
Drive (For Daddy Gene)/ Alan Jackson /ARISTA 
Control/ Puddle Of Mudd /FLAWLESS/GEFFEN 
By The Way/ Red Hot Chili Peppers /WARNER BROS. 
When I Think About Angels/ Jamie O'Neal /MERCURY 
Where Are You Going/ Dave Matthews Band /RCA 



100,000 SPINS 




Gel Low/ Lil' Jon & The East Side Boyz /TVT 

Why Don t You & 1/ Sontana Feat. Alex Band or Chad Kroeger /ARISTA 
Red Dirt Road/ Brooks & Dunn /ARISTA 
Seven Nation Army/ White Stripes /V2 
The Boys Of Summer/ Ataris /COLUMBIA 
FrontinV Pharrell Feat. Jay-Z /STARTRAK/ARISTA 
Celebrity/ Brad Paisley /ARISTA 
In Those Jeans/ Ginuwine /EPIC 
It s Five O'clock Somewhere/ Alan Jackson & Jimmy Buffett /ARIST/ 
Harder To Breathe/ Maroon 5 /OCTONE/J RECORDS 
Stay Gone/ Jimmy Wayne /DREAMWORKS 
Speed/ Montgomery Gentry /COLUMBIA 
My Love Is Like... Wo/ Mya /A&M 
So Far Away/ Staind /ELEKTRA 
Cochise/ Audioslave /EPIC/I NTERSCOPE 
Baby Boy/ Beyonce /COLUMBIA 

No Shoes, No Shirt, No Problems/ Kenny Chesney /BNA 

Full Moon/ Brandy /ATLANTIC 

50,000 SPINS ^ 

Cant Hold Us Down/ Christina Aguilera Feat. Lil' Kim /RCA 

Help Pour Out The Rain (Lacey's Song)/ Buddy Jewell /COLUMBIA 

Here Without You/ 3 Doors Down /UNIVERSAL 

Show Me How To Live/ Audioslave /EPIC 

Senorita/ Justin Timberlake /JIVE 

Let s Go Down/ Bow Wow Feat. Baby /COLUMBIA 

A Few Questions/ Clay Walker /RCA 

Someday/ Nickelback /ROADRUNNER/ISLAND DEF JAM 
Bottom Of A Bottle/ Smile Empty Soul /LAVA 
Thoia Thoing/ R. Kelly /JIVE 

This One's For The Girls/ Martina McBride /RCA 

Can t Stop, Won't Stop/ Young Gunz /ISLAND/DEF JAM 

Damn/ Youngbloodz /SO SO DEF/ARISTA 

Who Wouldn't Wonna Be Me/ Keith Urban /CAPITOL 

Why Can't 1/ Liz Phair /CAPITOL 

Girls & Boys/ Good Charlotte /EPIC 

Dance With My Father/ Luther Vandross /J RECORDS 

Sugo Sugo/ Baby Bash /UNIVERSAL 

Come Over/ Aaliyah Feat. Tank /BLACKGROUND 

Tough Little Boys/ Gary Allen /MCA 

Caught In The Rain/ Revis /EPIC 

Going Under/ Evanescence /WIND-UP 

Papocito/ Limite /UNIVERSAL LATINO 

Amazing/ Josh Kelley /HOLLYWOOD 

Nielsen 
Broadcast Data 
Systems 



.V w w . 
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TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 



Opinion 



Editorials / Commentary / Letters 



• A MODERN TWIST TO A KOLD RiBLE....' 




Music's Rich Tech History 



Years from now. October 2003 could 
well be considered one of the most sig- 
nificant months in the history of re- 
curded music. 

The debut this month of Napster and 
iTunes seems to finally herald the age of 
Inlernel distribution of music — legal dis- 
tribution, that is. 

in the coming weeks, we'll be witness 
to a great experiment: whether the Inter- 
net moves to the forefront of music tech- 
nologN'. surpassing the last great innova- 
tion, the CD. 

Some experts say it could take as 
long as five years for that to happen, 
and they still don't expect CDs to go 
away forever. But if the shift takes 
place, it would be one of the most sig- 
nificant since Thomas Kdison recorded 
the first human voice (reciting "Mary 
Had a Little l-amb ") in 1877. 

That landmark event ushered in the 
use of the first tinfoil cylinder phono- 
graph. The patent for the device was filed 
on Christmas Eve of that year. How fit- 
ting: w^hat a gift to the world. 

In 1885 Chichester Bell and Charles 
Tainter invented the "Craphophone." 
which used wax-coated cylinders with 
vertical-cut grooves. 



Edward D. Easton produced the first 
record catalog in 1890. 

The first coin-operated "juke box" was 
invented in 1890. In its first six months 
of operation, it raked in more than 
$1,000. a princely sum in its day. Sounds 
a lot like the launch of iTunes. Not long 
after, the nickel jukebox was born. 

By the late 1890s nearly half a dozen 
record and recording-machine companies 
w'ere in business, .^nd by the turn of the 
century, the recorded-music industry was 



The debut of Napster and 
iTunes seems to finally 

herald the age of Internet 
distribution of music. 



in full bloom. In fact, the business was 
booming to such a degree that ASC.AP 
was founded in 1914 to collect fees under 
the nation's first copyright law. enacted 
in 1909. .A year before, flat discs began 
overtaking cylinders as the premier 
device to record music for the masses. 

In 1931. the first magnetic tape re- 
corder was developed. By the end of the 
1940s tape recorders were in wide use. 



In 1948. Columbia introduced the 
first 12-inch, 33' :i rpm micro-groove 
LP vinylite record with 23-minule-per- 
side capacity. 

A year later. RCA Victor came out 
with a 7-inch. 45 rpm record and play- 
er, and Capitol became the first major 
label to support 78. 45 and 33' 3 rpm 
record speeds. The first open-reel 
recorder also debuted. 

The first stereo LPs were sold in 1958. 
and within five years the first compact 
audio cassette had been introduced. 
Eight-track car stereo cartridges followed 
in 1966. and Dolby Noise Reduction was 
introduced in 1969. 

Ten years later. Sony sold the first 
Walkman portable audio cassette player. 
Then in 1982. the digital age was born, 
with the introduction of the first digital 
audio 5-inch CD. 

DVD players were first sold in 1996, 
mp3.com was founded a year later and 
in 2001 Apple Computer introduced 
the iPod. 

What a rich history of technological 
development. Somehow the music indus- 
try sur\'ived and prospered. And our bet 
is that it will do the same as the new era 
of Internet distribution dawns. 



I>o«s something make you jump and shout? Write a letter to the Editor! Mail to Keith Cirard. Editor-in-Chief. Billboard. 770 Broadway. 6th Floor. 
New York. N.Y.. 10003. or e-mail to lettersl^billboard.com. Include name, title, address and phone number for verification. Letters should be coitdse 
and may be edited. Names can be withheld, if requested, at ttie discretion of the editor. All submissions published shall become the sole property of 
Billboard, whidi shall own the copyright in whole or part, for publication. 
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ffer closing 



today! www.midem.com 




Register now t;o attend the 
world's largest music industry 
tradeshow and save 40% on 
regular participation fee 



All prices, including for stands, have been frozen for 2004, 
and a new special offer participation fee of just 500€ 
introduced (equals 40% off regular rate] 

Valid for all bookings made before 31 October 2003 



Reach 9,000 professionals from 4.000 companies, 92 countries 
and 600 media in one place. Midem Is the industry event where 
people come to do business - your business. 
98% of the people say they come for the quality of the participants: 
31% are CEOs, owners or presidents. In 2003. 82% told us that 
Midem generates more sales than any other event of its kind. 



Call Bill Craig or Jane Rodriguez now 

on 1 (212) 370 7470 or 

email midemusa@reedmidem.com 



Or visit vvvvw.midem.com 



Reed Exhibitions 



January 25-29, 2004 

MidemNet (Music & Technology Forum) Jan. 24 
Cannes / France 



GDMIDEM 

38TH INTERNATIONAL MUSIC MARKET 



0 | iinion 

An Eight-Step Recovery Program For A Healthier Music Industry 

Abandon The 'Shock And Awe' Tactics 



Now that the public is in the 
crosshairs of the Recording 
Industry Assn. of America 
lawsuits. I'm concerned that this 
will be remembered as the day our 
industry went too far. 

As someone who earns a living 
working with musicians, record 
companies and publishing com- 
panies (and as a musician 
myself), it is not in my interest to 
see any of them fail or continue 
to lose money. 
Of course. I want to 



In suing Napster, we not only 
made it a household name, we 
introduced file sharing to a previ- 
ously unaware general public — in 
the end. 60 million people using 
the Internet to consume music. 

This should have been the indus- 
try's dream — a massive aggregation 
of music fans in one place. But 
instead of figuring out how to use 
this to our advantage and market- 
ing to all of these fans, we sued the 
original Napster into extinction. 



help. But what do you do 
for a good friend or family 
member who is not think- 
ing clearly, hell-bent on a 
collision course of self- 
destruction and taking you 
along for the ride? 

You do what any caring 
person would do: stage an 
intervention. 

So, it's time for .some 
tough love for the music 
business. In this spirit, here are 
some things our industry may not 
want to hear but need to be said. 

The file-sharing age should be a 
golden age for artists, because 
more people are listening to more 
(and a wider variety of) music 
than ever before. But every day, 
the artists are missing out. held 
hostage by an obstinate industry, 
paralyzed by fear of impending 
obsolescence. 

.\ lot of money is being left on 
the table that could be theirs (and. 
by the way. the industry's). 

Let's start with the obvious (at 
least to people not in our business). 

Nothing we've done so far has 
worked. In fact, w^e've made the 
problem much worse. 



Taking 
Issue 

By Fred Goldring 




Now we're pursuing the desper- 
ate measure of suing our own cus- 
tomers for doing what we want 
them to do — accumulate, listen to 
and recommend music — but just 
not in the way we want them to do 
it. Opportunities squandered: prob- 
lems compounded. 

Downloading copyrighted songs 
without permission is illegal. That 
is irrefutable. But 60 million 
scofflaws in this country^ (and tens 
of millions more around the world) 
want to swap MP3 music. 

They are going to continue to 
swap music with or without the 
music industry's (or the govern- 
ment's) blessing or authorization, 
despite all the lawsuits and digital 
mousetraps we put in their way. 



The toothpaste has been out of 
the tube for three years, but. sadly, 
our industry can't or won't admit it. 

There is a point when the public 
at large embraces a new idea and 
there is no turning back. For the 
music industr>', that point has 
pa,ssed. VVTiat we need to acknowl- 
edge now is that as attitudes, val- 
ues, behavior and societiil mores 
evolve and change, the rules 
change. Today's taboo becomes 
tomorrow's normal, acceptable, 
legal behavior. 

i lowever, when the rules don't 
change and lose step with the 
times, ordinary, otherwise law- 
abiding people "flaunt" the rule.s. 
.\nyone remember Prohibition'? 

■So. borrowing a page from .some 
time-tested intervention programs. 
I suggest to our industry the follow- 
ing eight-step recovery program: 

1) .Admit you're powerless: 
accept the reality of your situation. 
File sharing is not going away. 
Downloading is already more popu- 
lar than the CD. 

It will continue to grow more 
popular every day, and nothing is 
going to change that — not litiga- 
tion, not the Apple iTunes store, 
not amnesty programs and 
certainly not better parenting or 
after-school programs. 

2) Give up on anti-piracy tech- 
nologies. They don't work. They 
won't stop copying and distribu- 
tion. They'll only make your prod- 
ucts less appealing to your prospec- 
tive paying customers. 

3) Stop attacking your own cus- 
tomers. Besides being bad I'.R.. it's 
bad business. Remember, you're 
hoping to sell music to the same 
"thieves " that you're now suing. 



Uiok at this "problem" as an 
opportunity to turn the majority of 
music fans who never bought 
records into paying customers. 

4) Get out of the way, and make 
yourselves invisible. The music busi- 
ness works best when the focus is on 
the music and not on the business. 

5) Re-order your priorities. You 




certainly have a right to complain 
about double-digit declines in sales. 
But you're spending way too much 
time pointing the finger, and you're 
not focused on immediate, practi- 
cal, fair solutions. 

6) Give the people what they 
want, even if it requires the laws to 
be changed. You aren't working to 
give them what they want, and 
that's why they're turning to serv- 
ices like Kazaa — not just because 
they're free. 

7) Support initiatives that will 
allow unlimited access to every 
piece of music in the MP3 format 



whenever and wherever someone 
wants it, with no conditions or 
restrictions in an easy-to-use inter- 
face. People will pay for this. 

8) Stop your futile efforts to 
change the behavior of millions 
of music fans. Spend all your 
efforts on designing a system that 
gets everyone paid around the 
overwhelming behavior 
that exist.s — and creating 
better records. 

It's time to put down the 
guns and stop celebrating 
pyrrhic victories. We're still 
a long way from solving the 
problems surrounding 
music file sharing, and shar- 
ing movies is next. Wide- 
ranging solutions, from digi- 
tal tip jars to compulsory 
licenses, have been suggest- 
ed but not thoroughly (or 
critically) explored. 

Because the devil is in 
the details, working out all 
of the complex issues facing 
artists, consumers and the 
business will be difficult. 
But any solution must start 
with immediately abandoning our 
heavy-handed strategy of "shock 
and awe." 

We're just going to drive our 
consumers further underground — 
maybe out of reach forever — and 
make ourselves extinct in the 
process. People will continue to lis- 
ten to music, whether we're part of 
the proceiis or not. The time to 
start a real dialogue is now. The 
window is rapidly closing. 

Fred Goldring is a partner at Goldring, 
Hertz &Uchtetisteiyi, a Bctvrly I Ulls- 
Imsed entertainment law firm. 



To Take Back Control Of The Game, We Must Adapt 



Your editorial in the Oct. 1 1 
issue, "Kazaa s Endgame: A Deal," 
has it backward in a couple of es.sen- 
tial ways that, if left alone, spell even 
greater di.saster to our business. 

First, with over 100 million 
users, the marketplace has already 
had its .say; (consumers) already 
embrace Kazaa. Sorry for the bad 
news: This part of the game is over, 
and peer-to- peer and other elec- 
tronic forms of distribution have 
already won. 

Second, the industry is hurting, 
but let's be real: Change is 
inevitable in any industry, and it's 
now our time. Just look at the 



technology and other business 
sectors. Business models are 
under attack every day from natu- 
ral forces, or ""tidal waves" of 
dynamic change. 

We have had it our way for a 
hmg time, and now that the genie 
is out of the bottle and the public 
has had its say, it's up to us to 
adjust our models — not the other 
way around. 

Third, this offer by Kazaa 
actually has some merit. They have 
built a huge community and have 
also built the infrastructure for 
companies to merchandise prod- 
ucts one-on-one to customers. 



Merchandising is one thing we 
do well. Now that the wheel has 
been "invented. " let's rock and 
roll to a couple of hundred mil- 
lion music lovers of all ages and 
deliver the kind of value they will 
pay for. 

No matter what kind of buzz the 
new pay services like Napster 2.0 
get, the mainstream advantage still 
goes to Kazaa. I say let's cut the 
deal and make these tools work for 
us and not bur>' us. And. for good- 
ness sake, let's get at It now. 

Randy Hamson 
Braithwalte and Katz 
Cambridge, Mass. 



Randy Harrison is a marketing con- 
sultant Olid adjunct faculty member 
at Hmerson College in Boston. 

Public Libraries 
Hold Piracy Key 

As the manager at Randy's 
Record Shop in Salt Lake City. 
I've talked to so many cus- 
tomers that begin their music 
search at the public library then 
burn the CDs they check out 
and will only buy a CD at a 
music store if no public libraries 
have it. 



Maybe new law(s) need to be 
enacted that give labels, compa- 
nies and artists the choice to 
allow public libraries to have 
the CD available for counterfeit- 
ing or not. 

1 honestly think that public 
libraries are the biggest source 
of pirated music in the world. 

Public libraries equal music 
pirating. Keep the music alive: 
[allowj no public libraries jto 
carry) a CD unless the artist 
wants it available for pirating. 

Tom Stinson 
Randy's Record Shop 
Salt Lake City 
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Music UJorld Series to win over ,^iZrL!!fe 

■ ■ ' ■ ■ -^SSuide to Touring and Promotia^^ 

$35,000 in prizes! 

BillbMrJ Magazine uiill choose the top sIk acts to shoiucase 
at the Knitting Factory in Los Rngeles on January 15th, 2004! 

Register online at WWW. d 1 SC III a 1(6 rS . CO ITl/S W04 to be eligible to 
win a Fender Stratocaster guitar. Can't get online? Call 888-800-5796 to register. 

Submit your demo by GRRND PRIZE includes: Rudio CD manufacturing package • 300 posters and post- 

llmi 4Q||| OflflQ production services • 24-track hard-disk recorder • Oigital keyboard • Studio monitors and 

RUV lulllf fcOUu poLuer-amp • Guitar and amplifier • Bass guitar and amplifier • 5-piece drum kit • Cymbals, 

All styles of music welcome!^ sticks, and drum heads • Recording microphone package • Complete DJ system • Rnd more! 



Submit your demo by 
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All styles of music welcome* 
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Jack Black's 
'School of 
Rock' film nabs 
a Led Zeppelin 
'Song' for its 
soundtrack 




Music 



30 



Doctor Krapula 
was among the 
acts at the 
three-day Rock 
al Parque fest 
in Colombia 
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Amos Builds 
A Bridge For Artists 



When Epic Records president Polly 
Anthony departed in September. Tori 
Amos felt she had to take matters 
into her mm hands. This month, she 
founded the Bridge Entertainment 
Croup, an artist and project de\'elop- 
ment company that will a.sslst acts in 
all facets of their careers. The firm's 
first client is Amos, and its debut 
project will be her greatest-hits col- 
lection. 'Tales of a Librarian." out 
Nov. 18 on .Atlantic. 

"WTien Polly left, instead of react- 
ing. 1 Silt and thought about it for a 



The 
Beat 



By Mefinda Newman 

mnewman@biliboard.com 



couple of days, and I began to see that 
the reason I went |to Epic] was gone," 
Amos tells Billtxxird in an exclusive 
interview, "I went to be a part of 
something that w-as no longer there, 
so I decided to design my own struc- 
ture and bring in what 1 thought she 
brought to the table, ' 

The Bridge is run by [jos ,Angeles- 
based John Witherspoon, who has 
worked with .Amos for more than a 
decade, and Chelsea Laird, who coor- 
dinated many marketing aspects of 
Amos' last album, "Scarlet's Walk." 





AMOS: DESIGNED HER OWN STRUCTURE 



The company offer .services on 
a per-fee basis, whether it be provid- 
ing marketing on a specific project, 
tour setup and promotion, Web site 
coordination, artist management or 
nurturing U.S. releases by European 
acts. The fee will be based on the time 
and complexity of each project. 

The formation of the company is 
not .so much an indictment of the 
current label .s\'stem as much as an 
acknowledgement that record com- 
pany staffs have been trimmed and 
that artists are ultimately responsible 

for their own careers. 

"I began lixiking at 
the fact that record 
companies are letting a 
lot of the ideas people 
go. and for a lot of 
artists that are de- 
pendent on these peo- 
ple, they don't know 
where to turn." .%nos 
,sa>'s. "The Bridge is real- 
ly about people who 
have created .something 
but don't know where 
to take it next.' 

She adds that the Bridge is also 
for managers who may need more 
support to promote their artists, as 
well as for labels of all sizes that may 
have had cutbacks and need to out- 
source projects. 

'The reason we call it the Bridge' 
is because it isn't about segregating 
an artist from the other team. " .Amos 
says. "It's about integrating all facets. 
It's about how you can come up with 
another wot to get the attention of 
millions of people." 

The Bridge is open to all artists, 
regardless of their label affiliation, 
but ;\mos stresses, "It's not a h(Kus- 
pocus shop. I don't deal in people's 
fantasies. They have to be able to 
deliver. It isn't about how big the 
project is — it's 'Can the Bridge offer 
this person anything?' " 

Amos says the new company has 
been flooded with e-mail from artists, 
labels and managers interested in its 
senices. But she adds. "1 think people 
are waiting to see how ttie launch of 
'Librarian' goes [before signing on|." 

Clients may ewn find them.selves 
working with .Amos. "Will 1 be mak- 
ing coffee as artists come in the door? 
Will 1 meet all of them? No. But I'm 
there as an idea person. This is about 
(Cimlimied on page 621 




Donna Summer's 'Journey' 

Singer Releases Hits Collection, Autobiography 



BY MICHAEL PAOLEHA 

The fall season may be here, but it appears that a return 
of Summer is just around the comer. 

It all begins with a new greatest-hits collection, "The 
Journey: The Very Best of Donna Summer" ll'TV/ 
Mercuiy/l'M). and the enduring artist's much-antici- 
pated autobiography. "Ordinary' Girl: The Journey " (VII- 
lard/Kandom House). 

Both pave the way for a long-term marketing cam- 
paign enconipa.ssing TV. retail, film scores and a po.ssible 
performance tour. 

Summer could not be happier. "I am in such a good 
place right now." she .says. ".My life story, which I've 
been wanting to tell for a long, long time, is finally out 
there — and it's accompanied by a 'soundtrack' of my 
musical journey." 

"The Ver;,' Best of I )onna Summer" spans 24 years and 



includes ISclassics. each digitally remastered. It features 
all 14 of her top 10 pop hits. 

Additionally, the set features three new songs: the 
trance-laced "'You re So Beautiful ": the No Doubl-hued 
" Thai s the Way ": and the bubbly "Dream-a-Lol's Theme 
(I Will Live for Ui\"e). " which is from "The U-gend of 
Ureamway."' a children's musical created by Summer. 

The latter teo were helmed by Giorgio Morcxler. who 
produced the bulk of Summer's bigge.st hits (including 
the groundbreaking "I Feel U)ve"). 

These recordings mark the first lime the artist and 
.Moroder have collaborated since the 1992 European sin- 
gle. "'Carr>' On." 

Released in the U.S. five years later. "Carr>' On" won 
the first Grammy Award for the then-new best dance 
recording categor>^ 

"We have had an ongoing Imusical] relationship since 
IConlimied on page 20) 
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Perfomiance income is already worth 
$1bn...and it is the only artist income 
that is growing and is set to explode. 

AURA can tell you how your artists' 
can qualify for this income like those 
above... 



Contact: p?t^rhQrrgV@gMrs<MK cQm 
tp.0044 207 487 5640 

AURA contact @ cmj, James Seilar 
m. 0044 7803 590159 

www.aurauk.com 
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Black Back From Media Blitz, 
Really Wants To Play Ozzy 



Jack Blacic is living out his 
dream of being a successful enter- 
tainer, hut who knew it would be so 
exhausting? 

Black has been through a whirl- 
wind publicity' blitz to promote his 
hit Paramount Pictures movie 
"School of Rock." which during its 
first weekend debuted at No. 1 
(grossing $20 million) after open- 
ing Oct. 3 in the U.S. 

Suddenly. Black (who is also one- 
half of comedic rock duo Tenacious 
Dl finds himself in demand more 
than ever. 

Within a Hvo-week period before 
and alter the movie's release. Black's 
publicity tour schedule included 
appearances on "Saturday Night 
Live." "The Tonight Show With Jay 
Leno. " "l.ate Show With David Let- 
terman." "The View." "Late .Night 
With Conan O'Brien." "Live With 
Regis & Kelly. " "The l^te Ule Show 
With Craig Kilborn" and "Good 
Morning America." 

In "Schcx)! of Rock," Black plays 
unemployed musician Dewey Finn, 
who pretends to be a substitute 
teacher out of desperation for a job 
that pays his bills. He ends up pass- 
ing on to his students his passion 
for rock music, and they form a 
band named School of Rock. 



BLACK: DOING A ROCK MOVIE IS A HARDTHINCTO GET RIGHr 



Movies & 
Music 



By Carlo Hay 

chay@blllboard.com 




Black and the youngsters who 
play his students do their own 
singing and play their own instru- 
ments in the movie, as well as dur- 
ing TV appearances they have made 
to promote the film. 

"There's no Mill! Vanilli-ing 
here." Black jokes. "Doing a rock 
movie is a hard thing to get right. 
Most rock movies are crappy 
because you can tell that the [filrn- 
makersl don't really know anything 
about rock." 

That is not the case with "School 
of Rock " director Richard Linklater. 
whose love of music is well-known 
in the industry. Linklater has 
achieved the rare feat of getting Led 
Zeppelin's music in a feature film. 

The director had help from 
Black, who made a videotape of 
himself pleading for permission to 
use Led Zeppelin's music in "School 
of Rock." 

"We filmed that video at the 



final battle-of-the-bands concert 
.scene in the movie." Black tells 
Billboard. "The tape we sent to Led 
Zeppelin was basically of me grov- 
eling with about a thousand extras 
who were there." 

Songs on the "School of Rock " 
soundtrack (released Sept. 30 on 

Atlantic Records) 

include Led Zep- 
pelin's "Immi- 
grant Song. " Ste- 
vie Nicks' "Edge 
of Seventeen." 
the Who's " Sub- 
stitute " and the 
lead single. 
"School of Rock," 
by the made-for- 
the-movie band 
that Black s char- 
acter fronts. 
Rock band the Mooney Suzuki 
appears on the "School of Rock" 
.•iong. which was co-written by 
.Mooney Suzuki lead singer Sammy 
James Jr. and "".School of Rock " 
screenwriter/actor Mike White, who 
has a .supporting role in the film. 

.\tlantic has serviced the song to 
rock and top 40 formats. .Mean- 
while, the " School of Rock" video 
has been getting support at MTV 
andVHl. 

"This soundtrack has multigen- 
erational appeal." Atlantic senior VP 
of marketing Vicky Gcrmaise says. 
"But we've been targeting kids who 
missed the golden age of rock." 

.Atlantic worked with marketing 
firm Shagg to seA'ice about L300 
high schools with "School of Rock" 
promotional materials. Atlantic, 
Paramount, the Loews movie chain 
and retailer F\'E have teamed to 
distribute " School of Rock" fliers at 
Loews theaters and H'E stores. 



Black says that if in real life he 
had to teach kids about the music 
business, he would tell them, 
""Don't put all your eggs in one bas- 
ket, and don't limit yourself. If you 
want to be successful in the arts, do 
as many different things as you can: 
acting, singing, directing, produc- 
ing and writing. It's the best bet in 
terms of making a living. " 

Black is certainly taking his own 
advice. He was one of the sound- 
track album's producers, along with 
Linklater and the film's music 
supervisor. Randall Poster, and pro- 
ducer. Scott Rudin. 

Upcoming film projects for Black 
include "Sharkslayer," "Lenny 
Anchorman: The Legend of Ron 
Burgundy," "Envy" and "Tenacious 
D in: The Pick of Destiny," Black is 
co-writing the Tenacious D movie. 

But there are two film roles Black 
tells Billboard that he really wants: 
the title character in the forthcom- 
ing remake of "Sweeney Todd: The 
Demon Barber of Fleet Street" and 
to play Ozzy Osboume in the still- 
untitled Ozzy biofilm currently in 
development. (Black even pleaded 
his case to Osbourne's wife/manag- 
er Sharon Osboume, when Black 
appeared on her talk show.) 

"No actor can play Ozzy" better 
than I can. " Black says. " I was bom 
to play Ozzy." 

CASTING NEWS: Ice Cube has re- 
placed Vin Diesel in the lead role of 
"XXX2. " the sequel to "XXX" . . . 
Bow Wow will star in the comedy 
film " Mr President" for Will Smith's 
Overbrook Entertainment. In the 
film. Bow Wow plays a boy who wins 
an essay contest to be U.S. president 
for a day. but the e-ssay was actually 
written by the boy's sister 
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Underground Favorites Rise 
Again As Tlie Fire Tlieft 



BY JONATHAN COHEN 

Having stormed the underground 
rock scene with its 1993 Sub Pop de- 
hut, "Diary." Seattle's Sunny Day Real 
Estate abruptly broke up hro years later 
at the height of its popularit\'. 

The group re-formed in 1998 but 
splintered again in June 2001 after 
the jump to Arista-affiliated Time 
Bomb failed to nudge it further into 
the mainstream. 

On Sept. 2X SDRE \«calist/guitarist 



Jeremy Enigk. bassist Nate Mendel and 
drummer William Goldsmith added a 
new chapter to the saga with their self- 
titled Rykodisc debut as the Fire Theft. 
It entered the Top Heatseekers chart 
at No. 11. 

Mendel joined Foo Fighters after 
SDRE's original split and is playing 
with his old bandmates for the first 
time since 1995 s "LP2." He is al.so on 
board for the Fire Theft's North 
American tour, w^hich kicked off Sept. 
26 in Vancouver 



I THE FIRETHEFT: ADDING A NEW CHAPTERTO AN ESTABLISHED SONCBOOK 



Enigk and GoldsmitJi quickly began 
to work on new material after SDRE's 
most recent breakup, recasting five or 
six songs tliat had been written since 
the release of 200f)'s "The Rising Tide." 

But the project shifted into high 
gear once Mendel came aboard, as he 
made immediate contributions to such 
album tracks as the uplifting "It's CKw," 
"Summertime" and tlie largely instru- 
mental "Rubber Bands." 

"It's .such a rare thing to actually find 
a musician who locks into you right 
aw'ay and understands where you're 
going." Enigk says of Mendel. "He 
makes choices we w>ould make >'et still 
.surprises as." 

"I think they're making the best 
music of their careers." says Ryko 
Group president Joe Regis, who over- 
.saw the distribution of .300 limited- 
edition copies of the album last 
month to attendees of the Ryko Dis- 
tribution convention. 

The label is focusing on the tour, 
which wraps Oct. 18 in Boston and will 
then hit Europe. Retail price-and-posi- 
tioning programs are in place with the 
(Continueii mi page 21) 
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Summer 

Continued from page 17 

day one." Summer says. "We have 
never lost touch, though we may not 
see each other as often as we'd like." 

The Tony Moran/Nathan DiGesare- 
produced "You're So Beautiful" is 
included on the collection's bonus disc, 
which spotlights five remixes. 

Many club DJs have been playing an 
unfinished wrsion of 'You're So Beau- 
tiful " that was leaked to the Internet 
nearly two years ago. 

"We couldn't stop the leak." says 
Bruce Resnikoff. president of Uni- 
versal Music Rnterprises. "We are 
now taking advantage of the under- 
ground hype. " 



With radio stations in Boston and 
New York already playing the track 
(from the Internet leak), the label is 
compelled to officially service a pro- 
motional 12-inch of "You're So Beau- 
tiful" to radio and clubs. 

Summer acknowledges she was 
angry that the track appeared on the 
Internet without her corusent — espe- 
cially since it wasn't finished. "It was 
out there, and we couldn't stop it. Of 
course, it has since been completed." 

Now. with six greatest-hits collec- 
tions by the artist in the marketplace, 
one cannot help but wonder if one 
more is needed. 

"I asked the same question of Uni- 
versal." Summer says. "But the label 
(which owns the artist's catalog) 
thought the bmkandCD would make 
a great package. " 

Released Sept. 30. "The Very Best of 



Donna Summer" is off to a promising 
start. The two-disc set entered The Bill- 
board '200 at No. Ill in the Oct. 18 
issue. In the same week, it debuted at 
No. 65 on the Top R&B/Hip-Hop 
Albums chart. 

This marks the first time the artist 
has charted with a (non-liw) greatest- 
hits collection since "Walk .Away — Col- 
lector's Edition (The Best of 1977- 
1980)" in 1980. 

According to Resnikoff, the inspi- 
ration for "The Very Best of Donna 
Summer" was Elton John's 'Great- 
est Hits: 1970-2002, " which has sold 
1.1 million units, according to 
Nielsen SoundScan. 

'There are many parallels in their 
respective journeys, " Resnikoff says. 
"Both have decades-long careers, 
which haw re,suitcd in songs that have 
stood the test of time. And. like Elton's, 



Donna's music has crossed musical 

boundaries." 

The similarities do not end there. 
Just as it did with the John project. 
Universal is employing a massive TV 
advertising blitz to let millions of peo- 
ple know about the new collection 
from Summer. 

Additionally, the label is placing key 
Summer tracks in TV shows, com- 
mercials and films. 

Thus far. Capitol One has secured 
"Hot Stuff for its national TV ad 
campaign, and the soundtrack to 
"Charlie's Angels: Full Throttle " 
includes "Ijst Dance. " 

Such forthcoming films as 'The 
Whole Ten Yards" and "Shrek 2" and 
the recently opened "Pieces of April" 
also feature Summer's recordings. 

"Pop culture will be infiltrated 
with all things Donna." Resnikoff 
notes. "Her presence will be greatly 
enhanced."' 

Summer commenced a promo- 
tional tour Oct. 14. encompassing TV 
and radio appearances, as well as 
bookstores. 

She is confirmed to appear on 
""Good Morning America." "Enter- 
tainment Tonight." "The Sharon 
Osboume Show'" and " The 700 Club.'" 
among other programs. 

"Donna's appeal is across the board." 
notes Random House VP/editorial 
director Jonathan Karp. who edited 
Summer's book. " A wide variety of TV 



shows want her. " 

Candid and inspirational, the sat- 
isfying "Ordinary Girl: The Jour- 
ney" is poised to appeal to disco and 
pop enthusiasts, born-again Chris- 
tians. African-Americans and the 
gay community. 

But those expecting a "tell-all" may 
be disappointed. Summer says. "It's a 
documentation of things that hap- 
pened in my life. My ups and downs, 
my triumphs and tragedies, my spiri- 
tual awakening." 

The reversible book cover, too, dis- 
plays two sides of Summer. Booksellers 
can display "the Donna of their 
choice." Karp notes. One cover shows 
the artist as she is today, while the 
other is a still from her "Bad Girls" era. 

Now that the book is completed. 
Summer hopes to have her much- 
discussed musical, ""Ordinary Giri." up 
and running .sixin. 

"It has certainly been a journey,"' 
Summer .says. "And while there were 
times when I felt lost and isolated — 
and thought that people wouldn't like 
me if they knew the real me — I always 
knew that, deep down, I was this ordi- 
nary girl. " 

Summer says she is in discassioas 
with several labels about a new record- 
ing deal. 

"I need a label that will give me 
space to grow. " Summer says. "1 want 
to be as creative as anyone else. That's 
not too much to ask for. is it?" 
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Gramophone Trims Its Awards Presentation 



The Gramophone Awards, spon- 
sored by Britain's august magazine of 
the same name, are often dubbed the 
Oscars of cla.«ical masic. This year, 
the ceremony (held Oct. 12 at the 
Barbican Centre) saw some substan- 
tial changes. 

"Instead of presenting 15 awards in 
individual genres. " editor James JoUy 
says, "our panel of judges awarded 
prizes to six top albums from this 
past year " (Billboard Bulletin. Sept. 
16). "From that short-list, we selected 
the record of the year"" 

That top honor went to the Zehet- 
mair Quartet for its recording of 
Schumann's String Quartets Nos. 1 
and ,3 (ECM). which Jolly praises for 
the artisb' "intease passion and 
excitement." 




Classical 
Score 



By Anastasia Tsioulcas 

atsloulcas@blllboard.com 




ZEHETMAIR QUARTET: 
WON FOR RECORD OFTHEYEAR 



Other major prizes awarded at 
the Barbican include label of the 
year for Harmonia Mundi and artist 
of the year for conductor Marin 
Alsop (a category voted on by 
Gramophone readers). 

The Gramophone Editor's Choice 
•Award went to 24-year-old .Macedon- 
ian pianist Simon IVpcesH Conduc- 
tor Vernon Handley was cited for a 
Special Achievement prize for his 
championing of British music, and 
superstar mezzo-soprano Cecilia 
Bartoli nabbed the Cla.ssic FM Lis- 
teners' Award. 

"Cla.s.sical mu-sic i.sn't in its death 
throes." Jolly says. "This is actually a 
quite exciting and vital time in the 
business — and the dwersity in the 
award winners reflect that fact."' 



CLASSICAL AIMS: 

In an era of much 
teeth-gna-shing 
a\>er the NTability 
ofthe core classi- 
cal masic indu-s- 
tr\'. Danny Gold- 
berg's Memis 
Records (home of 
Steve Eatle. the 
Baha Men and the 
late Warren 
Zevon) is taking 
the bold .step of adding a ckssical dKn- 
sion. .Artemis Classics. I lelmcd by pres- 
ident Greg Batbero (a I'olyCram wter- 
an who ser\'ed as VP of la)ndon/Decca). 
Artemis is pursuing a multi-pronged 
approach to the business with front- 
line and catalog releases. In the U.S.. 
Memis Classics is distributed by Koch. 

la.st year's purchase of the Van- 
guard Classics catalog enables the 
company to reis.sue gems from Van- 
guard and the Bach Guild: the reis- 
sues form the bulk of the company's 
planned output. 

The label ha.s also entered key part- 
nerships with two contemporary 
artists, violinist Gil Shaham (in asso- 
ciation with his Canar\' Cla.ssicsl and 
cellist Matt Haimovitz (with the 
arti.st's own Oxingale label!. 



"Both Gil and Matt have a truly 
collaboratiw relationship with us, " 
Barhero says. "It's great to work with 
artists who understand and believe in 
the importance of creating a total 
project, not jast recording a di.sc." He 
cites the example of Haimovitz. who 
is doing a 50-state tour in support of 
his post-Septl 1. 2001-themed 
album. "iVnthem."" 



Chairman/CEO Goldberg predicts 
that classical masic will be "a very 
important part of our busines.s. This 
is the first music I loved as a kid. and 
it's something I've always wanted to 
be involwd in. " 

Both Barbero and Goldberg em- 
phasize Artemis' focus on traditional 
classical music, as opposed to classi- 
cal crossowr music. 



The Fire Theft 

Continued from page 19 



Coalition of Independent Music Stores, 
Borders Books & Music and Music Net- 
work through Christmas, and the rec- 
ord has been semced to college radio 
and alternative specialty" shows. 

Modern rock KNUD Seattle has 
jumped on the track "lt"s Over." while 
BBC's Radio 1 recently chose ""Chain"" 
;ls a "'.song of the week. " 

The group's newly redesigned offi- 
cial Website (thefiretheft.comi has fea- 
tured album demos since late last year 
and streamed the lull set prior to .street 
date. And while .SDRE's members were 



notoriously press-shy, the Fire Theft is 
taking the initiative to get the word out 
embarking on a two-week European 
promo lour that wrapped Sept. 12 in 
England. "The initial respoase has been 
terrific." Regis reports. 

VS'hile retaining the emotionally ar- 
resting drama of SDRE's best vwrk. "The 
Fire Theft " heralds a newfound clarity 
of intent from Enigk, who wrote all the 
lyrics for the first time since his 1996 
solo album. "Return ofthe Frog Queen." 

'".■\ lot of the times, the lyrics are 
extremely blunt,"" Enigk admits of such 
unaba.shed love .songs as "Heaven " and 
"VVa-ste Time. " " But I felt that is what 
makes a lot of my favorite records my 
favorite records: the honesty and the 
fact that somebody could potentially 
relate to it. " 
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BY lOHN BENSON 

CLI£V1;l\ND— The recent success of 
developing acts hailing from this 
city — alt-rockers Mushroomhead 
(Universal), garage-rockers Cobra 
Verde (Muscletone) and the blues duo 
the Black Keys (Kat Possum) — 
reaffirms Cleveland's long tradition as 
a rock'n'roll capital. 

.Mushroomhcad has sold 257.000 
units of ik album "XX," according to 
Nielsen SoundScan. I.a.st year it 
reached No. fi on the Top HeaLseekers 
chart and cracked The Billboard 200 
at No. 178. The Black Keys have moved 
25,000 units of their "Thickfreakne.ss" 
CD. which hit No. 50 on the Top Inde- 
pendent Albums chart. Cobra Verde's 
commercial success for its "Kasy Lis- 
tening " album is more modest, but the 
band is building a national following. 

These bands have emerged from a 
city whose music industry status 
jumped with the 1993 opening here 
of the Rock and Roll Hall of Fame 
and Museum. But Cleveland's true 
appeal is rooted in its musical and 
cultural diversity. 

On any given night, the perform- 
ance calendar offers an array of 
national and local events. That 
includes performances by the 
world-class Cleveland Orchestra at 
its storied Severance Hall: bookings 
at the top-notch Playhouse Square, 
the second-largest performing-arts 
center in the I'.S. after New York's 
Lincoln Center complex; and jazz 
gigs that culminate yearly in the 
highly respected Tri-C Jazz Festival. 

Cleveland rocks, but it also 
gr(K)ves. .sways and awes fans all year. 

WHERE ROCK BEGAN 

The term "rock'n'roll" was first 
coined in Cleveland during the early 
'50s by DJ Alan Freed, who also staged 
the infamous first-ever rock'n'roll 
concert, the Moondog Coronation 
Ball. 

The city's reputation as a rock 
town grew thanks to homegrown 
talent in the decades that followed. 
Notable examples include the Out- 
siders and the Joe Walsh-lead James 
Gang in the '60s: the Raspberries, 
the Michael Stanley Band. Pere Ubu 
and the Dead Boys in the '70s: and 
Bone Thugs-N-Harmony and Nine 
Inch Nails in the '90s. 

Interestingly, the rock'n'roll cap- 
ital moniker actually speaks less 
about the bands that have called 
Cleveland home than the number of 
national artists who first achieved 
success and notoriety in the city, 
whether on the radio, at an intimate 
concert or both. 



That ILst includes Bruce Spring- 
steen. David Bowie, U2 and Lenny 
Kravitz. It continues to grow, most 
recently with rock act Trapt break- 
ing first in Cleveland. 

To .some extent, Cleveland is still 
living off its past, specifically the 
'70s heyday of the once highly 
prominent and influential local 
radio station WMMS (the Buzzard). 
At the time, the station gave Cleve- 
landers a sense of pride, even when 
the national spotlight was focused 
on its burning river and bankrupt 
city hall. 

•An arena rock hub during that era 
("Hello. Cle\'eland!") — which inspired 
Ian Hunter to pen "Cleveland 
Rocks " — the city on the North Coast 
has gone through many changes, as 
well as a civic renaissance capped off 
with the opening of the Rock and Roll 
Hall of Fame and Museum. 

Until that point. Cleveland had 
a chip on its shoulder. (Decades of 
being the butt of jokes will do 
thai.) And while that insecurity 
may still exist in some circles, in 
many ways. Cleveland is now more 
confident than ever. 

THANK YOU, CLEVELAND! 

The concert .scene is alive and well 
in the city, with a revolving-door list 
of national acts brought to town by 
Clear Channel Entertainment — 
which purchased longtime promot- 
er Belkin Productions a few years 
ago — and House of Blues Concerts. 

The local concert market is also 
healthy, with such bands as Disen- 
gage. Leo. Abdullah. Gatlin and the 
Sign Offs possessing loyal followings. 

Easily one of the city's strengths, 
the concert business in Cleveland is 
tremendous, with a dozen or so ven- 
ues of varying capacities belying a 
greater metropolitan area of its size 
(population 1.8 million). 

For instance. Northeast Ohio sup- 
ports two scenic outdoor stages 
alongside the Cuyahoga River, Tower 
City Amphitheater and Scene Pavil- 
ion, which are only a mile or so 
apart. Cleveland also has some of the 
most celebrated clubs in the coun- 
try. They include Peabody's Down 
Under — the club moved from its 
Flats (a riverside entertainment dis- 
trict) location a few years ago closer 
to Cleveland State University in 
hopes of attracting a youthful 
crowd — and the Cleveland Agora 
Theater. 

HOB has also announced plans to 
open a club/restaurant in 2004. 

But for indie acts, the two key 
venues in town are Beachland Ball- 
room and the Grog Shop. 
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WE CALL CLEVELAND home 





Blossom Scene 



MUSIC CENTER 



PAi 

Fomurty NauHu PaMon 



Increased capacity to 23,000+. 

New attendance record - Dave Matthews Band, 
June 21, 2003 -Sold Out. 

Over 17 million dollars in renovations in 2003. 

Enhanced lawn sound system and state of the 
art video system with two 20x15 video screens. 

Fully renovated staging facilities 
(Aerosmith/Kiss, 19 trucks-AWITP*). 

Doubled the paid attendance from 2002. 

Highest paid attendance for artist tour - 
Journey/REO Speedwagon/Styx. 

2003 season Included Radiohead, Ozzfest 2003, 
Dave Matthews Band, James Taylor, R.E.M., 
Kenny Chesney, Rock the Mic Tour, Toby Keith, 
John Mayer/Counting Crows, Aerosmith/Kiss, 
Journey/REO Speedwagon/Styx, Lollapalooza, 
Red Hot Chili Peppers, Brooks & Dunn and more. 



■A Walk in the Park 



Located in the Flats Entertainment District. 

Over 5 million dollars in renovations in 2002. 

State of the art light and sound. 

Amphitheatre size stage. 

New tensile - style roof. 

All new reserved seating and raked floor 
provide incredible sightlines and a 
perfect stage view. 

2003 season Included Norah Jones, 
Aretha Franklin, Mariah Carey, Heart, 
Kenny Loggins/Hall & Oates, Flaming Lips, 
Melissa Etheridge, Earth, Wind & Fire, 
Blues Traveler/Ziggy Marley, and more. 



Coming Soon House of Blues® Restaurant 

and Club to 4th and Euclid in Summer of 2004. 

, Checkoutwww.hob.com/cleveland 




"Cleveland is still sort of a mar- 
ket that is willing to take a look at 
new music and what is going on," 
Beachland Ballroom owner Cindy 
Barber says. 

"I think we have a lot of poten- 
tial right now. That is why I started 
the Beachland — to be able to show- 
case wonderful national acts that 
might not come to Cleveland, 
because we don't have the radio 
support that we used to have here." 
she continues. "So if 1 wasn't doing 
this and the Grog Shop wasn't 
doing this, a lot of these acts would 
not be playing here." 

Classical music in Cleveland 
invariably demands the world's 
attention, too. with the Cleveland 
Orchestra considered to be among 
the genre's elite. It averages between 
80 and 90 performances per year at 
Severance Hall and approximately 15 
performances at its 800-acre, scenic 
outdoor summer home. Blossom 
Music Center, which it owns and 
leases to HOB for more of a contem- 
porary music schedule. The orches- 
tra remains a top draw in the city. 

.As a classical music hub of .sorts, 
it's no surprise that one of the largest 
independent labels in the world, the 
classical- and jazz-oriented Telarc 
International, calls Cleveland home. 

The label's artist rosier includes 
Dave Brubeck, Maria Muldaur and 
Manhattan Transfer. Telarc also has 
found success with iU contemporary 
jazz label Heads Up International, 
whose lineup features Spyro Cyra, 
Hiroshima and Joe McBride. 

"It's a great place to run a busine.ss," 
Telarc president Bob WixhJs .says. 

Azica Records is another impor- 
tant classical- and jazz-based inde- 
pendent label in town; it recently 
launched a Latin division. 

The other prominent, locally ba.sed 
label is Steve I'opovich's Cleveland 
International Records. The imprint's 
claim to fame is that it released Meat 
l.oaf s multi-platinum album "Bat 
Out of Hell" in the mid-'70s. 

Currently, promotional guru 
Popovich concentrates on polka 
releases, which have won his label 
two Grammy Awards. 

Deep Thinka Records, which is 
co-based in Cleveland and Buffalo, 
N,Y., is behind the city's rap move- 
ment, providing a place for area 
talent (including Edotcom and 
Rime Royal) to record and a way to 
spread its music without the help 
of local radio. 

Mushroomhead. the Black Keys 
and Cobra Verde are only three 
examples of a vital, local indie 
alt/punk movement that also fea- 
tures such up-and-coming acts as 
Chimaira (signed to Roadrunner). 
Kiddo, This Moment in Black Histo- 
ry and Six Parts Seven. 

"Cleveland is a melting pot, and it 
takes a lot of different kinds of music 
to satisfy' the tastes of all of the cul- 
tures we have here," says Jennifer 
Black, HOB director of marketing 
for the Midwest region. "We are 
lucky to live in an area that can sat- 
isfy everybody's different tastes." 
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ATP Pacific Finally Gets The Party Started 



BY SUSANNEAULT 

LOS ANGELES— With \mo rescheduling strikes 
against it, the Los Angeles version of Tomor- 
row's Parties 2003 should nev'erthelcss get off the 
ground, organizers say. 

The fest had to be pushed from June 20-22 to 
Sept. 26-28 because of poor ticket sales. Then it 
morphed into a two-day, Nov. 8-9 event {Bill- 
hoard, Aug. 91. 

Also included in the shift was its location. ATP 
Pacific — its official moniker — was originally slat- 
ed to host acts in three different Hollywood ven- 
ues: the Palace (now known as the Avalon), the 
Palladium and Henry Fondii Theater. Now artists 
will play at the Queen Mary ship/restauranfhotel 
complex in Long Beach. Calif. 

All previously purchased tickets are valid for 
the new dates. Organizers refunded the differ- 
ence between the tvm- and three-day passes, $8,5 
and $100. respectively. Single-day passes are 
currently priced at $50. 

MUST-SEE DESTINATION 

Even with that upheaval, Rick Van Santen, co- 
president of the test's co-promoter. Coldenvoice, 
expects 5.000-6,000 people to attend each day. 
That is close to the combined capacities of the 
Queen Mar^^'s stages: a 2,000-person space inside 
the renovated ship and a 5,000-person area at the 
nearby outdoor Events Park. 

"It was going to do terribly in June because of 
all the activity' of the other [summerj tests around 
it. It wasn't getting the attention," Van Santen 
says. "But ticket sales are now going great. " 

ATP Pacific 2003 organizers also tried to sell 
more tickets by .selecting a must-see, destination 



venue. Instead of a landlocked 
Hollywood theater, the Queen 
Mar)' is docked on the water A 
restaurant and hotel are on- 
board, where fans can eat and 
b<x>k rcxims close to the talent 

"The venue is really inter- 
esting to people — it's offbeat." 
adds Van Santen, who sug- 
gested the Queen Mao' to ATP 
creators and main promoters 
Barry Hogan and Helen Cot- 
tage at U.K.-based Founda- 
tion, "Fans are staying on the 
ship with the bands. " 

Hogan and Cottage launched 
ATP in 1999 at Camber .Siinds. 
England, which is on (Ik 
country's south coast Tlie 1^ 
evolved into an annual event 
at the U.K. beach. Each year 
different artists are selected as curators to per- 
sonally ch(Ki,se that edition's lineup. 

In 2002, the L,A. version bowed at the IICU 
campus and was curated by Sonic Youth. .Matt 
Groening. creator of the TV show "The Simp- 
sons, " is organizing the K[P Pacific 2003 bill. 

"We host a vacation camp in the U.K., and we 
needed to make the West Coa-st wrsion exciting." 
Hogan explains. 'So we chose the Queen Mary." 

Sonic Youth member Thurston Moore adds. 
"Who wants to go to f lol lywood to see a rock fes- 
tival? It's already a rock festival there everj'day. 
Queen .Mary'i" It's a getaway." His band plays Nov. 
8 at the Events Park stage. 

The Queen Marj' regularly hosts concerts — it 
throws a disco show each New Year's Eve, for in- 




stance — but it is better 
known as a corporate gath- 
ering/wedding venue. John 
Adamson, Queen Mary's di- 
rector of special events, 
hopes that AW Pacific will 
increa.se its concert activity, 
r H "More promoters might 

(t-^ I, look at the Queen Marv' as a 
venue for concerts. In the 
marketplace, we're not 
looked at like a concert 
venue. But it is an ideal l(x:a- 
tion," Adamson says, 

"We'd like to change our 
demo. We've always lattract- 
edl an older crowd. But we'd 
definitely like to get in a 
younger crowd," he adds. 

Adam.son feels that youth- 
ful audiences are more will- 
ing to buy food and beverages. Those sales make 
up a gcKxl chunk of the Queen Mar>''s revenue. 

Al.so drumming up more busine.ss for ATP 
Pacific 2003. organizers say. is the lineup, 
which contains higher-profile acts. Iggy & the 
Stooges, Sonic Youth, the Mars Volta and Elliott 
Smith were all added once the November dates 
were finalized. 

ECCENTRICITY 

The June lineup included other under-the- 
radar acts that are critical favorites, such as Yo 
La Tengo and And You Will Know Us by the 
Trail of Dead. 

"It was obvious that people were nervous part- 
ing with their hard-earned money to see acts that 



they hadn't heard of," Hogan says. "But the new 
lineup reflects a lot of acts that we wanted the first 
time around who weren't available at that time, 
so it worked out in the end." 

Avant-garde eccentricity is still the prevailing 
philosophy for the .ATP festiwls, Hogan says. But 
U.S. concert-goers are trickier to entice regard- 
ing the fe,st's brand of far-firom-maiastream enter- 
tainment. In contrast to the LA version shrink- 
ing this year, the U.K. fest is expanding to two 
weekends in 2m. March 26-28 and April 2-4. 

"In the U.K.. people are willing to trust our in- 
stirKts and pay to see things they have never heard 
of. The lineup from Autechre |the ATP U.K. 2003 
curator] was so underground that there were acts 
even I was unfamiliar with. " Yet the .April 4-6 fest 
sold out faster tlian any other year. Hogan observes. 

Without revealing specifics, he admits that 
organizers "have lost so much money" over the 
ATP Pacific extension. But Hogan adds that "it 
would be nice to get Pacific right where it vrorks 
like the U.K. one and it becomes an annual event" 

A Nt%v York .OT is .scheduled for 2004. Stephen 
Malkmus & the Jicks will curate. 

But Hogan says that he is waiting to see how 
ATP Pacific performs before he finalizes the New 
York details or starting planning for an ATP 
Pacific 2004. 

Pearl Jam frontman Eddie Vedder was an ATP 
2002 headliner in L.A. Moore thinks that star 
po\ver likely helped it avoid the problems suffered 
by this year's fest. Still, Moore hopes that ATP 
maintains its present personalit\' of featuring big 
culture but not necessarily big-ticket names. 

With Sonic Youth as one of the curators for ATP 
U.K. 2004, Moore says he is looking forward to 
building a lineup "that is going to be really crazy," 



lEBALive! Attendance Diversifies 



BY RAY WADDEU 

.NASHVILLE— The 33rd annual 
lEBAIJve! convention — produced and 
hosted by the International Enter- 
tainment Buyers Assn. — showed a 
growing diversity in membership, 
which means new issues to address. 

The event was held here Oct. 5-8. 

For years, fairs and festival buyers 
were the backbone of the a.ssociation. 
Today, lEBA also counts among its 
members more arena managers than 
ever, along with casino talent buy- 
ers, independent and national pro- 
moters, managers, agents, theme 
parks, performers, producers and 
other professionals associated with 
live entertainment. 

VWiile country is still a focus among 
buyers and particularly Nashville- 
based agents. lEBA recognizes all gen- 
res of music. 

'This convention has changed a lot, 
and it s changed in a very positive 
way. " obsen'es Matt McDonnell, assis- 
tant GM for the Mississippi Coast Col- 
iseum in Biloxi. "More artists are 
.showcasing, and there's a broader ba.se 
of entertainment buyers here now." 

McDonnell says lEBA continues to 
offer valuable networking for the 



entertainment industry', particularly 
regarding country music. 

The resurgence of touring by 
arena-level country acts means there 
are more acts on the road than there 
has been in several years, he says. 
""Coming |to this conference) gim me 
an opportunity to go one on one v,Hh 
the agents that represent these acts." 

The panel on challenges in talent 
buying generated some of the more 
intriguing discmsion at the Lt>nference. 

Panelist Carlos Larraz of National 
Artists, an ;\nnapolis, Md.-based pro- 
moter, said, ""Our biggest challenge is 
getting shows and then making them 
work in markets that are viable." 

Jeffrey Bowen, booker for the 
Conseco Fieldhouse in Indianapolis, 
said he is having trouble booking 
enough acts into the arena's new 
theater configuration. 

'"We spent a half-million dollars cre- 
ating theater space. Now we have to 
educate the agents, managers and 
sometimes the promoters about what 
that means. " Bowen said. "Since we 
spent the money to do this we've had 
one show, and the only rea.son we had 
that one was because they wanted 
cheap rent," 

Bowen added that the actual deal 



structures and who's making them 
have changed dramatically. 

Now the agents and managers are 
doing the deals with the building, 
including production riders and rent 
deals, Bowen said. ""They take the 
package over to the promoter and say, 




I lere's your show, go do it,' and the 
promoter gets 10% of the gate. 

"The agents are seeing hov\' the 
deals are cut, and they're getting the 
breaks the promoter u.sed to get. " 

lEBALive! featured numerous 
artist showcases, industry' panels 
and. perhaps most important, qual- 



ity face time betvi'een buyers and 
sellers of talent. 

Registration this year was 275 peo- 
ple, up from 2,'>0 last year. 

"I think the registrants v\'ere 
plea.sed and happy and accomplished 
the goals they set out to do here. " 
lEBA executive director I'atti Burgart 
said. ""I also think they liked the diver- 
sity of the showcases. " 

WITH HONORS 

Among those honored at lEBA's 
awards banquet hosted by Neal McCoy, 
was Kenny Rogers, who received the 
Lifetime Achievement Award. Eddy 
/Wiold presented it to Rogers. 

The lEBA Humanitarian .Award 
was presented to Wayne Newton: 
lEBA's 2003 Pioneer .Award was given 
to Freddy Fender. The Oak Ridge 
Boys received the Founders Award, 
which the organization gives to 
those "who have exemplified busi- 
ness excellence in standards and pro- 
fessionalism within the entertain- 
ment industry'. " 

Dale Morris, founder of Dale Morris 
& Associates talent firm in Nashville 
and longtime manager of Alabama, 
was presented lEBA's Industry 
.Achievement Award. Former Disney 



entertainment buyer Sonny Anderson 
received the President's Award. 

Others that were honored includ- 
ed Creative Artist Agency agent Rod 
E.ssig, Rodeo Houston talent buyer 
\jon Renfrow. Erv Woolsey Co. man- 
ager Scott Kemahan. Glen Smith Pre- 
sents promoter Glen Smith, Integrity 
Events event producer Randy Wright, 
Kenny Chesney for best tour and Scott 
Galloway, a new agent with the 
William Morris /\gency 

Renfrow was also installed as the 
new president of lEBA. 

"What I plan to do as president is, 
first, to continue the task of building 
lEBALive, " she told Hillboard in an 
earlier interview. 

" I want to work with the |IEBA| 
board on plans for a significant 
campaign which would further 
expand the purpose of lEBA. I want 
to involve members through exist- 
ing committees and leadership 
capacities and communicate with 
them so that the purpose and direc- 
tion of the organization meets the 
needs of its members." 

Ray Sanderson, director of opera- 
tions for the shed formerly known as 
Am.south Amphitheatre in Antioch, 
Tenn., is lEBA'snewVP. 
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VENUL/ 

DATE 


GWOSV 

TIf.KFT rl". 1 ■ 




PROMOTER 


FLEETWOOD MAC 


Pepsi Csnlvr. 
D«nv«r 

Oct 11 


SI ,363, 151 

SI75,^5/S45 50 


15.480 

sellout 


Concans VAtest 


AEROSMITH A KISS SM.IVA 


UMB BmIc Pavilion, 
Mftrvland Heigtitt, Mo. 

Sept 27 






Clear diannal 
EMeriainment 




Qwfttt Conlcr, 
Omaha. Neb. 

Oct. 9 




sellout 


Concerts West 


SHANIA TWAIN, JAMES OTTO 


HSBC Arana 
Buflalo.N.Y.' 

Sept. 30 


ntftTss 


lis 


Ctaor diannal 

Entertainnwnl 




Toyota Cantor, 

Oct 6 






Concerts Waal 


CMAMIA mfAIM JAMBC (11 m 

9rliMPIlM in^inif Vfl IV 


Ma lion Anna 
Pittsburgh 

Sepl ?9 




ififlO 


Liear i,nannei 
Entertainment 


v.ricN, lunniviT UKAise 


QwosI Contar, 
Omaha, Nab, 

Oct 3 




14!^ 


Clear ChaniMl 
EntertainnMM 


RADIOHEAO 


CyiiMa Woods MNchoU 
Pavflhm. Tin Woodloncls. Taus 
Oct 1 


$628,031 

S44 50.'S39 50 




Entertainment 


CHER, TOMMY DRAKE 


Journal Pavilion, 
Albuquerqua. NJM. 

Sept n 


S85.7VS32.2S 


III25 


Clear Channel 
Entertainment 


CHER TOMMY DRAKE 


Vefif on Wiratoss AmphMwalar 
Selma. Texas 

S«pt 21 




2o!oS 


Clear Channel 
Entertainment 


CHER, TOMMY DRAKE 


World Arena. 
Colorado Springs. Colo. 
Oct 1 




sellout 


Clear Channel 
EmertainmeBl 




San Diago Spoits Arana, 
San Diego 

Oct ) 




lUS? 


Clear Channel 
Entonainmenl 


DURAN DURAN, SEAL, UZ PHAIR. 
MAROONS 


Golden Gate Park, 
San Francisco 

Sept 21 




sellout 


Clear Channel 
Entertainmeni 


nriAi v*ri Wk^A 1 wen 1 T 


London 

Sept. 6 


^42^88) 
S35.79 


ia9W 


i<iea( ^nannei 
Eniei1ainnwnl-U.K. 


lc>e.M>r b TORN 


Tonany Hitftgor M Jonas 
Baach Thaalet. Wtantagh. HX 

Oct 3 






Clear Channal 
Emoftainrntfil 


STEELY OAN 


careortuildaf.coni Oakdala 
Thulro, Wallinglonl. Conn. 

Sept 10 


SSTIJTS 

S99.5Q/SSS.50 


sellout 


Clear Channel 
EntertainmanI 


AKB I nA rKANIVLIIM, 

BILLY D. WASHINGTON 


HHio i,ny iniuic nail. 
New York 

Sept 20 


§95^74,50/559 501' 
S49 50 


5^M2 


Radio City EirtarlainiBsnl 


PAT GREEN 


CfMhia WkmdS MMchell 
Pavilion. Tba Woodlandx. Texaa 

Sept 27 


S34&507 

S25 50I/S23.50 


17,022 
selloui 


Clear Channel 
Entaitainmonl 


5TEE1Y DAN 


SenlB Barbara Bowl. 
Santa Barbara. CalH. 

Sept 28 




sellout 


Nederlander 
Organiiaiion 


R^.M^ PETE YORN 


Philadelphia 

Oct- 1 




9J« 


Entertainment 


RED HOT CHILI PEPPERS, 
QUEENS OF THE STONE AGE, 
FRENCH TOAST 


raiace oi AuDurn niiis, 
Auburn Hills, Mich. 

Sept. IB 






Clear Channel 
EntetiainmenL Palace 
Sports & Enterternment 


K.C.m., WIL(.U 


Shoreline Amp hitho afro. 
Mountain View, Calif. 

Sept 6 


^5^5 


^000 


Clear Channel 
Entertainment 


HUEY LEWIS A THE NEWS, 
T>1£ MOTHER TRUCKERS 


Villa Montalvo. Mountoin 
Winery, Saratoga. Calif. 

Sept. 25-28 


S330340 

SS5/S50 


5,747 

6,800 four shows 


Clear Channel 
Entertainment 


r^af^c Dv cm ■ c a. ihiACU 
WKdiranT, > 111.1.9 Oa NAMi 


tiWaiiawi rmn wnpannaavo^ 
Atlanta 

Sept. 19 


P^^eso 


I7OO 


Clear Channel 
Entertainment 


DIXIE CHKKS 


floyal AliMt Hall, 
Lomlon 

Sept. 14- IS 


SS6-t2/S40.0e 


7,216 two shows 


Clear Channel 
Enlenainmenl-U.K. 


1 ABAC ^1 ^MBC CU^AA/* 7ADD 

AKI LAbUB (ilUJIBa ^nWV: £Arr% 

Ga THE ESCORTS, SLY SUCK ft 
WICKED, THE Of»GtNAL5 ft OTHERS 


rryiinoai r^aviiion m uian 
Helen. Dovore. Calif. 

Sept 13 




\oS 


Cjear Chaanel EntBrtalaoiaat 
Oiiginal Sound Ssles Corp. 
(AftLsboo} 




Sythwy 

Sept. 20 


^^UOO Australian) 
S&7.20 


sisoo 


Michael Chagg 
Entertelnrrtent, Jack 
Ulsick Presents 


AA AT^U^^^W ^AAAI^V 

MATwHBOX TWeNTT, 
THE PUSH STARS 


ivman* Mner wr av ranonm^ 
Aili.liUMUfiaU.MMS. 

Sept. 30 




1^00 


Clear Channel 
Enterteinment 


SIMPLY RED 


Audiforio Necional, 
Mexico Ctty 

Oct. 2 


S3I7,5«1 

(3.413.700 pesos! 
S72.07/Sia51 


8,790 

sellout 


OCESA Pmaola 


STEELY DAN 


Coors Am|Aithaa(ra, 
Ctiula Vlaia, CelH. 

Sept 26 


S31iJ!jll 

S9fi M/SS' MV<e9.WV 
S36,50 


4,740 

9,000 


How* of Bkim Concarts 


MARIAH CAREY 


Vorizon Wiralass Arana, 
Manchcstar. NJL 

Sept. 23 


Se^oWaaso 


4331 

6.715 


Coneatts VWost 


STEELY DAN 


smirnon music uemra. 
Dallas 

Sept. 21 


li^'u^.so/ses.so/ 

S27.50 




House ol Blues Conceits 


STEELY DAN 


HiFi Buys Amphltliaatra. 
Atlanta 

Scpl 19 


SlS5WSS5/S65/S30 


4JI26 

5,500 


Horn* ol Bkies Concarts 


DEF LEPPARD. RICKY WARWICK 


Venzon Wireless 
Aniphttheattr. Irvina, CalH. 

Oct 3 


smjsao 

S55/S35 


74IB4 

10.072 


Clear Channel 
Entenainment 


STEELY DAN 


Dodge Theatre. 

Sept. 24 


£280.591 

S114 50,'S59.50 


3.209 

3,a45 


Nederlander Organization. 
CA.L PioductionB 



M Music 

ZZ Top TOl Play 
Venue's Swan Song 



That little ol' band from (Hou.s- 
ton) Texas, ZZ Top. will bid a fond 
farewell to one of its best-loved 
buildings when it plays the final 
concert at the Compaq Center 
(formerly the Houston Summit) 
Nov. 22. 
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ZZTop played the first of its 22 
concerts at the Summit Nov. 25, 
1975. Dusty Hill, bassist for the 
legendary blues-rock band, says 
rehearsals at the Summit would 
likely take their total well over 30, 

"We've played 

|there| more than 
anybody else." Hill 
says of the Summit. 
(The venue will be 
transformed after the 
show into Lakewood 
International Center, 
a ministry facility.) 

With courtside 
seats at Houston 
Rockets games and a 

home nearby. Hill 

says the Summit was 
basically his home venue, 

"I dated a girl — who I've since 
married — who had a condo right 
across the street, so the Summit was 
very much like home, I'd just walk 
in through the back door, " he says. 

Playing a hometown gig has its 
ups and downs. Hill points out. 
"After the show you'd be at the 
grocer>' store or the gas station, 
and people come up to you and say, 
'Why didn't you play "Pearl Neck- 
lace "?' I mean, you'll hear about it 
for years, so it's important you give 
'cm your best," 

In addition to all of ZZ Top's 
performances at the Summit, Hill 
also came to the arena for his 
own entertainment, attending 
concerts by "everyone from the 
Stones to Willie," 

The band will wrap this year's 
touring efforts in support of its 
new RCA effort, "Muscalero," at 
the Summit, 

Hill and his bandmates are truly 
sentimental about playing the 
Summit for the last time, for rea- 



sons both nostalgic and acoustic, 
"I'm not just blowin' smoke up 
your ass — this is a big deal for 
us," he says, 

"A lot of the halls you played 
[when the Summit opened) 
weren't built with any type of 
music in mind; they were built for 
sporting events. But when the 
Summit was built, at least they 
consitleretl acoustics, " 

Hill .says the building may need 
a "heavY cleansing" after ZZ Top 
Joes its last show there, and he 
didn't completely rule out the 
hand's ever playing the arena 
again, "We could always do 'Jesus 
Just Left Chicago,' " 

RALPH THE MIGHTY: Roots music 
godfather Ralph Stanley and his 
Clinch Mountain Boys will take 
their increasingly popular music 
on a tour of the British Isles 
Nov, 4-8, 

The Grammy Award-winning 
troupe sets out Nov, 4. when Stan- 
ley will open the tour with a per- 
formance in Manchester, England's 
Bridgewater Hall. 

Other stops include the Royal 
Concert Hall in Glasgow, Scot- 
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rwQddell@billboard,com 




land (Nov, 5). London's Barbican 
Hall as part of the Way Beyond 
Nashville concert series (includ- 
ing the Mavericks, John Hiatt 
and Robert Cray, Nov, 7) and 
the Olympia Theater in Dublin 
(Nov. 8). 

Opening for Stanley & the 
Clinch Mountain Boys will be Paul 
Burch, a member of Nashville- 
based band Lambchop, and singer/ 
songwriter Laura Cantrell. 

THROWIN' DOWN AGAIN: Teena 
Marie and Rick James will 
embark on their first tour 
together in 20 years with the 
You and 1 reunion tour, launch- 
ing Oct, 30 at the Showplace 
Arena in Washington, D.C, and 
Oct. 31 at the Arie Crown The- 
atre in Chicago, 

Conceived and produced by 
Bill Ingram for Platinum Pro- 
ductions, the tour will play 10 
other dates in November/Decem- 
ber, with more shows to be added 
in January 2004, 
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Loon Celebrates Long-Awaited CD 



BY RASHAUN HALL 

MLVMl— With the recent success of 
the "Bad Boys 11" soundtrack and the 
"Too Hot for T.V." debut of Bad Boy's 
Da Band. Sean "I*. Diddy" Combs anJ 
his Bad Boy label's track record al 
their new Univers;d home has been 
strong [liillhoard. Feb. 15). 

However, the transition from 
Arista to Universal has proved frus- 
trating for some of Bad Boy's artists, 
such as LxH)n. 

"I've suffered a lot of corporate 
transitions and a lot of situations 
that really didn't have anything to do 
with |me|. I'm kind of scarred from 
that." he says. "So, until I see the 
magic unfold, which has to an 
extent, lonlyl then will 1 feel com- 
pletely accomplished." 

Lx)on may finally feel that sense of 
accomplishment with the release of 
his self-titled debut, due Oct. 21. 

MANY IMPRINTS IN A SHORT WHILE 

During the past seven years, the 
I larlem, N.Y., native has been signed 
to four labels — Tommy Boy. So So 
Def. Arista and Bad Boy. Having been 
with Bad Boy since its Arista days. 



Loon's project was delayed when the 
label switched homes. But the down- 
time gave him the opportunity to 




perfect each track to his liking. 

"I took a certain initiative and 
tried to make every record with some 
level of single-quality, club appeal 
and radio-friendly. " Loon explains. 

Loon debuted on the charts in 
2001 as a guest artist on P. Diddy's 
hit singles "I Need a Girl (Part 1 1" 
and "I Need a Girl (Part 21." They 
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HOLIDAE IN CUagy Featuring Ludacris & Snoop Don 
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THE WAY YOU MOVE OulKast Fealunng Sleepy Brown v 
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NAGGIN Ying Yang Twins v 
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STUNT 101 G-Unit v 




DELIVERANCE BubbaSparxxx v 

BUT 



peaked at No. 2 and No. 4. respec- 
tively, on The Billboard Hot 100. 

In each case, "we knew that the 
records were hits, but they just 
really wound up having a life of their 
own. " says Tracey VVaples. Bad Boy 
VP of marketing. 

"We were trying to play catch-up 
with getting a record recorded, but 
rushing is not a procedure that we 
believe in." she adds. 

Waples .says that putting a dead- 
line on the album — which was 
tempting, considering it would catch 
the momentum of the two singles — 
would have caused the record to suf- 
fer. She notes that fortunately, the 
exposure led to more guest appear- 
ances for Loon. 

FREQUENT GUEST 

The artist made a number of high- 
profile guest appearances, including 



turns with 3LW on "I Do (Wanna Get 
Close to You)" and Toni Braxton on 
"Hit the Freeway. " 

I.oon says that even though it 
was " an honor" to do records with 
different artists, it was also a means 
of suA'ival. 

"Those transitions hindered the 
process of music being put out at 
Bad Boy, so I had to keep my face in 
the crowd. " Loon explains. 

"'I was selective about the records 
I did. I loved the 3LW record. |Bad 
Boy producer) Mario Winans had 
produced it, and it put me in a 
young market." 

The .Neptunes produced the 
track with Braxton, which he says 
introduced him to a more sophis- 
ticated audience. 

" I did a song with Wyclef — a remix 
to Pussycat' — that never made an 
impact at all in the States but was 



huge overseas. That enabled me to 
perform at the European Awards," 
Loon explains. "So. I put myself in a 
position where 1 see opportunities 
present themselves, and I chose the 
right opportunities." 

Speaking of opportunities, the rap- 
per co-hosted the Source Awards' red 
carpet pre-show with BET's Tiffany. 
The program will air on BET prior to 
the Source Awards on Nov. 11. He 
also has roles in the films "Death of a 
Dynasty" and "Unforeseen" on the 
horizon, as well as a role in the stage 
production "Ball: The Musical." 

.Although releasing this album 
proved to be a struggle. Loon knows 
the journey has just begun. 

" I'm just trying to give you more 
of me."' he says. "This is a new step 
into the future for Loon and Bad Boy. 
This is a movement and legacy that 
I'm proud to be a part of. " 
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R&B/soul singers Joi and Truth 
share honors as the first two artists 
signed to Raphael Saadiq's Pookie 
Entertainment label. Both will 
release an album in early 2004. 

TVuth recorded initially a.s TVuth 
Hurts, charting last year with her Dr. 
Dre-produced AftermatlVlnterscope 
debut "Truthfully Speaking" and the 
No. 2 R&B single ""Addictive." 

That single was later the subject 
of a copyright-infringement lawsuit. 
It was ruled to have contained a 
sample of four minutes of the song 
"Thoda Resham I.agta Hai" by Indi- 
an composer Bappi Lahiri. 

Joi's catalog includes her self- 
distributed 1998 album "".Amoeba 
Cleansing Syndrome" and the 
2002 Universal project ""Star 
Kitty's Revenge. " 

An ex-Lucy Pearl bandmate of 
-Saadiq's, Joi appears on his new 
live set. " All Hits at the House of 
Blues," singing "Missing You" and 
"Copy Cat." That Oct. 14 project 
marks the first release under 
Saadiq's Navarre Corp.- 
distributed Pookie label. 

In other artist-related news. 
Jagged Edge has signed rap trio 
Street Katz to its 581 Records. The 
threesome appears on the remix 
track ""They .Ain't JE" from JE's 
just-rclea.sed fourth album, "Hard" 
(.see Billboard Picks, page 46). 

LIFE GOES ON: Fresh from his role 
as the high-voiced prisoner John- 
son in " The Fighting Temptations." 
Monteil Jordan is now getting busy 
promoting his new album, "Life 
After Def, " and its lead single, 
""Supa Star. " The set is on Jordan's 



Koch Entertainment-distributed 
label, the Enterprise Inc. It is the 
singer/songwriter/producer's sixth 
release, as well as his first project 
since exiting Def Jam. 

" I don't have anything negative 
to .say about the label or the execs," 
the ,Atlanta-based Jordan says. ""We 

ran our course. 

But for me to 
sun'ive and have 
a career. I need- 
ed to move be- 
yond the Def 
Jam logo to a 
new place." 

Besides the 
Enterprise la- 
bel. Jordan's 
rebirth also 
includes a new 
production 

team. JorJa Black, with whom 
the artist wrote and produced 
the entire album. The team com- 
prises Jordan. James Jones, and 
Percell Holmes. "Life After Def" 
arrives Oct. 21. 



DATEBOOK: The 2004 Soul Train 
Music .Awards rolls out March 6 in 
Los Angeles . . . The third annual 
E.A.R.S. (Emerging Artists 
Reaching for Stardom) Talent 
Showcase takes place Oct. 20-22 at 
New York's Club New York. Corpo- 
rate partners include ASCAP. BMI, 
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lORDAN: "I NEEDED TO MOvr 



SESAC and Remy Martin. 

Alicia Keys, Angle Stone, Kool 
& the Gang and Jon Lucien are 
among the lineup saluting the 
20th anniversary of personality Hal 
Jackson's "Sunday Classics" on 
New York's WBLS-FM. The concert 
is being staged Oct. 27 at Madison 
Square Garden . . . Sheryl Lee 
Ralph's 14th annual AIDS benefit 
DIVAS: Simply Singing sashays 
into the Wilshire Ebell Theater in 
L.A. Oct. 25 with Jody Watley, 
Oleta Adams, Linda Clifford and 
TVynece from " American Idol, " 
among others. 

FOR THE RECORD: Keith Sweat is 

signed to Riviera Entertainment, 
not Sanctuary. His next album, to 
be delivered through Liquid 8 
Records, is slated for March 2004. 
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E 1399Eleinal 


292 






BOB MARLEY AND THE WAILERS *" tin OOMisuum M»«IU>U 


imiBK 


1 Legend 








2PAC a 




Me Against Ttie World 


370 






2PAC a a 




All Evez On Me 


392 


M 




R. KELLY a 




tp-2.coni 


118"" 






MICHAEL JACKSON ♦ «a5o\> ui.'. rmaitmni 




Thriller 
The Best Of Sade 


270 
397 


16 IQ 
•7 n 


EMINEM a' ..> am 




The Marshall Mathers LP 


138 
134 




\2 


SADE 4 ..! 
2PAC i 




Greatest Hits 


251 


18 El 


JAHEIM a ■ „ 1. - , - :; .is.r«. 
SADE a " jrt< w!itt.>^ Hi£a.Miii 




rCheno Love] 
Luvcrs Rock 


78 




IS 


EARTH, WIND & FIRE i i.cni«t»iJHi 




Greiitest Hits 


8 






DR. DRE a .i"JMMi<nUE-iNTtR^UPEii;3sia9ii 


Dr Dre -2001 


185 




4 


THE NOTORIOUS B.I. G. * ii3iL,:,,:;i i v,i,i3»»» 




Ule Atler Deaili 


300 




MARY J. BLIGE a ■ . 




My Lilc 


193 


-** 


in 


BARRY WHITE a ,^,«w<,m 
JAY-Z a . it;liio»ii» 




AHUmeGreiitdslHits 
Reasonable Doubt 


259 
299 




MARY J. BLIGE a • . 
R. KELLY a , , 




WhfltsThe411? 

12 Play 


184 
211 

1 j9 

la? 

37 




1 ■ 


THE NOTORIOUS B.I. G. a h i .oiMiMlio.iimnia 
LAURYN HILL a :>nM»ociiii«ian»i 
MAKAVELI a 


Hcaav 10 uie 
The Misetliiratmn Of Iniiryn Hill 
The Don Killuminati The 7 Dav Theorv 


4l3 
139 
278 




DONNIE MCCLURKIN a 
EMINEM a 

T.I ■ - J 


..... .mi 


Live In London Anil More . 
ThfiShmShiiilvLP 
I'm Serious 
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LAST WEEK 




AWTiST ilMPRlNT.PROMOnON LABEL,. 


THIS WEEK 


LAST VJt i ■ 




ARTIST lIMPWfMT^PROMOT'ON LABEL' 






Babv Boy 


m 


37 




Milkshake 

• !\\7- iSUJl ruAi^AHISTAI 




56 




U Got That Uve jCall It A Night) 

i](R'.r ir.'isi ■fiF.-FA'f:;: 


3 




Sland Up 


27 


24 




Love Calls 

i!F.' I'iMi' ■■< ■ Mj: WtvW'i.i 


52 


46 




Summertime 


2 




Damnl 


28 


22 




So Gone 


® 


62 




This Is How We Do 






■i .r,.;).Lj(:nJil*T IIIJOW IJOSOM'.'ARISIA' 


















4 




Rain On Me 




43 




Clap Back 


54 


"57^ 




1 Need You Now 


5 




Gat Low 

.1 11 ■. ■. ■ ■ [■■ Ml .BULtVTi 


30 


26 




Crazy I" Love 

Hf.,,1,,-. til- .j.^ ,■ ;i:..ii,ifliAii».ti 


SS 


58 




Backlighl 

..Vl: <.r .| , M F.'iu.wunEiiBnosi 


7 




Slop In The Nam<3 OILOM 


31 


32 




1 With 1 Wasnl 


S6 


55 




Crazy 


6 




Thoia Thopng 


32 


28 




Dance With My FiMier 

,1 ntftl'MMIfir^^ LUtMGt 


57 


63 




Superstar 

^■;ll:r.•,^^[l uwki 


8 




Right Thurr 


33 


29 




Danger 


@ 






One Mora Chance 

■■■i Kii .!A..>.:;i:r. :[i-C5lMi 


12 




Holidao In 


34 


36 




Pon De Rivet. Pon De Bank 


59 


60 




Shake That Monkey 

■|_ J .1 111' ..i;iti' jul 


15 




Walked Ouna Heaven 


es 


42 




Getting Late 




73 




Forthenight 


17 




The Way You Move 




41 




Busied 

'Hi isirt ennHf Rs iCKAMwtmiisi 




67 




Salt Shaker 


9 




Can't Stop. Won't Stop 


37 


34 




In Those Jeans 


62 


61 




Wondflrful 


11 




Shakf Yii TiiillL'iittior 

-.< .' ' . . " 1' i ii: iBAnam'tMRB) 


38 


33 




24's 

-1 niiaUD ■tLiriL.AtlMIO 




66 




Gigolo 

Mi:>: i:v,\os fl Mur iwxjfVL 






Fronlin' 

>--^m .'-'1' lAv; iEtAfinwt.'Maui 




45 




Stunt 101 

■. 1', 1 ■. 11. " ■,i\t.;ivi«i[psctif^i 




68 




Gangsta Nations 

■a'" ";l 1" "■.■i[i"Tiori iPfllOHITV MPlTOll 


14 




Come Over 




44 




Love You More 

-.\r. riv.f ffi- r.uw. 








Be Easy 


19 




Cliibbin 


41 


35 




I'll Never Leave 




71 




Cornin' Fiom Where I'm From 


13 




Oohl 


CD 


47 




Hot & Wat 

t'.M^AI UIMLRII^ iBADBOIDiFSL'U.'OjMGI 


Q> 






Touched A Dream 


21" 




Pass That Dutch 

t~' .-.:t l.iiul' il"l&Oli(M(SU tli.H'KK'tlGl 


CD 


50 




Naggin 


68 


64 




Where The Hood At? 






P.I.M.P. 

iDffST iSnWIvWTFKUAminHHSCOWl 


CD 






Find A Way 

crrtTil .vfl6^ 








Just A Dog 


16 




Into Vou 


4S 


38 












Say How 1 Feel 


lo" 




Bad Boy This Bad Boy That 


*i 


40 




Got Some Teeth 








Hotel 


20 




Read Your Minrt 


CD 


54 




Party To Damascus 


m 






IzU 


31 




Wat U,i Honk r..iii Be 




53 




More & More 


CD 






It Blows My Mind 


23 




Runiiin 


to 


52 




Down For Mc 


74 


69 




Light Your A** On Fire 


"25" 




Knock Knock 


so 


39 




Ofticially Missincj You 








Get It On The Floor 



• BeconK win tne pMtMl fTipreMtms or/ease c 2O03. VNU Busineis MeOta. Ir< All i.giits tese'.fi 
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TITLE 

ART-ST flMPWNT/PROMOnON LABEL! 


1 




Walked Ouna Heaven 


26 


23 




Through The Wire 


a> 


72 




Naggin 

• \h--x\(,nt\us tcouinuuiTvii 






Read Your Mind 




41 




The Owner; 


52 


37 




Right Thurr 

■|. '.. . ir ^' ifif -.r.-iMAiHACt'Cai'lTOd 






Catling All Girts 




39 




Party To Damascus 


GD 


59 




Cia^ In Love 

^.i ■i:a.uM6i*'SuMi 






The Way You Move 




74 




Gigolo 

tiict Ci.^rill^ n »[itv ,'Vf« jft*t 


54 


33 




PIMP 

MLi'.- -1-^'- in[iftuni.lNIBlSCOPt:' 


25 




Thoia Thoing 


30 


32 




Milkshake 

■iUHTfiU^ AftSIAj 1 


55 


60 




Immaculate 


y 




Gotta Get Tht! Money 


31 


24 




Get Low 

111 JCM THL EAS1 SDC BO<Z lehKTVn 


© 






Ballin' Boy 

■13 jC'jD ilf (i-D«CT1 


ho 




What Cha Gone Do 

■- ■ ■■ ■ iiif itAu-iAiw.! 


€9 


44 




Ffofllin' 

""HAaWlL't*! .-M ! .SUHTSWHianiStA) | 








Forthenighl 


15 




Stand Up 

•■■■■i-i' rii'Rihf;iii»i*0,of jwsduihiojmgj 


33 


30 




Miss You 

W. irHC .StAT.r.iTli.'ir ll-.-.TflSftLl.MBCl 


a) 






Didn't You Know 


I 9 




Soul Shake 


34 


34 




Lean Low 

>iiiiM;E.:ii:cu--i*i EJiciBmE isasoMf.wsiAi 


59 


70 




Hotel 

,v . ■ , f;..- = . = ;,, F-iii ^.imA(:ij(ii.«ii 


8 




lUke 


© 


47 




Got Some Teeth 

',1", niin i-,wi.uyiMutitoiii 


60 


38 




Party &Bullsh*t 2003 


13 




Damnl 

. ■,r,stlOWABiSi»i 


36 


42 




Knock Knock 


61 


69 




GhettoMusick 


(29' 




Hot & Wul 

ll,M' .5- 11 i..-. l-l>(l S0U.«JW5l 








Stunt 101 

:, '.ivt iii imi- sHADi.nititsconi 


62 


52 




Cadillac On22's 


6 




Superstar/Flying Without Wings 

fiiiBiss'LincAfl,'; i.t*tv«:;i 


38 


19 




Na Na Na Na 

t'lFlAI :ilIPI=<i:A7 iBADBm'WFSODLIDJMni 1 


63 


48 




Industry 


22 




Let's Get It 


s> 


50 




24's 


64 


46 




Tonite. I'm Yours 


14 




All Nighl Long 


40 


26 




By The Way 


65 


51 




1 Don't Wanna Hurl Vou 


27 




Step In The Name Of Love 


41 


28 




Through The Rain 

ui.r.i.v ., lUJMOl 








Where The Party Al 


35 




UhOh 


C9 






Clap Back/The Crown 

liMM Ml ■ 1. . "M in.iwr.i 








Be About Youis 


21 




Grind Right 

.'f.: n'-l'.[U- ilfWMiWiaOrtl-i 


43 


43 




Gel It On Tlic Floot 

rjiHsatfjAMiiajMBi 








Nolhins Froc/I Diin'1 Give A ^lt&% 


16 




Holidae In 

r>--.i-,' ii ■Il.HP.^f.T•^*Pf*CE■C*«Imt 


44 


18 




Light Your A** On Fire 

f/..ii.ui"ivit. .;.i,i'iTiv.t.wiisTa.> 


69 


68 




Stop/Excuse Mo Miss Again 


17 




Suga Suga 


& 


53 




Rain On Me 

JiN.V,!, M.IH!:f«fM:,OfFJAM<lA«( 


70 


63 




So Whassup 


12 




Let's Get Down 




65 




Blue Jeans 


71 


75 




My Love Is Like... Wo 


20 




Otiicially Missing You 


47 


31 




Jimmy Muthis 


© 






Never Scared 

- ■■■ f-fSk FMiy».'SasO0(^««TAi 


11 




Love At 1st Sight ! 




40 




Danger 








Find A Way 

.f.'.t.i I'.iHGrf.; 


H 




Anythmg Goes 




"36" 




Where The Hood Af 


74 


66 




Angel 

J.>.ir,!.::,H-f*t; .'UAWCWStMlffilNl 


7 




Wal Da Hook Gon Be 








Need Me In Your Lile 

1.!iMI-. . ■ j4M'li;j»il 1 


■ 






Rich Man 



Roots Invigorated 
ByPhiUyJams 



The Roots have never been 
described as the typical rap 
group. In keeping with its uncon- 
ventional ways, the Philadelphia- 
based hip-hop band has been 
hosting a series of jam sessions 
to inspire its forthcoming Ceffen 
set, "Tipping Point," 

The band — consisting of drum- 
mer ?uestlove, MC Black Thought, 
keyboardist Kamal and bassist 
Leonard Hub- 



two weeks ago {.Billboard, Oct. 11). 
The single is currently No, 25 on 
that chart. 

For Interscope Ceffen A&M head 
of black music Ron Gillyard, the 
collaboration was one that needed 
to be heard. 

"I was just going through the a 
cappellas with the Outlawz and a 
young man from (Tupac's label] 
Amaru, and having worked at Bad 



bard — has taken 
up residence at 
the Studio in 
their hometown 
for the sessions. 

"We all came 
in with different 
ideas," Black 
Thought says. 
"So, we decided 
to put a bunch of 
people together 
and .see what 

happens. As a result, we've already 
gotten a lot of solid material at an 
alarming rate." 

Jam-session attendees have 
included Vernon Reid of Living 
Colour, Ploetiy. Jill Scott, Martin 
Luther, K-Os and Glenn Lewis, 
among others, 

"Normally, this is the process for 
us, " i'uestlove explains. 'We used 
to jam like this in my living room 
all the time. So, we decided to do a 
re-creation of my living room in 
the studio. We also invited people 
from outside the group to get 
other energies." 



Beats& 
Rhymes 



ByRoshaunHall 

ittall@blllboard.coni 




tiehU i«s«(vlKI CofnpilM Of I4«>wn Sout^Soii ■tot a nalonal ujbwl [Mnet of cofc 



^mbe Bomt- TO iMf. AT uniit 



While the album isn't due until 
early April 2004, the group hopes 
to wrap the jam sessions in 
November. 

L£GENDS COME TOGETHER: While 

they may have been rivals in life, 
Tupac and the Notorious B.LC. 

make a dynamic duo in death. 

,Almost seven years since the 
first version of the song "Runnin' " 
debuted on the Hot R&B/Hip-Hop 
Singles & Tracks chart, the track 
featuring Tupac and Notorious 
B.I.G, re-entered the list at No. ,')2 



Boy, I instantly recognized this 
voice," Gillyard says of the Notori- 
ous B.1,G, "I told them to bring it 
hack. We put together a bunch of 
select a cappellas, including that 
one, that we wanted to produce, 
and we reached out to producers. 

"I was talking to | Interscope 
Ceffen A&M chairman] Jimmy 
lovine about it, and he said 
Eminem was interested in getting 
a shot, ' he adds. "You can't go 
wrong with that. That |a cappella] 
happened to be one of the ones we 
.sent him. A week later, Em sent 
back a rough, and it worked," 
"Runnin' " is the 
first single from the 
soundtrack to "Resur- 
rection," a movie 
about the life of Tupac, 
which he narrates. The 
soundtrack hits 
shelves Nov, 4 with the 
movie set to be 
released Nov. 14. 

SOURCE WRAP-UP: 50 

Cent and Lil Jon & 
the East Side Boyz 

split top honors at this 
year's Source Awards. 
.50 Cent won two 
awards: album of the 
year for "Get Rich or Die Tryin' " 
and single of the year, male, for 
"In Da Club." Atlanta natives Lil 
Jon & the East Side Boyz also 
scored two awards — artist of the 
year, group, and video of the year 
for "I Don't Give a F**»," 

Other winners included Nelly for 
artist of the year, male: Lil' Kim for 
artist of the year, female: and the 
Neptunes for producer of the year. 

This year's show, held at the 
Miami Arena, will air Nov, 11 on 
BET. For the backstage action, check 
out my next column. 
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TITLE 

PRODUCER [SONGWRITER) 



Artist 

IMPRINT ft NUMBER/PROMOTION LABEL 



BABY BOY 



NUMBER 1 ^ 5 WewksAlNumtiet 1 

BeyoncB Featuring Sean Paul ' 



GREATEST GAINER/AIRPLAY ,. 

Ludscf is Featuring Shawnna v 



YoungBlooriZ Featuring Lil Jon si> 

O O ■ ■■ • >■ '''t 



RAIN ON ME O 
GET LOW O 



Lil Jon & The East Side Boyz Featuring Ying Yang Twine v 



STEP IN THE NAME OF LOVE O 



R. Kelly 

O -■'■i 



THOIA THOING 



HOLIDAE IN O 
RIGHT THUHR O 



Chingv Featuring Lidacrts & Snoop Oogg v 



Chingy v 



WALKED OUTTA HEAVINO 



Jagged Edge v 



SHAKE YA TAILFEATHER 



Nelly. P Diddy & Murphy Lee v 



CAN'T STOP. WON'T STOP 



FRONTIN' O 



Pherrell FeKuring Jey-Z ■? 



Marquee Houston Featuring Joe Budden & Pied Piper v 

ly, t:i»T'umfl.iA":ijTf[r, 



S GREATEST GAINER/SALES S 

READ YOUR MIND O 



PASS THAT DUTCH 



MissY Elliott 



INTO YOU O Febokws Featuring Tarnia Or Ashanti *? 

• ■ .StSM»kHtl.TIJl-I*BIIQa»CaiUJKtKAUI«Jtf>.ri|IBMI^ OR:-t:'l-/JH'/UiK-i!^'n;.",.Mjji.'..MLj'Hi-- 

P.I.M.P. O SO Cant v 



Jjl-CWHRBNMBIOin 



WAT DA HOOK CON E 



Bad Boy's Da Band 1 22 
Murphy Lee Featuring JoFinaino Dupri • 23 
Monies V 



25 25 LOVE CALLS 

mwiiLtMtiiia 

J 29 29 PON Dl RIVER, POM DC BANK O 

] 30 23 'CRAZY IN LOVE O 
K iM 22 22 1 SO GONE O 

I ■ ' ■■•■'^IMtU 

mfm 27 27 . DANGER O 

MJ L ■ 

37 30 I WISH I WASNT 



CRAZY IN LOVEO 



Beyonce Featuring Jay-Z s* 

<S> 0[:Cr.JMBaJ»W-9JM 



1 1M mnjn«.a<wwbKW.j wzj>**3>*jtu 



Monka v 



• SOM Mdl tfWVMMI 

n4 UUn uiMi « KflDO un 



Ervkah Badu 

in,7>wac-i*j'.-^M>c 



Heathef Headley v 



DANCE WITH MY FATHER 



Luther Vandross v 



GETTING LATE 



Roetry v 



T.I. V 

O GWiC Husm milt- UiM'ii: 



IN THOSE JEANS 



Ginowine <? 

IdC *1BUM tlif s;iM 



HOT & WET O 



STUNT 101 O 



G-UnN"? 

Qe uwni^wmTKii«'"iMifeai'i 



FLY 



Ying Vang Twins ^ 



I'LL NEVER LEAVE O 



Obie Trice f 



FIND A WAY O 



Dwele v 



Wyclef Jean Featuring Missy Elliott <? 



OFFICIALLY MISSING YOU O 



DOWN FOR ME 



Loon Featuring Mario WitiaiH *^ 



24 



25 
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O 
< 
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TITLE 

Pf^OOUCER (SONGWRITER) 


ArttiT 

IMPRINT A NUMBER^PROMOTION LABEL 


PEAK 
POSITION 




54 


55 




MORE ft MORE 


Joe V 






57 


61 




U GOT THAT LOVE (CALL IT A NIGHT) 


Gerald Levert 


51 




48 


38 




SUMMERTIME 


Beyonce Featuring P. Oidilv Or Ghostface Killah 






64 


72 




THIS IS HOW WE DO 


Big Tymen « 


53 
















54 


58 


60 




BACKTIGHT 


Jahaim v 


54 














5S 


59 


64 




1 NEED YOU NOW 


Smokie Norliil 




Si 


60 


53 




SUPERSTAR • 

^ -^IVL^'.'* IS GKAMITTLKJSStm 


Ruben Studdard 

O 0.||-*'i,v, 


2 


57 


55 


50 




CRAZY O 


Javier '■• 

<» . J|ir,:v v-^i 1 


42 


m 


67 


82 




GIGOLO O 


Nick Cannon Featuring R. Kelly 


58 




62 


70 




SHAKE THAT MONKEY O 


Too Sliort Featuring Lil Jon & Tlie East Side Boyz 

O ,ilii,tvw 


59 










- HOT <;wnT npR! IT 




m 








ONE MORE CHANCE 


Michael Jackson 






77 






FORTHENIGHT 


Musiq 

oriff'.^ii iiih*f 


61 




68 


68 




SALT SHAKER Ying Yang Twins Ftaturing LilJwi & Tlie East Sids Boyi 


62 


63 


65 






WONDERFUL 


A/etha Franklin 


63 








BE EASY 


T.I. V 

t>AVI HliSIil 61i>JM 1.11 MlAMtr. 


64 




71 






GANCSTA NATIONS 


Westtiile Connet^tioR 


65 




63 


46 




WHERE THE HOOO AT? O 

II', 1 iMM . II m w E siwuv'i * t-w ■ 




24 




72 


69 




COMIN' FROM WHERE I'M FROM O 

»,'B.>'jiAiAHW.HLiy%WMrSOfil 


Anttiony Hamilton v 
o o 


67 




76 






HOTEL 0 

■ 1 - i . I HI, 1 . L«i\S«E;ii,(Hl.^*WlS/i«0&(« 


Cassidy Featuring R Kelly -.■ 

O- I,, l^*,'-,! ,''<"--^M 


SI- 








TOUCHED A DREAM 


R, Kelly 


69 




66 


49 




LIGHT YOUR A" ON FIRE O 


Busta Rhymes s> 


23 








73 


75 




JUST A DOG 

1. ■ ■ ■. i ,i"WSL^: 


BigMoe 


69 


O 


79 


79 




SAY HOW 1 FEELO 


Rhian Benson v 

9WGIiia 


71 


® 






GET IT ON THE FLOOR O 


DMX FMaritH Saein Bmb 
owenBsnrjamMimMa 


73 


74 


61 


56 




CALLING ALL GIRLS O 


« OtomtweircMnsiM 


48 


75 


75 






WHAT IS LOVE? 


Vivian Greon 


75 


76 


74 


71 




SUCA SUGA 0 

HF<H[:iPaRlAM'JBAly1IST*l 


Baby Besh Featuring Fraakie J v 


56 


Q 






IZU 

,-pFr;- ■.>iinTi-,v.(P«aSOW 


Nelly V 

Rj Hf(LW.HGAiAieuwn,^i»j«i: 


77 


CD 






IT SLOWS MY MIND 


Snoop Dogg 


78 


79 


69 


65 




MY LOVE IS LIKE... WOO 

i.l, 1 , , liSJil 


Mya V 
a UN maeennscm 


17 


80 


70 


66 




LOVE AT 1 ST SIGHT o Maiy J. Bllga FnUriag MMM Man v 


10 


(B 


81 


78 




PARTY & BULLSH'T 2003 O 


Rah Digga 

0 1 i"'-iiir' . iwe* 


65 


92 


56 


36 
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Good Will Rocks Al Parque In Ninth Year 



BY LEILA COBO 

BOGOTA, Colombia— Despite a lack of 
corporate sponsorship and a restrict- 
ed budget, the ninth annual Rock al 




Parque fest concluded on a high note. 

Nearly 100,000 fans attended three 
straight days of concerts featuring 24 
local and International bands. 

The success was particularly sweet 
for event organizers, who last year 
saw dwindling attendance and inter- 
est for what is considered the largest 
and longest-running free rock fest in 
l^tin America. 



"It's a new beginning and a new infu- 
sion of energy," saj-s Hector Mora, who 
coordinated the fest from 1998 to 2001 
and this year .served as general advisor. 

Rock al Parque, which took place 
Oct. 11-13 and featured everything 
from ska and punk to hard metal, is 
produced and financed by the majwr's 
office in Bogota through the cit>''s Insti- 
tute of Culture and Tourism ( IDCT). 

That it is funded almost entirely with 
public monies is an oddit>' in the rock 
worid and latin rock in particular. 

NEW GENRES 

The fest launched in 1995 under a 
city initiative to open new spaces to 
various genres of music. The city also 
funds Jazz al Parque and I Iip-1 lop al 
Parque tests. 

"The best-known and best-regarded 
rock festival in Latin America is Rock 
al Parque," says Gabriel Ruiz Diaz, lead 
singer of Argentine hard rock band 
Catepecu Machu. which played Oct. 1 2. 

Catepecu Machu — which was flmvn 
in from Argentina by its label. EMI — 
was not paid for its performance. Nor 
was labelmate and Mexican riKk/elec- 
tronica outfit Plastilina Mosh, which also 
gaw a free lecture to masic .studenLs. 

Members of .Argentina's Mississippi 
Blues Band also gave a free lecture 
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JERRY RIVERA 

Canto a mi idolo 

FRANKIE RUIZ 
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este album en el 9eflero salsa. 
lERRY RIVERA quien hoy lefinde 
tributo a s) idolo y amigo personal 
el gran FRANHE RUIZ. 
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prior to their show. "It's a real honor to 
be able to participate in this," Missis- 
sippi drummer Juan Carlos Tordo said. 

That kind of good will enables Rock 
al Parque to survive. 

A few years ago. when city officials 
threatened to cancel the fest. rock fans 
signed a massK* petition to keep it alive. 

In its decade-long tenure, the fes- 
tival has been held on multiple stages, 
has lasted as long as eight days and 
has featured as many as 63 bands in 
one year, including such major acts 
as Cafe Tacuba, Aterciopelados and 
Manu Chao. 



This year's fest, which organizers 
describe as "average" in size, took place 
on two stages: at the Media Torta 
amphitheater, which seats 7,000, and 
at the massive Simon Bolivar park, 
which could accommodate up to 
60,000 people per day 

The budget for the festival was a lean 
S.'SO million pesos ($140,0001, which 
covered all promotion, production and 
organizational costs. 

Given that Rfx:kal Parque emplov'ed 
approximately .500 staffers — including 
securit\', production and logistic per- 
sonnel — the talent budget was slim. 



This was one of the reasons the 
event lacked big, international names. 
That may have contributed to the 
lower-than-expected attendance (ap- 
proximately 30,000) on the last day of 
tlie festival. 

Perhaps such names would have 
been secured with the help of corpo- 
rate .sponsorships. But none were in 
evidence, in part because the IIX^T has 
strict policies on sponsorship deals and 
how they are ased. 

But festival organizers say they woukJ 
be open to such deals in the future. 

(Continued on page 41) 



Colombian Amigos Stage Show 



In an unusual display of solidari- 
ty, five Colombia-based acts shared 
a stage Oct. 9 in Bogota to kick off 
what many .say is the first tour of its 
kind in the country. 

Colombia en Concierto: .Andres 
Cepeda y Amigos featured popular 
singer/songwriter Andres Cepeda 
along with Fonseca. Julio .Nava. 
Celedon and Mai'a. 

All five are scheduled 
to play 14 more shows 
throughout Colombia in 
the coming months. 

"This is a concert by 
Colombians for Colom- 
bians," Cepeda says. 
"We want to show- peo- 
ple that w'e don't need 
.special consideration, 
nor do we need to play 
with international acts 
to get support. We 
enjoy wide support." 

That support was evident. Nearly 
20.000 fans stood through three 
hours of rain as they watched the 
show at Bo|4ota's Campi'n Stadium. 

But equally impressive was 
the corporate support the event 
generated. 

All costs associated with Colom- 
bia en Concierto were picked up by 
Gillette, w^hich used the concert to 
launch its new Prestobarb,i ra^ur. 

Having a brand fully sp<insor a 
ma.ssivc show is unusual, accord- 
ing to Heman Orjuela. owner of 
event promotion company Prime 
Time, which produced the show 
and pitched it to Gillette. 

"But their product is mas- 
sive," he .says, "and they 
decided to target an 
event that young men 
and women would 
remember." 

Although Gillette 
originally wanted to 
tie the launch to a per- 
formance by an international 
act. it finally decided to capitalize 
on October being Colombian 
Artist Month. 

In a move to push sales. Gilic 
offered every person who 



purchased a Prestobarba razor 
(approximately $4 ..SOI a free con- 
cert ticket. "And it worked, " Or- 
juela says, "Plus, it generates 
brand recognition." 

The concert opened with a 20- 
minute laser show and spectacu- 
lar fireworks announcing the 
Prestobarba brand. Gillette also 
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invested in TV campaigns. 
Sources say the entire production 
and marketing of the show cost 
approximately $500,000. 

Although Gillette will not .spon- 
sor future Colombia en Concierto 
stops. Orjuela has booked the show 
at 14 other venues nationwide 
starting in November. 

"This is a good time for artists in 




CEPEDA. SEATED. WITH. FROM tEFT, MAIA. NAVA AND fONSECA 



rapid development," Orjuela says. 

This also seems to be a gO(xl 
time for concerts in Colombia. 
About 20 shows will take place in 
Bogota through November. 

In addition to Colombia en 
Concierto and the Rock al Parque 
Pest, there will be appearances by 
Juan Gabriel. La Ley, Ricaido 
Aijona, Ana Torroja, Pablo MUanes 
and David Bisbal. 

COLOMBIA IN BRIEF: Capitalizing 

on Spain's increasing Colombian 
population. Sony Spain will 
release albums by vatlenato 
artists Diomedes Diaz and 
Celedon this fall. 

Vallcnato star Diaz's album 
will be a compilation of greatest 
hits, while Celedon will release 
"Canto Vallenato," the studio 
album that has made him popu- 
lar in Colombia. 

According to Sony Colombia 
president Caries Gutierrez, 
Celedon will visit Spain to promote 
hi.s album and perform. Di'az is cur- 
rently in jail in Colombia, serving a 
murder sentence. 

Meanwhile, Andres Silva, execu- 
tive VP of Santander Music, will 
vacate his post Nov. 1 to launch his 
own Miami-based management/ 
entertainment firm. Silva will han- 
dle TV and music artists. 

IN OTHER NEWS: Songwriter/pro- 
diiLc 1 Byron BrizueU has signed 
o-publishing deal with Uni- 
vision Publishing, a division 
of the Univision Music 
Croup. Brizuela, who is 
currently producing sev- 
eral urban regional acts, 
will develop new material 
:ind new talent under the 
deal . . . Brazilian singer 
Alexandre Pires will make his 
I'^iiglish-language debut in a 
duel with Rod Stewart. The duo 
ng the standard "Don't Get 
Around .Much Anymore, " which is 
included on Stewart's forthcoming 
Ibuni. 'The Great i\merican Song- 
hook: Volume 2." 
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□ MTV Latin At 10 



Network Achieves Commercial And 
Creative Success While Boosting Acts 



Antoinette Zel 

The Guiding Hand Behind The Networl( 



BY LEILA COBO 

Ten years ago. Antoinette Zel. a 
j^cncral counsel fur MTV Net- 
works, found herself in a confer- 
ence room in the company's New 
York office discussing the launch 
of a similar network that would 
seA'e Latin .America. 

Zel had already been with the 
company eight years and had 
negotiated countless record and 
talent deals. She was Cuban-i\mer- 
ican and spoke Spanish, and her 
family was located in Miami. She 



was a natural fit for an MTV net- 
work serving Latin America. 

In the beginning, Zel was one of 
ttiree managers of what many per- 
ceived as an experiment. Today, she 
is the president of the hippest net- 
work south of the border. 

From her Miami Beach office. 
Zel spoke to liillbourJ about the 
birth of MTV Litin America and the 
development of its own identity. 

Was MT\' Latin America con- 
ceived as another outlet to air 

(Continued on page 32) 
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Tlie MTV Networks Latin America team consists of, from left; Linda Alexander, senior VP of communications; Scot McBride, senior 
VP/COO; AlinaVogtner, senior VP of human resources at MTVN International; Sofia loannou, senior VP of business and legal affairs/ 
general counsel; Antoinette Zel, president; Cristian lofre, seniorVP/creative director at MTVN International; Pierluigi Cazzolo, senior VP 
of distribution; Charlie Singer, senior VP of production and programming; and Melisa Quiiioy, senior VP of advertising sales. 



BY JOHN LANNERT 

MTV Latin America debuted with a video by revered 
Chilean rock group Los Prisioneros called "We Are 
South American Rockers." 

Ten years later, the pioneering netu'ork is still rock- 
ing viewers from Tijuana to Tierra del Fuego with a 
diver.se menu of innovative music clips and original, cul- 
ting-edge lifestyle programming. 

The nehvork's attention to the region's shifting musical 
and cultural tastes has helped it become one of the most- 
viewed outleLs in Latin America. MTV Latin America 
is watched by more than 13 million households 
this year, up from only 2.3 million households 
in 1993. 

Bill Roedy, president of MTV Networks 
International, extols the performance of 
the channel. 

"MTV l.atin America is a vital part of the 
MTV Networks International family, both 
commercially and creatively." he says. 
"Not only has the network increased distribution by more 
than five-fold since |its| launch and developed a strong 
stable of advertisers, it's been responsible for the devel- 
opment and exposure of countless Latin American artists 
over the years." 

Overseeing the continued development of .MTV Latin 
America is Antoinette Zel. president of MTV Networks 
Latin America, which is a unit of Viacom International. 

Zel believes that MTV Latin America's role in present- 




ing groundbreaking Latin American pop and rock acts 
has helped the channel exert the same sort of influence 
on regional TV that MTV has enjoyed for more than 20 
years in the U.S. 

"It's art. " she says of the videos. "There are awesome direc- 
tors who are producing great videos. They may not have the 
biggest budgets, but they're great in terms of creativity." 
Assisting Zel are Charlie Singer, senior VP of program- 
ming and production: Melisa Quinoy, sen- 
ior VP of advertising sales: Pierluigi Gaz- 
zolo. senior VP of distribution; Cristian Jofre, 
who wa.s recently appointed senior VP and 
creative director of MTV International: 
Jose Tillan, VT of music and artist rela- 
tions: and Michael Dagnery. VP of produc- 
tion. 

During its 10 year run as a vital outlet for 
breaking artists, M'rv l^tin America has staged 
important concert tours and co-produced acoustic 
"Unplugged " CDs that have bolstered the record indus- 
tries throughout Latin America with aggregate sales of 
6.5 million units. Complementing its music-related proj- 
ects are socially engaging specials that have bridged cul- 
tures and politics between North and South America. 

Record-label executives say the contribution MTV 
Latin America had made to the regional recording indus- 
tr>^ is immense. 

Frank Welzer. chairman/CEO of Sony Music Latin 
■America, declares that MTV Latin America has been 
(Continued on pace 38) 
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MTV LATIN 10TH ANNIVERSARY 



Awards Show Will Link Latin Cultures 



BY LEIU COBO 

MIAMI — Among all the things one could say 
about last year's MTV Video Music Awards 
Latin j\merica (VM/\li\). you had to mention 
the tongue. 

It was on screen, it was a topic of discus- 
sion and, most important, it was the award 
itself. 

The .Academy Award.s have Oscar, the 
Grammys have a gramophone, but the 
V'M.-\lj\s have a tongue. 

Contrary to what one might think, it's not 
a lascivious muscle but a communicative one. 

"We broadcast in 22 countries with 22 cul- 
tures, and the only thing they have in com- 
mon is su lengua — their tongue," says Char- 
lie Singer, senior VP of programming and 
production at MTV Networks Latin America 
and producer of the show. "So the tongue is 
the award. " 

But the award is far more than that. 

In this, the show's sophomore year, the 
VMALAs will also celebrate MTV Latin Amer- 
ica's 10th anniversary. 

"Miami was a first shot to figure it out. " 
says Antoinette Zel. president of MTV Net- 
works Latin America referring to last year's 
inaugural awards show at the Jackie Glea- 
son Theater in Miami Beach. "The expecta- 
tions were high, external and internal. And 
last year surpassed all my expectations. We 
made a profit off that show. And this year 
will be the big blowout." 

Although Zel would not elaborate on budg- 



ets, this year's awards, which will again take 
place at the Jackie Gleason Theater Oct. 23. 
are expected to be more grandiose. 

They are also expected to be more rock- 
oriented, given the type of music that has 
dominated the network during the past year. 

At press time, confirmed performers 
include Dido. Control Machete. Cafe Tacuba. 
the Mars Volta, .Alejandro Sanz. Canadian 
punk band Sum 41, Chilean band La Ley, Mex- 
ican singer/,songwriter Natalia Lafourcade, 

'We broadcast in 22 
countries with 22 cultures, 
and the only thing they 
have in common is su 
lengua-their tongue. ' 

— CHARUE SINGER. 
MIV LATIN AMERICA 



Mexican rockers Molotov and punk legend 
Iggy Pop. Actor Diego Luna will once again 
host the show. 

As was the case last year, several of the per- 
formances will be collaborations between 
groups, and at least one performance will be 
built entirely around the netvi'ork's 10th- 
anniversan,' celebration. 

"It will be a little more rock, a little bit 
rougher around the edges. " Singer says. "A 



lot of the other |award shows) are so big that 
they don't have the opportunity to get into 
Irock and alternative music]. We will have a 
bigger attitude." 

When the VM.AI-As were inaugurated last 
year, they faced the task of standing out 
among a crowded field of Latin music 
award shows. 

But because the network's focus is on 
music videos and rock and pop, MTV was con- 
fident it had a place, trm. 

"The U.S. video music awards has been able 
to co-exist Iwith other award shows], and the 
audience understands that they're different, 
and we expect the same to occur in Latin 
.America," Zel said at the time. 

Although ,MTV Latin America airs a mix of 
roughly 60% to 70% international videos and 
30% to 40% Spanish-language videos, approx- 
imately 80%) of the awards themselves are for 
music performed in Spanish. 

But during the awards, like last year, every- 
one is expected to speak in Spanish onstage, 
or at least tr>' to. 

" That to me is very, very important," Singer 
says. " And we've talked to several interna- 
tional people, and they know the rules. We 
take the attitude that our audience doesn't 
speak English. We're not going to insult the 
audience by speaking a language they don't 
understand. 

" One of the great temptations is we have 
incredible distribution of this show around 
the world, but we're making this show for 
Latin America. It's really important we make 



the show for our audience." 

The VMALA 2003 show will air live on the 
MTV Latin America network and domestically 
on MTV2. They will also air on all MTV chan- 
nels worldwide, including MTV U.S.. where it 
will be shown at a later date. 

Nominees for the awards were voted upon 
by a music and video academy comprising 
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close to 300 music industry professionals and 
MTV viewers. Final winners will be decided 
upon by fans throughout the Latin region 
who vote through the Internet through a 
link on the MTV Latin America Web site. 



ZelQ&A 

Continued trom page 31 

MTV programming or as a unique 
channel? 

To be unique, for sure. We were 
first proven right with a show we 
had for U.S. Ilispanics called "MTV 
Internacional." which was hosted 
by Daisy Fuentes and which aired 
on Telemundo. There was all this 
music Iwhich viewers] .saw that did- 
n't have a place on MTV. The 
thought was. "There has to be more 
than that, and there is a whole 
region that has not yet had its day." 
That was in 1992. And we already 
had a pretty strong expansion plan 
internationally. 

MTV Europe had been growing 
and doing well, so the time was 
right. We really followed the Euro- 
pean model. It was not about U.S. 
music, it was not about shared pro- 
grams — nothing like that. It was 
really to grow the roots [in Latin 
America). 

At the time, Argentina had a 
healthy rock scene, but the other 
countries did not, did they? 

The Latin music scene was differ- 
ent. And we almost had a different 
purpose then than we do now. Then, 
we felt we had to go more to the 



roots of the music, because it had 
never been exposed in that way. For 
example, we did an "Unplugged" 
with Charly Garcia. Today, that's 
kind of far away. 

An "Unplugged" with Charly Gar- 
cia must have been great fun. 

It was fun. I'm just saying "far 
away" because we had to start at 
the beginning and tap into all 
those bands that were so key to 
rock music. But now we have told 
the story. Now we look at the.se new 
artists, like Shakira and Alejandro 
Sanz. 

The music industry, particu- 
larly the Latin sector, is facing 
difficult times. Yet, you have kept 
expanding. 

We've had a very strong financial 
and creative performance. Not only 
measured by our own standards of 
how we push ourselves hut exter- 
nally, creatively, by the awards 
we've won. 

We're still perceived as creative 
leaders out there, and our ratings 
have surpassed all demos. Even in 
a market like Mexico, where we've 
been the No. 1 music channel for 
many years, last year we had 33'Ki 
of the 18- to 33-year-olds. That's a 
tough segment. And financially, 
we've had double-digit growth 
every year. 



To what do you attribute that? 

We've been true to our mission. 
And we've been true to our audi- 
ence, in that we've taken risks. We've 
made mistakes — for sure — but Ithat 
is why) they trust us. 1 think it's the 
flexibility of the brand, honestly. The 
brand is like a home. 

For me. the litmus lest is the 
viewers. If you don't have viewers, 
you don't have advertisers or record 
labels. Then who are you talking to? 

'We've been true to 
our mission. ' 



You mentioned mistakes. What 
are a few examples? 

There was probably a time |in the 
mid-1990s] where I felt we were not 
true to the audience. Programming 
the channel — whether it's music, 
longform videos, whatever — is a del- 
icate balance between reflecting [the 
audience] by putting on u^hat they 
like all the time and leading (the audi- 
ence in a new direction]. Bui there 
was a time when the brand was too 
narrow and didn't reflect as much as 
it could have. I'm happy to say that 
now we do. 

.MTV is synonymous with youth 
culture. Does .MTV Latin Ameri- 
ca aim to show the same culture 



as in the U.S.? 

We do nothing with the U.S. But 
there is a library of programming. 
There's a list of every show that's 
produced around the world, and 
we choose what we want. 

Do you air "The Osboumes'7 

Yeah. It was the No. 1 show. The 
"Osbournes " and "Jackass" were very 
popular. i\nd we started interpreting 
].some] shows in our setting. [For 
example], "Dismissed" is a show 
where two guys are vying for the 
attention of one girl — we ve done 
that in Mexico with Mexican kids. 
"Fanatic." where the dream is to 
meet an artist — we did it in Mexico 
with Lenny Kravitz. So that is an 
example of a U.S. property that 
works in Latin America, too. But it's 
[still[ two worlds. 

Does it surprise you that audi- 
ences react so well to shows like 
"Jackass" and "The Osbournes," 
which are so American? 

I don't think they're so Ameri- 
can. They're funny. They work in 
Asia, too. We try it, and if a show 
doesn't perform well, we take it out. 
We tried "The Real World," and 
there were some seasons when it 
didn't work. 

Music is the same way. We 
review the rotation weekly: there is 
no formula. We take risks — for 



example, we knew " El Trip" [a show 
where cameras follow three guys as 
they travel through the region, 
randomly spending the night in 
viewers' homes] was something 
really edgy. We thought it was real- 
ly true in reflecting a different side 
of Latin America. And the kids were 
so responsive, saying, "Please come 
to my house! Please eat in my 
house!" 

All these things are about bond- 
ing with your viewer, who at the end 
of the day will buy music from you. 

Going back in time, when you 
launched MTV Latin America, there 
must have been only 10 Latin 
videos . . . 

[She laughs.] It's true! We 
Iplayedl all 10. 

How did you make programming 
out of that? 

It was 80%) English. Because 
while there were I^tin videos, the 
quality wasn't that good. We real- 
ly didn't want to dilute the kind of 
association they had with MTV. 
Because, remember, they had (al- 
ready] seen [American] MTV via 
broadcast, programs and shows. 
So there was an expectation that 
MTV was of [a certaini quality. 

We really took pride; there was no 
way we were going to send some- 
(Conliinied on page 361 
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TV LATIN 10TH ANNIVERSARY 



BY JOHN LANNERT 

MTV Latin America last year 
kicked off a funky image campaign 
called -Una Vez Vi MTV." Il fea- 
tured various wry sketches, rang- 
ing from a breast-grabbing infant 
being nursed by its mother to an 
elderly gent whose flatulent erup- 
tions were punctuated by the cho- 
rus of Britney Spears' anthem "Hit 
Me Baby One More Time." 

Not surprisingly. "Una Vez Vi 
MTV" won plenty of attention. It 
scored several design awards and 
nominations, as well as mainstream 
coverage on "The Today Show" in 
the U.S. 

That is only one example of how 
MTV l^tin America taps the creative 
energy of a team of designers, graph- 
ic artists, video and film directors 
and producers, who are all given 
ample room to show their stuff. 

Supervising the team that pro- 
duced "Una Vez Vi MTV" until 
recently was Cristian Jofre. In 
August, Jofre was appointed senior 
VP and creative director for MTV 
Networks International. Under the 
leadership of Jofre, a native of 



Chile, MTV Latin America gar- 
nered more than 20 design and 
advertising awards. 

Jofre notes that his ever-changing 
musical tastes provide major inspi- 
ration for the visual look and pro- 
motional vibe of the channel. 

"Now rock is back and it's very 
loud, so we want to create some 
[visual] moments of peace on the 
channel, with a lot of trees and flow- 
ers." Jofre says. "Six months ago. 
there was a very alternative, psyche- 
delic look to the channel." 

Bill Roedy, president of MTV Net- 
works International, says Jofre will 
work closely with Brent Hansen, 
who was recently appointed presi- 
dent of creative at MTV Networks 
International. 

Roedy adds that Alina Vogtner, 
MTV Latin America senior VP of 
human resources, "also has taken on 
an additional role to oversee this 
area for international. So I'm look- 
ing forward to seeing the develop- 
ments from our new creative and 
human resources groups, as well as 
to seeing more breakthrough music 
and programming initiatives from 
MTV Latin America." 



\ldeo Play Propels Artists 



BV JOHN UNNERT 

Three years ago, Juanes was an 
unknown singer/songwriter from 
Colombia when MTV Latin America 
began rotating videos from his debut 
album, "Fijate Bien." 

Thanks to the initial — and ongo- 
ing — promotion provided by MTV 
Latin America, Juanes has become a 
household name. His latest disc, 'Un 
Dia Normal, " has sold several million 
units and earned six Latin Grammy 
Awards. And he is up for four awards 
at this year's MTV Video Music 
Awards l^tin America |VMAIJ\). 

The Pan-Latin American success 
of Juanes. who is signed to Univer- 
sal, is one of many artist success sto- 
ries authored by MTV Latin America. 

In the past 10 years, the channel 
has broken many Latin American 
artists in the region that otherwise 
might have remained confined to 
local popularity'. 

Among the biggest names are 
Warner idols Mana. Alejandro Sanz, 
Cafe Tacuba and l.a Ley: Sony super- 
star Shakira: Universal supergroup 
Molotov; and BMG's highly es- 
teemed Aterciopelados. 



MTV Latin America has provided 
a consistent sales boost in Latin 
America, too. The channel's "MTV 
Unplugged " CDs have sold a cumu- 
lative 6.5 million units, a healthy 
tally in a piracy-wracked region. 



f 



lUANES: ONE OFTHE BREAKTHROUGHS 



The last four "MTV Unplugged" 
releases — by Mana. Shakira. La Ley 
and Sanz — have been huge com- 
mercial hits that have each earned a 
Latin Grammy. 



Executives at MTV Latin America 
generally parry the idea that the 
channel is directly responsible for 
boosting sales in the region, but its 
pride in the "Unplugged " CDs is 
undisguised. 

"Selecting an artist for an 
'Unplugged' is something we take 
very, very seriously." says Charlie 
Singer, senior VP of programming 
and production for MTV Latin Amer- 
ica. 'It's not just someone we like or 
someone who is popular in one coun- 
try. We look for artists who are at a 
certain point in their career where 
they're ready for a transition, or to 
push [new artists] on a trajectory 
they've already started themselves. 
Those four 'Unplugged' CDs |ManS, 
Shakira, l.a 1-ey and Sanz] really sym- 
bolize that thought process." 

The stock in trade of MTV Latin 
America and its MTV counterparts is 
doing the unexpected. 

That is why Singer and Jose 
Tillan, VP of music and artist rela- 
tions for MTV l^tin America, often 
work together with record labels 
and personnel from the channel's 
three feeds to discover new acts that 
(Continued un nape 361 
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thing lesser down. It bothers me 
when 1 hear things like our quality 
is not as good or our creativity is 
not as good. 

Were you worried that this would 
become a showcase for American 
videos only? 

The conversations we were hav- 
ing with the labels, they were so 
psyched. And we quickly saw a 
change. The video list used to be 
only a couple of pages, then it was 
five pages, then Ifl. Soon it was a 
book. And eventually it was enough 
that we divided into three signals 
in 1996. 

The international was still inter- 
national — everyone wanted to see 
Madonna. But we had enough that 
we could express the Chilean voice 
and the Argentine voice. The in- 
crease in better-quality videos, plus 
our more profound understanding 
of the differences in the market, led 
us to where we are now. 

Your financial gain is impressive. 
What corporations have you recent- 
ly partnered with that you haven't 
done business with before? 

We recently did a Motorola deal 



that was huge. Coca-Cola did a real- 
ly massive sponsorship for the 
awards show two years in a row. 
This year in Mexico they'll have half 
a million units of Coca-Cola/V'Mb\- 
branded cans. It's so hip. You'll see 
the brand down the side of the can. 
That's the kind of exposure that's 
great for us. We've gotten a lot 
more creative working with them. 

We have clients who didn't even 
have spots targeting this audience. 
They'll say. "We love you. but we 
don't have anything." And we say. 
"Bueno, we'll do it for you." 

For example? 

The famous one we did was with 
Renault. Renault in Argentina 
wanted to launch a small car 
called the Clio, and they hadn't 
really talked to the demo that we 
had. So we did a series of spots, 
and we let them use our brand on 
a new car. It was the Clio/MTV 
limited edition. It was this cool, 
small car that had MTV all over it. 
Inside, (there was an] amazing 
stereo: if you bought it. vou got a 
pack of 20 CDs. 

It was a strategic partnership 
deal. We did a series of spots that 
won a ton of awards. And they won 
in terms of the fact that they sold 
all their cars. That's the kind of deal 
we started doing. 



1 really believe in a 360 approach. 
And despite the [economic and 
politicall crisis |in Latin .America!, 
last year we had 13% growth. 

Labels often complain that the 
investment they make in videos 
does not yield them enough sales, 
especially with local alternative acts. 
How do they justify it? 

That's something that's between 
the label and the artist. 1 suspect it's 
because at the end of the day. they 
understand the video is promotion. 
Without that, you're relying on 
radio. There are many video chan- 
nels in Latin America; they still 
believe that's one of the most effec- 
tive ways to sell music. 

Before MTV Latin America, it 
was next to impossible to see 
videos in many countries in Latin 
America. Now, rock and alternative 
videos are everywhere. What were 
all these fans doing before the 
channel arrived? 

They were .so hungry for it. It's the 
power of music. I'm surprised at the 
histor>' of Latin .America, because TV 
was always broadcast-dominated. 
Even where it is today, there's a lot 
more that can happen. 

Now they have cable. 

They have cable, but it's not pen- 



etrated. You have markets like Mex- 
ico, with 100 million people, and it 
reaches 13% of the population. 
That's why with a deal like the Coca- 
Cola one, I say my brand is bigger 
than my reach. It's an example of 
taking our brand to all those people. 

We do some broadcast deals with, 
say. Televisa, but the majority [of the 
population[ cannot see MTV 24 
hours a day. Cable has not penetrat- 
ed. So 1 happen to be of the school of 
thought that there is an enormous 
opportunity still to come in Latin 
America for paid TV. 

Viewing habits in Latin America 
are still antiquated. There's still a 
dominance of broadcast viewing, but 
I'm bullish on the market. 1 think 
the economic volatility will come 
and go; that's our region. I think 
you'll see a shift in five or 10 years. 

So you think there is incredible 
growth ahead for you? 

It's paced. 1 am not in any rush. 
It's about long-term expectation, 
and we have seen every year consis- 
tently grow. That, to me. is great. 

You see the hunger. If you believe 
in the opportunity of paid TV. and 
MTV stays true to its mission of 
being close to its audience, of 
knowing them and reflecting and 
leading, it will benefit the whole 
industry'. 



Artists 

Continued from page 34 

are appropriate for the channel and 
that display singular artistry, com- 
mercial potential and a slightly dif- 
ferent attitude. 

Singer says the channel often col- 
laborates with the labels at the local, 
regional and inlernalional levels to 
make sure such bands make it big. 
He cites Sony singer/songwriter 
Natalia Lafourcade as a prominent 
example of an artist who has broken 
into the rest of Latin America. 

Propelled by a self-titled debut 
that was a hit in her native Mexico. 
Lafourcade has scored four Latin 
Grammy nominations and is up for 
five awards at the VMAL/\s. 

Luana Pagani. senior VP of mar- 
keting for the Uitin .American region 
at Sony Music Latin America, read- 
ily acknowledges MTV Latin .Ameri- 
ca's crucial role in breaking Lafour- 
cade, saying the channel "actually 
embraced her and helped us a lot in 
breaking her." 

Pagani adds that when MTV l.atin 
America airs a video, the artist nol 
only benefits h'om the TV exposure on 
the channel but also from MTVs rep- 
utation among radio programmers as 
a respected arbiter of musical tastes. 




Mejor Artista Pop: Mejor Artista Pop Mejor Artsta Rock 
Thalia International: Intemaclonal: 

Robbie Williams Radiohead 



Intemacional: 
Coldplay 




Mejor Artista Al 
Plastilina Mo 



Con! Lewin 




Felicitaciones a 
MTV Latin America 
por su decimo 
aniversario, y 
a nuestros artistas 
nominados para 

los premios 
MTVVMAi A, 2003. 
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10 Years 

Continued from page 31 

"extraordinarily important " to the 
local inclustr>''s growth. "MT\' Latin 
America has helped us both on the 
linglish- and Spanish-language prod- 
uct." he says. 

Ifiigo Zabala. president of Warner 
Music Latin America, points out that 
MTV Latin America "is perceived as a 
sophisticated music channel where 
people find not only quality music but 
the latest music news and trends. This 
makes MTV Latin America an invalu- 
able venue whenever we want to 
release a new artist and obtain region- 
al impact." 

As in the rest of the world, MTV 
Latin America has helped brand MTV 
as the definitive source of what is hip 
for millions of young Latin Americans. 
The network has won numerous 
advertising and design awards for its 
groundbreaking marketing, imaging 
and promotion campaigns. 

Jofre says that to stay culturally and 
musically relevant with its viewcrship. 
the channel needs to constantly alter 
its image, promotion and advertising 
campaigns. 

"MTV is a channel that needs to be 
reinwnted ever>' hour, because every 
hour there is something new for the 



kids." he explains. "Remember, we 
don't grow older with our audience: we 
stay in tune with them." 

That philosophy not only applies to 
the visual components of the channel 
but also to its programming initiatives. 

Originally a single-feed channel 
that blanketed the entire continent, 
MT\' Latin America eventually split 
into three different feeds — North 
(Mexico. Central America). Central 
(Peru. Chile. Bolivia. Ecuador) and 
South (Argentina, Paraguay. Uru- 
guay). In addition, MTV Latin Amer- 
ica opened offices in .Argentina and 
Mexico to further its aim of tailoring 
the programming to a specific cover- 
age area. 

Dozens of original, music-driven 
shows have been featured on MTV 
Latin America, including such popu- 
lar programs as "Conexion," "U)S 10 
Mis Pedidos," "Playa MTV' and "MTV 
Unplugged." MTV's English-language 
shows "Dismissed," "Jackass" and 
""The Osbournes" have proved to be 
as successful in Spanish as the orig- 
inal editions. 

VMAS, LATIN STYLE 

Last year. MTV Latin /Vmerica intro- 
duced the Video Music Awards Latin 
America (VMALA), which were hosted tjy 
Mexican actor Diego Luna and boasted 
performances by Shakira, Mana, Avtil 
Lavigne and Paulina Rubio. 



The program was broadcast live on 
MTV Latin America and MT\'2 to 17 
million households in the U.S. and 
Latin toerica. According to research 
firm IBOPE. the show scored an 
unprecedented 2.08 pan-regional rat- 
ing among 12- to 34-year-old viewers 
in Latin America. The shw drew 4 mil- 
lion vieNwrs in the U.S. alone. 

Executives Singer. Tillan and Dagn- 
ery continue working to update and 
freshen the music programming 
served to culture-hungry viewers. 

'MTV Latin America 
is a vital pari of the 
MTVNetworks 
International family. ' 

—BILL ROEDY. 
PRESIDENT. MIVN INIERNATIONAL 

Singer says "a huge priority " for 
MTV Latin America is to become more 
socially conscious without being over- 
ly political. "Our audience is at that age 
where they are more passionate about 
social issues than political issues." 
Singer says. 

Coinciding with the channel's 
resolve to become more engaged 
socially is a like-minded concept that 
the music on MTV Latin America 



should be ba.sed more on substance 
than style. WTiile stating MTV Utin 
America "is still a pop channel. " Tillan 
adds that he is looking for artists with 
greater creative intuition, ""who hope- 
fully will break artistic boundaries." 

Dagnery says he was tapped, in part, 
by MTV Latin America to assist Singer 
in expanding the channel s production 
of in-hoase music and cultural shows 
that will have pan-regional appeal, such 
as "El Trip MTV, " a traveling roadshow 
in which the channel's Pan-Latin crew 
visit the homes of viewers in four dif- 
ferent countries. 

Gazzolo points out that there is 
still room for additional distribution 
growth outside traditional pay-TV 
outlets. 

"We still want be able to offer prop- 
erties for people who do not have pay 
TV. " Gazzolo .says. "So. people who 
watch the broadcast have access to our 
main properties, like the Video Music 
Awards Latin America. People that have 
wireless and don't have cable have 
acce-ss to play with our brands, as well. 
So. it makes for a wider market not for- 
getting that pay TV still gets the core 
of our business." 

Predictably, as the number of feeds 
and hoaseholds haw increased, so, too, 
has the number of ad\'ertisers. Since 
Coca-Cola first signed on in 1993. 
dozens of multinational companies 
have followed as advertisers and spon- 



sors, including Unilever. Visa. Sony 
Ericcson. Volkswagen. Renault, Ktxlak 
and Hesvlett-Packard. 

More impressive is the channel's 
annual, double-digit growth in ad rev- 
enue despite one of the softest adver- 
tising markets in memory. MTV Latin 
America has achie\'ed robust ad sales 
by teaming with such prized multina- 
tional clients as Coca-Cola. Motorola 
and McDonald's on a variety of long- 
running campaigns. 

Quinoy expects the robust increase 
in ad revenue to continue in the near 
future for MTV Latin America, which 
she says used to be viewed by adver- 
tisers as an image driver for upscale 
products. 

"Now." Quifioy says, "the channel 
has become more of a must-buy if 
you're going to reach the young adults 
in a meaningfijl and relevant way." 

Indeed, attracting young adult view- 
ers is one of the cornerstones to the 
foundation laid by MTV Latin America 
in the past 10 years. j\nd thanks to its 
imaging, promotion and music pro- 
gramming, the MTV brand is now 
known throughout Latin America. 

Roedy says. '"MTV Latin America will 
continue to be an influential part of the 
MTV Networks International mix as 
multi-channel TV develops in the 
region and the influerKC of Latin Amer- 
ican culture continues to spread 
throughout the wx)rld. " 
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EMI'S NEW VOICES: Regional Mexican ad Voces del Rancho. formeriy with Sony Discos, has signed a multi-album deal with 
EMI Latin. "De un Rancho a Otro."the group's first EMI album, will be released in November At the signing, standing from 
left, are EMI Latin VP/CM MiguelTrujillo, president/CEO forge A. Pino and marketing/ A&R director Nir Seroussi. Sitting, from 
left, are Voces legal rep Anthony Lopez, singers Mariano Fernandez and Edgar Rodriguez and road manager Rafael Valdez. 



Thalia, Sin Bandera Lead 
Winners At El Premios 



BY LDLA COBO 

Witti two awards each. Thalia and 
Mexican duo Sin Bandera led the list 
of winners at the fifth annual El Pre- 
mio de la Gente Awards. 

Thalia took home the pop female 
solo artist of the year award for her 
album "Thalia " and also won song of 
the year for "No Me Enseiiaste," 
penned by Estefano. 

Sin Bandera won in the best 
new artist and hip-hop or Span- 
ish rock solo act or group of the 
year categories. 

Other winners included Pepe 
Aguilar for the banda, ranchero or 
corrida solo act of the year and 
Ricardo Arjona for artist of the year. 
Rock band Mana took home album 
of the year for "Revolucion de Amor." 

The awards, which took place Oct. 
16 at the Mandalay Bay Resort & 
Casino in Las Vegas, will be broad- 
cast Nov. 2 on Telemundo. 

There were several changes for 
the awards show this year. 



r 

THALiA: NABS TWO AWARDS 



Foremost was a change in title 
sponsor. Retail chain Ritmo Latino, 
which had sponsored the awards 
since their inception, is no longer 
associated with the show. The retail- 
er is reportedly considering launch- 
ing its own awards show. 

Chevrolet and General Motors 
stepped in several months ago as 



title sponsors. Gary Cowger, presi- 
dent of General Motors North Amer- 
ica, was a presenter at the event. 

El Premio also partnered with 
Yahoo! en espaiiol as a media spon- 
sor, and online voting was made 
available through the Web site. 

Voting was also available at Virgin 
Megastore outlets, as well as at Vons 
and Albertsons supermarkets. 

"We wanted to stimulate people 
to vote online and offline to (more 
realistically! reflect the market," 
says Luis Medina, founder and pro- 
ducer of the show with his company, 
Uno Productions. 

Nominees for the 14-category El 
Premios are based on Nielsen 
SoundScan figures, but final voting 
is by the general public. Winners are 
announced on-camera by fans in 
various cities nationwide. 

A posthumous special award, 
titled Gloria de la Miisica, was given 
to Celia Cruz, and The People's Trib- 
ute was given to Mexico's La Inter- 
nacional Sonora Santanera. 



Al Parque 

Continued from page 30 



"Rock audiences are big consumers, 
and Rock al Parque has tremendous 
spon.sorship potential, " IDCT music 
director Juan Luis Restrepo concedes. 

The festival also offers a major pro- 
motional platform for up-and-coming 
local bands and for international bands 
who are looking for more exposure in 
the Colombian market. 

"The word-of-mouth generated by 
Rock al Parque is incredible." EMI 
Colombia marketing director Diana 
Rodriguez says. 



Rodriguez uses Rock ai Parque to 
scout possible signings. So does Cesar 
Mancipe, managing director of indie 
label Sum Records Colombia. 

Mancipe was one of three judges 
assigned to determine which local 
bands would perform at the event The 
process is part of IDCT's mandate to 
"develop popular urban music genres," 
Restrepo says. 

Months prior to the festival, 220 
bands sent demos to IDCT. Based on 
those recordings, 24 bands were chosen 
to play at a series of fi'ee concerts dubbed 
Tortazos, which took place at the Media 
Torta. From those shows. 12 barxls were 
chosen to play at Rock al Parque. IDCT 
paid for all the performances. 



Mancipe says he v\'as looking for orig- 
inality' in the bands he chose. Most, he 
says, '\\iere wry derivative. There were 
25 Sepulturas and 10 Offsprings. The 
irony is. many international bands ask 
to play here, and tliey do it for free. Yet 
here in Colombia, most labels don't even 
come to the festival." 

EMI was the only major label present 
at the fest. "1 think (the labels] have lost 
contact with their fans. " one obseri-er 
said. "They .see this as a nonprofit festi- 
val for a lot of long-haired pot smokers 
who buy pirate CDs." 

But that was hardly the image por- 
trayed by those tens of thousands of 
enthusiastic fans who traveled for days 
to get to the festival. 



Music 

Thunderpuss: Tears 
Over Spilt Milk 



After an incredibly successful 
six-year run, production/remix 
duo Thunderpuss (Chris Cox and 
Barry Harris) has called it quits. 

According to Harris, 

it was either now or 
never. "For me, Thun- 
derpuss had simply 
run its course," he 
says. "It was time to 
move on — and that's 
what I'm doing." 

Cox says he has 
known since July 4 
that Harris wanted 
out of Thunderpuss. 
Still, it was a "shock" 
when he received the 
official word. 

"All creative partnerships have 
creative differences," Cox explains. 
"I thought we were experiencing a 



between the two. "I'm very proud 

of most mixes we've done," he 
says. "I've definitely sold my soul 
along the way. I no longer want to 



Beat 
Box 
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bump in the road — something we 
could work out. But I guess not." 

During its reign, Thunderpuss 
remixed tracks for numerous 
superstars, including Madonna 
and Whitney Houston. 

Along the way, the duo scored 
more than 30 No. Is collectively 
on the Billboard Hot Dance Music/ 
Club Play and Hot Dance Music/ 
Dance Singles Sales charts. 

According to Harris, there was 
much compromise in the studio 



do it just for the buck." 

Harris cites Mary J. Bilge's "No 
More Drama" as the Thunderpuss 
mix he is most proud of. 

While this chapter of Harris' life 
is complete, he says he wants to 
get "inspired all over again and 
start another chapter. " Until then, 
he will continue DJing. 

Cox, too, will remain busy on the 
DJ circuit. Additionally, his studio 
schedule appears to be non-stop. 

Now being managed by Mark 
Beaven and Mio Vukovic of Ad- 
vanced Alternative Media, Cox has 
completed remixes of Michelle 
Branch's "Breathe " and Donna 
Summer's "Dream-a-Lot's Theme 
(I Will Live for Love)" (see story, 
page 17). 

And Kristine W.'s new album, 
"Fly Again" (due Oct. 21 from 
Tommy Boy), will include a bonus 
disc featuring extended versions 
and remixes of album tracks — all 
seamlessly beat-mixed by Cox. 

Right now. Cox is enjoying 
dancefloor success with "Just 
About Had Enough" by Beat 
Hustlerz. The Star 69 single 
(with the too-timely title) was 
penned/produced by Ellis Miah 
and Jody den Broeder and mixed 
by Cox and den Broeder. 



Dance Radio Chart Debuts 



Recognizing an emerging radio 
format in major U.S. markets. Hilt- 
board introduces the Hot Dance 
Itadiu Airplay chart (.see )>agL- 42). 

The chart ranks the '25 most-pt^ 
songs at the eight Nielsen Bnadcast 
Data Systems-monitored radio sta- 
tions that air primarily dance music 

The stations are WKTU New 
York, WQSX Boston. WPYM Miami. 
KDLD Los Angeles. KKDL Dallas, 
KPri San Francisco. KCJZ San 
Antonio and KNUJ Phoenix. WKTU 
and WQSX will continue to report 
to the rhythmic top 40 chart 



"The chart will significantly ele- 
vate the profile of dance music at 
radio." dance radio chart manager 
Kicardu Cumpaiiiooi says. 

The first No. 1 on the new chart 
is "Just the Way You Are" by Rob- 
bins Entertainment act Milky. 

The chart reflects a 10-week 
unpublished history: Milky is in its 
third week at No. 1. 

To accommodate the new chart. 
Billboard has dropped the Dance 
breakouts. The breakouts will 
remain in the liillhoard Informa- 
tion Network and on billboard.com. 
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'Shock'n Y'Air May Shock Some 



BY MARCO WHFTMIRE 

Toby Keith likes to have a little fun, 
and if he can get a rise out of you 
while he's at it — even better. 

With a cast of characters including a 
mischievous Jesus, a few stoned road- 
ies and a disillusioned music critic, 
Keith's fourth DreamWorks Records 
effort. "Shock'n V.MI, " takes satirical 
aim in various directions. 

The Nov. 4 release follows in the 
wake of 2002's successful "Un- 
leashed." The album has sold 3.2 mil- 
lion copies so far, according to Nielsen 
SoundScan. It won and lost Keith 
fans with the single '"Courtesy of the 
Red, White and Blue (The Angry 
American)" but ultimately' established 
him as a crossowr succe.ss. with a No. 
1 album on the Billhoard pop and 
country charts. 

Featuring a more playful version of 
the country superstar, "Shock'n Y'All " 
is stripped of much of the production 
found on previous releases, with 
many of the songs carrying a jam-ses- 
sion vibe. 

"We ve been trying to make sure 
that as we make the.se records, soni- 
cally we make a difference with each 
one," says James Stroud, Keith's 
longtime co-producer and principal 
executive for DreamWorks in Nash- 
ville. "And this record is a little more 
raw, musically." 

LAUGHING ALL THE WAY 

Particularly raw is the stand-up 
comedy of "The Critic." In a nearly 
spoken-word delivery, Keith takes on 



music critics like those that gave 
him less-than-favorable reviews 
when he first started. 

"Me and Shania [Twain] came out 
on a publicity tour together, and 
nobody knew who either of us were." 
he recalls. "They graded us both hor- 
rible — her an "F" and me a "D- 
minus' — and we go on to sell proba- 
bly as many records as anybfxJy in the 
whole decade. " 

With a career album-sales total of 
11 million, according to Nielsen 
SoundScan, it's not surprising that 
Keith "laughed all the way through 
that song. It turned out exactly like I 
wanted it to." 

To record the 12 tracks on the 
album, Keith and his band packed up 
and headed for the Key \Vest, Fla.. 
studio of one of his favorite perform- 
ers, Jimmy Buffelt. 

Contributing to the informal vibe 
of "Shock'n Y'All " is the inclusion of 
two of his ""bus" songs, usually re- 
served for his live-show audiences. 

"Weed for Willie" and "The Tal- 
iban Song" are part of a repertoire 
of tongue-in-check amusements 
that Keith writes during downtime 
on tour. 

"Tve just had so many people ask 
me about them and say they'd love to 
have a copy that I had to record 
them," Keith says. 

The album delivers more than 
just comedy, though, with the 
standout collaboration with Brooks 
& Dunn's Ronnie Dunn, "Don't 
Leave. I Think I Love You, " and the 
introspective "/\merican Soldier. " 



"I'm not for ever\' war. and I'm not 
against every war, and obviously I 
don't consider myself smart enough 
to say whether we should be |in Iraq] 
or not," Keith says. "This is just my 
way of letting everybody know exact- 
ly what a soldier is; just another Amer- 
ican that gets up and goes to work." 




Currently No. 4 on the Billboard 
Hot Country Singles & Tracks chart, 
the album's first single, "I Love This 
Bar," is a catchy sing-along that Keith 
and the label agreed was the obvious 
choice to send to radio. 

"The great thing about where Toby 
is in country' radio is he's prett\' much 
an automatic add into a strong rota- 
tion, " .says Scott Borchctta, Dream- 
Works senior executive of promotion 
and artist development in Nashville. 

The label made the song avail- 



able for download all day on its 
release date, enabling stations to 
have it immediately. 

HOW DO YOU LIKE HIM NOW? 

'"One thing Is for sure: Tot>y Keith is 
the hottest guy in our format right 
now," says Evan Bridwell, PD for 
KIJZZ-AM-FM Bakcnifield, Calif. "Peo- 
ple love |his single]. It"s .something our 
listeners are really relating to. " 

On the evening of the album's 
release, Keith will perform a few new 
songs acoustically during a live 
broadcast from the Country Music 
Hall of Fame and Museum in Nash- 
ville. Westwood One is syndicating 
that performance. 

With Keith's 23 top 10 country sin- 
gles — 11 of which went to No. 1 — 
Borchetta calls him "the Barr>' Bonds 
of country radio right now. He just 
keeps hitting home runs." 

Because Keith leads the Country 
Music Assn. Awards nominations 
this year with seven nods, Stroud 
says the label decided to "get the 
most bang for our bucks" by releas- 
ing the album just hours before the 
Nov. .T ceremony, where Keith will 
perform '"I Love This Bar."" 

'"We"ve been talking to retail way in 
advance, and we believe it will be one 
of the biggest releases of the fourth 
quarter. " predicts Johnny Ro.se, sen- 
ior executive of sales and marketing 
for DreamWorks in Nashville. 

Having crossed into the main- 
stream. Keith is picking up various 
sponsorship opportunities. 

Building on his relationship with 



Ford Motor Co. — Keith has ap- 
peared in the company's ads for its 
pickup trucks — his image will be 
used in Ford's $128 million cam- 
paign — the largest in its history — 
promoting the launch of its new F- 
150 truck series, 

Keith is also the celebrity spokes- 
person for Mr. Coffee's Coffee Mo- 
ments ad campaign, which kicks off 
in November. 

i\nd he is involved with an ongo- 
ing promotion with Miller beer. 
Through that, "Shwk'n Y AH" will be 
available in grocery and convenience 
stores for retail sale nationwide dur- 
ing the brewery's When It's Miller 
Time, It's Time to Listen campaign, 

"We've been increasing sales at the 
rate of 50% on each succeeding 
release (of Keith's], so the retail and 
merchandising campaign is the 
biggest in DreamWorks' [Nashville] 
history, " Rose says. 

During the album's release week, 
Keith will appear on the "The To- 
night Show With Jay Leno " and 
"Jimmy Kimmel Live, " and the label 
is working with P.O.C. Media to play 
the new single during sporting 
events throughout the country. 

With a decade-long career that 
started in 1993 with his first No. 1 hit 
"Should've Been a Cowboy" (Mer- 
cury), and has since produced two 
multi-platinum, four platinum and 
tNsw gold albums, Keith is ready for a 
little fun this time around. And if the 
critics don't like it, he'll take them on. 

He says. "I never met a critic [and] 
didn't think I couldn't kick his ass." 



Kenny & Co. Get Into The Christmas Spirit 



Kenny Chesney's holiday album, 
"All I Want for Christmas Is a Real 
Good Tan," debuts at No. 20 on the 
Billboard Top Country Albums 
chart this issue. 

The BNA album features guest 
artists Willie Nel- 
son and Alabama 
singer Randy Owen, 
as well as Chesney's 
mother and aunt. In 
addition to the holi- 
day chestnuts, the 
set includes a cover 
of the Oak Ridge 
Boys' "Thank God 
for Kids." 

John Michael 
Montgomery released "Mr. Snow- 
man " Oct. 7 on Warner Bros. 
Records. Kathy Mattea's "Joy for 
Christmas Day " arrived Sept. 30 on 
Narada. She is touring to support 
it from Oct. 2 through Dec. 14. 

Steve Wariner is currently sell- 
ing his new instrumental release, 
"Guitar Christmas," on his own 
SelecTone Records label through 




his Web site. 

Compadre Records, which 
recently signed Suzy Bogguss to 
its roster, reissued on Oct. 14 
" Have Yourself a Merry Little 
Christmas, " an album Bogguss 

released independ- 
ently last year. Del- 
bert McClinton, 
Ricky Skaggs and 
the late Chet Atkins 
make guest appear- 
ances. 

BMG/RCAwill 
release "Elvis: 
Christmas Peace"" 
Nov. 4. The two-CD. 
20-song set marks 
the first time Elvis Presley's holi- 
day and gospel classics have been 
packaged together. 

DRC Records released Patti 
Page's " Sweet Sounds of Christ- 
mas" to retail Oct. 7. The album, 
recorded last year, was previously 
available only on her Web site. 

This holiday season also brings 
several compilation albums. 



Lost Highway Records will issue 
""A Very Special Acoustic Christ- 
mas" Oct. 21. It is the sixth release 
in the " A Very Special Christmas " 
series, which benefits the Special 
Olympics. 

The newest 
volume features 
a mix of old and 
newly recorded 
songs from Nel- 
son, Skaggs, 
Reba McEntire, 
Dan lyminski, 
Alan Jackson, 
Alison Krauss, 
Marty Stuart, 
Earl Scruggs, 
Ralph Stanley, 

Patty Loveless, Wynonna, Sam 
Bush. Rhonda Vincent. Tift Merrit 
and Norah Jones. 

Pat Green's " Walking in a Win- 
ter Wonderland " is the album's 
first single and video. CMT has 
signed on to promote the project 
nationally. 

Time-Life Music released "Clas- 



sic Country Christmas" Sept. 23. It 
features classic recordings from 
Atkins. Jim Reeves, Merle 
Haggard, Tammy Wynette and 
Randy "IVavis, among others. 



Nashville 
Scene | i 

By Phyllis stark 



ON THE ROW: Frank Callari has 

resigned from his position as sen- 
ior VP of A&R/artist development 
at Lost Highway Records in 
Nashville, but he will continue to 
work with the label at least 
through year's end. Callari, who 
was an artist manager before help- 
ing launch the label in 2001, is 



expected to return to management. 
Meanwhile, Andy Nelson is pro- 
moted from senior director of sales 
and field marketing to VP of mar- 
keting and artist development at 
U)st Highway. 

Veteran publicist Mike Hyland 
joins publishing company Caption 
Music/ALV Music as VP/CM. He 
previously ran his own publicity 
firm. Full Court Press, before 
briefly retiring from the music 
business. 

Eric Hurt joins Still Working 
Music as professional manager of 
the creative department. He previ- 
ously was creative director at Joe 
Scaife Productions. 

SIGNINCS: Audium Records has 
signed Restless Heart to its artist 
roster. The group's first album for the 
label, due next spring, is being co- 
produced by Mac McAnally and Kyle 
Lehning. Restless Heart recorded for 
RCA from 1985 to 1999, where it 
notched six No. 1 consecutive hits 
and four gold albums. 
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S NUMBER 1 B Weiks Al Number 1 
ALAN JACKSON A Gmttst HIB Volwie II And Some (Micf SniH 


1 




1 


32 


25 




PATTY LOVELESS IVtaWlvlh"* 


7 


34 
38 
41 


20 
31 
35 




WYNONNA What The World Mm* Nwr It two 

cutie hMini;* mwi 


1 




1 


— 




MARTINA MCBRIDE Maitin 


1 
2 


A 


JOHN MICHAEL MONTGOMERY The Vefy Best Of Joba Michael Moaqomery 

WAHrtPfl ilHfrf. 1 tl'K'AHMHIiCOl 


11 


2 






GARYALLAN SMHICan 

MCA NASHVIUf Ooai 1 VUWN lit J»U« 




TRACY BYRD The Tnitli About Men 

1^4'Grini'j 'i !tti ji( 


5 


4 


3 




X>HNNYCASH» AjmricmMIlM Mm Conn Ammil 

av.M.-jNuj:.::r'-'.c^,r iHGMrAiniaiaii 


2 


39 

1?' 


36 

Y? 




JOE NICHOLS • Maa With A MoMOcy 

uNivtHSAi. 3ULit» injjniiiMimi IH| 


9 


5 


4 




SHANIA TWAIN Upl 

umiHmnniuiMewniscD) 


1 




THE MAVERICKS The Mwrfclti 

SANailAR' MeilllRMCDI 


32 










JT HOT SHOT DEBUT .I 

ALABAMA Tlw American Farewell Tour 

RCAM ■■■ i:. ■< - 


6 




44 , 42 


SHERRIE AUSTIN Streets Of Heaven 

eni>«[i ■ ■. ..ji (HI 


22 




42 


40 




RANDY TRAVIS Rise And Shiae 


8 


s 

JO 


9 


5 




RASCAL FLATTS A MeH 

■i'li Finitl -'.I::-!. .H-'ilIWIIW 


1 




43 


37 




DARRYL WORLEY • Have Vbu FofgoHMi? 


1 


10 


6 




EMMYLOU HARRIS StMiUe Into Grace 

soi^t SUCH rmiM iiih mi 


6 


47 


46 




NICKEL CREEK* This Side 


2 


8 


8 




TOBY KEITH A Unleashed 

OfltUnVOIUS fi.'-i Ml Hr.r.rif F 1 1 1 »1l V) 


1 


45 1 45 




JIMMY WAYNE Jimaiy Wayne 


7 


6 


2 




VARIOUS ARTISTS TotaRy CoiMtty Vol. 3 

MVUMR BfnSJWOiOlfWSim UII9C n»WMM^ 


2 


40 ; - 




MERLE HAGGARD Haggard Uke Never Before 

HAG OOtt'COMff NOIA IIIM COI 


40 


7 






LYLE LOVETT My Baby Ooa'i Tolerate 

am ' ■■ ■ ' ' ii'^cm 


7 


52 1 44 




WILLIE NELSON & FRIENDS Live And Kickia' 


4 


12 


9 




KENNY CHESNEY A* No Sboes, Ho SMrt, No Probleau 

SNA EWRltn^WIIMI 


1 




50 


49 




BLAKE SHELTON TbeDreaaMT 


2 


11 






VARIOUS ARTISTS CWTPmirti. Mmllfcim Wiliiaie 1 

lJ>^l(X33IGi '! «IIJI 


11 


48 


34 




THE CHIEFTAINS FoitlNr Down The Old Plank Road 


28 


14 


10 




KEITH URBAN A GoMea Road 


3 




53 


50 




GEORG E STRAIT • The Best Of Georga Sinit 2Mi Centuv MaslMS The Milleaniuai Celleclioa 

MU USHVILli iram-uMCNiiiKcm 


8 


13 


7 




LONESTAR • From There To Here: Greatest Hits 

■.-.A I..- .i,[iii..i,-n,irtK) 


1 

2 ~ 


46 ! 41 


DWIGHT YOAKAM POfulMioa: Me 

AliOlLM Bt'tKOCH lit » COI 


8 


15 


11 




TIM MCGRAW a' Ten McGrew And The Dencehell Doctora 

can ■: it i! « 


54 


47 




TOBY KEITH TImBm Of Toby Keith: 2MConti>vMastars The MlllaaninmCenBCtiM 

Mttumr inavuwGN iu« CDi 


5 


18 


13 




PAT GREEN Wave Oa Wave 


2 


55 


48 




CRAKj MORGAN 1 Love H 


16 


16 


16 




JOHNNY CASH TIm Esaeetial Joheny Caih 

LiGAOiCOiuMSift mnusom music nm tOMm 


16 


6 


51 


39 




CUNT BLACK Uttmaia Clint Black 

RCAUSKHiciimi:!}! 


39 


19 


12 




D1ERK5 BENTLEY Diertts Befiday 


4 


57 
49 
56 


53 
38 

sV 




DIAMOND RIO • Completely 


3 








KENNY CHESNEY All 1 WmI Fw CkrislnMS b A Real Good Tan 

aNAJIWnLGIIIMCIH 


20 


JUNE CARTER CASH WlUivood Hower 


33 




23 


27 




$ GREATEST GAINER 

ELVIS PRESLEY A* Elvlx 30»l Hits 


1 


GEORGE STRAIT* FwTheLaslliKUHhnilfeailMDiMM 

'.tSH. ILU ■l.lii'j lUailMt 


2 


60 


58 




WILLIE NELSON llw Enaaiil Willie Neslon 

Lf liAa ioiiA^uu ni4a'S0«iT tmtnc laa to oil 


24 




20 


14 




BROOKS & DUNN • fM Din Roill 

4«SI» ■■" ■■■ < 


1 

3^ 


64 


61 




RODNEY CARRINGTON Nut Sack 

wnni ■ .1 


14~ 


22 


22 




MONTGOMERY GENTRY • MyTwn 

CaiUMBIA KAIVJNV «*J'jlL 111 »|U'-I]«i 


58 
59 


54 
57 




FAITH HILL Cry 

WAHNERBHOS <HUt.WnNllI.W1IMt 


1 


ALAN JACKSON A' Drive 

AKIS lA KA£HV1ui E'SnflLG 1 1 : % 1 B «l 


1 








ROBERT EARL KEEN Hm Fraih Onimn 


24 

r 


" 


19 




TRACE AOKINS Gnaim Hits CoHection. Volime 1 

CAMIOl (ID WUM 


62 


55 




VARIOUS ARTISTS I've Alweys Been Crazy: A Tribute To Weyfon Jenmags 

FICAG?DM'fU£i1l »ia3ii 


19 


66 


62 
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BRAD PAISLEY Miri Oil Tin rnt 

*nsi*^>> -WIN 1 ■omnr.iiiwwMi 


1 


27 
30 


24 

28 




GEORGE STRAIT • Horicytoiilcnlle 

UHANA^MWU aWIIAnjMGN 117 »IM 


1 




68 


64 




«> PACESETTER O 

LARRY THE CABLE GUY Lord. 1 Apologize 

AnKJiStOerBi- 


53 


CHRIS CAGLE Chris Cigle 




17 






BILLY CURRINGTON Billy Cuiringloo 

MtHCUfntOlllAUMGNiSna)) IM) 


17 






61 


59 




DWIGHT YOAKAM In Other's Words 

Htm-iiiS'M.wv.-.mmCDl 


59 


33 


23 




JEFF FOXWORTHY 11» BtsI M Jail Fnnnctlqr DoaM* Wide. Siilfls MinM 

WARNasnas ^BOmiNDnAHOIflMH 


10 


63 


43 




STEVE EARLE Jest An Anwrkan Boy: The Audio Docimwntaiy 

E-SCIlIA«E(llinfcART(M(S - 1 


43 


28 


26 




BUDDY JEWELL BaMvJMnll 

CMinttIA niJIi^DNY MUSK IllfllOtUn 


1 




65 


56 




RODNEY CROWELL Fate's Right Head 

Dwz,fncnoi2'saN>Musicii;MEacDi |H] 


29 


26 


18 




CLAY WALKER A Few OlMStims 


3 


71 


69 




DOLLY PARTON UMnale Dolly Parton 

- "■ " ". HFHiiAGE " P!^"; lU li rr. 


20 


21 


15 




VARIOUS ARTISTS RMMmfewlBg PMsy aine 

MMNA^HVIIll imuiuusNiiUiail 


6 

3 


67 

69 


63 

65 




EARL SCRUGGS/DOC WATSON/RICKY SKAGGS The Three Pickers 


24 


31 


21 




SARA EVANS Rntlns 

1 - •! "11 




CHRIS LEDOUX Honepowar 


24 


36 

29" 


29 




DIXIE CHICKS A* Hoine 

unNUMiNT 7ai UMBU ■wriSawr MUSK < II a EU'iun 


1 


n 


7? 




VARIOUS ARTISTS Classic Comliy: The 10s 


45 


33 




ALISON KRAUSS * UNION STATION A Un 


9 






KENNY ROGERS BackToTheWell 


52 


35 


30 




JO DEE MESSINA GraaMsl Hits 


1 
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^ NUMBER 1 ^Ji 


1 Week At Number I 






35 


37 




LITTLE MOMENTS 

rnOURS IC DUBOISB UtSLCvi 


Brad Patelay 

ARISTA SASWllt AieUMCUI 


31 




2 


S 




TOUGH UTTLE BOYS 

M WRIQNTGALiAK'.D SAMPS Qf< .11 A.J.IS< 


Girv Allan v 

O MCANAiHVIUltCDM* 


1 


17 


34 


35 




1 LOVE YOU THIS MUCH 

c ijNOSEiJ sraauo u mmx njBQis D sampsdn) 


Jimmy Wayne v 


32 


7 


5 


7 




WHO WOULDN'T WANNA BE ME 


Kerth Urban v 


2 




32 


34 




LONG BLACK TRAIN 


JoshTimMrv 

O O MtAMASxvlUt DtDfTt 


32 


3 


4 


6 




THIS ONE'S FOR THE GIRLS 

M HKSRIDLPWORtEt ICUNOSTr.H LAOSETAMUOl 


Martiiia McBride si 

RCA AtJUU CUT 


3 




30 


32 




AND THE CROWD GOES WILD 

CtAOS£XM«WUSIJSIEEI££tWSUMNl 


Mark Wills v 

O WfHCLtRioom; 


29 


4 


8 


9 




1 LOVE THIS BAR 


^ TobyKaMiv 


4 


35 


42 


55 




SHI'S NOT JUST A METTY FACE 

HjunGl nuiMuu iwwi 


Shania Twain 

MERCUKi AlBUM CUT 


35 




1 


1 




REAL GOOD MAN 

6 fiAl 1 IMflnf. I MCflRAW D IKRUTH^mflCf fIRBNI 


TimMcGrawv 

CURB AlBUM CUT 


1 


36 


37 


43 




HOT MAMA 

SHfMmCKSTBAICEiCeUniMftlSMniiai 


TracaAdfcMsv 

CAPITOL AiBUH CUT 


36 




9 


8 




1 MELT ^ 


Rascal Ram 


6 


-7 


39 


44 




PERFECT 

SIVAKSrnQHLfTISEVANS.TSMAmOJtMHIINI 


Sara Evans*? 

RCA AtBUM Cl/I 


37 




3 


2 




WHAT WAS 1 THINKIN' 

B MA^TRS IP RUTTAW B flf AVTflS 0 MNTif* i 


Di»rtcs Banday 


1 




38 


38 




EVERY FRIDAY AFTERNOON 


Craig Morgan 9 


38 




6 


3 




rr S FIVE O'CLOCK SOMEWHERE Alan Jai 

K SIESAU IJ BflOVrTt.D ROlUNS. 


k*on & Jimmv BuHett 


1 




36 


31 




TENNESSEE RIVER RUN 

FWGfRS J STHOUOID WOR.n S LESUEt 


Dirryl Worlay v 

OREAWWC«WSAtBUM CUT 


31 




10 


12 




WAVE ON WAVE 


PalGrtM V 


9 


40 


44 


49 




COOL TO BE A FOOL 

B NOWM IJ •tCNOlS.S DUN WWtKEl 


Joe Nichoto 

O lAi'iTRSAL SOUTH coijll 


40 




7 


4 




HELP POUR OUT THE RAIN (lACEY'S SONG) 


BaMyJmMllv 

^ 9 O COtUMBIAnB 






40 


41 




RUN, RUN, RUN 

S KWWICKS iM<owaE.Hiwvisxumii 


Ryan Tyler 

MISTA hASK^ILLI A1.HUW CUT 


40 


: 1 


12 


13 




WALK A UTTLE STRAKiHTER 


Billy Currington 9 


11 


42 


45 


45 




HEAVEN HELP ME 

□ HijUi'.-'.ii'.'.f, i ^NNCS.JDHICKS) 


Wynonna 

ASnuM CURB AlBUMCilT 


42 




13 


15 




COWBOYS UKE US 

1 BMWMG STRAJI tA SMITHS DtfltROI 


Gaorga Strait 

MCA NASHVILIE OOinO 


12 


43 


41 


42 




IN MY DREAMS 


Rkk Travino v 

tWBMRBKIS ALBUM CUT WIN 


41 




11 


10 




A raw ouE^ncms ^^^^^^^ 


Qsy Walkar 


9 


44 


47 


53 




TEXAS PLATES 

0 WJFFiK ciyTF>ejAMESi 


KallioColtay 

BNA ALBUM CUT 


44 


14 


14 


IS 




CHKKSDIGn' 

C CA61IAWWBHT )Cf Afll F-C CROMtft 


Chris Csgle v 


14 


45 


51 


- 




GOOD LITTLE GIRLS 

DK)Er0JOM'«SON(HtWSej0«J' 


Blue Counly v 


45 




17 


21 




HELL YEAH 

B CHMfl^ U A 1 tti£X. wwtmwi 


Mont BOOM ry Gaatry « 


15 










HOT SHOT D 








19 


20 




I'M GONNA TAKE THAT MOUNTAIN 

R MCI Tint .fl CAftNOH N WL^H iJ SALLfYJMntNCf 1 


Refaa McEntire v 


16 


46 








THERE GOES MY LIFE 


Kenny Chesney 


46 




16 


14 




RED DIRT ROAD 


Brooks & Dunn 


1 




46 


46 




1 THINK YOU'RE BEAUTIFUL 

L Minis rADAunjMlUilt 


Amy Dalley 

OM AlBUM CUT 


46 


1 2 


22 


23 




WALKING IN MEMPHIS M P " O c R 

0 MUR <U COCHi 


LoMslar 

AiSUM CUT 


18 




43 


39 




I'M ONE OF YOU 

0 JOHNSM IN COnj MBIDNI 


HMkWUIiaanJr. 

ASnUM-CUne ALBUM CUT 


39 




15 


11 




NO SHOES, NO SHIRT, NO PROBLEMS 

N B CASW4A CHISMY ^CBfAIHAROi 


Kenny Chesnay 


2 




49 


52 




YOU'RE IN MY HEAD 

ucrMDios t£iiwnusTai£.c wuum 


Brian McConm 

L1RIC STREET AlBUM CUT 


49 




21 


22 




1 CAN'T BE YOUR FWCND 

JtAiOMGCOiMAK)ll.TIIIIMldW|R£UHftONjftCMSlSH 


Rusklow 

L^IC STREET 1HM 


20 


'.0 


50 


50 




DAYS OF OUR LIVES 

M WRIGHT tJ OTTa.B TERRTI 


Jamas Otlo 

O MERCUOrailCO 


50 




25 


30 




YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL 


Brooks ft Dunn 


21 


5! 


53 


51 




SELL A LOT OF BEER 

I uccRM B G«[ .iMriu iH Avn^nscs a warren b warhini 


The Warren Brotfian 

BNAMBUMCUI 


51 




23 


24 




STREETS OF HEAVEN 

D HUf T J BJ^I^tG iS AifSTIK^'DUNCA^iA KASKAJ 


Stiarria Austin 

BHEHf^ BOW ^SUM CUT 


22 


52 


55 


57 




YOUNG MAN'S TOWN 

vGimvGiai 


Vinca Gill 

MCA NASMVIllE AlBUM cur 


52 




24 


25 




HONESTY (VVRITEMEA LIST) 


Rodney Atkins ^ 


23 


53 


57 


54 




I'M IN LOVE WITH YOU 

1 MAMLWHITt IB DUNCCANNM) 


Billy Daan 

VIEW I ALBUM cuima 


53 


24 


26 


27 




DRINKIN- BONE 


Tracy Byrd 


24 




48 


40 




HALF A HEART TATTOO 

J HANSON G OnOUAN U HANSIM M PHEBttTAJMASTtllt) 


JmnHwHiMM 

CAmKMBUHCUT 


40 




18 


19 




LOVIN' ALL NIGHT 

[GQWrj* rACWnVtU) 


Pally UnlMS '< 

• (PC niHIMK 


18 








MY LAST NAME 

BBtA.'l«SiHAlL(N[IBtNItr«t 


DMnBMdfv 

CAPITIX ALBUM CUT 


55 




29 


29 




WRINKLES 

M 0 ciun.ouMmo ma in %KMk.u rHRUMtni 


DiaNMMd Rio 

ARISTA NAS WLLf AlBUM CU1 


26 




56 






MARTIE, EMILY & NATAUE {THE CONTINUING SAGA OF...) CladnT. JmM 

C T^COl MtlWM raOMO KMOU 


56 




27 


26 




PLAYBOYS OF THE SOUTHWESTERN WORLD 

B BRAODOCK COT* R VAN WARMER) 


Blake Sbalton 

O WANWH SAOS lUK'nitN 


26 


!">7 






A YEAR AT A TIME 

L REYtMlOS U HMAflCUSLWllSQN) 


KBrnDamay 

imCSTKH ALBUM CUT 


57 




28 


28 




1 WISH 

B GUUMOmT MCGUW |Tl JAMEU HlUi 


•to Dae Mawina 

cm ALBUM CUT 


28 




52 


48 




PRAY FOR THE FtSH 

K trHMtOrPMOWV 0 MMPH.R SCOni 


Riadylrivti 

mno-cuM AuuH airmtMn ems chmstian 


48 


29 


31 


33 




1 CAN'T TAKE YOU ANYWHERE ScMly El 

J STROUO TKEITH IS IHIWCX.TKEITMI 


MricfcWMiTobvNaHhv 

INKMWfQfllCS MBUU on 


29 


59 


59 






HANDPRINTS ON THE WALL 
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ALBUMS 

EdHed by Michael Paoletta 

POP 



LIVING COLOUR 
CollideOscope 

PRODUCERS: Living Colour 
Sanctuary 0676-8638 
RaEASE DATE: Oct. 7 
In 1988. Living Colour broke down 
racial barriers at rock radio with its 
stunning debut, "\jvid." Melding rock, 
punk, funk and reggae intluences with 
socially conscious lyrics. Ihe New Y(»rk 
quartet released two more albums before 
splitting up in \99'± While the band's 
sound is instantly familiar ewn after a 
decade, a lot has happened in music 
since then. As a result, much of what 
made Living Colour a trailblazer in 1988 
has been assimilated or d()wnright 
stolen by countle.ss other bands. Corey 
Glowrs voice remains as soulful as ever, 
and Vernon Reid's technical expertise on 
guitar is still stellar. Yet "CollideOscope" 
is a mixed hag of an album. While the 
band connects with Ihe aggressive "A ? 
of VMien." the reggae- influenced "Night- 
marc Cit\'" and the Sept. 11. 2001- 
inspired "Flying." few other s*)ngs stand 
out. save an unnecessary' cover of 
AC/IKs "liack in lilack" that is notice- 
able for all the wrong reasons. — BT 

BEUE & SEBASTIAN 
Dear Catastrophe Waitress 

PRODUCER: Trevor Horn 
Rough Trade 0676-83216 
RELEASE DATE: Oct. 7 
Jack Black's character in tiie movie 
"High Fidelity" famously complained 
that he didn't v\-ant to listen to Belle & 
Sebastian because it was "sad-bastard 
music." /Uter four proper studio albums, 
apparently Belie & Sebastian has had its 
fill of the sad-bastard thing, too. Oral 
least by iLs standard it has. On the latest 
B&S outing, the Scottish collective — the 
beiox'ed poster children of mid-'90s indie 
rock cool — lightens up with the help of 
. . . that's right. T.a.t.u. and Frankie Goes 
to Holl>'wood producer Trevor Horn. On 
paper, his pairing with a band that spe- 
cializes in literate and precocious cham- 
ber pop seems downright bizarre. How- 
ever, it works swimmingly. On "Dear 
Catastrophe Waitres.s.'" the band filters 
ever>'thing from new wave ("Stay Loose") 
to 'TOs soul {"If She Wants Me'') through 
its unique perspective to deliver its best 
album in years. — BC 

► VARIOUS ARTISTS 
MTV2 Headbangers Ball 

PRODUCERS: various 
Roadrunner 168 618 327 
RELEASE DATE: Oct. 7 

To celebrate the return of the seminal 
"Headbangers Ball'" series, Roadrunner 
has wisely packed 40 songs on a double- 
CD; it retails for the price of a single disc. 
There is plenty of metal variety here, 
from thrash to progrcssiw to modem. 
Disc one features cuts from such estab- 
lished acts or on-the-rise talent as Slayer 
(an awesome live track of its signature 
"Raining Bltx)d"). Rob Zombie. Cold and 
Deftones. Disc hvo offers bands that are 
ready to burst from the underground: 



ESSENTIAL REVIEWS 




CUY AIKEN 
Measure of a Man 

PRODUCERS: various 
RCA 82876-54638 
RELEASE DATE: Oct. 14 

Clay .Aiken's "Measure of a Man" is the 
best p<)p album of 2003. Every song. 
ever\' note is brimming with ambition 
and glor>'. Thanks to the buirs-e>fe 
A&R talents of RCA chief Cliw Davis 
and a cast of grade-A songwriters — 
including Cathy Dennis. Desmond 
Child. Kara DioC.uardi, Cary Burr. 
Steve Morales. Andreas Carlsson — the 
"American Idol" hero's debut album 
perfectly matches his radiantly melo- 
dramatic voice with good, old-fash- 
ioned power ballads aimed straight 
for the gods. Throughout, the time- 
less prtiduction focuses squarely on 
Aiken's immense talent. "Run to Me" 
is arguably the sweet spot, the quin- 
tessential tear-jerker, along with 
show-stoppers "No More Sad Songs." 
"I Surv'ived You" and the title track. 
In another radio era. this album 
could be the "Thriller" of the day. 
.spawning hit after hit. In any case, 
fans have plenty to celebrate. "Mea- 
sure of a Man ' is an utter triumph of 
art and commerce. — CT 



ELVIS PRESLEY 
2fid to None 

PRODUCERS: various 
RCA/SMG 91108 
RELEASE DATE: Oct. 7 

This follow-up to last year's successful 
"30 #1 Hits" again features a winning 
collection of 30 hiLs and important .sin- 
gles spanning the King's career, all re- 
mastered from the original tapes. 
There is no significant drop-off in rele- 
vance; if an>lhing. intense classics like 
"That's All Right." "Blue Suede Shoes ' 
and "Mean W()man Blues." along with 
early ballads "Love Me." "I Want You. I 
Need You, 1 Love You" and "Love You." 



showcase Presley's stature quite nicely. 
Other cool cuts include attitude-laden 
"Trouble" and the mightily swinging "I 
Feel So Bad." Klvis' later aireer mostly 
holds up very well, reflected best by the 
languid "Don't Cry Daddy." "Kentuck>' 
Kain." ".\lways on My Mind" and the 
powerful live track "An American 
TrilogJ'." Extras include "I'm a Roust- 
about" and a wild Paul Oakenfold 
remix of "Rubberneckin" " that's more 
revelation than novelt>'. This Presley 
gu\' could really catch on. — RW 



JAGGED EDGE 
Hard 

PRODUCERS: various 
Columbia/Sony Urban Music 87017 
RELEASE DATE: Oct. 14 

The liLst lime out. this soulful quartet 
hooked up with Nelly and nabbed a hit 
with the uptempo anthem "Where the 
Party .\t" Back for its fourth album — 
and first without the So So Def 
moniker — the foursome is floating up 
the charts again. This time around, it's 
with a sparkling ballad. "Walked Outta 
Heaven" — proof that emotion-packed 
RicB can still be a force in a seemingly 
all-hip-hop world. Featuring songs 
penned by Jagged Edge membcrs/Kvin 
brothers Brian and Brandon Case>' 
and songwTiter/producer Br>'an- 
Michael Cox. "Hard" includes nods to 
dancehall reggae ("Girls Cone Wild" 
with newcomer Major Damage) and 
funk>' hip-hop ("Car Show" with Out- 
Kast's Big Boil. But it's (he guys' stwk 
in trade as smooth -harmony bal- 
ladeers that's the major plus here. 
Nowhere is that more evident than on 
the Jermaine Dupri- and Cox-pro- 
duced charmer "\1sions." which inter- 
polates the the Michael Henderson 
classic "You Are My Starship." — CM 



Ucuna Coil. Chimaira, Motorgrater and 
Poison the Well, among others. There 
are a few omissions (Korn. Tot)l). and for 
the most part, this material is strictly 
post- 1995. So. anyone looking for the 
late-'80s glory tliat was Dio, Def Leppard 
or Pantera will not find such old-school 
chops here. But what a great idea for the 
next installment. — CLT 

-k BRUa SUDANO 
Rainy Day Soul 

PRODUCER: Bruce Sudano 

Purple Heart 

RELEASE DATE: Sept. 30 

Bruce Sudano has been honing his craft 
as a singer/songwriter for a few decades 
now. .Among other things, he co-wrote 
Tommy James & the Shondells' "Ball of 
Fire." was a member of Alive and Kicking 
( 'Tighter. Tighter") and formed Brookl>'n 
Dreams. In addition to releasing a hand- 
ful of albums on Casablanca Records. 
Brooklyn Dreams were featured on 
"Heaven Knows" b>' Sudano s wife of 23 
years. Donna Summer. Sudano and Sum- 
mer also co-penned "Starting (X'er 
Again," a countr>' hit for Dolly Parton. On 
"Rainy Day Soul," the artist's second solo 
album. Sudano delivers a collection of 
sincere pop songs that is akin to hearing 
from an old friend. "Sh^)W Me Who You 



Are." "\Uiether or Not." "All That Mat- 
ters." "Eagle in the Sk>'" and "No Exit" 
spotlight an artist who is not afraid to 
opwn up his heart. For info, visit 
brucesudano.com. — MP 

THE RERY FURNACES 
GalloMTsbird's Bark 

PRODUCERS; Nicolas Vemhes, Fiery Furnaces 
Rough Trade 83226 
RELEASE DATE: Sept. 23 
On their debut album, the Bnx)klyn. 
N.Y.-based Fiery- Furnaces — led by com- 
manding singer/guitarist Eleanor Fried- 
berger and ably hacked by her pianist/ 
drummer sibling Matthev\' — do not deal 
in dour 'Stts new wave or electro 
histrionics. Instead. the>' tackle every- 
thing from rickety. Vaudevillian stage 
.songs to raucous and incendiar>' '6()s 
rock. Eleanor's rich, whiskey-tinted mus- 
ings on .American geography are as much 
Jagger as they are Patti Smith, and the>' 
are the perfect foil to Matthew's terse 
piano lines and skeletal drumming. The 
set opens with the bizarre and raging 
"South Is Only a Home." which sounds 
like PJ Harvey grinding her high heels 
into Elton John's piano as the two ride at 
top speed in an .Alabama-bound boxcar. 
Unnecessary tracks like "Bow Wow" aside, 
the many great songs here burrow their 



quirk>' meUtdies into your skin, demand- 
ing attention. — AK 

R&B/HIP-HOP 

MARIA 

My Soul 

PRODUCERS: various 
DreamWorks B0000089 
RELEASE DATE: Sept. 30 
Maria joins the fray of singularly 
named R&B chanteuses with her 
debut set. "My Soul." Signed by Soul- 
shock, of production duo Soulshock & 
Karlin. to his Soulpower imprint, the 
Danish songstress blends gentle R&B 
vocals with ethereal pop hooks. Lead 
single "I Give. You Take" is already 
gaining attention at top 40 radio. 
With its driving chorus and serene 
melody, Ihe Soulshock & Karlin- 
produced single is a fitting introduc- 
tion for the singer. Similarly, the 
albums title track is a mellow affair 
that showcases the singer's breathy 
alto. Maria also scores with the racy, 
uptempo "Coffee in Bed." Much of the 
material here has a mellow feel to it. 
While this makes for a few interesting 
listens, it fails to show the singer's 
true potential. — JW 



DANCE/ELECTRONIC 



► DANNll MINOGUE 
Neon Nights 

PRODUCERS: various 
Ultra 1173 

RELEASE DATE: Oct. 7 

Uliile Kylie Minogue may have sung 
"Your Disco Needs You, " it seems her 
.vounger sister, Dannii. is the one that 
now has a stranglehold on the dancefloor. 
On the great "Neon Nights." Minogue has 
created a groowr-tllled. funk>' and always 
dLscofied set of tunes — nearly all of which 
the pint-sized singer co-wrote. The album 
has already spawned four top Kt U.K. hits, 
and it is no wonder why: "Neon Nights" Is 
full of unabashedly fun. well-crafted, pure 
dance songs. Clubgoers and pop fans 
will eat this album up. and nearly every 
track would work at top 40 radio. The 
fabulous, electro-hued lead single. "I 
Begin to Wonder." is already taking off 
at rhythmic radio, while the album's 
other highlights include the springy- 
bassline of the minimalist "Put the Nee- 
dle on It" and thumpy-funk of "Don't 
Wanna Lose This Feeling. " — KC 

nUJL VAN DVK 
Reflections 

PRODUCER: Paul Van Dyk 
Mute 9299-2 
RELEASE DATE: Oct. 7 
Sometimes, success springs forth from 
strange bedfellows. Witness Paul Oaken- 
fold's pop hit. "Starrv" Eyed Surprise." 
which featured the ^txals of Crazy Tcnvn's 
Shiftv' Shellshock. Paul Van D>'k could see 
the same sort of crtissoverwith his new 
album. "Reflections." On the set, the 
dance artist teams with rock band Vega 4 
on the U.K. top 40 hit "Time of Our 
Lim " (with inspirational Krics reminis- 
cent of the Byrds' 'Turn! Turn! Tumi"). 
Elsewhere on the effort, the dreamy female 
x-ocals of Jan Johnston pair well with Van 
D>'k's progressi\'e trance on many songs, 
including "Nothing but You." which was a 
t(tp 10 Hot Dance Music/Club Play hit 
earlier this year. On the most .surprising 
track, hip-hoppers TVooper Da Don and 
Atomek Dogg (aka DJ Tomekk) guest on 
the skittenr'-beat-filled. scratch-heavy 
"The Knowledge."— *C 



COUNTRY 



★ ROBERT EARL KEEN 
Farm Fresh Onions 

PRODUCER: Rich Brotherton 
Audium 8191 
RELEASE DATE: Oct. 7 
Often miscast as just another Texas beer- 
joint pied piper, Robert Earl Keen is really 
much more of a thinking man's chroni- 
cler of the scruffy' life. And if this eartliy. 
organic collection is any indication. Keen 
has found his zone on Audium. The Ari- 
zona heat is palpable on the Prine-esque 
"Furnace Fan." and Keen evokes color 
and substance on "All I Have Today" with 
iLs references to .-apphire canyons ar>d 
shiny wood and steel. He gets unexpect- 
edly funk>' at times, too ("Floppy 
Shows"). Keen is at his storylelling best 
with the finely drawn "Let the Music 
Play." While "Beats the Devil" rocks 
nicely. Keen, as ahv-ays. is loudest when 
quietest, like on the world-weary "These 
Years" and the superb 'Fajnous Words." 

(Continued on next page) 
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Bandtnate Rich Brotherton's production 
is perfect. Keen has delivered one of the 
best records of his career. — RW 

WORLD 

ir DAUDE 
Neguinha Te Amo 

PRODUCER: Will Womal 
RealWorld 70876 18101 
RaEASE DATE: Sept. 30 

This Ls Daude's U.S. debut, and it is a 
fascinating effort. She was bom in Sal- 
vador. Bahia. Brazil, and spent part of 
her youth growing up in Rio de 
Janeiro. The album title means "Little 
Black Girl, I Love You." and. indeed, 
the album consists of songs that, 
according to Daiide, pay tribute to 
Brazilian women and their strength. 
Daude's sound is distinctive in that she 
seems to be comfortable working both 
American styles like hip-hop and rock 
and African beats with Brazil's Musica 
Popular Brasileira (pop/roots) vibe. Add 
to this the prolo-feminist nature of her 
lyrics and a little samba — this is Brazil, 
after alt — and you have ver>' current, 
very danceable Brazilian music. Cue up 
"Naja," a tunc that exemplifies nearly 
every element of Daude's groove in 
four tasty minutes. — PW 



JAZZ 



★ INCOGNITO 
Who N««ds Love 

PRODUCERS: various 
Narada Jazz 70876-18073 
RELEASE DATE: Sept. 30 
Want to escape new-millennium stress 
and be transported back to the mellow, 
club-crawling grooves of the 'TOs? Pop 
in this glorious musical time machine. 
The long-running British act (22 years 
and counting), with its ever-rotating 
lineup, revisits its soul-smacked roots 
under the direction of group founder 
Jean-Paul "Bluey" Maunick. From the 
throbbing dance rhythms of "Morning 
Sun" to the stretch-out vibes of "Byrd 
Plays," Incognito's rich fusion of jazz/ 
house/funk remains pleasingly intact. 
At the same time, while x-ocalisls Kelli 
Sae, Joy Rose and the returning Joy 
Malcolm bring additional style to the 
proceedings, you still miss the oomph 
of Maysa Leak. This quibble aside. 
"Who Needs Love" makes for one very 
pleasant journey. — CM 

VITAL REISSUES 

SKIP JAMES 

The Very Best of Skip James 

PRODUCERS: Sid Selvldge, Richard Foos. 
TomVickers 

Shout Factory DK 30245 
RELEASE DATE: Sept. 9 

Krom Hentonia, Mi.ss.. blues original 
Nehemiah "Skip " James was a difllcuU. 
haunted man who was torn — like many 
Southerners, black and white — beUveen 
the Devil's music and God's word. I lis 
1930 trip to Wisconsin to record for 
Paramount is depicted in Wim W^enders' 
tilm. "The Soul of a Man." in the PBS 
series "The Blues." Some of those 193(( 
tracks are here, althougli tliis compila- 
tion also draws from James" smoother- 
sounding Vanguard se.ssions of the mid- 
'60s. His high, keening voice and 
idiosyncratic style on guitar and piano 
make James' blues hard to replicate. 



Despite its iconic status, "Devil Got My 
Woman" — a song featured centrally in 
not only Wenders' film but also cult hit 
"Ghost World" — has rarely been cowred. 
although Cream recorded an electrified 
"I'm So Glad." New label Shout Faclor>' 
licensed tracks from various companies 
in devising a series of new anthologies 
devoted to unsung blues luminaries, 
which also include Son House and Ma 
Rainey. Like the James disc, most feature 
cowrs by R. Crumb.- 



ELVIS COSTEUO & THE ATTRACTIONS 
Get Happy 

ORIGINAL PRODUCER: Nick Lowe 
REISSUE PRODUCERS: Gary Stewart, Va! 
Jennings, Andrew Sandoval, Bill Inglot 
Rhino R2 73908 
RELEASE DATE: Sept. 9 
The fourth round in Rhino's reissue of 
Elvis Costello's back catalog includes 
three divergent albums made with the 
Attractions from 1980 to 1983: "Get 
Happy." "Trust" and "Punch the 
Clock." The first is the pick of the lit- 
ter, with "Get Happy" including songs 
that Costello has yet to top in his ever- 
burgeoning oeuvre — namely, the 
highly charged "High Fidelity" and 
"Riot Act," tracks in which Costello 
seems to be documenting his youthful 
self-combustion by verse, chorus, 
verse. The original sonic concept was 
to nick tricks from the R&B canon, 
although the Attractions' sound was so 
sui generis that this is hardly appar- 
ent. As with the other Costello reis- 
sues, the two-for-one double-disc set 
includes a full bonus CD of demos, 
alternative versions and live cuts. 
Moreover. Costello himself penned the 
engrossing liner notes. — BB 



DVD 



THE WHO 

The Kids Are Alright (Spedal Edition) 
Pioneer 12103 
RELEASE DATE: Sept. 30 

More a collage than a documentary. 
Jeff Stein's 1979 film about the Who. 
"The Kids Are Alright," is one of the 
finest rock movies of all time. Joyously 
lacking in linearity but bursting with 
hyperactivity, this DVD version 
virtually rescues this piece of rock his- 
tor>'. The VMS version was a chopped- 
up. sped-up bastardization of the origi- 
nal Hick, but all that has been righted 
here, with the added bonus of Dolby 
5.1 remixing. A completely hypnotic 
hodge-podge of performances, inter- 
view outtakes and general lunacy, it 
flies along like a perfectly kicked snare 
drum. And the bonus disc makes the 
whole thing simply sublime. Five 
hours of extras include never-before- 
released multi-camera-angle footage, 
interviews with singer Roger Daltrcy 
and filmmaker Stein, games, a slide 
show and a documentary look at the 
restoration process, along with a 
detailed 32-page booklet Pure gold . . . 
no foolin'. — AZ 
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*Ka£YD£AN WhoWUMRutiTo? (3:S9) 
PRODUCERS: the Underdogs 
WRITERS: Mischke, H. Mason. D.Thomas, 
the Underdogs 
PUBLISHERS: various 
Beat Qub/lnterscope (CD pronHi) 
While 20-year-old Timbaland signee 
Kiley Dean's first single "Make Me a 
Song" was generic by today's hip-pop 
standards, follow-up "Who Will 1 Run 
To?" demonstrates vocal prowess that 
should make Christina Aguilera 
shake in her strap-on stilettos. It's 
not often that the urban camp pro- 
duces a delicious power ballad, but 
then again, it's unusual among 
today's crop of R&B bathing beauties 
to possess chops capable of tearing 
into such challenging material. 
"Run" is absolutely lovely and simply 
produced, with the kind of bridge 
that makes you want to wave your 
hands to the sky and sing right 
along. Today's kids don't know what 
they're missing— hut with radio's 
potent support, they will, making 
Arkansas native Dean a deserving star 
in the process. — CT 

*KRISnNEW Fly Again (3:52) 
PRODUCER: the Scumfrog 
WRITERS: K. Weitz, J. Houk 
PUBLISHERS: Weltz House/F-Word/ 
Dapadoosa, ASCAP 
Tommy Boy 2422 (CD promo) 
Kri.stine W ruled dancefloors in the 
late '9()s and came close to snatching 
a top 40 hit with "One More Try" — 
but her support at RCA was swal- 
lowed by consolidation, and she has 
drifted since. No matter; the title 
track from her upcoming Tommy Boy 
debut is Ws heartiest triumph, to the 
letter. "Fly Again" is rooted enough 
in dance to thrill proponents, but it 
goes much further, with its Pat 
Benatar-meets-East Village punk rock 
attitude. Synthesizers .swirl joyously 
with faux defiance, as Miss Kris whips 
her four-octave range into a defiant 
frazzle, punctuated with a previously 
unheard streety mettle. But there's 
al.sn a message of triumph against the 
odds and a melody and chorus that 
are reminiscent of great pop songs 
from Blondie or Berlin. "Fly Again" is 
liberating, fun and packed with a 
wicked sense of style and stamina. 
Bull's-eye! Look for the full-length 
"Fly Again" Oct. 21.— CT 

R&B 

^JARULE Cap Back (4:18) 
PRODUCER: Scott Storch 
WRITERS: J. Atkins. S. Storcli. I. Lorenzo 
PUBLISHERS: various 
Murder Inc. 15942 (CO promo) 
With rumors of his possible retirement 
seeming increasingly less likely, Ja 
Rule has decided to cut .short his hia- 
tus. The Queens, N.Y.. rapper returns 
to his hardcore roots with "Clap Back." 
Gone are the sing-song>' R&B hooks 
and tales of thug loving. Instead. Ja 
resurrects the ferocious MC that first 
stepped to the microphone in 1999 
with debut single "Holla Holla." The 
Scott Storch-produced track gives Ja 



ESSENTIAL REVIEWS 





HtUy IzU (4:21) 
PRODUCER: Jason "Jay E" Epperson 
WRITERS: Nelly, A. Tew. J. Epperson 
PUBLISHERS: various 
Universal 21118 (CD promo) 
Nelly is up to his old tricks with his 
latest offering. "Iz U." The single 
offers the typical Nelly party vibe that 
fans and critics have come to know 
and love. Lyrically. Nelly is again 
fending off the females who want to 
ride in style with the rap star. WTiile 
the Jay E-produced track is oddly 
reminiscent of the theme to "The 
People's Court," with its driving 
bassline, the single — like many from 
the St. Louis native — has an infec- 
tious hook that is undeniable. Serving 
as the lead single for "Da Derrt>' Ver- 
sions [Remix Album]." "Iz V" is one of 
two original .si)ngs recorded for the 
remix set. While the single doesn't 
have the same punch as previous 
smash hits like "Hot in Herre" or 
"Country Grammar." "Iz V" should 
still satisfy the appetites of Nelly fans 
hungr\' for new material. The recent 
chart-topping success of "Shake Ya 
Tailfeather." his collaboration with P. 
Diddy and Murphy Lee. can't hurt 
either This is one to watch. — IW 



TRAIN When I Look to the Sky (4:05) 
PRODUCER: Brendan O'Brien 
WRITERS: Colin. Monahan, Stafford, 
Underwood 
PUBLISHER: not listed 
Columbia 86593 (CD track) 
Trains previous single, "Calling All 
Angels." delivered the kind of atmos- 
phere and hit power that Grammy 
Awards are made of. And yet this band 
remains relatively under the radar in 
terms of celebrity exposure. Curious, 
given that lead singer Pat Monahan 
has the goods — movie-star lottks. 
charisma and conversational intensity 
— to make the group a major force in 
the adult realm. Could it be that a 
band in the new millennium is actu- 
ally content to let the music speak for 
itself? If that's the case, then this sec- 
ond single from the gold -certified "My 
Private Nation" makes plenty of noise. 
"When 1 l/)ok to the Sky" is another 
midtempo jewel that bums the gray 
film from the radio airwaves, com- 
plete with a smart. deTOtional lyric 
that draws you into the message like a 
vacuum. With its indelible melodies 
and keen lyrical obser\'ations. TVain is 
the KIton John of our day. This is a 
band that will never let us down. — CT 



just enough flavor without overpower- 
ing the rapper's fiery verses. "Clap 
Back" also serves as the first single 
from the rapper's forthcoming album, 
"Blood in My Eye." Tailor-made for mix 
tapes and mix shows, the track is 
already receiving attention at main- 
stream R&B radio. As another famous 
Queens. N.Y., MC once said: "Don't call 
it a comeback!" — HW 



What Love Is," a Celine classic in wait- 
ing. Dion does her part, but Epic seems 
intent on stagnating what deserves to 
be a high-flying career. And that just 
won't do. — CT 



DANCE 



AC 



CELiNE DtON Stand bylfbw SMe (333) 
PRODUCERS: Mark Taylor. Humberto Gatica 
WRITERS: R Barry, M.Taylor 
PUBLISHER: Seven Peaks, ASCAP 
Epic 87185 (CO track) 
It's a crying shame that Celine Dion 
has been relegated to only the AC air- 
waves in the U.S. .^s a result, her sin- 
gles seldom stray from the tried and 
true, perpetuating the belief that bal- 
lads are her only calling card. Thai 
said. "Stand by Your Side" is a beauty, 
elegantly restrained and as singable 
and well-executed as her many previ- 
ous hits. Hut close followers of Dion's 
career can't help but feel disappointed 
that her label doesn't make a meaning- 
ful push to be more adventurous. The 
double-platinum "One Heart" is ripe 
with the potential to surprise and 
delight, whether through the uptempo 
pop perfection of "Faith" and "Reveal" 
or— if a ballad is considered a must — 
why not the breathtaking "I Know 



► PAUL VAN OYK FEATURING VEGA 4 

Time of Our Uves (3:37) 
PRODUCER: Paul van Dyk 
WRITERS: R Dyk, J. McDaid. S. Walker 
PUBLISHER: Sights and Sounds, adm. by 
Arabella Muslkverlage/BMC UFA 
Mute 9225 (CD single) 
Those in the dance/electronic trench- 
es revere Germany's Paul van Dyk for 
his skills as a DJ. producer and com- 
poser. Unlike too many others in this 
beat-fueled genre, van Dyk con- 
tinually pushes the boundaries of 
club music. With the glorious, radio- 
primed "Time of Our Lives." van 
Dyk — along with British rock outfit 
Vega 4 — inches ever closer to the pop 
mainstream. Van Dyk's buoyant, 
trance-laced sonic landscape provides 
a most sublime backdrop for the 
yearning stylings of Vega 4 vocalist/ 
guitarist John .McDaid. This maxi-CD 
includes van Dyk's remixes of the 
track, as well as the bonus cut "Con- 
nected." which was recently featured 
in a Motorola TV ad campaign. Both 
"Time of Our Lives" and "Connected" 
appear on the artist's new album. 
"Reflections."— WP 
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People/Places/Events 



EXECUTIVE 
TURNTABLE • • 



PEOPLE ON THE MOVE 




PUBUSHINC: 
Richard Blackstone 

is primioted to 
president of Zomba 
Enterprises in New 
York. He was head 
of business affairs 
and creative. 



RECORD COMPANIES: 
Gene Rumsey is 
named CM of Con- 
cord Records in Los 
Angeles. He was. 
executive \T of KMI 
Music Marketing 
^^^^^H Matt Shay is prn- 
■^^^'^l moled to VP of 
|W ■ I marketing/.A&R for 
^ - ■ J Records in New 

York. He was senior 
director of market- 
ing/new media. 
Andy Nelson is promoted to VP 
of marketing and 
artist development 
for l/ist Highway 
Records in Nash- 
ville. I le was senior 
director of sales and 
field marketing. 

John Rosenfelder is named 
senior director of national pro- 
motion for Koch Entertainment 



in New York. He was national 
director of triple-A and college 
promotion for Island/ 
Def Jam Records. 

Melanie Zessos is promoted to 
international marketing director 
for Nonesuch Records in New 
York. She was international mar- 
keting manager 

Nonesuch also names Melissa 
Cusick publicity director in New 
York. She was senior puhlici.sl for 
the Brooklyn Acad- 
emy of Music. 




JL 



CHARITABLE 

SERVICES: Kristen 
Madsen is promoted 
to senior VP of the 
Grammy and MusiCares founda- 
tions in Los Angeles. She was VP 
of member services for the 
National Academy of Recording 
Arts and Sciences. 

VENUES: Warren Zanes is named 
VP of education for the R<Kk and 
Koll Hall of Kame 
and Museum in 
Cleveland. He is a 
Dualtone recording 
artist and former 
guitarist of the Del 
Fuegos. 





Kudos For Gretsch 

Fred and Dinah Gretsch, owners of 120-year-oki guitar and drum 
manufacturing company the Crctsdi Co., were honored by the 
Naional Academy of Recording Arts and Sciences at the second 
annual Atlanta Heroes Awards. Since its inception in 1883, Gretsch 
instruments have been the choke of dozens of legendary artists, 
from NeilYbung to Rolling Stones dmmmer Charlie Watts. Re- 
hired, tram left, are Fred and Dinah Gretsch; NAiWS chaiman Dan 
Cariin: artists Nile Rodgers and Duan« Eddy, vocal producer and 
NARAS tnjstee Jan Smith; honoree Leslie Fram. modem WNNX- 
FM (99X) Atlanta director of programming; Michele Rhea Cap- 
linger, executive director of NARAS' Atlanta chapter and IWiAS 
president Neil Portnow. (Photo: Rick Diamond/Wirelmage) 






Celebrating Excellence Telehjnken North America hosted a lis- 
tening party at Avatar Studios in New York during the 1 15th Audio Engineering Society 
Convcntion.Telefunken's Ela M251 microphone won a technical excellence and aeativity 
award in the microphone tcchnology/shjdio category. Pictured, fram left, areTelelunken 
North America director of operations Joe Sanborn, Telefunken North America CEO and 
owner TonI Flshman, Avatar Studios manager Tlno Passante, engineer/producer 
Kevin Kiiien,Telefunken North America president Craig Allmendlnger, Avatar presi- 
dent Kirk Imamura and engineer Shelly Y^kus (seated). (Photo: David Goggin) 



Summers' Love-ln Let There Be Rock 



Veteran artist manager Jazz Summers, right, received the 
Peter Grant Award from MAoard global editor Emmanuel 
Legrand at the Music Managers Fonim (MMF) Roll of Honour 
dinner. Inductees are selected by a committee of MMF mem- 
bers. The Sept. 17 event, held at the Park Lane Hilton, recog- 
nized Summers' efforts through the years on behalf of such 
acts as Wham!, the Verve and Badly Drawn Boy. 



After being postponed because of the blackout of 2003, the sold- 
out Kiss/Aerosmith show at Comerica f^rk in Detroit went off 
without a hitch, grassing $3.3 million. Also on the bill were Motor 
City Madman Ted Nugent and Salhra. Kiss' Gene Simmons, 
above, looks delighted to make up the date. The Kiss/Aerosmith 
co-headlining summer shed and stadium tour will continue 
through 2003, entering arenas. (Photo: Chris Schwegler) 
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Kids, Meet 
Madonna 

Madonna stopped by a New York 
Barnes & Noble bookstore to sign copies 
of tier new children's book, "The English 
Roses." Posing with the pop icon is 18- 
month-old fan leremy Zorek. (Photo: 
Kevin Mazur/Wirelmage.com) 

Every Swing 
You Take 

It's hard not to love the Cubs, lust ask 
Sting, seen here modeling the team's cap 
and jeisey backstage at the recent Sting 
Live at the Blue 5 concert in the Windy City. 
Held at Chicago's Grant F^rk and sponsored 
by American Express, the show also fea- 
tured Joniiy Lang and Keb' Mo'. (Photo: 
Kevin Ma2ur/Wirelmage.com) 





Niw; Hearlhis 

Artists to Watch 



IIDIIO/PHARMACISIS 



Of***" 



New Jersey-based singer/songwriter Ted Leo pays tribute to 
his influences on the new Lookout! Records EP"Tell Balgeaiy, 
Balgury Is Dead." The set finds him taking a break from his 
band of four years. Pharmacists, to present a batch of solo 
tunes on his electric guitar Leo's musical passions — '70s 
ska and dub, mod/R&B, Celtic folk tunes and punk 
rock — merge magnificently in his own compositions, 
and he injects his trademark manic energy and knack 
for melody and meter Into covers of Ewan MacColl 
("Dirty OldTown"), the Jam ("Ghosts") and Split Enz 
("Six Months in a Leaky Boat"). The disc also includes 
three new originals and a solo version of "The High Party" 
from his February full-length, "Hearts of Oak." Fresh off a solo 
tour supporting the ER Leo will hit the road with Pharmacists 
later this month for a set of U.S. dates stretching into Decem- 
ber. He will then start recording the follow-up to "Hearts of 
Oak" in the spring. troy carpenter 



Orchestra members of Van Helsing 's Curse 

Haunting Hallnween Tunes 



When you fiear masic at a Hal- 
loween party or a haunted 
house, it usually consists of 
creepy noi.se.s and bloodcurd- 
ling screams. Appropriate, but not 
sometJiing you would play at home 
lo put you in a spooky miHKl. 

Twisted Sister frontnian Dee 
Snider figures there are plenty of 
Chrislnia.s soundtracks — why not 
one I'or.Allhallows Kve? 

So he put together Van I lelsing's 
Curse IVi iCI. a nx'k orchestra tlial 
debuted Oct. 7 with "Oculus Infer- 
num' on Koch. 

Snider explains, "I'm a huge fan 
of i lalloween. It's a big lioliilay at 
my house" — especially as one of his 
children was bom Oct. 31. But the 
idea of creating a musical accom- 
paniment took hold after he saw 
Traas Siberian Orclieslra (TSOl. the 
rock extravaganza that tours at 
Christmastime. 

Snider was "com- 
pletely blown away 
by the whole rock- 
orchestra thing. I 
just said. 'Wowl I 
wanna do some- 
tliing like this; what 
can 1 do?' " 

Halloween was 
the obvious choice. 
Describing it as 
"woefully undersup- 
porled with music." Snider likes 
that he can "bring in elements lliat 
ITSO doesn't], things that I've 
always been wry comfortable with, 
and that's costuming and makeup. 
Our string section looks like (\nne 
Rice jjotfis, our electric section looks 
like IMarilynj Manson goths, and 
our choir are dniids, so it's a much 
more visual presentation." 

Snider and a group of friends 
wrote the music and arrange- 
ments. Following the TSO mod- 
el, the set incorporates such clas- 
sical works as "Carmina Burana" 
and "Moonlight .Sonata." It also 
uses more contemporary pieces, 
like "Tubular Bells," the theme 



from "The F".\orcist." 

"Oculus Internum" tells the story^ 
of how an evil entity descends on a 
small town, killing all the adults. 
Their children — aided by a descen- 
denl of Dr. .Aliraham Van Helsing — 
battle against the monster. 

Snider wrote the storyline and 
narrated the album, keeping words 
to a minimum to let the masic carry 
the action. (A more detailed descrip- 
tion of tlie tale can be found at van- 
helsingscurse.com.) 

A major promotional opportuni- 
t>' arrived thanks to Six Flags. Its 
Jackson, NJ.. theme park has incor- 
porated "Oculus Infemum " into its 
Fright Fest, which the park holds 
nightly through October. During 
the e\x>ning's finale, llie first 15 min- 
utes of Uie album are played, accom- 
panied by a fireworks show. 

Snider kicked off the festivities in 
person Oct. X "It was tlirilling. The 
crowd was cheering 
and loving it." he 
s.ivs. lie is nowdis- 
. losing licensing 
Jialswith Six Flags 
and Universal Stu- 
dios parks for simi- 
lar activities. 

Snider calls 
"an awareness year" 
for spreading the 
word about the pro- 
ject. He has big plans, including 
recording more VTIC albums, and 
next year he he >iies to take the act on 
tour. Snider also envisions having 
audiences attend in costume and par- 
ticipate as they do at screenings of 
"The Rocky \ iorror Picture Show." 

He says, "The idea is to make 
Van Helsing's Curse a part of 
everybody's expanded Halloween 
experience, so that people will say, 
'We'll have a 1 lalloween party, and 
we'll go to Six Flags' Fright Fest, 
and of course there's trick or 
treating, and we're gonna go see 
Van Helsing's Curse.' " 

CHRISTATITtfi 
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Reviving A Forgotten Catalog 



BY MoiRA Mccormick 

Thanks to a sample lifted from an 
old T-Bone Walker record, fresh pub- 
lishing attention has been focused on 
the late John Willie "Shifty" Henr>'. 

Henry was a prolific songwriter/ 
arranger and a fixture on Los Angeles' 
fabled Central Avenue jazz scene at the 
time of his death in 1958 at age 37. 

Also a trumpeter and jazz bassist. 
Henry worked during the '40s and '50s 
with such legends as Miles Davis. Dizzy 
Gillespie and Sarah Vaughan. 

His songs were covered by Char- 
lie Parker, Ray Charles. Dinah 
Washington. Louis Jordan and 
Benny Goodman. 

Yet Henry faded into obscurity until 
1999. when lx)ndon-based breakbeat 
DJ Mr. Scruff sampled T-Bone Walk- 
er's 1949 single of Henry's "Hypin' 
Woman Blues " on his Ninja Tune Rec- 
ords U.K. dance hit "Get a Move On." 
The recording was subsequently fea- 
tured in TV spots for Lincoln Naviga- 
tor and Volvo vehicles. 

Sierra Madre. Calif.-based estate 
management company Bates Meyer, 
which handles the late Walker's 
estate, came across Henry's name 
last summer, when "we noticed a 



very large synch-fee payment (for 
Walker] from England for 'Hypin' 
Woman Blues.' written by John 
Henry." Rick Bates says. 

Bates and partner Nancy Meyer are 
activists for arti.sts' rights. "So we 



HENRY: RECEIVING HIS DUE 



decided to try to find out who this 
John Henry was." Bates says. 

Internet research uncovered 1 len- 
ry's songwriting past. Determining 
that his music did not have an active 
publisher. Bates and Meyer then 
sought Henr>''s survivors to ensure 
their share of his royalties. 

With help from L..^. drummer and 



Henry contemporary Larance 
Marable. they eventually contacted 
Henry's widow. Elbie Wade, and 
daughter Cheryl Diane Henry. Togeth- 
er, they had "put all his papers, letters, 
documents and musical arrangements 
in the garage and locked the door," 
Bates $ays. 

Wade went back to the long-locked 
garage and began unearthing her late 
husband's papers. "He did a lot of 
arranging for Bennv G<xxlman, Dizzy 
Gillespie. Billy Eckstine. Bill Haley," 
she says. "1 have 15 folders full of lead 
sheets alone." 

Under Bates Meyer's supervision. 
Wade and Cheryl Henr>' established a 
publishing company, Henry Heritage 
Music (BMII, with worldwide admin- 
istration duties being handled by Bug 
Music. "Gel a Move On" has subse- 
quently been used in the recent feature 
film "What a Girl Wants." 

Bates notes that in building the 
I lenr>' catalog. 'We've found other peo- 
ple claiming ownership of his .songs, 
but those issues are being rectified. " 

Cheryl Henry says, 'AVe're still put- 
ting together his catalogs, and we have 
three books so far. We want the world 
to know his legacy, land] we re so glad 
he's finally coming into his own." 
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ByJimBessman 

Jbessman@blllboard.com 



Suininit Finds Work Fbr 'IdoV Hands 

major and indie Canadian 
publishers and also includ- 
ed unsigned writers. 

Randy Bachman. Dan 
Hill and Dean Mcl^art 
were among the more 
prominent attendees from 
Canada's songwriting 
community. 

"A lot of perspective was 
gained from songwriters 
from other territories." Olt 
says, adding that non- 
Canadian writers "have a 
lot to gain from ours, too. We hope 
they go back to their countries as 
true proponents of Canadian song- 
writers and act as ambassadors for 
our talent as well." 

The Canadian Idol Songwriting 
Summit, incidentally, was inspired 
by similar songwriting summits, 
most notably the Creative Collective. 
Founded in 2001 by BMG Music 
Publishing Canada songwriter/pro- 
ducer Justin Gr^y in conjunction 
with the CMPA, the collective is now 
in it> third year. 

'The idea there was that CMPA's 
general activities had surrounded cre- 



"Canadian Idol" worship- 
pers will soon be able to 
prai.se homegn)wn songwrit 
ers. thanks to the just-com- 
pleted Canadian Idol Song- 
writing Summit 

The .six-day event was held 
Sept. 29-Oct 4 and brought 
some 40 songwriters from 
Canada, the US. and Europe 
to Toronto's Phase One stu- 
dio to write songs for "Cana- 
dian Idol " winner Ryan Mai- 

cobn's upcoming album. But 
the summit was designed specifically 
to involve Canadian songwriters in 
the end-product of the hugely suc- 
cessful Canadian version of the world- 
wide TV talent-search phenomenon. 

"We saw this as an incredible oppor- 
tunity to spotlight the extraordinary 
songwriting talent in this country," 
says BMG Music Publishing Canada 
VP/GM Robert Ott who also serves as 
president of the Canadian Music Pub- 
lishers Assn. (CMPA), which sponsored 
the summit with "Canadian Idol" laljel 
V1K/BMG Canada. 

"Canadian Idol." he adds, had 
already "galvanized the interest of the 
public to the tune of 2-.'! million call- 
in votes per show." 

Ott tallies some 120 songs com- 
posed during the summit, many of 
which were demoed on the spot at 
the studio. 

"Songivriters were rotated in 
groups of three or four every half- 



day," he reports. "Early word back 
from BMG is that the .songs are so 
strong that it's likely they can get 
IMalcolm'sj entire album just from 
that output — which is unbelievable." 

Olt stresses the "egalitarian " 
nature of the summit: Participating 
writers were drawn equally from the 




ating a dynamic and progressiw 
rights environment in Canada," Ott 
explains. "We wanted to expand our 
focus, and the Creatiw Collectiw was 
a beginning in terms of putting equal 
attention on promoting the song- 
writer development that we now do 
on an ongoing basis." 




DAW Commands 
Attention At AES 



The 115th Audio Engineering 
Society Convention, which con- 
cluded Oct. 13 at the Javits Conven- 
tion Center in New York, portrayed 
an industry in transition. Like the 
music industry it serves, the future 
of professional audio holds promise 
and unpredictability. 

Illustrating the predominance of 
digital audio workstation (DAWI- 
hased recording at every level of 
production from hobbyist to com- 
mercial, the 



Sony included the large-format 
0XF-R3 "Oxford" digital console 
and 3348HR digital multitrack 
tape machine. At the 115th AES. 
Sony instead demonstrated the 
considerably smaller DMX-RIOO 
digital console, some 2.000 of 
which have been installed in 
multiple applications. 

Also telling was the announce- 
ment that Sony's highly regarded 
Oxford plug-in software, once com- 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@t>illboa rd.com 



largest crowds 
were found at 
the Digidesign 
exhibit — where 
the Pro Tools 
HI) Accel PCI 
card vvas intro- 
duced — and the 
adjacent demon- 
strations of 
sound process- 
ing software. 

The HD Accel 
card, allowing for greatly increased 
DSP power of HD process cards, 
means higher track and plug-in 
counts and a faster work flow, at 
sample rates up to 192kHz. 
Digidesign also demonstrated Pro 
Tools 6.2 software. 

Steinberg's Nuendo platform, for 
which Version 2 was introduced 
earlier this year, also drew crowds, 
as did the 192kHz-capable 896HD 
FireWire interface from Mark of 
the Unicorn, maker of the Digital 
Performer platform. 

The personal computer has all but 
obliterated the distinction between 
profe-ssional and project equipment. 
Similarly, there can be little differ- 
ence bet\veen commercial and what 
was formerly considered project or 
hobbyist production. 

The corrosive impact of peer-to- 
peer file sharing, illegal down- 
loading and CD burning contin- 
ues to batter major labels, causing 
sharp consolidation and slashed 
recording budgets. Meanwhile, 
however, legions of DAW users, 
many of them unsigned musicians 
and all of them computer-saw\', 
are considerably widening the 
base of content creation at the 
independent level. 

As the DAW continues to evolve 
and reshape audio production 
through nonlinear recording and 
manipulation of .sound at higher 
resolution, hardware-based prod- 
uct introductions at the 115th AES 
depict an industry' at once moving 
in opposite directions. 

Clear signs that hardware manu- 
facturers recognize the DAW revo- 
lution abound. 

In recent years, professional 
audio products exhibited by 




patible only with Pro Tools' profes- 
sional TDM systems, is now avail- 
able for project- or home 
studio-targeted LE products like 
MBox and the 002 interface. 

Oxford software for LE systems 
includes EQ, Dynamics. Inflator 
and a Transient Modulator, the last 
of which is also available for TDM 
systems. The EQ, Dynamic and 
Inflator plug-ins can be purchased 
as a bundle. 

The Solid State Logic (SSL) 
XLogic line of rack-mounted 
processors (Studio Monitor, Oct. 
1 1 1 is another acknowledgement of 
the degree of DAW production 
done in and outside of traditional 
studio environments. 

Based on the large-format SSL 
XL 9000 K Series analog console, 
the XLogic channel offers the K 
Series' channel processing in a 111 
rack space for less than $3,600, 
The XLogic Mic Amp provides four 
K Series preamplifiers at a similar 
price, a small fraction of the cost of 
the console on which it is based. 
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SONY BUNDLES ITS OXFORD PtUC-INS 
FOR FDO TOOLS LE SYSTEMS 
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BenJaffe 
collaborates 
with Facility 
Partners for 
Preservation 
Hall 

Recordings 



m 



Retail 




Tower Records 
4 president 



Michael 
Solomon to 
exit the 
company 
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RUBINSTEIN; A CD/DVD PACKAGE OFTHE ARTIST WILL ARRIVE IN FEBRUARY 2004 



BMG Bundles 
Classical CDs, DVDs 



BY STEVE TRAIMAN 

BMG Classics is jumping aboard the 
CD/IIVD bandwagon to push sales of its 
new titles. 

The revived BMG Classics will use the 
strategy of bundling DVDs with CIXs with the 
first video releases under its RCA Red 
Seal/'Legendan' Vision brand, set to bow early 
ne.\t year. 

Kebruary 21)04 DVD titles from pianist 
Arthur Rubinstein, conductor Arturo To.scani- 
ni. piani.st Van Clibum and tenor Knrico Caru- 
so will feature a bonus CD bundle. 

Future releases in the two-disc formal 



are planned for later in 2004, B.MG Clas- 
sics VP/GM Gilbert Hethenvick says. 

All will be offered at a suggested retail 
price of $19.98. 

BROADER MARKET APPEAL 

The aim is to reach not only core classi- 
cal collectors but also a broader market of 
consumers wanting to learn more about 
classical music. Iletherwick explains. 

New releases will be packaged in a jewel-box 
format, instead of the larger DVfJ box. for 
prime positioning in retail music departments. 

The videos were produced by award- 
iCoiilinucJ on page 'O 



Smoothing The Way 
For Indies Online 

Middlemen Link Labels, Digital Retailers 



BY MATTHEW S. ROBINSON 

BOSTON — The need lor independent labels 
to distribute their music through ser\'ices like 
iTunes and .MusicNet is encouraging the rise 
of middlemen that specialize in connecting 
labels and digital retailers. 

This new wave of distribution companies — 
which include the Independent Online Dis 
tribulion Alliance (lODA). Digital Rights 
.Agency (DRA) and Digital Audio 
Distribution (DAD) — provides 
Internet distribution services to 
indie labels and artists. 

They also serve as convenient 
one-stop shops for digital ser\'ices 
looking to acquire licenses for 
independent content. 



1 Rights MusicNet 



fans still want access to them," he says. "This 
is a good way to give it to them," 

Another option is DRA, a distributor of 
more than 35 indie labels, including Recess, 
Barsuk and Tiger Style Records. 

The aim is to give the labels broad world- 
wide distribution, DRA managing director 
Tuhin Roy says, citing existing arrangements 
wMth Napster, Rhapsody, MusicMatch, AOI-s 
MusicNet and Audio Lunchbox. 

"We also help |the services) min- 
imize costs by giving them one 
statement that makes it very easy 
for the labels to account to artists 
and publishers." Roy adds. 



HERETO SERVE 

"These services are great for 
artisLs as well as online companies." 
says Tim Quirk. Real Networks 
executive editor of music. 

.Artists get a direct 
line to all the digital 
.services and the col- 
lective bargaining 
power that comes 
from being part of a 
larger entity, and 
such services as 
Rhapsody get to exe- 
cute one agreement 
instead of thousands, 
Quirk says. 

For example, lODA 
currently handles 50- 
plus independent la- 
bels and acts like the 
Donnas, Green Day 
and Cracker. 

"Our goal is to help independent labels put 
their music online and be treated fairly." says 
lODA founder Kevin Arnold, who is the for- 
mer director of data services for listen.com 
(now Real Networks!. 

Among lODA's early proponents are Mike 
Drake, co-head of Amazing Grease Records, 
and Jerod Gunsberg. president of the Tele- 
graph Co.. which handles distribution and 
promotion for about 15 labels. 

In addition to providing distribution to 
.Apple's iTunes and Real Networks' Rhapsody. 
lOD.A oversees encoding and offline marketing. 

Gunsberg says lOD.A gives him a way to 
draw income from out-of-print titles. "Some 
albums may not warrant re-pressing, but the 



ROY: PROVIDING 
WORLDWIDE DISTRIBUTION 



'Great distribution 
can make 
an indie label 
survive and even thrive. 
Poor distribution 
can sink a label 
and crush an artist. ' 

—MIKE DRAKE, AMAZING CREASE RECORDS 



DIGITAL SNOWBALL 

Though lODA and DR/\ deal with 
artists who are signed to independ- 
ent labels, even unsigned artists 
can get heard online through the 
D.AD program. 

CD manufacturer Disc Makers 
created fJAD in partnership with 
CDBaby.the Internet's 
largest all-indie CD 
store. DAD enables 
independent artists 
not only to sell their 
music in CD format 
but also to get it on 
retail download sites. 

"We aggregate in- 
dependent content so 
these sites have one 
point of contact for a 
whole library of mus- 
ic." says Tony van Veen, 
VP of sales and market- 
ing for Disc Makers. 

Among the sites 
that draw from DAD 
artists are iTunes. Rhapsody, eMusic, Music- 
Net, buymusic.com and MusicMatch. 

According to CDBaby founder Derek Sivers. 
the digital snowball began rolling in June, when 
he visited Apple's offices in Cupertino. Calif. 

"I was in a conference room with some 
independent-label people, and out comes 
Steve Jobs to give us a two-hour presentation 
about how getting independent music online 
could and should work." Sivers says [Hill- 
hoaril. June 21 ). 

That Jobs him.self made the pitch signaled 
that Apple was serious about the offer. "It's 
really cool that these services actively want 
independent artists." Sivers says. 

IConlinued on page 53) 
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Retail 

Preservation Hall Label To Serve Up Jazz History 




lAFFE: WANTS PEOPIETO HEAR THE MUSIC 



Preservation I lall. the 42-year-old 
New Orleans venue devoted to Cres- 
cent Cit>' jazz, has launched its own 
record label. 

Distributed by Redeye in Gra- 
ham. N.C.. Preser\'ation Hall Rec- 
ordings will debut Jan. 27. 2004. 
with a trio of releases devoted to 
historic and contemporary tradi- 
tional jazz music. 

The label is a collaboration of 
Ben Jaffe. co-director of Preserva- 
tion Mall, and Steve DeBro and 
Albert Lee. the principals of Facility 
Partners in New York. 

DeBro previously was VT of asso- 
ciated labels at Atlantic Records, 
while Lee is the former head of pro- 
duction at Nonesuch Records. 

The duo met Jaffe at the Newport 
Jazz Festival and urged him to form 
an imprint for Preservation Hall. 

Jaffe "felt that more people 
should be able to get into |the 
Preservation Hall] band," accord- 
ing to DeBro, 

The classic jazz emanating from 
the French Quarter's storied St. 
Peter Street hall— founded in 1961 
by Allan Jaffe, Ben's father — has 
been represented on record before. 

The freservation Hall Jazz 



Band — a unit that once featured 
trumpeter De De Pierce, clarinetist 
George Lewis and pianists Billie 
Pierce and Sweet Emma Barrett — 

cut albums for Columbia from the 
'70s to the '90s. 

Tho.se are some of the most 
sparkling latter-day recordings by 

musicians whose works 

in some cases date back 
to the era of Buddy Bold- 
en and Louis Armstrong. 

In recent years. Pres- 
er\'ation Hall's recorded 
music has been heard 
only on .'ielf-released 
albums available at the 
venue's Web site, through 
New Orleans retailers or 
at the venue itself. 

The Redeye deal tar- 
gets a nationwide audi- 
ence for Preservation Hall's 21st- 
century music. 

The first Preservation Hall Rec- 
ordings albums include "Best of the 
Early Years." a .selection of vintage 
sides by the hall's legendary players, 
including the Pierces and Barrett; 
"The Hot Four," a quartet featuring 
vocalist Harold "Duke" Dejan, the 
late leader of the Olympia Brass 



Band: and "Shake That Thing. " an 
anthology of tracks by combina- 
tions of the 21 active Preservation 
Hall band members. 

Preservation Hall Recordings will 
issue its music in elegant gatefold 
cardboard packages with a book- 
like design. 



Hie 
Indies 



By Chris Morris 

cinorrls@blllboard.com 




NEW COMPASS POINT: Nashville 
based Compass Records has signed 
an exclusive distribution deal, effec- 
tive Jan. 1, with Ryko Distribution. 

The label, which is operated by 
avant-banjo artist Alison Brown 
and her partner Gany West, was 
previously handled by Koch Enter- 
tainment Distribution, 

The first releases under the agree- 



ment are English folk artist Kate 
Rusby's "Underneath the Stars, " due 
Jan. 13, and "Republic of Strings " by 
violinist Darol Anger & the Ameri- 
can Piddle Ensemble, which arrives 
Feb. 10. An album by Brown is set for 
a late first-quarter release. 

QUICK HrrS: Ryko-distributed MRI 
Associated Labels has taken on retail 
distribution of composer Patrick 
O'Heam's Web-based imprint, 
patrickoheam.com. 

The Grammy Award-winning 
multi-instrumentalist has a new 
album, " Beautiful World, " due in 
November. 

Meanwhile, girl-group goddess 
Ronnie Spector's latest release, 
"Something's Gonna Happen, " is 
being distributed by Big Daddy in 
.New York. 

The five-song collection, cut in 
1989 by the late producer Alan 
Betrock, features interpretations of 
Marshall Crenshaw songs. Creashaw, 
Joe Jackson's guitarist Graham Maby, 
April March and nouveau girl group 
the Pussywillows appear on the set 

The collection is being released 
on Spector's own aptly-named Bad 
Girl Sounds imprint. 



BMG 
Bundles 
CDs, DVDs 

ConUmed Irom page 51 



winning documentary filmmak- 
er Peter Rosen. 

The Toscanini and Cliburn sets 
were released earlier on VHS by 
BMG, while the Rubenstein and 
Caruso titles were issued on inde- 
pendent video labels. 

The project is being managed by 
BMG Classics catalog development 
senior director Daniel Guss, who is 
also responsible for all the compan- 
ion CD audio selections. 

"We're very excited about the 
prospects for this new classical 
series, " says Paul Katz, BMG VP of 
new-business development and 
visual media. 

The DVD presents a rich new 
opportunity for classical videos, 
which historically haven't sold well, 
Hetherwick says. 

"DVD is changing things and, like 
movies, music videos in pop genres 
are doing very well, " he notes. 

BMG took its cue from the suc- 
cess of a DVD release in two pack- 
ages for crossover "pop" tenor 
Josh Groban. 

"The CD-size, with positioning in 
the music departments, outsold the 




ROSEN, LER. AND HETHERWICK: BRINCINCTOCETHER AUDIO AND VISUAL ELEMENTS 



'Hopefully, this will be a whole new ballgame that can create 
new royalties for these artists or their estates. ' 



-PETER ROSEN, FILMMAKER 



DVD package by 8 to 1, which be- 
came part of our thinking for the 
new series, " Hetherwick explains. 



With several successful pop/rock 
DVT)/CD pairings as examples, BMG 
wanted to appeal to a younger mar- 



ket of classical consumers. 

"An audio disc with an introduc- 
tion into each artist's best work 



would be a great added value," 
Hetherwick says. 

Sibling BMG replicator Sono- 
press has been supplying a dual 
CD/DVD package in Europe, and 
Hetherwick is investigating avail- 
abilitv for the U.S. plant in Weav- 
erville, N.C. 

Material for the bonus CDs is still 
being considered. BMG is looking 
for material that complements the 
DVD, Guss says. The label has 
released most of each performer's 
complete discographies on CD. 

"For classically knowledgeable 
people who have our Toscanini 
video or Laserdisc, the audio CD 
will remind them how great this 
artist was," Guss says. 

1 le adds that for the newcomer, 
the DVD will function like a book, 
with the companion CD offering a 
portrait of the artists in audio. 

NEW ROYALTIES 

On the video side, much effort and 
money are being put into remaster- 
ing all four releases, Rosen says. 

For example, the Toscanini 
DVD will include excerpts from 
NBC Symphony concerts and 
remastered audio tracks from the 
RCA archives. 

BMG is banking on the DVD for- 
mat to be a catalyst for new classi- 
cal interest, because everything else 
in classical music video marketing 
has failed, Rosen says. 

"Hopefully, this will be a whole 
new ballgame that can create new 
royalties for these artists or their 
estates," he says. 
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UMVD Cuts Staff, Consolidates Branch Offices 



In a move to cut costs, Universal 
Music & Video Distribution has shed 
10 employees, including executive 
VPJimWeatherson. 

While the nevs-s about Weather- 
son prompted talk among numer- 
ous sources, who questioned if his 
departure was related to the contro- 
versial JumpStart program, that 
appears to be incorrect. All of the 
departures are part of Universal 
Music Group's global job-cutting, 
numerous sources in the U'niversal 
camp say (see related story). 

In addition to Weatherson. five 
staffers were let go at corporate 
headquarters, along with four artist- 
development representatives, insid- 
ers tell Billboard. 

UMVD will also coasolidate its 
branch offices. The company will ntw 
have three locations — Chicago. 
Boston and Seattle — where staffers 
will work from their own homes. 

That will enable UMVD to shutter 
the large branch offices it has in 
Boston and Seattle and move to a 
smaller setup that its Chicago team 
initiated six months ago. 

In each of those three markets. 
UMVD is converting to what Retail 
TVack calls a "store-front operation. " 
where the office will hou.se the 



regional market director and one or 
two other staffers. 

Three other branches — Detroit. 
Atlanta and Burbank. Calif. — will 
also be downsized, pos.sibly through 
relocation. 

The preliminary word is that 
some staffers will move from individ- 
ual offices to a common area. 

ALMOST RNISHED: With all the bids 
now said to be in for Tower Records, 
the word coming out of Sacramento, 
Calif., is that the sale of the company 
is moving closer to fruition, sources 
tell Retail Track. 
In fact, some sources say they were 




expecting an announcement this 
week, although at pre,ss time, the 
principals inwlved in the transaction 
did not return calls for comment. 

Sources al.so .say that Tower presi- 
dent Michael Solomon is leaving the 
company when the sale is complet- 
ed. Solomon has been 

instrumental in engineer- 
ing Tower's turnaround, 
which was necessar>' to 
avoid Chapter 11. as well 
as making the company 
attractive to potential 
suitors. 



group moved to 100% on new titles 
this month. 

As it is. according to the Best Buy 
level, 'audits confirm that the cur- 
rent source-tag rate" is well under 
the 1 in 3 ratio. 

Compliance with the measure 



Retail 
Track 



SOLOMON: HELPEOTURN TOWER AROUND 



NO BREACH OF SECURITY: 

Best Buy has sent a letter 
to suppliers, notil^'ing 
them that it would like to 
have all titles on The Billboard 200 
source-tagged. 

That means that electronic arti- 
cle sur\'eillance tags will be placed 
inside the jewel box or whatever 
packaging is used at the point of 
manufacture so that it is hidden 
and inside the .shrink wrap. 

Suppliers can maintain the 1 in 3 
ratio for catalog titles. The ratio was 
originally recommended for source- 
tagging by the National .Assn. of 
Recording Merchandi.sers. hut the 



ByEdChristman 

echrlstman@blllt>oard.coin 




is expected by January 2004, the 
letter states. 

COUNT US OUT: Speaking of Best 
Buy. the chain continues to reign as 
the most aggressive marketer of 
music, as illustrated by its coup of 
getting exclusives on the Rolling 
Stones' "Kour Flicks" DVD from 
TGA Entertainment and John Mel- 
lencamp's "Trouble No More " DVD 
on Best Buy"s Redline Entertain- 
ment label mihmrd. Oct. 18|. 



Since all labels and distributors 
are aware of how craz>' such exclu- 
sives make those retailers left out in 
the cold, most suppliers generally 
don"t make these deals an>nTiore. 
And if they do. it"s generally out of 
weakness in the fourth quarter, 
when the "making the numbers" 
mantra is in full swing. 

But whenever it happens, the "R" 
word generally hangs heaw in the air. 
with retailers vowing retribution — 
although some call it '"retaliation." 

Knowing that, executives within 
the camp of the two labels that put 
out the Stones on CD have reached 
out to Retail Track to assure me 
that their labels and distribution 
companies had nothing to do with 
the Best Buy deals. 

FOR THE RECORD: Contrary to an 
item tliat appeared in last issue's col- 
umn. Super D co-owner Jeff Walker 
remains with the company 

Also, a stor>' in the Oct. 1 1 issue on 
the Bruce Springsteen tribute album 
"Light of Day' that appeared in the 
Retail section incorrectly stated the 
amount tliat album executive pro- 
ducer Bob Benjamin raised for chari- 
ty. Through his annual Light of Day 
concerts, he has raised $100,000. 



Smoothing 
The Way 

Continued from page 51 



Apple wants larger libraries, he 
adds, and it wants artists who will 
tell their fans to visit their sites and 
buy music. It is grassroots market- 
ing on a grand scale. 

According to Quirk, catalog ex- 
pansion is exactly what his com- 
pany is targeting through these 
relationships. 



"We're trying to build the Library 
of Alexandria of music. " he says, not- 
ing that Real Networks already had a 
stable of indie label contacts before it 
got involved with DAD. 

Quirk sees benefits for both par- 
ties. " There's nothing more gratify'- 
ing than seeing an independent arti.st 
in our top 10 with a bunch of super- 
stars. " Quirk says. 

In a music market flooded with 
content and format choices, distri- 
bution is more important than ever. 

"Great distribution can make an 
indie label survive and even thrive." 
Amazing Grease's Drake says. 

"Poor distribution can sink a label 
and crush an artist," he adds. 
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September RIAA 
Certifications 



Following are the September 
Recording ludustrg Assn. of 
America certifications of album 
shipments: 

MULTI-PUTINUM ALBUMS 

PearlJam. Tin.' Kpic. ]2 milliim. 

Billy Jncl. The Stranger. " Columbia. 
Ii'millmn. 

\orah Jones. "Come Away With Mt." 
HlucNutc.s million, 

Bob Setter & the Silver Bullet Band, 
"NiHht Moves. " Capittil. ti million. 

Bob Seger & the Silver Bullet Band. 
■Live liullet. " C.ipitol. "i million. 

Bob Seger & the Silver Bullet Band. 
A^ain.sl the Wind."' Capitol. 5 million. 

Staind. Break the Cycle."" Kleklra. 5 
million. 

Bruce Springsteen. "The River. " 
Columbia. 5 million. 

Bob Seger & the Silver Bullet Band, 

"Nine Tonijiht." Capitol. 4 million. 

Thv Reach Boys, ■ RnJlfS'; Siiniiii«-r," 
Capitol. ;i million. 

LinldQ Park. "Meteora. " Warner Bros., 
million, 

The Beach Boys. "Made in U.S.A.. " 
Capitol. 2 milhon. 

Beyonc^. "IJangerously in Love." 
Columhia'Snny Music. 2 million. 

Bob Dylan. "Blonde on Blonde." 
Columbia. 2 million. 

Boh Seger & the Silver Bullet Band. 
"Beautiful l/iser." Capitol. 2 million. 

Sean Paul. "Dutly Kock." VP/Atlantic. 
2 million. 



PLATINUM ALBUMS (1 million units) 

\'arious artist.s. "Worship Together: 1 
Could Sing of Your l.ovc Forever." EMI 
Special MarkeLs-Time Life Music. 

Miles Davis. 'Bitches Brew." Colum- 
bia, his second. 

Ur Jon & the East Side Boyz. "Kings 
of Crunk." T\T. their finst. 

The WTiite Stripes. ' Klephant. " Third 
Man'V2, their fir.-it. 

\'arious artists. "Now Thafs What I 
Call Music!. Vol. 13." UTV. 

Foo Fighters. "One by One," Koswell/ 
RCA. their fourth. 

Chingy. "Jackpot." Disturbing Tha 
PeaceVCapitol. his first. 

Fabolous. "Street Dreams." Desert 
Storm.' IClektra. his second. 

Alan Jackson. "Greatest lilts. Vol. II 
and Some Other Stuff," Ari.sta Nashville, 
his I2th. 

The Beach Bo>'s. "Kndless Summer." 
Capitol, lluir eighth. 

The Beach Boys, "Made in i:.S..\.." 
Capitol, their ninth. 

The Beach Boys. "Still CruisiiV." Capi 
lol. their lUth. 

GOLD ALBUMS (500.000 units) 

Lynj-rd Skynyrd. "Thyrly: The :tnih 
Annivei sar>' Collection." MCAITA". its I7th. 

The Beach Boys. "Smind,>; cif Summer: 
The Ver>' liest of the Beach Boys." Capitol, 
their 2iith. 

Siiundtrack. "A Knight's Tale." 
Colunihia. 

George Strait. "Honkytonkville." MCA 
Nashville, hislllst. 



George Strait. "20th Century Mas- 
ters —The Millennium Collection," MCA 
Nashville, his ;i2nd. 

Michelle Branch. "Hotel Paper," Mav 
erick 'Warner Bros., her second. 

Various artists, "Now That's What 1 
Call Music:. Vol. Kl." ITV. 

Steve Miller Band. "Living in the 
USA." Capitol, its ninth. 

Nickel Creek. "This Time," Sugar Hill 
Records, its .second. 

The Neptunes, "The Neptunes Present 
. . . Clones. " Arista, their first. 

The Black Eyed Peas. "Elephunk." 
.'V&M/lnterscope. their first. 

Bow Wow. "Bow Wow; Unleashed. "■ 
Columbia''St)ny .Music, his third. 

Mya. "Moodring." AiiM/lnterscope. 
her third. 

Alan Jackson. "Createst Hits. Vol. II 
and Some < )lher SlulY," .Arista Nashville, 
his Kith. 

Mary Mary. "Incredible." Columbia, 
their second. 

LATIN CERTIFICATIONS 

MUin-PUTINUM ALBUMS (200.000 uiits) 
Juanes. 'i'n Dia Normal." I niversal 
Music Utino. 600,(HI0. 

GOLD ALBUMS (100,000 units) 

Intocahle. ' Nue.^Iro Destino K^laha 
E.scrilo, ' K.MI l-atin. its fifth. 

Grupo Control. "Todo Bajo Control." 
KMI Latin, its third. 
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Sales data compilad by JtJ Nielsen 

VidnoScnn 

TITLE 

LABEL/DISTRIBUTING LABEL & NUMBER 



NUMBER 1 
BARBIE OF SWAN LAKE 
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MISCHIEF m-EPlSOOff II ■.iNmH;.. Ji' j'ji:;',^:.,. . 




JL. 




THELfGENOQFUMBEAUKU) 








borhthbui 








n 




WWt HMMTlirBtlllT-miMMMiniAHS 

VIWF VEmSEANCF 


■■ 
^1^•■■ 


IS« 






jnMwsmfR a. 






IS 




RCHTINCIUD .1-.: i , . t; 










STUFFTHAll ClAWinSMll 1 


HfCll.(^i^^^i^flUlFJlti^T'r.-.t- 










MArHEMSTREFTTRUOtS 


VfJIHRA^-^TBinmiriNWiTi 


USB 




1/ 




tttttUOBLOtO 




use 






STREnBAiL THE AN01 MIX TAFf TOUR 


'i'i'nuRA:: i'lHigutio'i 1H6' 





ifJ^iiHiiiJIii-i 



1 






Sales data comprled by ^ 


Nielsen 

VNMoSc^n 




i 






TITLE 


PROGRAM SUPPLIER & NUMBER 




1 


1 




« NUMBER 1 

CHEER' 


'}^ - tt Waaki At Numbnr 1 
VtNIURADISTnBUTIDN II 122 


14 99 




2 




PILATES FOR DUMMIES 




A\CM)fl8A¥ENTERUINMCPn lOM 


995 




3 




THE MnHOD PIWTIS. TAMn SPtQFICS 










4 




METHOD AU H ONE 




C ..ftniNTiMUNtSSKft 










CRUNCH: nCK VOtM STOT PKATES 




■. K-AlNMFNT177n 


9^)8 








lESUE SANSOME: HIGH CMORIE BURN 




iMEVIDEOOBiD 


9M 








LESUE SAHSOie SUPQI M BUmmQ 




■ iMl ,'iDf r ssr;"! 


9 30 




9 




PHATES. BEGtNNMG NMT WOMCOVr 




IV 




CRUNCH - MT BURNING PHJUES 




AWxrif' .-. ■ ■ 






a 




LEStffSANSOfltWAUCTHiWALK cu 




10 

11 




lESUE SANSONE WALK AWAY THE POUNDS 




tDCQriMUHDUEVIQEO mtJ 


iq<W 




14 




TARCn TONINC; WORKOUT AflS Of STEtl 










14 




USUtSANSONt GtlUPilGtlSTAftltD 






93R 




12 




THE METHOD PIWTES PRECISION TONING 




CURMNTWnLJiKSSn 


1?™ 


H* 


16 




FIRM PARTS SCULPTED BUNS HIPS & THIGHS 




GOoailMF!! HOME VIDEO XIU 


aaa 


17 


JJ.. 




PILATtSVOGA TWO PftCK 








1* 


15 




BILLV BLANKS THE BEST OF lAE BO ULTIMATE ABS 


vTNiuiu smmfiuiioN mci 


179H 


« 




CRUNCH CARDOSALSA 












WALKING AWAV THE POUND EXPRESS .i.^CiiiML:. jDfi'ii.-ri 





TaplCdM(lsojR()HM«hS>F«>niUM[l««riifiin1oVHS««os RncrwncnalSportsnlafSloEIWHks. * IWIA goM corDkmntor raln (ri 1!50X 
uniU (T a ddlai vc^jtu S9 imlnn 3t tiilail liy SWiilrcj^ n^cund tuograntt, KOOO ma and SI ntlitm m sjqgcatxl nimil Ikt nnnthRatnra 
bA-i HIMA uMiUTi ciifiaciAcii tui ulu 250,001 ijiwUlo' a doldi vdutneutSIH niflcn al leiuffac Owatriciilit'iKleaUK] |iicigiartiv u( VAX 
uiiiii n & mnon al sugoMied iena4 ftx nonih^jiitcal ti)L>& 1 21)3 VNU Busoms UhI& Inc and Niosen V^deoScsn \nc Atl le^erved. 



PSV Grades 
Home \^deo 



BY JILL KIPNIS 

LOS ANGELES— ParenLs who are con- 
Ctmcd about the DVDs their children 
watch can now turn to a new company 
for a heads-up. 

PSVRatings. which launched Oct. 
13. rales the levels of profanity, se.x and 
violence in home videos using a three- 
tiered, color-coded system. Consumers 
can access its database of more than 
2.5i)0 titles at psvratings.com. 

The frequency of profaiiity. sex and 
violence is identified as green (lirwi. .\'el- 
low (mediumi or red (high! and is 
determined by a standards board. 

"We see ourselves as a robust sup- 
plement to the MPAA [Motion Picture 
Assn. of America] system because we 
benefit the studios." PSVRatings pres- 
ident/CEO IJavid Kinney .savs.The 
MP.'U determines the G. I'G. i'G-13. 

K and NC-17 
ratings given 
to films. 

For example, 
the PG-13 rat- 
ing has become 
a warning label 
to parents. Kin- 
ney continues. 
"A movie like 
■Whale Rider' 
was rated PG-i;i 
but is probably something like a 
'green, yellow, green' in our system. 
People will buy more of the studios' 
product with this system. " 

Additionally. Kinney says PSVRat- 
ings' system differs from the MPMs 
and other independent companies 
because it is "based strictly on fact, 
not on opinion. " 

PSVRatings' scoring procedure 
leaves little room tor personal influence. 
Three independent auditors watch each 
lilm, noting each instance of profanity, 
sex or violence. PSV1<ating.s' data-entry 
department matches the auditors' find- 
ings to the 4.fKKI ratings rules created 
by the standards board, and a comput- 
er system generates tlie final rating. 

Psvratings.com information is free, 
but the company's affiliated site, cur- 
rentattractions.com. offers more 
extensiw ratings functions for a fee. A 
$4.9.'> monthly. $9.95 quarterly or 
$19.95 yearly payment gives con- 
sumers access to ratings search func- 
tions and chat rooms. 

PSVRatings will also begin rating 
music, videogames and T\' shmvi start- 
ing in January' 2(M. Kinney hopes that 
the company's traffic-light logo will 
eventually be licensed for use on all 
packaged entertainment, including 
DVDs, music and games. 

The home video and videogame 
community welcomes PSVRatings. 

"iVn^thing that enhances the ability 
of parents to make an informed deci- 
sion about tile entertainment tliat tlieir 
children are exposed to is positive, " says 
Sean Bersell. Video Sofhvare Dealers 
.Assn. VP of public affairs. 




f 




S>l»0«. compiled b, J« ^.^^^^ 
SoundScan 

TITLE Princip«l 

LABEL / DISTRIBUTING LABEL & NUMBER Perform»re 


a 

3°' 


1 S NUMBER 1 S JWteii!AiN«iiii)<»i 
PAST. PfiCSENT & FUTURE amn home i;ioeo »imi Mb Zombie 


ISSeCDBVD 


ANIMALSSHOUUlNOTTIIVTOACTUKEPEOPlEnntmnHaiiii Pltns 


iiacofiMi 








iiacmivD 




THE DEEPEST END An)viow«MoviOEomii Govl Mule 


21.96 cam 


3 




LIVE fixmwwMii^ii: i-cKotstn RascalRattS 


laseovD 


i 




THEBESTOFJSfRmiSMDOUeiEmSHa£IM)EDFiw«««B JEAFcmatiy 


i&secivovD 


6 




GREATEST HITS VOLUME 2 M«sTAiiH»HO$iicAUBviDnMM Man Jackson 




5 




THE FAREWELL TOUR MMf BfTBtniMCNTam Cher 


24.98 DVO 


7 




LEO ZEPPEUN * ' AJiANTic WEosmii Lfld Zopplil 


2MB DVD 


2 




MAATMA RCAeMBwrnMi Madina McBhde 


mtamo 




INSIDE: THESONGSOFSACRB)U)VEuMw»MiM«BMkusic«vBaiHnBB> Shg 


ia98DV0 


9 




fWROmCUSSC/IUUM-TlftMCMOrMDWSKOnKiaMw mrdhi 


14.98/20.99 




AMERICAN FAREWELL TOUR <)::A.^(JlCJl>sl«MIivHle(l•MK Alabama 


&98DVD 


8 




MCKELBAOC- THE VIDEOS nuHuiwiwHauMciBMMjainHasTtin HkMock 


898070 


12 




HOLE IN THE WORLD ncsnsnKixiB Eagles 


7.98 DVD 


10 




ROCIVHOIMnMH0MB»mG vmwiamaammaBsnran BlftGkm&tfn 


25a awD 


13 




RED ROCKS HOMECOMNG 3F«iGiasinix)oiMKTDst antra Ei&anaGaA« 


2!iaaVIMl 


15 




THENEWBREEO ^.wKVfyomwhoaKtMjxivntooisramm SOCent 


199! OHM) 


14 




nEDDnTROAO&OTratVDEOMTS usuKCovsictMeMKOwa Brods&Dun 


6 98 DVD 
14 98 070 


18 




ENVrVOVOLI ulu.^ao»s LosAcosta 


16 




KISS SYMPHONY: THE OVO o5&s«m:tumiubwvioh«b Kbs 


29-98 OVD 




THREE DAYS sAKTUMnr«uewocDiiMi Jana% Addiction 


24.98 DVD 


19 




UVEXTRBIIHEy (BiBiiiowvmMJweiw.wiic»H»siniiB IhtJMMllKBfmnoB 


IIUSDVD 


22 




THEWAYYOUMOVE/HEYYAI uisuKaMiSMCAMWxoMn OutKasi 


7.98 DVD 


17 




UVEATTHEBEACONTHEATItE »>cTUMr.«MBWEo«M TheWnaneralheniBand 


29 98 OVD 




THE BEATLES ANTHOLOGY a ' cvmvuKowa The Beatles 


I499&%998 


23 




MTV UNPLUGGED VZJl a .agrant m Dashboard Confessionai 


lUSOVDVD 


21 




BEHIND THE DECKS sKnuwconiMssmitn Bad Boy M 


mm,m 


20 




JUST1RQI: THE VIDCOS jrv&zowM wxaeuG Mao sns Justin TimtwrlakB 




25 




JOSH GFtOfiAN IN C0HC8IT* iofewiijGcwxawMmMu5cw»«ni JoshGnton 




24 




SBfNA- LIVE: THE LAST CONCERT iMutiNTtmAmefTnw Seima 


24J8DVD 


26 




IffllFREEZESOVERA'GEfHNHOMvBiawmiiSMMuscavDtfloinjM EaQles 


24.98124^8 




THEL£GENDUVE sAMcnuwBMcvsEOBw Bob Marley And Tlw Waiiers 


24.98 OVD 


28 




WMATTHEVIMflnBIl iMMKMsruinsHOMviKiuNMiKJuuuscftmonsTaBD Sbyar 


19.98 DVD 




HEM!ENai^i«istna>oDwic«$:iG«cu'iw H&QaaGatvAidTficvltmBcaniigRiBnk 


29.98/24.98 




BOSSPUVAiADAyiNTHEUnOFSNOOPDOGG umoLvminai SraopDogg 


1998 DVD 




AB8A GOtDGflEATtSTHffStiwwyisnMswMiireH*^^ Jtts 


16-98 DVO 


35 




MBHORUS n»vn«7aiB GmpoBnUidb 


t7«C0IMI 




GONG HOME* mtwusiaoooiMrteiERWMi H&QonBGjtKrAnlMHonieoomngRcnfe 


29.98/24.98 


30 






1998 OVD 



- HIAA guU Ctrl lor ulov i.^ 'AXO unci \i vcvt; tr^ei, • RiM gc<d cut lof uld al UDDO uno 
ulVlulSaDOOunUroivMtcoii-ulFi. A HIAA piabnim celt Ici latts laUKO intx SF tf 
odMt ;«f1ftd fc to He* ' I9SI # 1IAA clalrun ctn loi UJXD uniu tar SF o iT iidaai 
UcOia.luc 4'id>Ji«'MnScundSt«'^lni: U i^Us lewivnl 



hx Sf « If M]«ot. . . WAA pMnuni ewT Mi 
RIAA aoU can Im TUOO untt loi SF w If 
wr to April MWI ^7100, VHUBiMWM 
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Billboard TOP DVD SALES I Billbcxid TOP VHS SALE 



s 

-! 




Sales dala compiled by fv* . 

Nielsen 

VIdeoScan 










TITIE 

LAfiEiyOISTRIBUTING LABEL & NUMBER 


Principal 
P«rfornw<s 


a 
z 








a NUMBER 1 itj! 


1 Week At Number 1 










SCARFACE (WIOESCREEN) SPECIAL EDfTION 


JUPacIno 
Michelle Pteilter 


R 


26.98 




2 FAST 2 FURIOUS (WIOESCREEN) 

[KIVt«SW SILOmS HCWf '.1D:0 71915 


Pajl Walker 
Tyrese 


PG-13 


2G9S 






2 FAST 2 FURIOUS (PAN & SCAN) 

UntVIfiSAI ?"ii ir -11 V. . !■■( -',.11 


Paul Walker 


PG13 


:6 9a 














SCARFACE (PAN & SCAN) 

urmRUi SFi.nns -mm '.]Lir .'ij-j 


AlPadno 
Mldielle Pfeiffer 


R 


26.98 






DADDY DAY CARE (SPECIAL EDITION) 


Eddie Murpliy 


PG 


27.96 




DREAMCATCHER (WIOESCREEN) 


Morgan Freeman 
Donny Wahlberg 


NR 


27.96 




DREAMCATCHER (RAN ft SCAN) 

MR^CH HOUl UIDf 0 


Morgan Freeman 
Donny Wahlbefg 


R 


27.98 


2 




HOLES (WIOESCREEN) 


Sliia LaBeout 
Kheto Thomas 


PG.13 


29 98 




SCARFACE DELUX GIFT SET 

USIVIRWl i.ri ir-, . v\>.: Ml 1 . .'■ 


Al Pacino 
Michelle Pfeifler 


R 


59.38 




BEND IT UKE BECKHAM (WIOESCREEN) 

?orMf:iMiiB"r..«dMv(. 


Parminder Nagra 


PG 13 


2798 


3 




HOLES (RAN & SCAN) 

B^JtH* VIS 10 ML'ME [•jr[flr*1NMf M HIS 


snia LaBeout 
Kbelo Thomas 


PG-13 


29.98 






BARBIE OF SWAN LAKE 

iKTiMUHnMH vrFflitisMtwt mn 


Animated 


NR 


19.98 






SLEEPING BEAUTY 


Animated 


G 


29 38 






BEND tr UKE BECKHAM OWN « SCAN) PmnlmlM Mmn 


PG 13 


27 98 






ANGER MANAGEMENT (MN « SCAN) 


Adam Sandler 
Jack Nicholson 


PG-n 


27 98 








Cuba Gooding. Jr. 


NR 


26 98 






THE OSeOURNES: THE SECOND SEASON 

BUfN* tfiST* MOMF EVrRrAlM*NT BW 


Ozzy Osboume 


NR 


29.98 




FARGO (SPECIAL EDmON) 

MBM HOW mnHiuNMini Mm 


Frances McDormand 
William H. Macy 


R 


24.98 


8 




THE LORD OF THE RINGS: THE TWO TOWERS (RAN & SCAN) 

NiwiiNrHnMrfNifnTAjM.(rsTHAANmHOMcw[onm 


Elliah Wood 
Ian McKellen 


PO-13 


29.98 


6 




ANGER MANAGEMENT (WIOESCREEN) 

COLUMBiairaaiWMOWiMLFIlftlNMLNI idn; 


Adam Sandler 
Jack Nicholson 


PG-13 


27.98 


10 




THE LORD OF THE RINGS: THE TWO TOWERS (WIOESCREEN) 


Elijah Wood 
Ian McKellen 


PG-13 


29 98 


12 




STITCHI THE MOVIE Animated 

WJtrW V1S« HOME [VrERrAI»«NI I»41l 


NR 


29.98 


9 




BIONICLE: MASK OF UGHT 


Animated 


NR 


29 98 


7 




A MIGHTY WIND 

AUmERWMt VIDEO 


Eugene Levy 
Catherine O'Hara 


PG 13 


27 98 


18 




ANMAL HOUSE: DOUBLE SECRET PROBATION EDDON (WIOESCREEN) John BellKtll 

imivFituk; STDiyas kimf vinf (i 7tv£ 


R 


1998 


14 




CHICAGO (WIOESCREEN) 

BUE^ft VtS» HOME ENTEBrAI>«MT KUC 


Renee Zellweger 
Catherine Zeta-Jones 


PG-13 


29.98 




THE ADVENTURES OF ROBIN HOOD 

MJ-NLH HOME VIUEO IJID 


ErrolFlynn 
Olivia deHavilland 


NR 


26.98 


13 




A MAN APART 

NEW UNF C1MEIMNFWLM HOMt VUXDOBB 


Wn Diesel 


R 


27.98 


17 




IDENTTTY 

Ci]UJMEIIA tnStW MM EHItnWNMfHE IDBi 


John CusacK 
RayUotta 


fl 


27 98 


■ 1 




FAMILY GUY - VOLUME 2 

reiMannjEr.1010^ 


Animated 


NR 


49.98 




2 FAST 2 FURIOUS (2-MCK COLLECTION) 


Paul Walker 
lyrese 


PG-13 


39.98 


15 




BULLETPROOF MONK 


Cham Yiin-Fat 
Sean William Scott 


PG-13 


26.98 


19 




THE SIMPSONS - THE COMPLETE THIRD SEASON 


Animated 


NR 


49.98 


11 




SMALLVILLE: THE COMPLETE FIRST SEASON 


Tom Welling 


NR 


64 98 


30 




THE MATRIX 

WUtS(RMDMEVinE01I737 


Keanu Reeves 
Laurence Fishbume 


R 


2498 




SCOOBY-DOO AND THE MONSTER OF MEXKO 

WAEtstii H'jEEi km: 


Animated 


NR 


24.98 




NATK3NAL LAMPOON'S VAN WILDER (UNRATED) 

HOME ESTESIAINMENI r?nt 


Ryan Reynolds 
Tara Retd 


NR 


26.98 


21 




THE LIZZIE MCGUIRE MOVIE 

B^fESAUlSli mit ENTEHWtJMiM 3I«I 


Hilary Dutt 


PG-13 


29 98 


20 




THE CORE (PAN » SCAN) 

nUUAMliriT KM IMiniUKML'n iw 


Hilary Strank 
Aaron Eckhan 


PG-13 


29.98 


26 




CHKIAGO (RAN & SCAN) 

BtlENAVt^UHnMf ENTEH1AINMfNT>NI7 


Renee Zellweger 
Cathef ine Zela-Jones 


PG-13 


29.96 





1 




Sales data compiled by ^* , 

Nielsen 












< 




TITLE VideoScan 

LABEiyDISTRIBEJIING LABEL & NUMBER 


Prindpal 
Parformers 


13 




1 








NUMBER 1 


2 VV«i!ks A; Nuribur 1 










1 




HOLES 

eulM VISI* HUI.tE EVIEnUlWENt iwn 


ShiaUBeoul 
Khelo Thomas 


2003 


PG-13 


22.98 






BARBIE OF SWAN LAKE 

A^.n;.ftNti:iE.iE i-.urii.vsMiM imm 


Animated 


2003 


NR 


19.98 






2 FAST 2 FURIOUS 


Paul Walker 
Tyiese 


2003 


PG-13 


22.98 






_ 


SLEEPING BEAUTY 

BiJfr..iM .-. 1 I'.-i c.ii. ■.r.'turniB 


Animaled 


1959 


G 


14.98 








SCOOBY-DOO AND THE MONSTER OF MEXICO 

.v,v'.-.i t+iuf i'l-iniiiiii AWnaied 


2003 


NR 


14.98 








BEND IT UKE BECKHAM 


Panninder Nagra 


2003 


PG-13 


19.98 








BIONICLE: MASK OF UGHT 

BOS/iA I'ISU HUME tMIPTA'SE>tEjr;«M 


Animaled 


2003 


NR 


19.98 




4 




STTTCH! THE MOVIE fM^^ 

flyEHfli'i-^IA-iJMI EMtflAWENrjMS HIMTiaiBO 


2003 


NR 


22.98 




5 




THE LORD OF THE RINGS: THE TWO TOWERS 

MEWlir.f I-:-.-' :>.--ir<'.<--\nriTWARWBEIOMEVID(DalZ)l 


ElaahWood 
Ian McKellen 


2002 


PG-13 


22.98 








DREAMCATCHER 

EVA^r.EHf. I'.ir 1. .:■ 


Morgan Freeman 
DoonvWahlbeFq 


2003 


R 


19.98 




6 




THE LIZZIE MCGUIRE MOVIE 

Hi.KHA i lSIArt:iEJE ENTERIAiKMFVT3IW: 


Hilary Duff 


2003 


PG 


22.98 








CHICAGO 

BJ.iEr,.) .'I'^TAiOME E^TIRTIU^I4EST SOW 


Renee Zellweger 
Cathenne Zeta-Jones 


2002 


PG-13 


24.98 






SCARFACE 

iir.nFF-.;^ r.J iniF^>H0A«^<oE0Ui9T 


Al Pacino 
Michelle Pteifter 


1983 


R 


22.98 




e 




TTTANK: (PAN & SCAN) 

PAHAMC.!*.; 4:irJi F'.tfP'i'VffFJTWF 


LBonardoOiCapno 

KateWinslet 


1997 


PG-13 


34,98 






BAYWATCH - RIVER OF NO RETURN 


Band Hasselhoff 


1992 


NR 


9.98 
















12 




SPONGEBOB SQUAREPANTS: HALLOWEEN 

>j.>rLr iM -. ,•• ir , n'.-.i'iMi I ■.rEMAiWtUFBmia 


Spongebob Squarei»nts 


2002 


NR 


1298 




ifj 




BRINGING DOWN THE HOUSE 


Steve MaFltn 
Oueen LatifEifl 


2003 


PG-13 


24.98 






THE SPY WHO LOVED ME 


Roger Moore 


1977 


PG 


9.98 






_ 


WHAT S NEW SCOOBY DOC - SPACE APE AT THE CAPE , . ^ 

/...NE«..i».vMo«ii-» AnImalBd 


2003 


NR 


14.98 






CLEAN SLATE 


OanaCarvey 


1994 


PG-13 


9.98 




IH 




ITS THE GREAT PUMPKIN, CHARUE BROWN a~™.i_ 

pAi..F..nii-.i-o..«f.ii-:- sv.-.- ' . - Ancmaled 


19(i6 


NR 


1298 




13 




DORA THE EXPLORER ■ RHYMES AND RIDDl£S 

PA'i/iMCi.i'.T HnMI EMEPIA V/E'.r 


AnimatDd 


2003 


NR 


1298 




9 




PIGLET S BIG MOVIE A^.^ 


2003 


G 


24.98 




11 




KIM POSSIBLE: THE SECRET FILES 


Animated 


2003 


NR 


19.98 



• flIAA 0QU c«L Uu Bales ol HXfKD uniU or SI millKin in mIm ai 
^ IRM* goht cenAcaDon lor a HMimunt <ri 12&DD0 units or a dollar mm 
sjgQumd rauil lor nontt«ainctl liUei IflMA platnum canllicaUin lor 
ytami.inelotailHM.SUnOi'itt andSlmllanattuBOHM ratall lor 



retii ARUUpMniai) cantor 
d n fflMon at retail lor iheatncaKir i 
_ nmum lato of JSOjOOO mu or a doll _ 
nonthaaincain0M (&3P(l3;VNUBuitn*»l 



utta ol 100:000 wMi o> 13 mlliaii m ulci al sugoetud raiari. 
'eaied piogimm. or of at leaM25jn0uiWsandSI rmllional 
volurrwQiSlBimlfaoiiat iHiAllor ihaBtncalrteleaMd pro- 
htodia, Inc and Nwlsun VidaoScart Alrighttratamd 




illboa 



Tn-LE T... ..v,fl..,..,.i..«,..,«-„..i,.-, 
LABEUDtSTRIBUTtNG LABEL 8 NUMBER 



'«MM** Prifteip 
itCUJUM Pefforme 









NUMBEf- 


I Week Al Nurnt)et l 










2 FAST 2 FURIOUS 


Paul Walker 
Tyrese 


PG 13 




2 




DADDY DAY CARE 

.-.'[■.tDini 


Eddie Murphy 


PG 








ANGER MANAGEMENT 

■■.linl.i'.MlMIKU) 


Adam Sandler 
Jack Nicholson 


PG 13 






DREAMCATCHER 


Mwgan Freeman 
Donny Wahltwrg 


R 






BOAT TRIP 


Cuba Gooding, Jr. 


R 




3 




HOLES 


Shia LaBeout 
Khelo TtTOfiias 


PG-13 




4 




CORE 


Hilary Swank 
Aaron Eckhart 


PG 13 




5 




IDENTITY ^ , „ 


John Cusack 
Ray Liotta 


R 




6 




A MAN APART 

(■IB 


Vin Diesel 


R 






BEND IT UKE BECKHAM 


Parminder Nagra 


PG-13 







TITLE FfC ttlti Botih lEaiml t^TimrMnl Ml p**!*! Wtw Will SCVh-i 

LABEL/DISTRIBUTING LABEL & NUMBER 


„i,.,4,.i '■■.,->-, I. .■.i;.ro.^.4-t.iii»f.*i Principal 
Ommvm (SfdttWnM PeHormen 








2 FAST 2 FURIOUS 


NUMBEI 


1 Wofk Al Niimbcf 1 

Paul Walker 
Tyrese 


PG 13 






DREAtHCATCHER 




Morgan Freeman 
Donny Wahlbera 
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NOTICE RE: STRICTLY RHYTHM RECORDS. LLC 

REQUEST FOR PROPOSAL FOR PURCHASE OF THE ASSETS OF 
STRICTLY RHYTHM RECORDS. LLC. DEBTOR IN BANKRUPTCY 



Section 1 - Introduction 
1.1 Description 

Slnctly Rhylhdi Recofds, Inc- was founded on May 1. 1989 in New York City by Mark Tinkelslein and Gladys 
Pizarro. Stnctty Rhythm Records, Inc. owned two recording labels, namely Stnclly Rhythm Records |"SRR") and 
Groovilicious Music ("Groovilicious'). The label was created to manufacture, distnbute, markel and promote 12' vinyl 
records to deejays around the world. In June of 1991, Strir-tiy Rhythm Records. Inc released its ti:si ^ilbum At the 
tegintiiny of 1993, Stnctly Rhythm Records. Inc. laun.--'-.i1 rr.p 'a:?el Phat Wax Records. At -.^g end of 1993, Stnctly 
Rhythm Records, Inc, launched Groove On Records G-'ii-iiyi Morel as head of Artist and Ropcrtcirf i-A&R"). During 
the summer of 1996. Smelly Rhythm Records, Inc, took ovt-jr Groov hcious and appo<nted its ioundC'r f.,',icnael McDavid, 
VicePresident of A&R Through the years, Strictly Rhythm Records, Inc. and lis affiliates have havl ov-er 1000 relea5es 

On Novftmbf]f 22 2000, Strictly Rhythm Records, Inc. oniercd into a jomt venlLrc '.vi:h Warner Music Group Inc. 
fWarnyr") for shta Jislnbution of danco n"'usic This joint venture led to the formation of a new limited liability company, 
named Stnclly Rtiythm Recofds, LLC (the "Debtor") Strictly Rhythm Records Inc and The Rhythm Method, Inc., an 
affiliate of VVarnc each had a 50'\ Piemt>ersh'p interest m the Debtor Stnctly Rhythm Records, Inc transferred 
tUbstantially all of its rights a,Td nteresis m its repc-rtoire of recoroirgs to ine Debtor 

The Debtor has been one of Itie most intemaiiurtjily-iloni/riHnt forces m the dance music industry SRR qonofrilly 
speaalized in US 'house and garage" genres of duncp nusic while Groovilicious generally i i n 
"hard/progressive house and trance" genres of dance milsic In "996. SRR was voted "Best Independe-; ^..bii n re 
International Dance Awards in Loodon. At the Winter Music Conference in Miami-the most important dance convenijon 
in the world-SRR won the award for "best dance label* for six years from 1 992 - 1 997 Groovilicious woo ihe same award 
thereafter for four years ffWi 1998 - 2001 , In the 2002 year-end edition of Billboard, SRR was rated the number one 
dance label while Groovilicious was rated the number one dance impnnt-lhis despite having virtually no releases in the 
sacond half of that year 

The Debior's most successful artists under the SRR label have been: Reel 2 Real, Ultra Nale, The Wamduo 
Project: Planet Soul Barbara Tuckef , Roger Sanchez: Erick Monllo; Armand Van Helden; DJ Pierre; Little Louie Vega; 
Todd Terry, Kenny 'Dope" Gonzalez, and Josh Wink, For example, Reel 2 Real gamed worldwide fame with its 1993 hit "I 
Like to Move It " Reel 2 Real's 'Move It!' album did well on the charts and produced four hit singles in Britain. The single 
^so achieved platinum status in HoHand, arKi gold status in the UK, Germany. France, and Australia, Ultra Nate also had 
slgniTicant success throughout Europe. Ultra Nate's breakthrough album was "Situation: Critical" in 1 998. Ultra Nale's hit 
s)r>gle 'Free" was in the top 10 in several countries in Europe, In 2001 , Ultra Nate also released ttiealtHim"Strartger Than 
Fiction" on the Dolor's label. In 1990, Roger Sanchez ('Sanchez') released his lint NtsinglaTuvDanclrf^undertw 
name Underground Solution. Known primarily for his remixing atulities and pfoducQon of under^Dund huusa mueic, 
Sanchez was nominated In 1999 for a Grammy Award fof Remixer of the Year. 

The Debtor's most successful artists under Itie Groovllteious label have been The Vengaboys; Darude; Pragma: 
and Razor N* Guido. Finland's Darude has been an International success. Danjda's single. "Sandstorm', was a top 40 hit 
InVift Untied States. 

Tlw DoMof^ b«Nln«ts pMoeophy wn to Hquin publMiing rtghto m wel m mHMr righM in virtualy al its 
oofiiraGiB wllh Vis flrtifllii praduoen Hid iNVNafs It rionedi Tfw Datalof^ puUil^^ 
(A8CAP).Coniwr Ryan Muste(BM).Siite«y Rhythm PU}laMn^ 
ooinpMiiaa how an InlMiMl in MKh Ma M 1 Ulta lb liilow IT by Ra# 2 Red ; Tina^ ^ 
by Tha VMnKlua Md'HiBhar SMaOrConsdouanaa^ by IMn^ 

The Triniaa (aa claAied beioar) beilam (hat tw Dablor^ cataiogiia iMS substanlid 
andinuilQalaoinpoalllm««eontimiatobacoflnplladandaainpM 

1^ Sales History' 

The total gross revenue for 9» Debtor daring the (enure of Strk:tty Rhythm Reoonis, inc.t joint venture wMh 
Wamar 0.e.. during the period of Novamber 2000 - Deoamber 2002) for (he mafor assets vMiln the catatogua vma 
$12,K0,000, which are bratan down as Mom: 

PubiWiirv RoyalUss > $1.820/XX) 

|yl8ilBrRaooniRayalies-t2^,Q00 

Finished Goods - $8,070,000. 

1.3 Bankruptcy Proceeding 

On December 9. 2002. a bankruptcy petition was filed by the Debtor ur>der chapter 7 of UUe 11 of the United StaiBB 
Code. 11 U.S.C.§101 efseq. ("United States Bankruptcy Code"). Johns. Pereira was appoinladtnj8iee<lheTiii8tee*) 
on December 10. 2002. LeBceuf, Lamb, Greene & MscRae. LLP ('LeBoeur) has been retained as special counsel to 
the Trustee in the Debtor's banknjptcy case. By an Order signed by the United States Bankruptcy Court for (he Southern 
District of New Yodt (the 'Bankruptcy Courf) on January 27. 2003. the Trustee was aultiortaad to operate the business of 
(he D^lor. By an order signed by llw Bankruptcy Court on January 27. 2003, lha Truatoa was aulhorizad to enter into, 
and has entered into, a dMributkm and manufacturing agraement (the "Ag r eement") wHh AHemalive DistfftHjtion 
AManoe ("ADA"). Under ttw tonms of the Agreement, ADA has agraed to paiform customary manufacturing and 
distribution services wMh rsspact to 128 Wlss of the DsUor for a tsrm, with exteraions, through the period ending 
December 31, 2003. 

1A DeflnMiona 

T1wtenn T lsqMss t iefPiope aa ror*RFP"inaansa Bo Mc tl a tt ono>piopoaaleforthepiacf 

The term "Th iate e'sttall refsrto John S. Pereira, Esq., the trustee in the Debtor^ Banlcruptcy Prooeeding. 

The term "L-eBoeuT sliali refer to LeBoeuf. Lamb, Greene & MacRae, LXP. spedai counsel to ttw Trustee in the i;>et>tor's 
BarWtruplcy Proceeding. 

The term "bidder" means any nrm(s). organizatkHi(s). irKivkJuai(s) or other entity(les) si^itling a proposal in 
response to this RFP. 

Section 2 - Instructions and Conditlora 

2.1 Rights Reserved 

The Trustee reserves the right, pnor to acceptance of any pnsposal. to negotiate any and all elements of proposals 
submitted in response to this RFP. 

The Trustee reserves the right to amend or supplement this RFR giving equal information and cooperation to all 
potential Bidders. In the event that it becomes necessary to revise any part of this RFP, or if additiooal information is 
necessary to enable the Bidder to make an adequate interpretation of this RFP, a supplement to the RFP will t}e provided 
to each BkMer. Amendments to this RFP may be issued at any ttma prior to the time set for receipt of proposals. The 
Blddara are required to adtnowtodga receipt of any amandmanb by submitting a signed copy of each amendment 
iHuad. 

The Trustee reserves the right, solely in his discretion, without having or disclosing the reasons thterefore. at any 
time, and in any respect, to terminate discussions with any or all Bidders, to reject any or all proposals, arxl to waive any 
minor informally or irregulan^ in any proposal. The Trustee further reserves the right to reject any proposal If an 
liwasligatlon of the Bidder indicalaa ihA such Bidder is not pR)parV quaMlted to csfiy out ihs ob^ 
and Sato Agraement (as defined balow). 

The Thistoa rasarvas the rfgM to raisGl any bids tiMl am CMt all cash. In addition. tM person or enliy 
the accepted bid (fte 'Accepted Bld^rnustpoetacash deposit (the "Deposit^ in the aniKMnt of 10% of the Accepts 



The Trustee further reserves the right to confer upon the Bidder whose bid is accepted by the Trustee (ttie "Accepted 
Bidder^), even if not uHim^ely approved by the Banlouptcy Court appropcteto bid protection in the fonn of minimum 
ineramentalbidsBnda*braal(-up^fae. 

This RFP does not oommlt the TVustos to aooapl a pfopossl by anf Biddsr, or to any oosto tocinad In 

preparation of the proposali pffBs c n ia tlon9 and r w go ll fl M onB In r aspon oo to this fVFP. 

2.2 Requests for Information 

Copies of this RFP can be obtained from LeBoeuf. The due diltgence penod begins October 20, 2003. A copy of 
this RFP. SRR's tmoks and recordt^ ar.ri any other relevant documents will tM made available for review during ttw due 

diligence penod at the offices of LeBoeu' 

LeBoeuf, Lamb. Greene & MacRae, LLP 

AUn. John P Campo, Esq. 

125 West 55th Street 

New York. r4Y 10019 

Phone: 212424^»00 

Fax:212-424-8500 



LeBoeuf shaU be the sole point of contact for purposes of information concerning this RFP. The Tnjstee reserves 
the right to issue addenda if required. All queetiom artd inquiries sluli l>e submitted to LeBoeuf at the above eddress. 



2 3 Submission of Proposals 

Respondents must submit one ongmiii and four (4) copies of the proposals. All proposals, including all copies, 
shall be delivered to LeBoeuf by hand, U S Mail, or overnight delivery so as to be received by no later than 5:00 p.m. 
EST. t«tovember 17, 2003, and shaU be addressed to the contact person listed in Section 2.2. The proposal must bs 
slgnsd a duly authorissd le p i assmat iws oflhs llm(s), ofoanizallon(s), IndlviduaKs) orothsr snd^iOM) submiing flta 
propoaal. Ths dgnalura shallnduds tw TWa oftha Individual signing ttw proposal. 

ProposslB may basubwiMsd far the pwchasa of al, oron^aihaTiOfllwpubliBhlngdtfilBafMltiiainaBlsrrighlBpBft 
ofttM Debtor's catalogue. ifapropesalisooiyforapBrtofthe c atoiogue. auchpartehouidbactoarlyln di oatodlnttte 

proposal 

All proposals submitted shall become the property of the Trustee. Any Bidder who submits a proposal in response 
to this RFP shall t>e deemed to heve agreed to comply with all terms and conditions of this RFP. Negligence on the part of 
Itie Bidder in preparing the proposal confers no right of withdrawal aflar the ttma fixed for the siAmission of propoeals. 

A Bidder may rrxxlify or withdraw an offer in writing at any time prior to ttta deadline for sutxnission of proposals. 
Any request for withdrawal of an olfor must be signed by the indMdual who signed the initial proposal su^ 

Bidden must provlds InRoimaNon ragSRNng llwir llnanotel quaMtoations to terms of laosnt Unsnoiat tniDrmaMoiii 
bank atatamsnl^ sndtaf wiy such ottwr INtomolton taasonaUy laqusstod by LjsBosuf. LaBoaulwH quaMy BkMsia fof 
QonHnuIng wMh ths sslas praosss. 

jjQtloaiif tM co fl ln ifi laoa j pt of my pmpoiial If facj ua sl a il- 

2A AasatHobeSold 

iiwaaaeiaoiBwtJsoairiawiwaioensisrOTmeBamiogusoi lywrnparaowararasa^ lammrnB. pwas siiing^ ano 
ll c a n iai . as ssl forth on 9t» DsMoi^ ic had u iss of asssto flisd with iw Banhniplcy Court, andtar as may ba 
supplsmsntod to the due dMgsnoa phase of this RFP ftocass 0^ "Asssl^)a shsN ba sold free and ctoar of aH iHia, 
datois, and eiKumbrancsa to considmion for Vw payment of Iw pufd^ 




Ths Trustos lassrwot the rigM to Inoluda the sslsclsd propo sa l, or parts twnof, to ttw Inal ooniraol far ttw 
purchoso of the A ae o ia (ttwTufchaaa and Sato Agraa m anf). 

3^. OoMslmorSham Proposals 

Any pnpoasi deemed to be colluaive or a sham proposal vdtt be wJa cieO . >tar authorized signaim of ttw 
propossi assurss ttwt such proposal is genuine and Is not a collualve or sham propos al . 

3.3 Bidder Due Diligence 

Each Bidder sltal Judge for itseir as to aH oofKlWons and circumstances having relationships to ttw proposal, and 
become lidbrmsd about the Debtor^ assete tor stie. Failure on tt w part o f aiy Bidder to inalw such ajimiiliiatt ow and 
be CO m e inforriwd shal not oonslNiJto giounds for dsclaialion of not undsrstsndng ttw oofidltoiw wMi rsipaot to flM^ 

its propoeal. 

3A Coidfcton M al or Proprtetery Information 

If a Bidder be He ve c that parts of a proposal are confidential, then the Bidder must so specHy. The Bidder must 
submit in writing specific detailed reesons, including any relevant legd authority, slating why ttw Bidder beWevee the 
material to be cor^idential. Vtogua and general claims as to confidanttality will not t>e accepted. Ttw Trustee wN be the 
sole tudge as to whettwr a datoi to general andtor vague in nature. AH proposals or parts of proposidB wliich are not 
designated as oonAdentfal wN baautomatfcaNy oonsidsrad pubSc Infan na Um attar ttw proposal isaooaplad. 

3.5 Acceptanca 

Any proposal rsoeived shall be considered an offer, v^ich may be accepted based on initial submission without 
dtocussions or rwgotlations. Proposals must Include a written stetement that the bid is firm and will not be withdrawn for 
a period of thirty (30) days.* The Accepted Bidder must post ttw Deposit immediately upon accepterKO of the bid t>y the 
Trustee. 

The Bidder providing the Accepted Bid wiN be notified in writing by facsimile and mail. 

Any acoaptertce of a tad by Itie Trustee shaR tM sul)ject to higher or better bids and approval by lt>e Banknjptcy 
Court. In the event (hat ttie Accepted Bidder is not approved by tt>e Bankruptcy Court, ttie Trustee will return to such 
tMdder its DeposH, together with any break-up fee that may be due. 

Any acceptance of an Accepted Bidder is forther conditioned upon Uie Accepted Bidder's commitment to enter into 
a inutualy-agrsiMbto Purchass and Sato Agrsemem by no later tti^ 
bafare Decsmlwr 31,2003. %i4ttittnwof ttw sassncoastottwAeesptodBlddsi'sobiBattontectoea. 

3 6 Governing Law 

This RFP shall be governed by, and its terms oonsttiwd. to aoeofdanoawtth the laws of the State of Ne.v York. The 
laws of the State of New Yoric shall govern any oorttraot far ttw purchase of ttw Debtor's Assets. Any contract for ttw 
purchase of ttw Debtor's Aaaete shouU twoonw ettacfive upon Ito approwl by ttw Bantouptcy Coiat wittijurfsdic^ 
ttw DsMoflsbantouptcy esse. 



Tfw sMs inlorjnation inauded n&iwf] \s c^ei/ig proiiK)»<i tor l(^tom>atlo/) purposes oitiy. aiid iepnamitt1h»taalt\mttbl$Monmllo a llm t 1 l mTaittml»»MI^ 
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PAVLO: HIS SONG FANTASIA' IS SAMPLED ON R KELLY'S FIESTA' 



'Resta' Finally Gives Pavlo 
Cause For Celebration 



BY LARRY LeBUNC 

TOKDNTI )- -Canadian guitarist Pavlo can 
quote sales of K. Kelly's new Jive compilation. 
"The K. in R<£B Collection Volume 1 . " 

"I made $6,000 U.S. |in mechanicals| on 
the first week of its release." the 34-year-old 
says. 'That's unbelievable for a musician like 
me. playing a niche type of music." 

.'\fter two years of legal wrangling, I'avIo 
finalized a .settlement Sept. 1 1 with K. Kelly 
Publishing and ZomKi Song for an unautho- 
rized .sample of his song "Fantasia" on Kelly's 
2(«KI hit "I'ie.sta." 

Cnder the agreement. K. Kelly Publishing 
and Zomba Song admitted to using Pavlo's 
song without prior consent. 

The track was produced by Tone and Poke 
and originally appeared on the Jive album 
"TP li.com. " "Fiesta. " which hit .Mo. fi on 
The Millboard Hot loti in 2000. is on the 



current Kelly compilation. 

Under the .settlement. Pavlo and his pub- 
lishing company. Hejaz Entertainment, will 
hold a 25'Xi interest in the "new" composition, 
as well as the copyright. 

"Our estimation is Uiat his share is wortli 
$2.50.000 |II.S.|." Pavlo's Toronto-biLSed lawyer. 
Craig Parks, says. "'He received $125,000 on 
completion of the agreement." 

Hcpresenlalivcs for Zonit^a and R. Kelly 
Publishing declined to comment. 

•A DIREQ LIFT' 

Pavlo originally heard Kelly's "Fiesta" 
hit on his car radio three years ago. "The 
first thing I heard was my sample." he 
recalls. 

"I knew immediately it was mine. Before I 
told anybody. 1 went to two studios in Toronto 
and put tfie two samples — his and mine — side 
(CiintimieJ on naae fiO) 



Wagner Remixed 

Compositions Get New Musical Settings 



BY HOWELL UEWEaYN 

MADRID — An idea hatched in Havana four 
years ago has grown into a bold project that 
is taking the music of German classical com- 
poser Richard Wagner into some startling new 
settings. 

Hamburg-based music/film production com- 
pany Cateway4M is putting together what it 
intends to be a 12-CD series, helmed by record 
producer Ben l.ierhouse. 

Each disc will feature Wagner composi- 
tions performed in the style of a different 
country or genre, featuring relevant guest 
musicians. 

Germany-born Lierhouse is a Hamburg 
resident whose American mother is a clas- 
sical violinist. He says he conceived the idea 
in Cuba. 

Speaking in Madrid during a promotional 
visit. Lierhouse explains: ""1 was recording the 
Matanzas Symphonic Orchestra in Havana in 
1999. and I played them one of my favorite 



Wagner recordings. 

"We were all listening in a kind of rev-erential 
way. when surprisingly a percussionist not con- 
nected to the orchestra joined in. It was splen- 
did — even the Cuban classical musicians were 
astoni.shed at how well it worked." 

I jerhouse says he was convinced that the "heav- 
iness" of Wagner could hvin with the "'lightnes.s" of 
Cuban mu-sic. On hLs return to Europe, he sought 
musicians to work on the projed, backed by Cate- 
way4M. Among them was Amsterdam-based 
Cuban pianist Ramon V'alle. 

"We wanted to explore and break structure!*," 
says Valle. who studied classical music in 
Havana from age 14. "But we made sure not to 
lose the essence of Wagner." 

The project, titled "Parsifal Goes la Habana." 
was recorded in 1 lavana's i\bdala Studios. Cred- 
ited to the Ben Lierhouse Project, it features 
Gateway4M's own orchestra, comprising inter- 
national musicians who study classical music at 
a Hamburg conser\'at()ry. 

(Continued on page 60) 



Oz Concert Promoters 
Upbeat Despite JEL's Woes 



BY CHRISTIE EUEZER 

SYDNEY — The recent decision by one of Aus- 
tralia's leading concert promoters to go into 
administration has sent tremors throughout 
the country's live music business. 

Sydney-based Jacobsen Entertainment Ltd. 

(JEI.) announced Sept. .30 that it 

was calling in administrators 
KordaMentha to run the compa- 
ny (Billboard Bulletin. Oct. 1), 
having built up debts of S8 million 
.Australian ($.'5.6 million). 

Executive director Michael 
Jacobsen said the move was part of 
a plan to " work through the cur- 
rent period for Ihu ultimate bene- 
fit of shareholders, creditors, 
employees and busine.ss associates.'" 

At an Oct. 7 creditors meeting, 
Jacobsen said the company was 
looking to trade its way out of its 
difficulties and was seeking fresh 
investment from the U.S. 

One of JEL's major recent losses resulted 
from Bruce Springsteen & the E Street Band's 
tour in March. 

JEL chairman Kevin Jacobsen has blamed 
a $1.7 million Australian ($1.2 million) loss 



CUDINSKI: 'WE HAVE TOO 
MANY PROMOTERS' 



from that tour on bad weather, the invasion of 
Iraq — which coincided with the tour's open- 
ing — and a bomb scare at the first date. 

Sources at other promoters also suggest 
that fans balked at paying S1.50 Australian 
($1041 apiece for the Springsteen dates. 
The failure of a 2002 Australian produc- 

tion of the musical "The Witch- 

fs of Eastwick" added to JEI.'s 
problems. 

Shares in the publicly held 
company were suspended Sept. 
l.T by the Australian Stock 
Exchange at $0.21 Australian 
($0,151. They had traded in 2002 
at $1 Australian ($.70). 

The company's wcjes have 
focu.sed industry attention on the 
relatively thin profit margins with- 
in which Australian promoters 
have to work. 

Michael Gudinski, managing 
director of Melbourne-based 
Frontier Touring Co., calls Aus- 
tralia's touring business "the laughing stock 
of the world. 

"There are four times too many promoters 
here," he says, " and overseas agents are hav- 
(Conlinued on page 60) 
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SOMETHING MORE 
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SOMEDAY 

NICKELBACK EMI 

BABY BOY 
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SUNRISE 
SIMPITRED UMIVERSAt 



LOW 
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SO YESTERDAY 
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FOREVER AND FOR ALWAYS 
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TURN ME ON 

NOMH JONES SUKNCrUMI 

GOING UNDER 

EVAKfSCFNCf WHO UP.TPIDSOWT MUSIC 

SHAKE YA TAILFEATHER 

NEUYPDIODYaMUinPtlVlfE BAD BOViUNWERSAL 

HOLE IN THE WORLD 

utiu.s tHcmo STiaiT 

HEY YA! 

OUTKAST JUUSTA/MK 



UNO MAS UNO SON SIETE 

FMNPEREA ClOBOMEDU 

FRANTIC 

MCTAUICA VIRTIM 

R DE RUMBA 
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WHERE IS THE LOVE? 
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PERVERSO 

nZlANOFERRD CAPnOl 

HOY 

GLORIA tSIEFAN LPIC 

M0TIV05 DE UN SENTIMIENTO 

JOAQUIN SAeiNA BMC ARIOIA 

WILDEST DREAMS 

IRDNMAIOLN CAPtTOL 



' CARNtVALGIRL 

TEXAS imrvtRSAl 

DOWN 

JUNKMMieuQ IMIVERSAi 



SHAKE YA TAIL FEATHER 

NEILT P DIDDY AMIMmift BAD B0T,1SLAND 

BABY BOY 

BEVDMCtrEATUniHCUANPAUl COUMBU 

MISS INDEPENDENT 

KEliV CLARXSON RCA 
SOMEDAY 
NICXELBADC flOAOillMNER 

RI.M.R 

nCtNT MTERSCOPf 

CANT HOLD US DOWN 

cmiSTINA ACinURA (EAtumNG Ul' KIM RCA 

ANGEL 

AMANDA PERU EM 

SENORUA 

JUSTWTMBElUn JIVE 
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INTO YOU 

FABDIDUS FEAEURING TAMUVASHANTI EASE WISE 

UKE GLUE 
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LITTLE BIRDY 
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TROUBU 

ASHUVAMBAWi SMOCR 



DONT CALL ME BABY 




4 NEVER LEAVE YOU— UH OOH. UH OOOHI 

LUMDfE MCA 

8 ALMENTO STAVOLTA 

NER IAEA 

5 YOU VreRENT THERE 

LINEIARMJH VIRGIN 

6 BRING ME TO LIFE 

EVAMESCEMCEFEAIURINCPAUlMcCOT S«fV 



CRAZY IN LOVE 

BETIMCEFEAEUMEKiJAr ; COUIHBIA 

FAITHFULNESS 

SUN CATITOt 

SHAKE YA TAIL FEATHER 

NOIY. P Wnnv S MDRPHy LEE BAD BOTISUUED 
CAN'T HOLD US DOWN 
CHHSTMAAGUILlRAFUIURlNCiaKIM RCA 

NON Tl VOGUO FERMARE 
—nonMASCR) ncoRn 



NICKELBACK 

EMELONGROAil BOAORtBMEIlflH 

DIDO 

UFEFORREin ARtSTAAMG 

ELVIS PRESLEY 

Elvis MOFONONI 



LUDACRIS 

CMCRIIEirBEIR DOTURSBKTHIKAaUCFJAMSOUIHVLHG 

OBiE trk:e 

OKERS SHAOTilNTERSCOPEAMIVERSAl 

HILARY DUFF 

MnAMORPFtOSIS BUENA VtSTibtlOUVWDQaRJMVERSAl 

JOHN MAYER 

HEAVIER THBtGS AWAR&COlUiniAi^V MUSIC 

SO CENT 

GCIRICHORMERVBf SHAOIi'AFIERMATHAKFERSCSPlUimRSAE 

EVANESCENCE 

FAUEN vnNB UP/EPKAONV MUSIC 



HKs of th« World is compiteti at BiUboard/London. 




< LUIS MKiUEL 

B WEA 

3 EUROJUNIOR 

EUROJUNtORFESTIVAl VAU MUSIC 

2 ALEJANDRO SANZ 

NUESiautSMD WEA 

4 ANDY & LUCAS 
ANDVRLUCAS BIAC ARIOIA 

5 VARIOUS 

ENERETOOASLASMUJERES BMG ARIOIA 
VARIOUS 

ICS Nc I DE to PRIIWCIPRLES MUXXICBIR&VAU 

LA OREJA DE VAN GOGH 

10 QUI COMTE MIENFRAS EPIC 

6 GLORIA ESTEFAN 

UNWRARPEO EPIC 

7 MAGO DE OZ 
GAIA IDGOMOFIVE MUSIC 

9 DIDO 

LrEFOHHEPn BMG ARIOLA 



DIDO 

LIFE FOR REm BMG 

DELTA GOODREM 

IIMiOCEFFF EYES ERIC 

ROBBIE WILUAMS 

IIVE AF RFKBWOKTH C«nTOl 

ELVIS PRESLEY 
ElVtS 2N0 TO NONE RCA 

POVTOERFINGER 

WUITURE SFRER UNIVERSAL 
JOHN MAYER 
HEAVIER THINGS COIUMBU 

EVANESCENCE 

FALUN EPK 

MATCHBOX TWINTY 

MORE THAN YOU FHINA YOU ARE AFIANTIC 
JET 

GETRORN CAPnOl 

NICKELBACK 

TWLONGROAO ROADRUNNER 



VENDfm 

CMEEAMEASnCASEOnAFUEVnA RICOTOI 

DIDO 

Un FOR RENT RMGRtCOROI 

STING 

SACRED LOVE ABM 



ROBBIE WILUAMS 

IIVEAFKNEBVttlRFH CAPITOL 

NOMADI 

IWPLATWUMCOILECTION EMI 

AVENTURA 

WEBMKETWRUUS PIANBF 

MUSE 

ABSnUTTON EAST WEST 

LENE MARLIN 
AAHTTIMROAV VIRGIN 

GIORGIA 

lAORAnVENTO DISOB 01 OOCCEHJtTA 
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Eurocharts are compiled by Bill- 
board Uom the national singles and 
album sales charts of IB European 
countries. 
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WHERE tS THE LOVE? 
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TEENAGE SUPERSTAR 
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HEY OH 
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LA BAMBA 
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BABY BOY 
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BREATHE 
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CAN'T HOLD US DOWN 
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SUPERSTAR 
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JE VEUX VIVRE 
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IIF! I0RREN1 CHtlKI ARISTA 


2 


3 


ROBBIE WILLIAMS 
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WHEN WE WERE WINNING 
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WHITE FLAG 
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HEY WHATEVER 

tVISTLIIl BMG 




ALBUMS 
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DIDO 

IIFHORRENT BM-T, 
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BO KASPERS ORKESTER 

vii^A 'noH i/r An VI AR Columbia 
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PER GESSLE 

MA/AHI.\ CAPITDl 
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SACRiniOVF AAU 
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eURHANG BMG 




IT'S YOUR DUTY 

IIMI IIMVtRSAl 




ALBUMS 
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ROBBIE WILUAMS 
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DIDO 
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SAFRI DUO 

iO UVIUtRSAL 



I 



COMMON CURRENCY 



A weekly scorecard of albums simultsneously aitaining lap 10 chart status 
in three or more leading world markets. 

Huferiinre owoer B SMG, £ tMi.i Independenl. S Sony, U Unrwarsal. W Warner 
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WHERE IS THE LOVE? 
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AICHA 
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ROBBIE WILLIAMS 
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DIDO 
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Spark Brel Row 
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SINGLES 
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STAND UP 

scmet WHTY 




CANT HOLD US DOWN 

CtmiSTlNAAGUILiRAflAIUniNGULUM RCA 

RIGHT THURR 

OWKV CAPrrai 
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SENORITA 

JUSmTIHBfRlAKE JIVE 




GOING UNDER 

EVAKtSCENCt EPK 


ALBUMS 




HAYLEY WESTENRA 


2 KW 


DIDO 

LtfEFORRfNT OKtKVi'ARISrA 
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MICHAEL BUBL^ 

MCHAEimiSlE WARNER BROS 


^1 4 


SOUNDTRACK 

BAA BOYS U UNIVERSAL 
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NICKELBACK 

THE LONG HOJUI MMORtMNER 




H PORTUGAL ^1 
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SINGLES 




FRANTIC 

MnALlICA MRcunv 
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SING FOR THE MOMENT 

EMNEM INTERSCDPE 


20 


LOSE YOURSELF 

EMNEM IMTERSCOfE 




WHERE IS THE LOVE? 

SUOETEOnASFEAJUUIKJUSTHTWBEtlAn UM 


^Bl2 


KA-CHINGl 

SKANIATWUN MERCURY 



The release of "Infmimenl" IBar- 
dayAIniversal). a compilation of the 
btst of the lefSenUars' Jacques Brel. 

has catised discord 

between Eddie Bar- 
day, who first 
signed the per- 
former, and Pascal 
Nfegre. CEO of Uni- 
versal Music I'rance. 
According to Bar- 
clay, the Inclusion of 
fix* previously unre- 
lea.sed .song.s is 
ajjainst the 

expressed wishes of 

the deceased singer. 
Negre admits to liaving seen a letter 
from Brel to this effect, hut he stands 
h\' liis decision to include the .songs 
on the collection, which marks the 
25th anniversary^ of the singer's 



gaw hLs blessing to the German trans- 
lation of the featured songs, which 
include ".A Boy Named Sue." "Orange 



Global 
Pulse 



Nigel Williamson, Editor 

nwilliamson@blllboard.com 
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NEW 
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ALEJANDRO SANZ 

MESLOMISMO WEA 
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LOS NOCHEROS 

ESTADO NATURAL EMI 
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CHAYANNE 

SINCERO SDNV 
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BERSUIT VERGARABAT 

OElACABEZACOMflfHSUIT UNIVERSAL 
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EVANESCENCE 

FALUN EPIC 
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PABLO TAMAGNINI 

PABLO TAMAGNINI UNrVEHSAL 
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VARIOUS ARTISTS 

COSTUMeRESAflGENriFtAS TQCXAOtSCOS 
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NEW 


LA OREJA DE VAN GOGH 

LOQUEnCDWTEMIENTRAS SONY 


10 


NCW 


FERNANDO 

PAMMIGEMTt WARNER BROS 



BREL: COMPILATION FUROR 



death. "Infiniment" has gone straight 
to tlie lop of the I'rench compilations 
chart. The album will be released in 
mid-November throughout Europe 
and in Canada. lAMES MARTIN 

DRUMMING DUO: Safn Duo. tlie 
drumniing Danes, are hack to get the 
dancellixirs h<iuncing agiiin. The 
pair's sophomore album. ",3.fl." retains 
the aggressive beats that took it to the 
top but adds a new twist witli tlie 
appearance of swalist Clark 
Andersen. The 1 1 -track set was 
relea.sed in \5 countries Sept. 29 and 
folkna'd first single "Pallin' High." 
Universal I )cnmark director of inter- 
national exploitation Claus Pedersen 
sa>'s that second single ".Ml the People 
in the World" will go out in .selected 
territories areas during the fourth 
quarter. Morten Friis and Uffe Saveiy 
were classical percussionists before 
the smash hit "I'laj'ed-a-LK'e'" made 
Iheni a club favorite. The duo's debut 
album. "Episode II. " sold more than 1 
million units internationally. 

CHARL£S FERRO 

GERMANY HONORS CASH: In ;\ugiLst. 
Ctemian singer Cunter Gabriel record- 
ed the album ".Sonderfall \im Mann" 
al Johnny Cash's .studio in Hender- 
somille, Tenn. The IS .songs are sung 
in German and produced by John 
Carter Cash. 'I'he album, due for an 
Oct. 27 release on .Sony Music, is the 
result of a long friendship bet\\'een 
Gahriel and Cash, who before he died 



Blossom Special" and "Folsom Prison 
Blues." Giihriel lours 14 German cities 
October through December, with 
guest appearances by Carter Cash. 
"Johnny Cash encouraged me to do 
tills album, and 1 haw huge respect 
for this man. w'ho was working until 
he died." Gabriel says. "He was a great 
man. " He is already planning a second 
album of Johnny Cash songs, again to 
be produced by Carter Ca.sh. 

EUJEWEINERT 

GANG OF FOUR: Alcazar, once the Mo 
of Andreas LundstedL Annikafiore 
Johansson and Tess .Mcrke. has 
expiiiided it.s lineup on .sophomore 
effort "".Alcaairized " to include Lundst- 
edts partner. Magnus Catlsson. tlie 
acclaimed .sr/i/u^T king who fronted 
Barbados. " In Biiri^dos. 1 was the lace 
of the band." Carisson says. "In 
.Mcazar. there are four talented people 
who want to achieve the same thing." 
The BMG Sweden act has already 
enjoyed tliree top 20 singles, includ- 
ing first No. 1 hit " Not a Sinner nor a 
Siiint." The di.sco-drenched 
""Alcazarized"' peaked al No. 2 on the 
Gemian albums chart. The album 
includes ""Funky Feet " a tune tliat 
ABBA recorded but ne\'er released, 
and "U>w Life." written for the band 
by Pet Shop Boys' Neil Tennant and 
Chris Lowe, IEFFHEY DE HART 

TAKING UBERTIES: Irish trad super- 
sUir Sharon Shannon h;is released her 
first new studio album in tliree years. 
" Libertango."" on tlie Daisy label, 
entered tlie Irish album charts la.sl 
month at No. 4. An exuberant collec- 
tion of reels, traditional folk songs and 
genre-hopping experimentation. ""Lib- 
ertango" finds the sijiieezehox virtu- 
0.S0 freewheeling throLigli musical 
lioundaries, utilizing tlie vocal talents 
of tlie late Kirsty MacCoU on tlie title 
track as well as Sinead O'Connor aiid 
Pauline Scanlon. There's e\x*n a hip- 
hop wrsion of a traditional Iri.sh reel 
featuring a rap from .Malawi's Marvel 
and a cowr of Fleetwood Mac's "".Alha- 
tro.s.s" arranged for fiddles and accor- 
dion. Already available in the U.K.. 
Europe. Japan and Atistralia. "Liber- 
tango" will get a U.S. release in the 
new war NICKKEUY 
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GlolKil 

DVD/CD Proves Band Can 

Release Marks Milestone For German Space Rockers 



BY GARY SMOH 

MARSEILLES, France— The Nov. 24 
international release of "Can DVD" 
will mark the 3.5th anniversary of a 
hand whose influence on contempo- 
rary music has hit a new high. 

The early 198ns post-punk era in 
Europe .saw widespread name-check- 
ing for Can, which formed in 1968 in 
Cologne. Germany. The band was a 
pioneer in electronic music. 

Such new talent a.s U.S. outfit LCD 
Soundsystcm (DFA) and French act 
Colder (Output Recordsl bears the 
stamp of Can's trademark approach. 

The double-DVD/single audio CD 
will be relea.sed jointly by EMI-owned 
U.K. label Mute Records and the 
band's own Spoon Records. It will be 
available globally through EMI. 

The DVD package is a mix of pre- 
vious releases and new material 
compiled by Peter I'ryzzgodda. A 
longtime film editor for German 
director Wim Wenders. Pryzzgodda 
has been a Can collaborator since the 
group's earliest days. 

"The process of editing the mate- 
rial was a bit like stepping into a 
time machine, with moments of 
my life popping up constantly," 



SCHMIDT: HELPED REMIX IN SURROUND 5.1 



Pryzzgodda says. 

The new material on the DVD in- 
cludes recent band interviews, plus 
Pryzzgodda s film portrait of the 
group, "Can Notes." 

The DVD also includes a 1999 
documentary directed by German 
filmmakers Rudi Dolezal and 
Hannes Ro.s.sacher. a 1972 concert 
film and three Can tracks remixed 
in surround 5.1 by band members 
Irmin Schmidt. Holgar Czukay and 
Jackie Liebezeit. 

A separate audio CD compiles new 
and previously released solo materi- 
al by all four members. 

The DVD celebrates a group whose 
members' solo work is ongoing and 



a tribute to Can guitarist Michael 
Karoli. who died in September 2001. 

Keyboardist Schmidt chose "Half 
Past One" from 1992 Can relea.se 
"Cannibalism 2" (Spoon Recordsl for 
a surround 5.1 remix. 

"The track features a lot of 
.Michael." he says. "On it he plays 
violin, several guitars. I believe it's 
the only track where we multi- 
tracked his voice." 

.Mthough happy with the results. 
Schmidt has some reservations about 
the 5. 1 proce.ss. "The track was orig- 
inally composed for stereo,"' he says, 
"so in some ways the original idea is 
compromised. I would prefer to 
compose pieces specifically for 5.1." 

The set will be released Nov. 18 
in North America. New York- 
based Mute North America direc- 
tor of marketing Jeanne Klafin 
says. "We will target indie, online 
and chain accounts that have 
strong sales of Mute product. Can 
catalog and DVDs. 

"We will be attempting to use the 
DVD to connect with people who 
have heard of Can and understand 
their contribution to modem music 
but who don't necessarily have 
Iniany] of their recording;;." 




NEWSL/Nf. . 



THE INTERNATIONAL WEEK IN BRIEF 



EMI Music Cgfmanv pre sident Udo Lanqe has left the 
company. Lange, who assumed the post last year, tells 
Billboard he has no immediate plans, Lange "s exit was 
announced in an Oct 13 statement by EMI Music Con- 
tinental Europe chairman/CEO Emmanuel de Buretel, 
Industn' insiders say the move was unexpected. I jnge 
is replaced by Niel Van Hoff. who takes the title of man- 
aging director for Germany and retains his post as 
managing director of EMI in the Netherlands. He will 
be based in Cologne and Hilversum. WOlf GANG SPAHR 



The British Ptwoographlc Industry expects the European Union Cop>Tight 
Directive to be incorporated into British law Oct. 31. In a letter to members, 
the labels body's e.xecutiw chairman. Peter Jamieson. says: "Our initial 
reaction is one of relief that the waiting period is finally over — together 
with a cautious optimism that, with a clear legal framexvork. the masic 
business will be able to move forward more confidently to embrace the 
many new technological opportunities. " The BPI s Rights Committee will 
shortly issue a detailed assessment of the legislation, which the government 
publ ished Oct. 3. lULMNA KORANTENG 

Unhier sal Music Publishing (UMP) will close its Belgian office Jan. 1, 2004. All 
Belgian publishing activities will be transferred to the Netherlands, to be 
.supemsed by UMP Netherlands managing director Kees van der Hoeven. 
Hilwrsum-based ran der Hoe\'en reports to UMP U.K. managing directorA'P 
of European publishing Paul Connolly. The move ispart of Universal"s plan 
to cut costs by consolidating publishing units in smaller countries into larg- 
er operatioas. "Having a publisher close to the Uxal talent is better,"" Univer- 
.sal Masic Belgium managing director Dirk De Clippeleir sa>'S, "Ibut] we re 
facing the economic reality where a drop in revenue leads to drastic deci- 
sions like this one." UMP Belgium launched in 1998 and is headed by GM 
Luc Standaert. I le will exit Universal at vears end. MARC MAES 



LIERHOUSE: ASTONISHED" 



Wagner 

Continued from page 57 



The success of tlie initial recordings 
led Lierhouse and Gateway4M to 
expand the concept. A further 1 1 
musical journeys have been 
mapped out, and two of them have 
been recorded. 

The completed albums are " Tris- 
tan Meets Isolde in Harlem, " where 
Wagner's music is blended with 
blues, soul and gospel styles, and 
" Siegfrieds Ole in Sevilla. " For the 
latter, the 80-strong Gateway 
Orchestra plays in the framework of 



traditional Spanish musical genres. 

The "Harlem" album features 
jazz/R&B vocalist Randy Crawford, 
while guests on the '"Sevilla " album 
include flamenco guitarist Gerardo 
Niiiiez, sa.xophonist Bobby Martinez 
and pianist Pepe Rivero. An as-yet- 
untitled fourth album will tackle 
Brazilian styles. 

" Parsifal Goes la Habana" was ini- 
tially relea.sed in February in the 
Germany/Switzerland/Austria 
region through Warner Strategic 
Marketing. A Japanese release on 
King Records followed in August. 
Spain was next, with a Sept. 1 
release through Nuevos Medios. A 
companion DVD is due in late 
November through the same label 



partners. Gateway4M plans a DVD 
for each release in the series. 

Gateway4M GM Peter Will says, 
""We are in negotiations in the U.S., 
the U.K. and other countries for 
release of the Cuba CD. We expect to 
release the two that have been 
recorded in New York and in Spain 
linternationallyl in February. 

Although he declines to give total 
sales figures to date. Will says, "We 
are pleased with the sales response 
so far, especially through e-sales. " 

Javier Lopez, music manager at 
retailer FNAC s central Madrid out- 
let, says the store sold out of 
" Habana " \\vice within the first three 
weeks of release, 

Lierhouse says, "We have been 



astonished by the reaction lin 
Spain], with several repeated TV 
and radio interviews. We are having 
talks about performing concerts 
next spring." 

The only people who might object 
to the project, Lierhouse insists, are 
diehard Wagner fans. 

Wagner's reputation has long 
been tainted by the composer's 
published anti-Semitic views and 
the appropriation of his music by 
the Nazis in the 1930s and 1940s. 
"There are Wagner clubs that 
seem like sects," Lierhouse says, 
"and the past link with Nazism 
can't be ignored. Some must be 
shocked by "Parsifal . . .": black 
people playing Wagner!" 



Concerts 

Continued from page 57 



ing a field day pushing up fees." 

Meanwhile, Paul Dainty, manag- 
ing director of Melbourne Dainty 
Consolidated Entertainment 
(DCE), insists that the market is on 
an upswing. 

DCE promoted the Rolling 
Stones' Australian dates in March, 
with top ticket prices of $500 Aus- 
tralian ($345). 

Despite JEL's problems, promot- 



ers report that the summer circuit, 
which runs from November to 
March, is filling up. 

"Numbers were down in the 
Northern Hemisphere, so jactsj are 
making it up here." explains Don 
Elford, business development man- 
ager at the Sydney Superdome. 

A rise in exchange value of the 
Australian dollar to 70 cents U.S. 
in recent months has also made 
touring Down Under more attrac- 
tive to many superstar acts. Prince, 
Metallica, Robbie Williams, Neil 
Young, Fleetwood Mac and Christi- 
na Agullera have all been tempted 
into returning. 



Pavio 

Continued from page 57 



by side, " Pavlo says. "It was a direct lift. " 

In 2001, Pavlo hired a Los Ange- 
les law firm to seek a settlement. 
That was unsuccessful, and in 
December 2002, he began working 
with Parks. 

During the past fiw years, Pavlo has 
independently relea.sed four albums in 
Canada on his Sleeping Giant Music 
label, distributed in Canada by Distri- 
bution Fusion 111 in Montreal. 



He describes his original songs as 
"Mediterranean music."" It is a style 
that combines flamenco, Latin and 
classical guitar influences with 
Greek houzouki playing. 

""Fantasia"" first appeared on the 
1998 "Pavlo" album and was re- 
prised in a live version on the gui- 
tarist"s 1999 album, also called 
"Fantasia." The two instrumental 
albums have each shipped 75.000 
units, primarily in Canada, accord- 
ing to the label. 

Pavlo s 2002 album, " I Feel Love 
.Again,"" has shipped 15,000 units. He 
also recently released a seasonal 
recording. ""Frostbite."" 



Born Pavlo Simtikidis to Greek 
parents in Toronto, the guitarist 
got his start performing in local 
Greek clubs along Toronto's Dan- 
forth Avenue. 

Today, booked by Toronto-based 
Live Tour Artists, Pavlo averages 100 
to 150 performances annually 
throughout North America, 

" I took my niche and I went with 
it," Pavlo says. "In the beginning, 
I'd have two people at my shows. 
But I've worked at this for many 
years, and I generally play 1,000- to 
2,000-seaters." 

Pavlo plans to film a DVD in 
Greece with the settlement funds. 
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makers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@billboard.com 



Ydur ad Includes a listing 
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•BROWSER DISPLAY SYSTEMS* 



HELP WANTED 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind ttie counter. 

^_j-^_^Q]tH^m^fiH9L full line of countgr. wa« and ftoor displayt 

I^^^^R Browser 

ii^^- fe&£^^^^8'^dlR^ f*""* %\2«aimn ■ ToIIiw; 800-822/4410 




REAL ESTATE 




SI'D-Ctiihu-Bfli" ArtO' Barry Boitrticks eslaff 
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Townt arK] Country Properties 
845 351 201 
www.towneandcountryinc.com 



OUTSPAN HILL - 75 niintues Itom NVC- Spectacular 
10,000 square tool esiare on 53 patk nhe acies iviiii 
private lake Indoor pool, home theatre, 
stale of the art pfotessional recorijing stuiSio with 
all ammenities S2,450,0O0 

Towne and Country Prop«rtl*ft 
&45 351 201 
www.towiwamkountiyinc.co(n 



PROFESSIONAL SERVICES 



In full-color jackets for just 



Call today for 
your free catalog! 

1-800-468-9353 

www.discmaKers.coni/bfa 
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PROFESSIONAL SERVICES 




DUPLICATION/ 
REPUCATION 
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MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are rai&ing their prices, we 
are slashing our^. Major latiel CD's, cassettes 
and LP's as low as 50( Your crmce from irie 
most extensive listings available. 

For free catalog can (609) 890-6000. 
Fax (609) 690-0247 or write 
Scorpio Mu»k, lac. 
P.O.Box A Trenlort, N.J. 06691-0020 
•mifl: ■oorplo<rMM@aol.co«n 



HELP WANTED 



PUBLICIST 

Century Media, an independent 
metal label in L.A.. is seeking a 
full-tinDe. in-l>ouse publicist. Appli- 
cants must have publicity 
experience, a knowledge of the label 
and its genre and strong relationships 
with nationals, regionals. 
fanzines and websites. Please 
send resumes to: 

marco@centurymedla.com 



CINDERC^BLOCK 

' V MERCHANDISING 

NATIONAL SALES MANAGER 

F-jr yow --y coT-nany r. tt^e Son F'ancrisco Bay Area 

• Knowledge ol current trends relating to music and enlertoinment industries 

• Knowledge o( apparel Industry - mtn. 5 yts. exp. - focus or> youtti and leen markets 

• Ability to lorecosi soles by license and develop gools lor outside sales reps 

• Must tiave excollent communicalKin skills end be sell-rmlivaied ot well as 
having established relaltonihipi with buyers at mators and mass occounls 

Please send resume and salary requirennents to: 
hr@cjnderblock.com 
Fax 510-658-2992 



No (VWio ifVjuTiW and nc (i[)>^;oiii rAriiHi 



VOLUNTEERS NEEDED 

II you will be in the Los Angeles area from 
Nov. 18-20 and would like to volunteer for 
The Hollywood Reponer/Billboard Film 8 
TV Music Conterence. please contact 
Uetggni O'Shee at: bbewmsgMbaactoom 
cr csl 6461654/1660 



CELEBRITY OUTREACH 
COORDINATOR/FIRM IN L.A. 
Sought by Marijuana Policy 
Project. Salary/Fee nego. 
www.mpp.org.jobs 
202-462-5747 Xl04 



Top of the Charts Sales Executive 

Billboard magazine. Iiie international newsweekly tor the music, video and home entertain- 
ment industries, has an immediate opening for a creative, seasoned, revenue dnver to 
oversee the strategic development, direction and implementation of the sales and 
marketing teams for Billboard magazine and its branded extensions. 

As the Vice President. Integrated Sales and Brand Marketing for a respected entertainment 
brand aboui to celebrate its noih anniversary, you will develop near and long-tenn Integrated 
sales, marketing, promotional and PR strategies in addition to dnvmg business and 
sponsorship development and integration of new account acquisitions 

The idea! candidate will have an established record of success m increasingly responsible 
positions as a sales, marketing and business development executive at a cross-platform 
media business Candidates will have substantial experierkce m acquiring and growing 
customers, will have contributed to increased revenues and will tiave a strong profit and 
loss orientation at the company frorri which he/stie onginated. Strong analytical as well as 
pragmatic, tactical sales and creative marketing skills are required 

Must brirvg previous team buiWing and management acumen, which will enable you to 
provide leadership throughout the group, planning and executing the future strategy of 
overall group performance, Pnor experience in selling advertising and integraled promotions 
to endemic and non-endemic advertisers plus a passion for music and entertainment 
IS required- 



Billboard 
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Please send your resume, along with cover letter and salary requirements to: 

vnuhria@vnubuspubs.coin EOE. 



INTERNS WANTED 

Bulltioiird Magazine s H*w York oltice is currently seeking mlerns to assist various clepadrnents witti Ifieir day-to-day 
duties vjtiile providing an opportunity for college students to gam valuable work exptineiKe. Oualiliefl applicants 
must l>e from urHJergracJuate or graduate institutions that agree to grant academic credit to students in return lor 
program patlicipation for one semester We seek candidates with proven records of leadership and actiievemeni 
wt)o demonstrate ttie capacit/ for continuous development Candidates should be comtonable with quantitative 
anal/sis and take a creative yet pragmatic approacti to problem solving. Also important is the ability to work cui- 
latwratively Additionally, candidates must have strong computer skills itKiuding Word. Excel, Access and 
PovrtrPomt It Itiis sounds like an opportumiv you aie tnterested m exploring, please send your resume to: 
entertalnrecru tl@vnubuspubs.com 

EQ£ Due to the large ^'Olume of resumes received, \vfl will only contact 
candidates ol mierest. No cails.no agencies please 



Looking for a 
record deal ?? 

Gt'Htny bigiied is vei/ twrtl 'o do, Bui we will 
gel the record deal you are looking lor' Guar- 
anteed Service. Call now to receive your 
FREE information 



Talent 2000 
800-499-6395 



NEW LABEL SEEKS 
RARE TALENT 

We're looking for an exceptional female singef 
(or singer/songwnter), 1&-26. Cool adult oon- 
lemporary/ballads style If you sir»g like 
Norati/Dusty or wnte like Cotvin/fiAcLachlan, 
send your best 3-song demo (CD only, nofv 
returnable) and photo to 

Crouovar EntcrtainrrMtit 
P.O. Box 1678 
Atlanta, OA. 30371 



NOnCES/ 
ANNOUNCEMENTS 



GET READY FOR THE HOTTEST 
ISSUE OF THE YEAR! 
HLlfiOARD^ 
"YEAR IN MUSKT' 2003 

It s the issue the industry has been waiting 
lor all year long, featuring year -end charts 
in every genre and the expanded coverage 
of live year's rnost notable artists and 
events 

•THE YEAR IN BUSINESS 
- A COMPKEHENSIVE RECAP 
• TOP TOURS OF 2003 
• ON NEWSSTANDS FOD 2 WEEKS 
- AN ANNUAL COLLECTORS ISSUE 

A DONT MISS ISSUE TOR SERIOUS 
CLASSIFIED ADVERTISER THROUGH- 
OUT TWE MUSIC INDUSTRY YOU'LL GET 
TREMENDOUS EXPOSURE FOR YOUR 
PRODUCT/SERVICE IN THIS "MOTHER 
OF ALL ISSUES" 

ISSUES DATE: DECEMBER 27TH * 
AD CLOSE DECEMBER 15TH 

END 2003 WITH 
MORE BANG FOR YOUR BUCK! 
CALL JEFF SERRETTE 
TODAY. 
1-800-223-7524 * 
1-646-654-4697 • 
jserrette@billboard.com 
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Pepsi Gives Away Downloads 



NEW YOKK — Pepsi has a new affiliation with a hot. risinfi 
miisic star. But this time. .Apple Computers iTunes is shov- 
ing aside the likes of Britney Spear.s and Beyonce. 

The soft-drink giant plans to give away 100 million 
downloiids from iTunes next year and plug the .service in 
a Super Bowl commercial. 

The relationship between Pepsi and Apple — the brain- 
child of Interscope chief executive Jimmy lovine — is an 
effort to drive con.sumer interest in the iTunes .ser\'ice. 
which is now available for Windows-based computers. 

The ofler kicks oft' Keb. 1 . 20114. with the Super Bowl ad. 
and it will run until March 31 . 2(K>4. .Apple famously intro- 
duced its Macintosh computer with a Super Bowl ad in MI84. 

Special codes that can he u.sed to redeem a free track 
through iTunes VNill be contained in bottle caps of 2()-ounce 
and 1-liter btjttles of Pepsi, Diet Pepsi and Sierra Mi.st. 



In all. .300 million Pepsi hittles will be wrapped with 
special ITunes packaging. Only 1 00 million bottles will con- 
tain redeemable codes. 

"This historic promotion to legally giw aww 100 million 
free .songs will go dovni in history as igniting tlie legal dmm- 
load market." Apple CEO Ste\'e Jobs .said in a statement. 

Pepsi reportedly will pay Apple for each of the .songs 
dow^nloaded during the promotion. 

The deal is tile latest mow by Pepsi to use music to help 
craft its brand image. 

The company currently .sponsors the program "Pepsi 
Smash" on the WB TV network — a weekly show that fea- 
tures performances from popular recording artists. 

Last year, Pepsi entered a broad-based marketing 
alliance with Sony Music F.ntertainriienl In prnnmle its 
artists. BRIAN CARRmr and MEUNOA NEWMAN 



iTunes 

Continued from pige 3 



services next year. That anticipates a 
miirket for digital dmvnloads of slightly 
more than SUW million in 21X14 — ii fig- 
ure in line with projections made ear- 
lier this year by Jupiter Research. 

The remainder of the Windows- 
based download market could be split 
among as many as 1 0 scu'ice providers, 
including MusicMatch, AOL and Rhap- 
sody, according to Munster. 

BULUSH EXPEQATIONS 

The recording industry views the 
rollout of .such digital ser\ices as a 
key component to slowing unautho- 
rized file sharing on peer-lo-peer 
(P2P) networks. 

""We are at a tipping point," EMI 
Croup executive W John Rose says. 
""This will start a migration into a legit- 
imate world. " 

Paul Vidich, executive VP for plan- 
ning and business development at 
Warner Music, adds, "U^hat we're hop- 
ing is that the huge succe.ss Apple has 
seen in the Mac world — which is a 
small percentage of the total home 
computer owner base — is translated 
into the larger PC world." 

.Apple outlined bullish expectations 
for its downloads business in its star- 
studded introduction of the new 
iTunes Music Store for Windows sen'- 
ice Oct. 16. 

In front of a packed house at .San 
Francisco's .Moscone Center. .Apple 
CEO Steve Jobs said that the company 
plans to sell in excess of 100 million 
downloads by .April. 

Jobs said: "We set a goal of selling a 
million songs in the first six months — 
we did it in the first week. We set a goal 
of selling 10 million songs in the first 
six month.s — we did that in the first 
four months. 

"Today we are going to raise the bar 
again; We want to sell 100 million songs 
in the first year. Not the first year start- 
ing from today, but from when we 
hunched iTunts— so by .April 28. 2004."" 

.Apple expects to sell 30 million 
dovmloads through the Mac version of 
iTunes by the end of this year. 

Jobs' comments at the launch event 
were accompanied by live and remote 
appearances by Mick Jagger. Bono. Dr. 
Dre and Sarah McLachlan. 

The rollout of such services as iTunes 
and Napster comes at a time when the 



The Beat 

Continued from page 17 



bringing in people who are passionate 
and can .see that we're at a cro.ssroads 
in the music industry and who can fig- 
ure out how to carve themselves a path 
when there is no clear path." 

STUFF: Sweet Relief .Masicians Fund 
will hold its fourth annual fundraiser 
Oct. 22 in Los .'\iigeles. Honorees are 
attorney Fred Davis and industry vet- 
eran Stex'e Rifkind. Sweet Relief pro- 
vides musicians assistance during 



music industry has unauthorized 
download sites under legal tire. 

Recent studies by Nielsen NetRat- 
ings and Raleigh. N.C. -based Music 
Forecasting Inc. suggest that traffic on 
P2P services is declining in the face of 
industry lawsuits against consumers. 

Adding to the decline is ari apparent 
growing frustration witli the user expe- 
rience associated with downloading 
through such sites as Kazaa. 

NetRatings reports tliat beh\'ecn June 
29 and SepL 21, Kazaa traffic fell 4 I'M, 
from 6.5 million unique weekly users to 
3.8 million unique weekly users. 

Industry research also indicates that 
a growing number of consumers are 
expressing a willingness to buy music 
if they have user-ftiendly options. 

Napster president Michael Bebel, the 
former head of Pressplay, says that con- 
verting consumers accustomed to free 
music into paying customers is the 
biggest challenge facing digital scr\ic- 
es today. 

"The hurdle is getting to tlie broad- 
er ma.ss market and getting people 
comfortable with putting a credit card 
down and buying something," he sa>'s. 

Munster estimates that Napster and 
iTunes for PC initially will mimic the 
launch of iTunes for the Mac. During 
its first eight weeks, the latter service 
sold 4..T million tracks: to date, that 
number has reached 13 million. 

The PC market has significantly 
greater potential. .At the end of 2002. 
the Windows platform held nearly 94% 
of the worldwide desktop computer 
market, according to research firm 
IDC. .Apple's share was just under 3%. 

However, label executives and the 
service providers are hesitant to quan- 



times of crisis, including funds for 
medical assistance and paying basic 
living expenses. .Among the acts sup- 
porting the charity are R.EaM.. 
Madonna arid Eminem . . . Slash. 
Scott Weiland and Buckcheny's 
Joshua Todd have been added to the 
Nov 1 5 I.OS Angeles benefit for Step 
Up Women's Network sponsored by 
DKN\' and Vanity Fair. Ma<y Gn^. 
iMaric McGtsth and Camp Freddy 
have previously been announced as 
performers. .Mandy .Moore will host. 
Tickets go on sale Oct. 25. 

WHEEUNG AND DEAUNG: Celine 
Dion and Coty Beauty are running an 
online sweepstakes that will award 



tify their gains from the new .services. 

"We have huge expectations for the 
growth and development of legitimate 
services in the Windows environment," 
one major-label source at the corporate 
level says. 

"Having said that, I don't think you 
can do a simple calculation of, "If this 
portion of the -Apple community 
responded to iTunes platform, then 
the same proportion of the Windows 
community will respond to the legit- 
imate services.' " 

Bebel expects strong demand. 

"The opportunity" is very large." he 
says of the Windows market. "I don't 
think it will be as much of an overnight 
phenomenon |as on the Mac]. But I 
think that because of the vast number 
on the PC platform, the numbers will 
be sizeable and impressive." 

MORE CONSUMER-FRIENDiy 

Thus far. Windows consumers have 
failed to rally en masse around any 
service attempting to sell digital music. 

Buymusic.com and MusicMatch 
are already in the market with a la 
carte download options, but neither 
service has claimed an iTunes-Iike 
consumer respon.se. 

RealNetworks' Rhap.sody and .Music- 
Net on .AOL both .sell permanent down- 
loads as part of their subscription sea'- 
ices. and each service has about 
100,000 subscribers, sources say. 

The sea'ices sell unlimited access 
to tethered music for $9.9.5 per 
month, plus the ability to purcha,se 
permanent tracks. 

Real and .MusicNet are expected to 
launch their own download stores later 
this >'ear. 



five grand-prize winners a day of 
beauty in New York, a Sony studios 
tour and then a private jet trip to Las 
Vegas to see Dion's .show. Cot)' Beauty 
manufactures Dion's perfume line . . . 
Saks Fifth .Avenue has partnered with 
VTIl's Save the Music Foundation to 
feature various artists in the store's 
holiday catalog with e.\clusive prod- 
ucts. .A portion of the sale of the 
selected items will go to the \1 11 pro- 
gram that funds music programs in 
public schools. .Among the participat- 
ing artists are Beyonce. Shciyl Crow. 
Jewel. B.B. King. Ashanti. Gloria 
Estefan. Mya, Darius Rucker and 
Fuel's Brett Scallions . . . Just in time 
for Christmas, the Jimi Hendrix 



Uhel execulK'es expert adoption of 
PC-based ser\Mces to grow now that 
content selection and usage rights are 
more consumer-friendly. 

Most e.xpect iTunes and Napster to 
stand out from the rest of the pack, at 
least in the short term. 

The Apple senice is expected to ben- 
efit from enthasiasm in the PC market 
for .Apple's iPod digital music player 
and from an aggressive marketing 
campaign for iPod. 

Interest in the iPod is growing. .Apple 
.says it has sold more than 1.4 million 
iPods to date. 

In its fiscal fourth quarter ended 
Sept. 27. the company sold 336.000 
il'ods — up 1 l'!n from the third quarter, 
when 304,0tX) units were sold, and up 
140% from fourth-quarter 2002, when 
140,000 units were sold, 

Apple executives say that with the 
introduction of iTunes for Windows, 
they ex"ped Windows iPod users to out- 
number Mac iPod users. 

.Apple also figures to benefit from a 
new distribution alliance with AOL. 
which will enable its members to link 
to iTunes through its service. AOL users 
can register for iTunes without re-enter- 
ing their credit card information. 

BRAND POWER 

Napster, meanwhile, is expected to 
benefit from the power of its brand. 

.A U.S. Bancorp Piper Jatfray survey 
of 200 consumers found that Napster 
had more than 92% brand awareness 
among respondents. By contrast, 
iTunes claimed 30% awareness and 
Rhapsody had 15% awareness. 

Still, there are hurdles to consumer 
adoption of both .services. 



estate, which operates as Experience 
Hendrix LLC. has forged an agree- 
ment with McKarlane Toys to create a 
Hendrix collectible figure. 

UTERARV ADVKI: ".American Idol " 
judge Randy Jackson is penning 
"■What"s I'p. Dawg?: H(av to Become a 
Recording Star. " The book, to be pub- 
lished by Hyperion in January 2004. 
will feature Jackson "s tips on how to 
make it in the record industry . . . 
Former Rykodisc president George 
Howard has also entered the book 
publishing world. "Getting Signed! 
An Insider s Guide to the Recording 
Industry" will be in stores Oct. 31 
through Berklee Press. 



Apple has had little experience 

launching a product for an operating 
system otlier tlian its own. 

In the coming weeks, there will be 
much fretting over whether the 
iTunes for PC experience is as good as 
the Mac version. 

The service Apple unveiled in San 
FrancLsco. however, is identical to the 
one it offers Mac users. 

Jobs, who called iTunes for Windows 
"'the best Windows application ever 
written," said there should be no dis- 
tinction behvfen the Mac and Windows 
experience. Music can be synched 
behveen Mac and PC versions of iTunes. 

'"We don't have a Mac store and a 
Windows store. We have one store; it 
has the same music, the same policies, 
the same pricing — they are identical," 
he said. 

CELEBRnYPLAYUSTS 

As on the .Mac side, individual tracks 
cost 99 cents and most albums cost less 
tlian $10. ll.sage rights are the same on 
both. That includes the ability to make 
10 copies of the same playlist. Other 
services for the PC, including Napster 
and Mu-sicMatch. enable users to bum 
up to five copies of the same playlist. 

The iTunes store for both Mac and 
PC features improved search function- 
ality. It now also offers recommenda- 
tions, as well as celebrity playlists, 
which can be purchased and burned. 

Unknown is just how much con- 
sumer affinity for the .Apple brand exists 
in the PC market. However, the ser- 
vice's profile is e.xpected to ri.se with a 
new promotion from Pepsi that is giv- 
ing away 100 million free downloads 
through iTunes (.see story, this page). 

Meanwhile, the Napster brand could 
potentially be a source of confusion in 
the market, as consumers look for 
legitimate optioas in the wake of indus- 
try lawsuits against illicit P2P network 
users, .Many may still associate Napster 
with illegal file sharing. 

Further. Phil Leigh, senior analyst 
with research firm Inside Digital Media, 
says that while Napster has brand 
awareness with teens and young con- 
sumers, the Apple brand has greater 
cachet with the bearers of credit cards. 

However. Bebel says he is uncon- 
cerned about Napster's fomier image. 1 le 
saj's the company's online and traditional 
marketing initiatives will focus on get- 
ting consumers to sample the service. 

.Analysts like Munster .say that once 
consumers try the new Napster and 
realize it is legitimate, they are likely to 
stick with it. 



FOR THE RECORD 

The article "Movie Ties In 
CD/DVD" in the Oct. 11 issue 
should have read that the sound- 
track to "Dirty Dancing" has sold 
32 million units worldwide, in- 
cluding 11 million in the U.S., 
according to BMG. 

The article "Streisand Readies 
New Movie' " in the Oct. 4 issue 
should have noted that the 
Humane Society of the United 
States' Kindred Spirits program 
was using Barbra Streisand's ver- 
sion of the .song "Smile." 
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U.S. Enjoys 
More Car Time 



In-car ILstening as a percentage of 
total radio listenership has grown to 
34% trom 3IJ% in the past five years, 
according to a new study. 

Edison Media Research's Lany 
Rosin and .Arbitron s John Snyder 
presented the study, titled "In-Car 
Strategies." at the National /Vssn. of 

Broadcasters 

Radio Show Oct. 
1-3 in Philadel- 
phia. Kdison 
inter\'iewed IS)S 
respondents and 
found that 39% of 
them say that 
they are spending 
more time in 
their cars than 
one year ago. 

The study also 
foLind thai more 

ttian half of workers' driw lime is done 
by 8 a.m. and that more than half of all 
in-car listening takes place during the 
5 p.m. hour. 

Ninely-six percent of the respon- 
dents use radio in their car. The 
next most-used electronic device is 
the CD player. Fifty-eight percent 
of those polled listen to CDs. But 



sub.scribed to either service. Howev- 
er, interest in the satellite services 
increased when respondents were 
presented with the .scenario of pre- 
installed units in their cars. 

It was suggested that the best 
way for traditional terrestrial radio 
to fend off satellite radio is to 



Tuned In: 
Radio 



By Marc Schiffman 

mschiffmaniS'billboa rd.com 




edison media research 



radio listening is less dominant 
among 12- to 24-year-olds than 
other age groups. 

The .study found that presets on car 
radios play a large role in determining 
listening patterns. Sixty-nine percent 
of in-car listeners use only the stations 
programmed in their radio presets. 
Also, most presets stay l(K:ked on the 
.same station. Forty-three percent of 



ARBITRON 



in<ar listeners keep only one station 
on, while 3?)<i switch stations fre- 
quently, and 20% switch occasionally. 
Thal'.s conipartd wiUi 7!5% of at-v\Hjrk 
listeners that keep only one station on. 

The study also found that half of 
in-car listeners use radio for traffic 
reports and that half of those who do 
would listen to traffic reports outside 
of drive time. 

Satellite radio still is not a factor. 
Wliile 24% and 34% of the respon- 
dents were aware of Sirius and XM. 
respectively. 48')(i of those surv'eycd 
had no interest in signing up for 
them. Only \ % of those surveyed had 



embrace digital radio, which can 
display song and artist info. 

TMEY GET SIRIUS: Sirius names for- 
mer rhythmic top 41) WKTU New 
York music director/night jock 
Ceronimo director of hip-hop and 
dance programming. Jose Mangin is 
named format manager of rock 
streams Octane and Hard Attack, 
while Rich McLaughlin is named for- 
mat manager of modern stations .Mt 
Nation and Uft of Center. Also at the 
satcasler, former Billboard talent edi- 
tor Lany Flick is named morning co- 
host on Sirius Out() stream. 

ZEO GETS RADIOACTIVE: Zeo Radio 
Networks has purchased Radioactive 
Solutions, a Hartford, Conn.-ba.sed 
software company. Terms of the deal 
were not disclosed. 

Radioactive is developing a suite 
of applications to help stations cre- 
ate and edit Web pages as well as to 
offer online advertising t(H>ls, e- 
mail databases and custom Web- 
based contesting. 

Radioactive will retain its name as 
it relocates to Zeo's Denver head- 
quarters. Radioactive president 
Shawn Potter will retain the title 
during the transition period. 

Zeo expects to offer client stations 
Web packages from Radioactive 
sometime in fourth-quarter 2003. 

NEWS BRIEFS: Classic hits KFRC San 
Francisco PD Brian Thomas is named 
operations manager of Clear Chan- 
nel's San Franci.sco slatioas adult top 
40 KIOI and adult R&B KISQ and 
San Jo.se, Calif, stations active rcxrk 
KSJO, classic rcxk KUFX and mod- 
em KC\L, He replaces Gary Schoen- 
wetter at the last three stations. 

Additional reporting by iMrplay Mon- 
itor staff. 
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OPENING KEYNOTE 



CUNT 
EASTWOOD 



Memorable scores and successful soundlracb 
are hallmarks of Clint Eastwood's films as a direc- 
tor, actor and producer. TVie dinector-producer- 
composer of "MysKc Riwwr" discusses 
fiis lifelong interest in music and how he 
approocties Ihe use of music in his films. 




MUSIC CDNr[ll[Ni;[ 

presented by '^^OliVO 



C O N F I R M E D P A RT J C I PAN IS. 




AFTERNOON KEYNOTE 

director/ producer/ composer 
ROBERT RODRIGUEZ 

A discussion of his work, including 
"Spy Kids," "Desperado" & 
"Once Upon a Time in Mexico" 



ANATOMY OF A FILM 

Hear from the creative team behind the music of 

"The Matrix Reloaded" 

JASON BENIUY, MUSIC SUPERVISOR 
DON DAVIS, COMPOSER 
ZACH STAENBERG, EDITOR 




THE BILLBOARD Q&A 

A one-on-one interview with 
Emmy winner and multiple 
Oscar and Grammy nominee 

JAMES NEWTON HOWARD 







JOE AUGUSTINE 

Hybrid Recordings 

JEFF BRABEC 

The Chrysalis Music Group 

TODD BRABEC 

ASCAP 

MARC FERRARI 

Master Source 

RJ HELTON 

"American Idol" finalist 

JOEL C. HIGH 

Lion's Gate 

RANDY JACKSON 

producer/songwriter 

BOB KNIGHT 

Music Soles Corp. 

NANCY KNUTSEN 

ASCAP 

MICHAEL MCKEAN 

actor/ songwriter/ director/ screenwriter 

NEIL MERON 

Storyline Entertainment 

DANNY PELFREY 

music producer/composer 
LEONARD RICHARDSON 

The WB 

CHRISTINE RUSSELL 

Evolution Music Partners 

OREG SILL 

music supervisor 

RANDY SPENDLOVE 

Miramax 

ADAM TAYLOR 

Associated Production Music 

JEAN IE WEEMS 

ASCAP 

IRWIN WINKLER 

producer/director 

STEVEN WINOGRADSKY 

The Winogradsky Company 

CRAIG ZADAN 

Storyline Entertainment 

MORE TO BE ANNOUNCED! 



IgUiMKilj BBBBQ SHOOT 



NOVEMBER 19-20, 2003 • RENAISSANCE HOLLYWOOD HOTEL 



FOR A COMPLETE SCHEDULE & TO REGISTER: WWW.BILLBOARDEVENTS.COM 

QUESTIONS: MICHELEJACANGELO 646.654.4660 • REGISTRATION: KELLY PEPPERS 646.654.4643 • SPONSORSHIPS: CEBELE MARQUEZ 646.654.4648 
RENAISSANCE HOLLYWOOD HOTEL, L.A. 323.856.1200 RESERVE BY OCT. 29 FOR DISCOUNTED ROOM RATE $169 ,,griai 
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Twin Greatest 
Gainers on 
Heatseekers 
and RSB for 
rookie Dwele 




Charts 




45 



Gary Allan is 
the first artist 
of 2003 with 
two No. 1 
Country Tracks 



SALES / AIRPLAY 



ALYSIS 



Ludacris 
Nabs No. 1 

Rapper Ludacris scores his first No. 1 on The Billboard 
200 with the biggest sales week of his career, and most of 
the top five albums look healthier than the chart's num- 
bers from one year ago. 
With album sales beating those of the .same 2002 frame 
for a fifth consecutive week. 
2003 suddenly feels like a 
different year in the music 
business than it did 
through the middle of Sep- 
tember (see stor\'. page 3). 

Ludacris' "Chicken N' 
Beer" sets the table with 
429.500 copies sold in its 
first week. His biggest prior 
Nielsen SoundScan week 
had been 282.000 in late 
November 2001 when third 
album "Word of Mouf ' arrived. Although his last two albums 
sold more than 6.2 million combined, this marks his first to 
the big chart's highest rung. ""Chicken" follows ""Mouf as his 
.second No. 1 on Top HilB/Hip-Hop Albums. 

More significant to many of our readers, the new Ludacris 
album's opening salvo is more than double the sum that led 
the chart in the Billhoard dated Oct. 26 of last year. At that 
time, an Elvis Presley compilation titled "Elvis: 30 #1 Hits" 
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ruled the list for a third week with 205.000 copies. 

Perhaps you remember the man. Presley is in the mix 
again this time with another anthology, "Elvis: 2nd to None," 
which opens at No. 3 with 181.000 copies. 

"2nd to None" outsells the No. 3 from the same 2002 
week, the Rolling Stones' Eorty Licks." by a 24% margin. 
Similarly, the total by this week's No. 2, OutKast's '"Speaker- 
boxxx/The Love Below." with 187..500 copies, outsells the 
runner-up from one year ago. Bon Jovi's '"Bounce, " by 17%. 

The odd stat of the moment is that while industry-wide 
album sales have shown five steady weeks of improvement 
over their comparable 2002 frames, and although six of this 
week's top 10 albums sold more than their counterparts in the 
top 10 of a year ago did, the overall volume of top 10 albums 
lags behind that from the same 2002 frame by 24%, Go figure. 

SUBJECT TO GROWTH: R&B crooner Dwele is shaping up as 
one of the more impressive artist-development stories in the 
second half of this year. His latest feat: Pacesetter honors on 
The Billboard 200, where he jumps 173-108 (up 69%). 

Dwele's album "Subject" has seen gains in 10 of the past 
13 weeks. It also scores Greatest Gainer honors on Top R&B/ 
Hip-Hop Albums, where a core panel of stores that specialize 
in R&B/hip-hop fare registers a 22% spike (25-23). 

Lead track "Find a Way" found 10 million audience 

(Continued on page fiHI 
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Madonna Hits 
50 (Songs) 

Madonna's 50th chart entry on The Billboard Hot 100 
bows, appropriately, at No. 50. In another chart coincidence, 
this debut comes 20 years to the week after Madonna made 
her first appearance on the Hot 100 with " Holiday, " the week 
of Oct. 29. 1983. 

There's something unique about Madonna's 50th chart entry. 
"Me Against the Music " (Jive) is Britney Spears' 10th appear- 
ance on the Hot 100. and the first song in chart history to 
include the name Madonna and the word "featuring." Madon- 
na s first 49 chart entries were all solo efforts, despite the grow- 
ing trend of sharing credit with another artist. "Me Against the 
Music," the first hit from Spears' forthcoming album, " In the 
Zone, " is credited to Britney Spears Featuring Madonna. 

There's one more unique fact about this collaboration; It's 
the first of Spears' 10 chart entries that she has co-written. 
The track is produced by Christopher "Tricky" Stewart 
under the name Trixster. It's his sixth production to reach 
the Hot 100. and it will have to go to No. 1 to be his biggest 
hit. That honor is now held by Mya's "Case of the Ex 
(Whatcha Gonna Do). " which hit No. 2 in December 2000. 

Stewart's first production to chart on the Hot 100 was 
"Who Dat. " a No. 5 hit for JT Money Featuring Sole in May 
1999. Stewart's mother. Matyann. was a backing vocalist who 
worked with Curtis Mayfleld and Aretha Franklin. He want- 
ed to be a drummer, but his mother told him there wasn't 
any money in it. "She wanted me to be a producer." he says. 
"She wanted me to write songs, so I started writing." 
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While Stewart is listed as producer on "Me Against the 
Music," Madonna is not. It is the first of her chart entries she 
has not produced since her remake of Rose Royce's "Love 
Don't Live Here Anymore " went to No. 78 in 1996. 

'RAIN' DROPS IN: Thanks to Ashanti's "Rain on Me" (Murder 
Inc/Def Jam) making a 13-10 move on The Billboard 1 lot 
100, songwriters Burt Bacharach and Hal David have their 
first top 10 hit in eight years. ""Rain on Me" .samples Isaac 
Hayes' version of "The Look of Love." Bacharach and David 
were last in the top 10 in March 1995. when "Warning" by the 
Notorious B.I.C. sampled Hayes' remake of " Walk on By. " 

ONLY A 'DAY' AND 'AWAY': The tenacious "Drift Away" (Uva) 
by Uncle Kracker Featuring Dobie Gray is No. I for the 21st 
week on the .'Vdult Contemporarv' chart, tying Celine Dion's 
" A New Day Has Come " as the longest-running AC chart-top- 
per of all time. 

'ONE MORE' ON EPIC: Michael Jackson prepares to close the 
door on his duration as an artist with Epic Records with 
"One More Chance." his first song to appear on Hot R&B/ 
Hip-Hop Singles & Tracks in one year and tw"o months. 
'"Chance " debuts at No. 60 and is Jackson's first chart entry 
since ""Heaven Can Wait" peaked at No. 72 in April 2002. 
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3 Doois Dcrwn 2 1 
50 Cent 33 
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Kelly Clarkson 92 
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Elvis Costello 188 
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HoMtt Day 46 
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Dirty 160 
DMX 16 
Hilary Dufl 9 
Dwele 108 
E-40 182 

The Early f*ovember 107 

Eminenr 1 46 



Fabolous 132 

Fountains Of Wayne 140 

Aretha Franhlm 56 

Fuel 68 

Ginuwine 196 

Godsmack 134 

Good Chariotle 60 

Go^MuK 153 

Grateful Dead 198 

Pat Green 121 

Josh Groban 1 59 

Grupo Monlu De Ouriwiea 1 28 

Anthony Hamilton 43 

EriMnylau Hams 75 

Hiercfilyphics 155 

111 Nino 104 

The liley Brothers Featuring Ronald 

IWy 19! 

Alan Jackson 22 

Jet 79 

Jewel 154 



Richie Lee isnes 189 
Juanes 174 
Jumps 150 

RcOert Ea^ Keen 172 

Toby Keith 77 

R, Kelly 8, 98 
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KURock 156 
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OaveKo; 129 

Avnl Lavigne 161 

Murphy Loo 26 
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Lime Bi^kit 1 1 

Linkin Park 32 

Loneslar 113 

Ly% Lovntt 88 
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Lynyrd Skynyrd 124 

Vo-YoMa 123 

Mannheim Steamroller 105 

MaroonS 70 

matchbox Iwenty 55 

□a.* Matthews 5 

Jiyin Mayer 12. 8S 



Mattirta McBnde 25 
Mictiael McDonald 45 
Tim McGraw 1 1 7 
Meat Loaf 185 
MercyMe 78 
Melaiiica 149 
Betle Midler 24 
LjisMijuel 89 
Steve M.ller Band 106 
r<1onica 1 62 
Monlgamery Gerttry 170 
Jason Mraz 116 
Mya 130 
Nappy Roots 138 
Nelly 186 
Nickeibach 10 
Slacie Omco 1 20 
OkIKsM 2 
Brad Paisley 181 
Pantera 110 
A Perfect Circle 28 
l-Z Pnair 199 
Elvis Presley 3. 142 
Primus i4 



BonnteRaitt 90 
Rascal Flatts 72 
DamienRiCC 175 
Calvin Rirhardwn 101 
RZA 49 

Juetz Santana 166 
Sanlana 151 
Seal 31 
Sean Paul 6S 
Severwust !4 
SheehLouch lOO 
Simple Plan 81 
J«s<a Slmoion 127 
Smite Empty Soul 136 
Michael W- Smith 38 
SOUNDTRACK 

2 Fast 2 Furious 126 

Bad Boyi II 48 

The Cheeiah Girls (EP) 71 

Chicaga 119 

The Figlittng Temptations 41 
Freaky Fnday 112 



OfTheBkies 114 
School Of Rock 95 

BubtM Spanuu 59 

Stamd 61 

Slelic X 20 

RodStemart 139 

Sting 6 

Jo6s Stone 147 

George Strait 192 

Donna Summer 164 

Swrlchloot 144 

Three Days Gr»ce 194 

Thursday 93 

Tl, 73 

Justin TlmOenahe 66 
Tram 111 
Trapt 74 
Obie Trice 1 7 
Shania IVtam 63 
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, 187 
KillBrllVol 1 115 
The Li2Jie McGuire Movie 50 

Martin Scor^eie Piesents The Best 



Luthe* Vandross 67 
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CMT Presents: Mny Wanted, 

'A)lum^ 1 9^1 



Del Jan Recordings Presents Music 
Inspired By Scartace 165 
iWtorshlp A Jitai VA«hip Experi- 
ence Wal 2 180 
MTV2 Headb«iaer« Ball 34 
TneHeptunes Present. ..CUnes 54 
New 13 62 

Radu Disney James Vol. 6 176 

State Property Pnesenls; The Chain 

GangM. II 183 

Totally Country ^1. 3 80 

Totally Hits 20O3 13 

Worship Togrihe* I Could Sing 01 

Your Love Forevwr 1 33 

WOW Hits 2004 51 

WOW VMrship (Yellow) 195 
Vertical Horizon 200 
Rutin WainwnEht 141 

The White Slf»pes 69 
CeCeWinans 118 

Velkjwcard 143 
Ving Yang Twins 39 
YoungStoodZ 36 

Warren Zewxi 96 

Rod ^0f^l3ie 37 



Over The 
Counter 

Continued from page 65 

impressions at radio during the 
sales week that ended Oct. 12, 
up 2 million over the prior 
week. It bullets 52-46 on Hot 
R&B/Hip-Hop Singles & Track.s. 
It is also garnering plays at BET 
and MTV2. and it appeared on 
new-artist showcases "BET: The 
Next" and "New Faces of MTV2." 

Dwele also played dates in 
Washington. D.C.. for radio sta- 
tion WMMJ and at Howard Uni- 
versity. The album shows an 
increase of 146% over prior-week 
sales in that market, along with 
an 80% gain in New York and a 
75% burst in Los Angeles. 

Dwele is featured on the "MTV 



Advance Warning Vol. 3" compila- 
tion, available at mtv.com and Best 
Buy. His "Subject" has a develop- 
ing-act suggested list of $9.98. 

HOME FOR THE HOLIDAYS: Orange 
juice was once advertised with the 
catch phrase "It's not just for 
breakfast anymore." a tag later 
adopted by eggs and Cinnabon 
cinnamon rolls. 

I hereby offer a variation of 
that theme to the .American 
Cramaphone label: "Mannheim 
Steamroller: It's not just for 
Christmas anymore." 

The eniiemble. led by label 
founder and drummer Chip Davis, 
has spun eight platinum Christmas 
seLs since 1984, including five that 
went multi-platinum. 

Mannheim's albums have sold 
16.4 million copies collectively 
since Nielsen SoundScan started 
counting music .sales in 1991, with 
most of that rung by Christmas 
titles. This year, however, Davis' 



ensemble has broadened its palate 

to cover other holidays. 

In February, the Steamroller 
targeted Valentine's Day with 
"Romantic Melodies," which 
peaked at No, 41 on The Bill- 
board 200. In June, the group 




aimed for Fourth of July celebra- 
tions with ".American Spirit." 
which peaked at No. 78. They 
have sold 1 12.000 and 106,000 
copies to date, respectively. 



according to Nielsen SoundScan. 

Now, the act seeks to harvest 
autumn profits with "Halloween." 
which rises 117-105 with a 15% 
gain. Expect this one to rise like a 
witch's broom as we approach the 
end of the month. 

HIS STORY LIVES ON: We might 

never again see a posthumous 
ston,' like that of rapper 2Pac. who 
has 10 albums to his credit since 
he was slain in 1996, yet only four 
bet'ore his death. 

More chilling than that, the rap 
icon has sold far more units since 
he died. 

At the time 2Pac was shot, his 
first four albums had .sold 5.5 mil- 
lion copies, according to Nielsen 
SoundScan. Since then, his 14 
albums have accounted for almost 
11 million units. 

The latest chapter belongs to 
"Nu-Mixx Klazzics, " which opens 
at No. 15 on The Billboard 200 
(66,000 copies). It is onlv the 



fourth of his posthumous releases 
to fall short of the top 10. although 
it does reach .No. 5 on Top R&B/ 
Hip-Hop Albums. 

It is the 10th album in his 
discography to reach the latter 
chart's top 10. 

AUTHAT JAZZ: An Oct. 5 appear- 
ance on "CBS Sunday Morning" 
gives new life to the contemporary 
jazz album by Bemie Williams, 
which re-enters The Billboard 200 
at No. 157, a new peak. 

The guitarist, who also happens 
to be centerfielder for the New York 
Yankees, sees his sales more than 
triple, up by 284%. 

.Meanwhile, sax man Dave Koz 
opens at No. 129. while bowing at 
No. 2 on Top Contemporary Jazz, 
which is not published this week. 

This marks Koz's highest Bill- 
board 200 rank since the chart 
flipped to Nielsen SoundScan data 
in 1991. and 7,000 copies is his 
biggest opening week. 
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Sales data compiled by II* 

i» Nielsen 
SounflScan 

ARTIST rrtl« 

IMPRIN" & NUMBEU'DISTRIBUTING LABEL 


25 







f. 'M?-" i 'G'""^''^ 1 Week ii 'li.ntier I 
SOUNpTRACK^^ The Lion King 


: 






JOHNNY CASH A 16 Biggest Hits 

■|-/.f .r,r ir,'bi'> IN"' MLl; lU^Jk^VrMUSli; D W EL l- «l 


3 


2 




TIM MCGRAW A Greatest Hits 


2 


7 




PINK FLOYD ^ ' Dark Side Of The Moon 


i 


8 




MARTINA MCBRIDE A Greatest Hits 


6 


4 




BOB MARLEY AND THE WAILERS ♦ Legend 


7 

1 


5 




THE BEATLES A' 1 


S 


3 




COLOPLAY A Parachutes 

I'--- :i'.--J- ' ■.! I''" IK| 


8 


6 




BOB SECER & THE SILVER BULLET BAND A Grealtst Hits 


13 


15 




AC/DC 4" Back In Black 

_! jari hPlCMW.'Sow* MUSIC lOSBfDau 


9 


9 




METALLICA4>^'^ Metallica 


23 


21 




JOURNEY Journey's Greatest Hits 


15 


10 




LINKIN PARK A' [Hybrid Theory] 


1 1 


12 




CELINE DION A All The Way...A Decade Of Song 


12 


14 




KENNY CHE5NEY A Greatest Hits 


20 


42 




DIDO A No Angel 

.11. 1-.-. 1'..' 1 41:! IHl 


17 


17 




SHANIA TWAIN ♦ Come On Over 


14 


13 




BARRY WHITE A All Time Greatest Hits 


10 


11 




BRUCE SPRINGSTEEN a' ^ Greatest Hits 


18 '20 




DISTURBED A The Sickness 

i.'.M.'i... .-1 11- 1 1 . H [HI 


16 


16 




RASCAL FLATTS A Rascal Flatts 

pi.. .■iL.r 1 .i|......,.|j... ..,1 iri. fH] 


19 


18 




FRANK SINATRA • Clailic Siiutrj: Hii Grtat Perfomunctf 19S3-19M 


22 


19 




QUEEN A Greatest Hits 


24 


23 




ABBA A Gold - Greatest Hits 


26 


28 




PHIL COL.I.INS A ...Hitf 


21 


22 




JOHNNY CASH A Super Hits 


27 


24 




SIMON S GARFUNKEL • The Best Of Simon & Garfunl(el 


28 


26 




ORIGINAL BROADWAY CAST RECORDING • Mamma Mia! 


30 


35 




SADE A The Best Of Sade 


29 


33 




MADONNA ^' The Immaculate Collection 


40 






TENACIOUS D • Tenacious D 


36 


40 




EARTH. WIND & FIRE Greatest Hits 






THE WHITE STRIPES • White Blood Cells 

II. I..M.-. . [HI 


32 |25 




EMINEM A The Marshall Mathers LP 


33 


34 




TOM PETTY AND THE HEARTBREAKERS A Greatest Hits 


34 


36 




KID ROCK ^ Devil Without A Cause 


31 


27 




JACK JOHNSON A Brushfire Fairytales 

.■.i.,i%.,.;u«o,u'.im.ii..«.ji[Hl ' 


35 


32 




GUNS N' ROSES 4 Appetite For Destruction 


43 


48 




ENYA A Paint The Sky With Stars - The Best Of Enya 

■s.-'. :. Ill - ..■..■.i.-.[ii-:.iii:, r.rl ' 


37 


47 




SYSTEM OF A DOWN A ' Toxicity 


45 


41 




SOUNDTRACK A' O Brother, Where Art Thoii? 

1 . .■ JJML 


39 


30 




GOOD CHARLOTTE • Good Charlotte 

lis.i|-T- 1 1 .1 I-., ■■.r.ii ilJ«[Q CC IHl 


41 


38 




DIXIE CHICKS 4 Wide Open Spaces 

■.■:r.L'.';-.Ti.ii^r.fiV w^iic ;0WHL179itH] 






DIXIE CHICKS Fly 


46 


31 




PATSYCLINEa 12 Greatest Hits 






3 DOORS DOWN A' The Better Life 

|.il'U!ll - IM...I il'.^ I^3W1 I.VMi .l,"t! IH«i [HI 


48 


43 




NICKELBACK A Silver Side Up 






FRANK SINATRA A Sinatra Reprise - The Very Good Yeats 


44 


37 




BROOKS & DUNN A The Greatest Hits Collection 


SO 


39 




METALLICA A' Master Of Puppets 



S.TOPHEATSEEKERS. 
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Sales dala compiled by ^4 

4> Nielsen 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 






! 


< 




Sales data compiled by 

1« Nielsen 

ARTIST SocndSi:an 
IMPRINTS NUMBER/OISTRlBUTING LABEL 








1 NUMBER 1 'HOT SHOT D-BU'^ ' w.ek a N-h., i 
THE EARLY NpVEM The Room's Too Cold 












1 . r'l r " 1 _ nU ' UCoU 1 — >- - - 

SEVENDUST Seasons 

— : 




6 


6 




S GREATEST GAINER S 










2PAC Nu-Mixx Klazzics 












3 


1 


1 




LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 










DAVE KOZ 


Saxophonic 












■ 










4 


2 


2 




YING YANG TWINS Me & My Brother 










FOUNTAINS OF WAYNE 


Wekom* Interstate Managers 














■ 


2 


2 






. 5 








COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 


1 




21 




JOSS STONE 


The Soul Sessions (EP) 












5 






6 


4 


4 




DASHBOARD CONFESSIONAL • A Mark. A Miswn, A Brand, A Scar 


W 






G0V;T MULE 


The Deepest End 




7 


3 


3 




WARREN ZEVON The Wind 










HIERTCLYPHICS^^ 


Full Circle 














o 


















DEATH CAB FOR CUTIE Transatlanticism 


o 








BERNIE WILLIAMS 


Tlw Joumay WHhin 






























S GREATEST GAINER S 

MANNHEIM STEAMROLLER Halloween 


o 








ROBERT EARL KEEN 


Farm Fresh Onions 






, 


15 




II 


3 


3 




JUANES* 


Un Dia Normal 




-J 




nicRuuLT rni^s run ^ircie 

..,> I.,i'l.-. : .. :. |H| 


■ 


6 


7 




DAMIEN RICE 


O 










D^DCDT CADI t^CCikl » 

HUHfcKT tAKL KccN Farm rresh Onions 




14 


12 




THREE DAYS GRACE 


Three Days Grace 




(D 


11 


1 1 




siLK dilktime 


13 


1 






BILLY CURRINGTON 


Billy Currington 




13 


9 


9 




MICHAcL BOLTOfM Vintage 


14 


9 






CAS'TING CROWNS 


Casting Crowns 




14 


6 


6 




j'juiiiL.' 1 nMvi^ unaerworia 




15 


5 




STORY OF THE YEAR 


Page Avenue 




(D 


15 


19 




siMrLT Kcu nome 


1 








CASSANDRA WILSON 


Glamoured 




16 


7 


5 




Ai musrncnc >even s iraveis 

■ -H'MI ...■■J .■ 1-, L'^'-^ M'-' LLMS ttttK'' tniAPM rlTSHCCll 


17 


11 


8 




JOSH KELLEY 


For The Ride Home 




17 


S 


8 




?Mvc^ 1 nc L/ni in neverie 


18 


10 


9 




ZOEGIRL 


Different Kind Of Free 




18 


13 


22 




^nilMnTRAfK' 1 net In Tranclatinn 
li 1 r\M\«^ LOS1 ffi iranSiallOn 


® 


21 


34 




GAVIN DEGRAW 


Chariot 






14 


13 




inz r^tld iV1All^.Iv vftvUr rCni vWlvU rfUnAn ^UnlCj nfW TOTIC Uvf 


20 


" 


" 




SMOKIE NORFUL 


1 Need You Now 




® 








PAUL VAN DYK Reflections 

■.■n- -..T |H) 








PAUL VAN DYK 


Reflections 




21 


18 


18 




n\ji nui ncAi iviaKe up ine DreaKaown 

-. illr. ■■i.j-.- . 1 IHl 


® 






RHIAN BENSON 


Gold Coast 










lAVI in ^kamninn Cnsin#4 

jMTLits v.nampion souna 

■■.I'. I.-. .1. ■ II1II..IM1 


23 


12 


13 




ALEJANDRO SANZ 


No Es Lo Mismo 










OLAk.i\ iviuun loiai cciipse 


24 


22 


16 




HOT HOT HEAT 


Make Up The Breakdown 




24 


17 


16 




1 ni IIF rtFUITr^ 1 niila n^Uitn Dracnei*!!- 1 lltra f^sn^o f\A 

u^yuic ki/cviiv^ Louie ^eviio rresenxs* \ifird<L/ance u*i 




7 






B|G DADDY WEAVE 


Fields Of Grace 








- 


vAniuua An 1 13 1 3 Mice vi T/.i, init it Alice music voiuniv / 


w 


18 


10 




MY MORNING JACKET 


It Still Moves 




26 


21 


30 




SHERRIE AUSTIN Streets Of Heaven 

■ ■ < i--:i |H| 


27 


26 


18 




KINGS OF LEON 


Youth & Young Manhood 




27 


12 


7 




ALbUr K(Jv.i\ oazooka lootn 

■■■ 1-rr IHl 








JAYLIB ^ 


Champion Sound 




2S 


24 


34 






® 


34 


25 




BILLY TALENT 


Billy Talent 




® 






MFV MERrPnPC ■ f jMliijJ 

i|H] 


30 


27 


20 




l-OSBUKIS^ ^^^^ 


25 Joyas Musicales 




30 


28 


41 






31 


30 






CHRIS BOTTI^^^^ ^ ^^^^ 


A Thousand Kisses Deep 




31 


32 


36 




THF PrtCTAI CPRVirP r^iua lln 
1 nc rvyd 1 9cnvix«c Uive %jp 

J 1 . IHl 


32 


29 


29 




SHERRIE AUSTIN 


Streets Of Heaven 




32 


23 


26 




INTERPOL Turn On The Bright Lights 

•.amm^x- ..,rr.,|Hl 








1 . ■ . . . i..t.,,. 














33 


23 


15 




SHELBY LYNNE 


Identity Crisis 




33 


19 


14 




rcnniT vvisc rrom me Asnes 


34 


16 


1 




AESOP ROCK 


Bazooka Tooth 




34 


16 


10 




THE STRING CHEESE INCIDENT Untvinq The Not 

IHI 


35 


28 


19 




CONJUNTO PRIMAVERA 


Decide Tu 




35 


30 


29 




TAIfIMn RACtC ClIhinAV Tali All Vmir Frianric 
lAlxInlU DAV«^ jUnlL^AT 1611 All TOUT rnenub 

.-li.lL.. . ■ . .■ ■ |M| 


34 


25 


31 




VICKIE VyiNANS 


Bringing It All Together 




36 


22 


21 




EVA CASSIDY American Tune 


37 


32 


24 




THE STARTING LINE 


Say It Like You Mean It 




37 


20 






MFRI F HAf^r^ARn UmnrmrA 1 Ika iU*u« Rafni'* 

mcKLC rtAUUAKi' naggara UKe never iserore 

(.*n nil-. r^'l.l^F'.""l^ i' ■•"Tu 


38 


31 


23 




AKVyiD 


Proyecto Akwid 




38 


27 


25 




FROM AUTUMN TO ASHES The Fiction We Live 


3? 


35 


36 




KINDRED THE FAMILY SOUL Surrender To Love 




s> 


39 






JOAN BAEZ Dark Chords On A Big Guitar 




44 


37 




ROBERT RANDOLPH S THE FAMILY BAND Uncbsslfiad 




o 






1 VffirC RHRM 1 atar TKa« Fiau 
Lf ni^9 D^nn Laivr inov uay 


41 


38 


38 




SENSES FAIL From The Depths Of Dreams (E P) 

. .. .| .1. .i iWCC) 




41 


- 


49 




1 nc Ml 1 i,Kcvv uj s i>no<cv ikios naiioween rany music 








GALACTIC 


Ruckus 




® 






BOO YAA TRIBE West Koasta Nostra 


CD 






HEY MERCEDES 


Loses Control 




43 


25 


27 




nWmHT VnAkAiUI Pnnnlstlnn- M« 

L/vvivjn 1 I wM^Aivi ropuiauon* nne 


44 


43 


40 




THE POSTAL SCRVICE 


Give Up 




44 


10 






ALICE COOPER The Eyes Of AKce Cooper 


4S 


4 






CRISTIAN 

A«IDI«.S'|.ftH'>-, flTW (DIICOi 


Amar Es 




45 


26 


12 




THE FIRE THEFT The Fire Theft 


46 


33 


26 




INTERPOL 

MAUOiiflM!" ilwCOl 


Tktrn On The Bright Lights 




46 


35 


37 




VARIOUS ARTISTS Vans Warped Tour 2O03 CompHation 


47 


41 


39 




GRUPO EXTERMINADOR Nuestra Historia 




47 


34 


45 




LOS LONELY BOYS Los Lonely Boys 




39 


41 




JEREMY CAMP 


Stay 






37 






YAHZARAH Blackstar 


48 












49 


20 


4 




THE STRING CHEESE INCIDENT Untying The Not 


1 




36 


42 




CRAIG MORGAN 1 Love It 

IHl 


50 


40 


28 




TAKING BACK SUNDAY 


Tell All Your Friends 










BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR Let It Rain 



iV nrd aevclaptig annna, detBiud as l^usr who h; 



Catalog albuim aiv 2y»ai-oid UC«t Itiai ^■ave lalen belOA No. 100 on The B'llbMid 200 o( te-tuues or aliler abums. Total Week& eokj^n reHetii cBin£iiieil weeks ose Iim appeaiiiil an The Biib<iaril TDO and Tup Pop Cutalag Altiumt The HeMMwkers chan Uoa ihe besi-iehnq alt 

appta'vd HI Ihc lap 100 ol Ih* SAboaTil 2GQ ((«HeaUMkert UUefeachBStnai levc< it aF^th^Kri subsequent album aieim anOie Heaiseekns ctun Top independent AJbums are CMreminlesUui are sold viaddependeniiMlnbuuin. inclutlngllwkeinaiareiiidledviaiiurai branch diuntutofi. •Albumiw 

BSttaleifiBiiisttiiivMiHi. eRecofdiig Industry Assn. Of AmencalRIAAlcen^caGon lor rMisbipmentd 500,000 iftum units IGold). A RIAA cerVfic^n For neiihoiiiem al 1 irWInn uinslPLaDnuril. ^ RUAcemfication lor rwlstkprnent al ID million unis (Diarrwndj. Nurneral lolcwinq Placnum or Diamofid syinbal >rxlieates album's muii>-ptaini jn level. 
For boiAd sets. anddoiittealbumtMKhanjiinmgnmeal lOOirwiutesof rnore.ttie RIM rnuttwlesiliipnwnisbvihfl nurnbef of dociand^ortapes. RIAALaonmwlt: -^CeniticatKHihyr>eiship(n«no')00XO0urMs(0rat .'. CerttbcMonol 200,000 txiulPiannol. ,\'CHii]licai)0oot«n.(n0uniii1MulD-Platra|. 'Asiensk indicates vinyILP a avaltble. Mon 
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Billboard TOP BLUES ALBUMS. 



•> Nielsen 
SoundScan 

ARTIST iMI>RINTaNUMeEfi/DISTRIBUTIPKiLA»El 



SOUNDTRACK 



«;•. >MBEP " • I W">iv«''ii.Ti!i.i • 

Marliii Scorsese Presents The Best Of The Blues 



VARIOUS ARTISTS 
SOUNDTRACK 



Get The Blues Vol. 2 



Mailin Sconese Presents The Blues A Musical Journey 



STEVIE RAY VAUGHAN 



JOHN MELLENCAMP 
JIMI HENDRIX 



Mlttil Sconese Presents The Blues Stevie Ray Vaughan 
Trouble No More 



Mailin ScoiMM Pments Th« Blues: Jjitii Hendrix 



TYRONE DAVIS 



MUDDY WATERS 



Conie To Daddy 

Martin Scorsese Presents The Blues: Muddy Waters 



SOUNDTRACK 



Martin Scorsese Presents The Blues; Piano Blues 



ERIC CLAPTON 



Martin Scorsese Presents The Blues: Eric Clapton 



STEVIE UV V«IKH«N AND DOUBU TROUBLE The EsiMill Sum Hir Mini M MIe Tmiblt 



SOUNDTRACK 

1<EB' MO' 
SON HOUSE 



Mania Scorsese Presetits The Blues: Red. White And Blues 



Martin Scorsests Presents The Blues: Keb' Mo' 



Martin Scorses Presents The Blues: Son House 



ROBBEN FORD 



Keep On Runniiig 



OCTOBER 25 
2003 


Billboard TOP REGGAE ALBUMS 




< 




Sales data CDmi»le<t by s • 

Nielsen 

SoundScan 

ARTIST iWPrtiNTs Nulk*e£ll^DiSTiiiBUTirK>LA8EL Title 








NUMBER 1 ■' <8 WftpksAiNi.inhpf i 
SEAN PAULA OuttyRock 








VARIOUS ARTISTS Reggae Gold 2003 






WAYNE WONDER N«HoUlngBack 


4 




VARIOUS ARTISTS Rasta Jamz 


o 

6 
7 

o 
o 


5 




BOB MARLEY AND THE WAILERS Bob Matley S The Waiters li>e At The Rosy 






ZIGGY MARLEY Dragonfly 






SIZZLA Da Real Thing 




JULIAN MARLEY A Time & Place 




SHAGGY* Lucky Day 






SIZZLA Risi» To Th« Occasion 


<D 






EASY STAR ALL-STARS Dub Side Of The Moon 


12 






BUJU BANTON Friends For Ule 

IMI 


13 


10 




BOB MARLEY AND THE WAILERS Legend IDeluse EdilionI 




12 




UB40 Labour Of Love l/1l/1ll:The Platinum Collection 






NATURAL VIBRATIONS The Circle 




OCTOBER 25 
2003 


Bilibcatd TOP WORLD ALBUMS . 




1 
§ 




Sales Oaia compileil by AlV 

r<i Nielsen 

SoundScan 

ARTIST iMPnirjT a rjuMBCR/DismeuTING LABEL Title 




e NUMBER 1 l week a: \i.mbet l 
VARIOUS ARTISTS Celtic Circle 


! 


^ 1 SOUNDTRACK Bend H Like Bechhant 






THE CHIEFTAINS Futlber Down The Old Planh Read 






CeSARIA EVORA Vol D'Amor 






SOUNDTRACK Frida 






CAETANO VELOSO Tile Best Of Caetano Veloso 






VARIOUS ARTISTS Brazilian Groove 






RY COODER MANUEL GALBAN Mambo Sinuendo 


o 






ASTOR PIAZZOLLA AsloiPiatiolla Rentiaed 


10 

11 

12 


s 


1 PANJABI MC Beware 


10 




VARIOUS ARTISTS Chill: Brazil 2 


9 




DANIEL O'DONNELL The Daniel O'Donneli Show 






CIBELLE Cibelle 


12 




SOUNDTRACK Aitnlie 


1 1 




DANIEL O'DONNELL Greatest Hits 



Billboard TOP CHRISTIAN ALBUMS 



' Ik.* 

4^ Nielsen 

SoundScan 



ARTIST IMPfliNTa NUweeft'THSTfiiBUTiNGLABEl 



MICHAEL W. SMnt^ ^ 



1 Wt'ck At NiiHfcer 1 
The Second Decade 1993 2003 



25 mm 

26 BlIQ 

27 mm 

30 E&IB 

31 mm 

32 

33 

34 EaBa 

35 fum 

36 EiEa 



4- 



VARIOUS ARTISTS 



MERCYME A iBWaHBawBI 

CECE WINANS 'rmisfnwt MSWmWO—MWWDOJUS 



WOW Hits 2004 

Almosi Thcf c 



STACIE ORRICO i owtmow wweiw imcmnotiit Oa 



Stacie Oinco 



VARIOUS ARTISTS a tMiswcimmwri 



Woreliip Toqelher: I Could Sing 01 Your love Fotevet 



The Beautiful Leldown 



VARIOUS ARTIST S vuHAmtMaMMiMmrtsiMrTcrjtwaw cuHg 
VARIOUS ARTISTS > 



Accelerate 

iWoilllill A Toial Worship EKpenence Vol. 2 



CASTING CROWN S bfacwst 
MERCYME 



WOW Worship lYellpw) 

Casting CroiAn-i 

Spoken ftii 



big daddy we ave 
newsboys" 
vari ous artis ts » 



IfRVi'd' IBWPBDVTPtM IHi 



DiHer orit K in rt Of Fibb 

Simple Things 
_OHerniys II All I Hdve To GivB 
Fields Of Grace 



Adoration: The Worship Album 



GAITHER VOCAL BAND sfMOWuif aMMafOWMM 



iWa , rth}p: A Total Worship Expyrieitgy 



PASSION WORSHIP BAND 
RA_NDY TRAVIS 



A Cappolla 



Sicrtd BcvoIuIioh: Songs From OiMD»y03 



*w>t* ms w3>w)Bft tun 



Rise And Shine 



DAVID CROWDE R BAND 
4HIM 



robert randolph & t he famity band 

relient k . 

JIM B RICKMAN ■ ..^.i^'-wvil-im 

JEREMY CAMP 
VARIOUS ARTISTS 



UncliMifiod 



Two lafts Don't Mako A Right-Bul Throe Do 



Peace 



Slay 



THOUSAND FOOT KRUTCH TMtHft.^iLif»CH0wwr ihi 



Hiltsonq Hop*: Live Wor ship 



Phenqr netwn 



VARIOUS ART ISTS 



Ready To Fly 



City On AHill JIm Gathering 

Red Rocks Homecoming 



BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS ifmc^iouuimcMWM^ 
BILL & GLORI A GAI THE R AND THEIR HOMECOMING FRIENDS ""jw -^fiijn ivn^tcw Rockj Mountain HomecQ<iii 

AVALON ■■: The Very Bes t Of Avalon Testify To Love 

DONN IE MCCLURKIN ttimuntfuoyioor Donnte Mc Cl urkin Again 

MICHAEL W, SM ITH > wumow i[i»i.f«awOB<t Worship Again 

^iOUS ARTISTij 
KJ-52 



[WC^K.WHHDENTWOWMI'MWOW'mtP.CiRlAHI 



' mi 



_J«! 



Five Two 



BILL & GLORIA G AITHER AND THEIR HOMECOMING FRIENDS 

POINT OF GRACE . , ....^ / . 



OCTOBER J5 
2003 



Biiibooid TOP 



MPftINT (> NUMMft'DISTWBLmNG LABEL 



1 

2 
3 
4 
5 
6 
7 

o 

9 DID 

10 lEID 



Nielsen 
SoundScan 



SOUNDTRACK 



CECE WINANS 



NUMBER 1 



4 Weeks At Nunber 1 
The FiiihtiiMi Teriintations 



12 

(E> 

14 

15 

<D 

17 UWfl 

is inia 

19 mna 



22 fSfSM 

23 F?1R1 



SMOKIE NORFUL 
VARIOUS ARTISTS • 

yiCKIE WINANS _ iHl 

SHIRLEY CAESAR ■ [Ml 

DONNIE MCCLURKIN ■ ■. ■ .'i -.'hx 

BISHOP PAUL S. MORTON & T HE FGBCF MASS CHOIR 

KIRK FRANKLIN a _ ......^ 

BYRON CAGE |h| 



I Need You Now 
WOW Gospel 2003 



Brin g ing It All Toge ther 



Shirley Caesar And friends 



Donnie McClurhin... Again 



Lei II Rain 



Tha Rabiilh Of Kirk fraiihtm 
Byron Cage 



TONY HIBBERT H 



In Hi» Presence 



HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR 



EDDIE RUTH BRAD FORD 
SHIRLEY CAESAR 
MARVIN SAPP 
DOTTIE PEOPLES . 



- iMiFamilyAHair II: Live ftl Radio City Mtisic Hall 



Too Close To The Mirror 



Gteatesl Gospe l Hits 



Diary Of A PsalmtsI 



Churchin' With Donie 



THE_VI P MUSIC AND ARTS SEMINAR PRESENTS JOHN P. KEE r.icoi\tBiT^ am^owM 
FRED HAMMOND i: vs. 



Power 01 Worship 



DEITRICK HADDON 



Nothing Bui The Hits 
Lost And Found 



GARY L. WYATT ■^^ 

JAMES BIGNON & THE DELIVERANCE MASS CHOIR zkwa iq 



I Do Love You 
God Is Great 



LEE WILLIAMS AND THE SPIRITU AL OC'S 

VIRTUE , 

BROpERICK E. RICE . ..-i 

POOH AND THE YOUNG INSPIRATIONS o 



Riglil On fwie 



Gel Yo laugh On! 



h's Aboul rime 



TURKS & CAICOS M ASS CHOIR 
MARY MARY o T . .ib ~ -t^: . ■■ l 



Behold! Live In Chicago 



HOT shO" DEBU' 



Incredible 



JOHNNY MO 



A New Ditflclion 



DONALD LAWREN CE & THE TRI -CITY SINGERS 
THE BORN AGAIN MASS CHOIR _ iWMWWum 

LISA MCCLENDON " ' 

RENEE SPEARMAN AND PRE2 FEATURING PROSPERITY 



Go Get Your Lile Back 



taCt Winans Presents The Born Atjetm Church Choir 
Soul Music 



Celehrate 



NEW LIFE COMMUNITY CHOIR FEATURING JOHN P KEE 



PERCY BADY 
HARVEY WATKINS, JR. 



Nothing But Hits The Hits 



The Percy Bady Experience 



_lt| » In My Heart-Live In Raymond MS 



YOLANDA ADAMS ■ 
THE SHEPHERDS 
JUANITA BYNUM 



GARY ANGLIN AND THE VOICES OF CCC t^&^tami im 



LUTHER BARNES & THE SUNSET JUBILAIRES AruutA.sn iiot: 



, Believe 

Tfilogy Live In Augusta. M 

Behiiiil The Veil: Mornini) Gl ory2 

Gary Anglin And The Voices Of CCC 
h s Your Time 



V Albums wrtti tti« grBaiast tsias gains thrt wtet •Rccotdmg Inif usi>v Assn. 01 AiMrica III 
t>mbcil indicMfs •Ibuin'i mulli-pisiinum liv«i Foi batod sm*, and Mubls ■IbumiMMtaninMn 
UMI It^uMi Plgiino) 'AsletiKk indicntEt IP it niailaCilu Gteaicsi Game) thoun eharfi lugM) i 



M)e*nif>ci)Tron toi n«i thiptnem of SO0.O00 album ufuts IGoldl. ARIAA cartilicalion toe nelshipmeni al I - 
■m Ol 100 minulet m (noio. Ilie RIAA muNipliei itiip(n»nll by lh« numb«i ol diici tnOioi tapes. RtAA Ld!ir 
it mcitaie HBiijee»6T Impaci showi albums temat^a Uom Heatseekcrs ihis week |H] mijiCBies pan O' i 
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- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles): Hioo (Hot lOO Singles): LT(Hot Latin Tracks) and RBH (Hot RSB Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist.. Chart. Position. 



(Va Maii!5ty\ Music ASUPfTocnipuoiie. BMI) 
Hiao8i;RBH37 



-F- 



-A- 



ADDICTED (Warnet Chapped. SOCAN/Wel Wheelie. 
SOCAN/High-Mainier«nce. SOCAN /Stinky Musk. 
SOCAN/D(op Out. 50CAN/5luHv, 50CAN/L«nniTur>e». 
SOCAN], WBM.H100 83 

AMAZIMG (Dude Ski. ASCAP) Hioo n 

AMOR AMOfi (Bav3>>'l>e, BMI) LT49 

AMOR SESAME (Solmjt. SESAC) IT 3^ 

AMDTHE CROW) GOES WILD IGottah^abte. 
BMIi'SonKS 01 WindbWfDl PjoIk. BMI .'BMG Songs, 
ASCAP.'Mrs. Lumpkins Poodlp. ASCAP), WBM. CS 

AMOTHER POSTCARD (CHIMPS) (Treoi Baker. 
SOCAW , WB. ASCAP). WBM. Hioo 9S 

ANTES (CopyrRghl Conlrol) LT 3 

ANYTHIHG GOES I M.iny luv. BMI /OFf 0^ Yel^dbulb, 
BMI/Singso WW. BMI,'5TB.ASCAP,'T(wy Kelly, BMI/Uni- 
vff..il Songs 01 Poly(i<.im lntMivtm»v8l, BMI) RBH 96 

ASIGHATURA PEMDItHTE (Arjona Musical. 
ASCAP/Sony. AIV Discos. ASC AP| LT 8 

AVE CAUnVA (Seg Son. BMI) LT 14 

-B- 

BABV BOY (Beyonce, ASCAP,' Hitco Soulh. 
ASCAP.'Music 0* Windswept. ASCAP,' Scott Storth. 
ASCAP /Tuff lew. ASCAP/EMI Aptil, ASCAP/Dutty Bock. 
ASCAP/Wack Owned Musik. A5CAP< Mus< World. 
AS£AP;Cartw Boys. ASCAP/TVT. ASCAP. Molting Dale. 
ASCAP). Hi;w6M, Hioo 1: RBN t 

BACKTIGHT (Mood Clas<.>cs. ASCAP; E-Ballad. 
ASCAP/WB. ASCAP/Young Beggah, BMI.Mottier Drake. 
ASCAP/lasarw Otama. ASCAP ,'WaFner-Tam*fljne. BMI). 
WBM. RBH 54 

BAD 80V THIS BAD BOY THAT (Tony Dotal. 
BMI/Rounder. BMI/CopynS^I Controf) H10060; RBH 22 

BE EASY (Ya Majesty's Music. ASCAP/ Too mpstone. 
BMI) RBH 6fr 

BIGGER THAN MY BODY (Spectfit Harm. 
ASCAP/Sony/ATV Tunes. ASCAP). CLM/HU Hioo 33 

THE BOVS OF SUMMER (Wild Gator. ASCAP/Warner 
Tamerlane. 6MI/Woo<ty Creek. BMII. WBM. Hioo 55 

BRIGHT UGHTS (Bidnis, BMI/EMI Blackwood. BMI). 
HL. Hioo 44 

BUSTED (Zomba Songs. BMI ' RKelly. BMI), WBM. 
RBH 36 



-e- 



CADtLLAC ON 22'S (Crump Tight. ASCAP) RBH S3 
CALUNG AU ANGELS (EMI April. ASCAP/Blur limp. 

ASCAP), HU Hioo IT 

CALLING AUGIRL5 (lomba Songs, BMI/R.Kelty. 
BMI .'Bubo.ASCAP.'Tliafs What's Up. ASCAP.'Dangerous 
Words. ASCAP). WBM.RBH ji, 

CANT HOLD US DOWN (XIriu. BMI /Careers BMG, 
BMI/Scoll Storch. ASCAP'TVT, ASCAP /Logrtiythm, BMI). 
HL Hioo 17 

CANT STOP. WONT STOP (Co{y^Tighl Conirol/Su 
Rgga, BMI) Hioo 19: RBH 1? 

CARMEUNAIEMOA. ASCAP / Sony /ATV Discos. 
ASCAP) LT 1/ 

CAUSAME LA MUERTE (TN Ediciones, BMI/Los Com- 
posi(o«rs.BMI)LTi6 

CELfBRrrr (EMI Aprll. ASCAP/Sea Gayle. ASCAP). HL 
Hioo 93 

CHICKS DIG IT (Mark Hybner. ASCAP/Cagte Blue. 
ASCAP/Case>( Donovan, 6MI|. WBM, CS 14 

CLAP BACK (Slavery. BMI/Softgs Or Universal. 
BMI/Scolt StOfch. ASCAP.'O) Irv, BMII Itioo 84; RBH 17 

CLU8BIN (ft.Kellv. BMI.'Zomba Songs, BMI.'Joe Bud 
den. ASCAP/On Top. ASCAP,. Unrwrsal. ASCAP), WBM. 
HiQO$];RBH 16 

COME OVER (Naked U»dei My Clothes. 
ASCAP; Chrysalis. ASCAP /Baby boy's LilHe. StSAC/Noon 
lime Soulh. SESAC /Warner-Iamerlane. BMI .'Kevin Hicks. 
BMl/Bubba Oe«. BMI/Noontime Tun«s. BMt), WBM. Hioo 
47; RBH IS 

COMIN' FROM WHERE PM FROM (Tappy Whytf's. 
BMI .'Songs 01 Universal. BMI B^l Future, BMI] RBH 67 

C(X)L TO BE A FOOL (For .iv. SE SAC /MRl. 
SESAC .'Belhar. BMI/Still Working For The Man. BMI/Wil 
Nance, BMI ; ICG. BMl)C5(,u 

COWBOYS UKE US (Almo. ASCAP,.' So ny/ATV Tree. 
BMI ; Lwi' Monkey: BMO. HU CS \2; Hioo 64 

CRAZY ISongs Of Unrwrsal. BMI /Bay)un B«at. 
BMi;)avier Cake. ASCAP). WBM. KBH^j 

CRAZY IN LOVE (Beyonce. ASCAP,' Hitco South. 
ASCAP/Music or Windswept, ASCAP/EMI BUckwood. 
BMI/Rkhcraft. BMI/Damrich, BMI .'Carle* Boys. 
ASCAP/EMI April. ASCAP, Music WorW. ASCAP/ Unithap- 
pHI, BMIJ. HL.'WBM. Hioo 2 j; RBH 30 

CUANDOTU NO tSTAS (Nol Listed) LT 34 



-D- 



DAMW IDrugstore, ASCAP/Lil Ion 00017 Music. 
BMI,.'Whilc Rhino, BMt/Lil' Buddy Dnvberry. BMI) Hioo %. 
RBH 3 

DANCE WTTH MY FATHER (Uncle Ronnie^. ASCAP; EMI 
April. ASCAP,' Chi-Boy, ASCAP). HL/WBM. Hioo 52; RBH 
M 

DANGER (RexamHIons, ASCAP; Divine Pimp. 
ASCAP/TribesO(Kedar.ASCAP.'BMi Songs. ASCAP/Um- 
vcnaLASCAP/)aiapo^ASCAP|.WBM,H)oo90; RBH 32 

OATSCXV BOOV (Tony Kcll^ BMi/So/i^^ OF Uiwvetsal 
PolyGfam tnteinational, BMI ; Dubplale, PRS) RBH 97 

DAYS OF OUR LIVES (Songs Of Unrversal. BMI ,'You 
Stream, BMI. OIIoniJtic Hrl. BMI/Almo. ASCAP/lill's Mad 
Moneys ASCAP). HL,WBM. CS 

OCJINME SI ESTOV LIORANDO (Itin.io-; Vltjlc. BUI) 
LTJ9 

DIDNT YOU KNOW (Damrxh. BMI ; t Ml BlKkwood. 
BMI). HL RBH 89 

DOWN FOR ME (Next Seteclmn. ASCAP,' Do nee no. 
ASCAP/Jack Knight. ASCAP/Justio Combs. ASCAP/ EMI 
April ASCAP/Uarsky. BMI /lanicv Combs, BMl'EMI Black' 
wood, BMI/Harve Pierre, BMI/Shannon Lawerence. 
SESAC;Featquo.SESAC/The Wiling Fattory. ASCAP). HL 
RBH 49 

DRIFT AWAY (AInw, ASCAP). HL Hioo 30 
DRINKIN* BONE (Sony/ATV AtufT Rose. BMI /Zomba. 
ASCAP;SuRerin' Succotash. ASCAP). HL.'WBM. CS 24 



EN LOS PURFTOS HUESOS (Edimonsa. ASCAP/Siem- 
pre, ASCAP) IT j8 

EN RCAUDAD (Maximo Aguirre. BMI) LT 48 

ESODUELE (Ser Ca. SMDlTii 

ESTOY A PUHTO ISei-Ca. BMI) LT 13 

EVERY FRIDAY AFTIRNOON (Mu'rah. BMI/MHami.' 
Howard. ASCAP). WBM, CS 38 



FAINT (Zomba Songs. BMI; Chest ere haz, ASCAP/Big 
Bad Mr. Hahn, BMt/Nondisclosure Agreemenl. BMI/Rob 
Bourdon, BMI 'Kenji Kobayoshi, BMI/Pancakey Cakes. 
BMI),WBM.Hioo62 

FALLEN (Sony/ATV Songs. BMI/Tyde. BMI/Sony/ATV 
Canada. SOCAN) Hioo 73 

A FEW QUESTIONS [Noble Viskxi. ASCAP/Green 
Dogg. BMI) CS i3;HlDo85 

FIND AWAY (Modal. ASCAP/916. BUI) Hioo 98; RBH 

46 

HRE (YES, YES TAUJ (foe Budden. A5CAP/0n Top, 
ASCAP/UniversaL ASCAP; F.O.B., ASCAP/N.QC-, 
ASCAP/Starbus. BMI/Ensis". BMI/Sugar Hill. BMi;Twen- 
ly Nine Black, BMI/Folure Sights And Sounds, BMI/Deto. 
BMI), HI. RBH 93 

THE nRST CUT IS THE DEEPEST (Mainstay. BMI) Hioo 

?5 

FLY (My Own (hit, BMI,>£MI Blackwood. BMI/Wdrren 
G. ASCAP/EMI April, ASCAP;Na1c Dogg. BMI). HL RBH 4a 

FOREVER AND FOR ALWAYS (Uni versa l-Sor>gs Or Poly- 
Gram Irtternatinnal. BMI, 'Loon Echo, SMI/Out Of Pocket. 
ASCAP,' Zomba, ASCAP), WBM, Hioo 45 

FOfiTHENIGHT (Soulchild, ASCAP/ Univefsal, 
ASCAP; f<iwrac Tyke, ASCAP/THra Grammfltofl. 
ASCAP; Copyrighl Conlrol) RBH 61 

FCTOGRAFU (Peermusic III, SMI/Camaleon, BMI) LT 6 

FROHTIH' (The Waters 04 Na/areth. BMI/EMI Slack- 
wood. BMI/EMI April. ASCAP/Carlei Boys. ASCAP), HL 
Hiooi3;HBH 14 



GANGSTA NATIONS (Gangsta Boogie. ASCAP/Hoo 
Bangin' Music. ASCAP/OreamWorks Songs. AS<AP;Bass 
Pipe. ASt AP/«araiti"S K.d. ASCAP/Nate Dogs. BMI/Uni- 
WfSal, ASCAP) RBH 6^ 

GET rr ON THE FLOOR (Boomer X. ASCAP/ Unrversal. 
ASCAP/Oead Game, ASCAP/EMI April, ASCAP;Swill 
Beal/.ASCAP|.HLR8H73 

GH LOW ftVT. ASCAP/Swole, ASCAP/Da Cripptei, 
BMI; Coll iPark. BMI/DWC. BMI) HlOO 2. RBH $ 

GETTING UTE (Marshmellow. BMI/Perfect. 
ASCAP/SPZ, BMI/Aboukir, BMI/UniversaL SMI/Double 
Oh Eight. ASCAP,fTouched By |au. ASCAP/EMI April. 
ASCAP). HL RBH 35 

GIGOlO (Zomba Songs. BMl; R.Kelly, BMI/Nick- 
HodHjn, A5CAP;N Can N. ASCAP/Famous, ASCAP). 
HL/WBM. RBH ^8 

GIRL I'M A BAD BOY Uelly^ Jams. ASCAP/Joseph 
Cartagena. ASCAP; Dade Co- Project Music, BMI/fiubo, 
ASCAP/Thal's What's Up, ASCAP/New Columbia Pklures. 
ASCAP/Sony/Arv Tunes. ASCAP,.'Colpiic. BMI /Sony ,'ATV 
Songs, BMD.HL RBH 92 

GOOD jnLE GIRLS (Mike Curb. BMI /Kiss My Cash, 
BMI/tnsign. BMI/Fu/ry Dice, BMI) CS 4S 

GOT SOME TIETH (Obie TrKi!.ASCAP,'Etshl Mile 
Style. BMI/)acelf. ASCAP/Resto World. ASCAP/ Universal, 
ASCAP/Uniwrsal-PolyGram International, ASCAP/Buffato, 
ASCAP/Bughouse. ASCAP/Unforgeflabl* Music. 
PRS.'Almo. ASCAP), HL.'WBM, Htoo 65; RBH 45 

GOTTA GET THE MONEY (Miracle Brew. ASCAP) RBH 



-H- 

HAIFA HEARTTATTDO ISorvy/ATV Acufi Rose. BMII. 
HLCSw 

HANDPRINTS ON THE WAU fWti.lc Car, BMI/Scolt R 
Innes, BMI/Bug, BMI.'Early Bird, BMI) CS 59 

HARDER TO BREATHE (BMG Soflss. ASCAP,'Valenlin« 
Valcnlnw. ASCAP/Careeri BMG, BMI/February Twenty 
Second. BMI), HLHioo2; 

HEAD BUSSA (Headbussa, ASCAP/Swole. ASCAP/G, I. 
loe. BMl) RBH 64 

HEADSTRONG (WBM. SESAC /Trapl ism, SESAC). 
WBM. Hioo 25 

HEAVEN (Loco De Amor, BMI/AudiUe Sun. BMI). 
WBM. H10OS9 

HEAVEN HELP ME (Wacissa River. BMI /On The Man 
lel.BM|;BF^. BM1)CS42 

HEUYCAH (Goltahas^able. BML'Songs OfWindswept 
Pdciric. BMI ; BMG Songi. ASCAP; Mrs. Lumpkins Poodl*. 
ASCAP). WBM. CS 15 

HELP POUR OUT THE RAIN (LACErS SONG) (My imie 
)e«ll. BMI,'Reve(lle 6, BMI.'Sony/ATV Tree. BMI), HL CS 
10; Hioo 69 

HERE WITHCHIT YOU (Escatawpa. BMI/Songs Of Uni- 
vetsal. BMI). WBM. Hioo 6 

HEYYAl (Gnat Booty. ASCAP /Chfysalis. ASCAP) Hioo 

4> 

HOU IN THE WORLD (Cass County; ASCAP/WIld 
Gator. ASCAP,. Red Cloud. ASCAP). WBM. Hioo 94 

HOUOAE IH (Almo. ASCAP /Trak Starr. ASCAP/living. 
BMi/lackpot. ASCAP Ludacris. ASCAP/EMI April, ASCAPI. 
HLHi0O9;RBHS 

HONESTY CWRITE ME A UST) ISorry/ATV Atulf Ros*, 
BMl;New Works, BMI). HL.CS 23; Hioo 91 

HOTIL (Larsiny. BMI/Swi// Beat/, ASCAP/EMI April. 
ASCAP/R.Keltit BMI/Zomba Songs. BMI/Wacner-Tanwc- 
larw. BMI /Sony,' ATV Songs. BMI), HL/WBM. RBH 68 

HOT MAMA (Sony/ATV Acuft Rose. 8Ml/Wenonga, 
BMII.HL CS36 

HOT & WET (Da Twelve. ASCAP; luH.n Combs, 
ASCAP.'EMlflpr.l, ASCAP/DangerZone.ASCAP/Ludacrts, 
ASCAP). HL Hioo 88; RBH 39 

HOY (Esletan, ASCAP) LT 2 

HOY EMPIEZA Ml TRISTEZA (Edlmusa. ASCAP) LT 33 



I CAN ONLY IMAGINE ISimpleville. ASCAP/Fun Attic. 
ASCAP) HiDO 77 

I CANT BE YOUR FRIEND (Wamer-Tarrwrlane. 
BMI.' Writers Lxireme. BMI. tMI Aprll. ASCAP/Waltz Tinne, 
ASCAP), HL 'WBM.CS 10 

I CANT TAKE YOU ANYWHERE (Sony ,'ATV Tree. 
BMI ■ Bis YHIow Dog. BMI/Toke<o Tunes. BMI), HL. CS 29 

IF I CANT (High On Life. ASCAP/WB, ASCAP .'Aint 
Nuthin' Goin' On But Funking, ASCAP/Musk: 0( 
Windswept. ASCAP/ Blotter, ASCAP; Elvis Marabo, 
ASCAP/UniversaLASCAP;soCenl. ASCAP; Zomba, 
ASCAP/ (eemsirar. ASCAP]. WBM, Hioo 76 

m NEVER LEAVE (Zomt>a Songs, BMI/R.Kelt)v BMI). 
WBM. RGH 44 

I LOVE THIS BAR IToketo Tunes. BMl/Sony/ATVTree. 
BMI/BigVellow Dog. BMI), HL CS 4; Hioo 38 

I LOVE YOU THIS MUCH (Nashville DreamWorks 
Songs. ASCAP,' Paper Angels, ASCAP/ Sunt haser. 
ASCAP/Cheiry Une. ASCAP/EMI April, ASCAP/ Sea Gayle. 
ASCAP), CLM/ML,CS iJ 

I MELT (Sony . ATV Cross Keys. ASCAP/Onaty. 
ASCAP/Major Bob. ASCAP/ Wamer-Tamertane. BMI). 
HL/WBM. CS6; Hioo 49 

I'M GONNA TAKE THAT MOUNTAIN (Fo*ay. 
SESAC/Sea Keeper. SESAC/Chatawa. ASCAP) CS 16 



I'M IN LOVE WTTH YOU (Harwii. BMI/Wacissa River. 
BMI)CS53 

I'M ONE OF YOU (Warner Tjmerlone, BMI /Melanie 
Howard. ASCAP). WBM, CS 48 

I NEED YOU NOW [Smokie's Song, BMl) RBH ss 

IN MY DREAMS (Mundo. BMI/EMI Blackwood. 
BMi;Rumbalo.BMI/TDlc> Tunes. ASCAP /Winning Circk-. 
ASCAP/eiuewjter. ASCAP). H L CS 43 

INOCENTE DE Tl IBMG Songs. ASCAP) LT 31 

IN THOSE lEANS (Music Of Windswept. ASCAP/Hand 
In My Pocket, ASCAP/Harwy "Tlw Rock" Hester, ASCAP). 
WBM, Hioo 74; RBH 38 

INTO YOU (I Brasco. ASCAP/Oeserl Storm, BMI/Mr. 
Matwtti. BMI/EMI Blackwood. BMl/Duro. BMl/Songs Of 
DreamWorks. BMI 'Tjme Forflytes.BMl/EMI April. 
ASCAP, Plus 1, ASCAP;D. Brasco, ASCAP/Cherry Rlwer. 
BMI).CLM, MLHiwi2.RBH 20 

IT BLOWS MY MIND (The Waters Of Nazareth. 
BMI/EMI Blackwood, BMl/Careeis-BMG.BMi/Chas* 
Chad, ASCAP/EMI April, ASCAP; Raynchaser, BMI/My 
Own Chi:. BMU.HL fi3H 78 

I THINK YOU'RE BEAUTIFUL (Mosaic Musk, BMl/Hold 
lack. BMI)CS47 

ITS FIVE O'CLOCK SOMEWHERE (EMI April. 
ASCAP.'Sea Gayle, ASCAP/Wamer Tanwrlarw. BMI/R. 
loseph, BMI), HL/WBM. CS 8; Htoo 40 

I WANNA 00 IT Ail (EMI Blackwood. BMI/Tyland. 
BMI/1B08 MUS.C, BMI/BP], BMI/MlkeCurb. BMI), 
HL/WBM,CS30 

I WISH ISIill Working For The Man, BMI,Tommy lee 
lames. BMI/ICG. BMI/Careets-BMG. BMI/Music HilL 
BMD.HL CS 28 

I WISH I WASNT (EMI April. ASCAP, Flyte Tyme. 
ASCAP; MmneapoUs Guys, AKAP,'ji Brands, ASCAP). HL 
RBH 33 

IZ U (Jackie Frost. ASCAP/BMG Songs, ASCAP;Assod- 
aled Produaion. ASCAP/KPM. ASCAP;|3y E^ Basement. 
ASCAP/Unlversal. ASCAP) RBH 77 

-J- 

lUSTA OOC (Oltanavwar. BMI) BBH 71 

-K- 

KNOCK KNOCK (Mass Confusion. ASCAP;WB. 
ASCAP.'Ye World Musk, ASCAP, Abe -Dun Nil, BMI), WBM. 
Hioo 80; RBH 24 



-L- 



LAGRIMAS DE CRI5TAL (Zomba, ASCAP) LT 2; 
LA PAGA IPcermusit III. BMI/Camaleon. BMI) LT 26 
LET'S GET DOWN (Shad fkloss. BMI, 'Warner- Tamer- 
lane. BMl/Bubba Gee. BMI/Noontime Tunes, BMI/R.O.C. 
BMI/INB. BMI,. Va fttafesty-s Music. ASCAP), WBM. Hjoo 
89; RBH 82 

LIGHT YOUR A" ON FIRE (Starbos. SMI/Ensign. 
BMI ,'The Waters Of Narateih. BMi/EMI Blackvrood. 
BMI /Chase Chad, ASCAP/EMI April. ASCAP). HL RBH 70 

UTTU MOMENTS (EMI April, ASCAP/Sea Gayle, 
ASCAP), HU CS31 

LONG BLACK TRAIN (Sony/ATV Cross K^ys, 
ASCAP Drivers Ed. ASCAP). HLCS 33 

LOVE AT IST SIGHT (Mary ). Blige. ASCAP/ Universal - 
MCA. ASCAP/Gloria's Bok ASCAP/)u$lin Combs, 
ASCAP/EMI April. ASCAP/WU-TBng.SMI/Careets-BMG. 
BMl /Marsky. BMI/faiiU Combs, BMI/EMI Blackwood. 
BMI ,' Danger Zone. ASCAP/Zomba. ASCAP/)as5 Merchant. 
ASCAP). HI, WBM. RBH 80 

LOVE CALLS (Kern, BMI) RBH 18 

LOVE YOU MORE (Hand In My Pocket. ASCAP; Music 
OtWlndswepl.ASCAP;Famous.ASCAP;BIG lAMES, 
ASCAP/Casino Room. ASCAP/Hutspa, ASCAP). HL. RBH 

lOVIH'AU NIGHT (Sony/ATV Cross Keys, ASCAP), HL 
CS2S; Hioo 100 

LOW (Whofgamusica, ASCAP/EMI April. ASCAP). HL 
Hioo 63 

-M- 

MARTIE. EMILY ft NATAUE aHE CONTINUING SAGA 

Of.,.) (Copyright Conlrol) CS 56 

MAS QUE TU AMIGO ICrisma, SESAC) LT 36 

ME AGAINST THE MUSIC (Zomba Songs, BMl/Brltney 
Swars. BMl Sungs 01 Pvcr. ASCAP.'Marchninth, 
ASCAP Hiko South. ASCAP/TabulDiJs. ASCAP/7 Sylla- 
bles. ASCAP .■Mofniogsidelrail. ASCAP/ 1. Youngdell's Art, 
ASCAPI. WBM.Hioo so 

ME CAN5E DE MORIR POR TU AMOR (Zomba GokJen 
Sands. ASCAP) LT 20 

MICUCU (5 d Sim, 6Mt/FI,)llOT.n. BMI) IT 39 

MIENTESTAN BIEN (Sony/ATV Discos. ASCAP) LT9 

MIGHTY D-BLOCK (a GUNS UP) (SheekLouchin, 
ASCAP. Iusim Combs, ASCAP/EMI April. ASCAP/ D) Green 
Lalein, BMI). HI. RBH 9$ 

MILKSHAKE (The Waters 04 Nazareth. BMI/EMI 
Blackwood. BMI /Chase Chad, ASCAP/EMI April. 
ASCAP; Raynchaser, BMI/Careers-BMG, BMI/lssy & Nenu 
Tunes, ASCAP). HL Hioo 70; RBH 26 

MINUTOS (Sony/ATV Discos. ASCAP,' Arjona Musical. 
ASCAPI IT 38 

MORE & MORE (R.Kelly. BMI /Zomba Songs. BMI). 
WBM, RBH so 

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys. 
ASCAPI. HL CS55 

MY LOVE IS UKE... WO (Mass Confusion, ASCAP; WB. 
ASCAP,'C Sun. ASCAP/Wel Ink Red, ASCAP/Black Soul 
Connection. BMI/Wel Ink Blue. BMI). WBM. Hioo 28; RBH 
79 

MY NAME (Eight (Mile Style. BM I/Hennessey For 
Everyone. BMI/Aleundra. BMI/Nale Dogg. BMl) RBH 99 

-N- 

MAIjGIN (CuliiPjrk. am, Ua Crippirr, BMI 'IWC. BMI) 
Hioo 87; RBH 43 

NEVA EVA (Swole. ASCAP) RBH 85 
HO ES LO MISMO [Gazul. ASCAP/WB. ASCAP) LT 7 
MO HACE FACTA (F.I.PR. BMI/Eslelan, ASCAP) LT lo 
MO LO.VE- rWB. ASCAP/Divine MilLASCAP/Unwer- 
sal-PolyGram lnternat»onal Tunes, SESAC/lahqae lomis, 
SESAC/Sony/ATV Tufws. ASCAP,' Tefon Beat, 
ASCAP.'Feedmybabee/. ASCAP/ Cow'rbo^. ASCAP/EMI 
Hastings Catalog, BMI/EMI April. ASCAP/justin Combs, 
ASCAP/Big Poppa. ASCAP,' Bee Mo Easy. ASC), HL/WBM. 
RBH 94 

NOMAS POR TU CULPA (Vander, ASCAP/Edlmusa. 
ASCAP) LTs 

NOOKIE (REAL GOOD) (BigApe.BMI/E-Class. 

BMI/l-E.C.BMIfRBH Hf. 

NO SHOES. NO SHIRT. NO PROBLEMS (Sony/ATV 
AcufI Rose. BMI I. H U CS 19; Htoo 78 



ONE MORE CHANa (Zomba Songs. BMI/R.Kcltyi 

BMI).WBM.RBH6o 

THE ONIYTHIMG MISSIM' (Kharatroy. ASCAP/October 
12th, ASCAP/Hiico South, ASCAP/Musie 01 Windswrept. 
ASCAP/Oivirwbushbaby. SESAC/Evamaemusic ASCAP], 
HURBH 100 

OOH! (EMI April, ASCAP,.Afl Official, BM|/)ustin 
Combs. ASCAP/Bohannon Music. ASCAP/Umversal MCA. 
ASCAP/Mary f Blige, ASCAP). HL Hioo 37; RBH 17 



-P- 



PARA MORIR IGUALE5 (Peer Intl. BMI) LT 27 
PARTY & BLILLSH'T 2003 (Rah Otgaa. ASCAP/F.O B.. 
ASCAP,. N Q,t , ASC AP,.CunrsA|O0<S. ASCAP) RBH 81 

PARTY TO DA)WASCUS (Sony/ATV Tunes, ASCAP/Huss 
Zwingli, ASCAP/EMI Blackwood, BMI 'Te- Bass, BMI/Mass 
Conhision, ASCAP/WB. ASCAP). HL/WBM, Hioo 86: R8M 

PASS THAT DUTCH (Mass Confusion, A5CAP/W8, 
ASCAP/Virgmia Beach. ASCAP), WBM. Hioo 3S; RBH 19 

PERFECT (Copyrighl Control /Sonyp'ATVTree, 
BMI /Wenonga. BMI/Gold Walch. BM I). H L, CS 37 

P.LM-P. (High On Life, ASCAP/EMI April. ASCAP/ Derty 
Works. ASCAP/ SO Cent, ASCAP/ Untwrsal. ASCAP/FBC, 
ASCAP). HL/WBM. Hioo u; RBH 21 

PLAYBOYS OF THE SOUTHWESTERN WORLD (Mur 
rah, BMI.'VanWarrwf, ASCAP), WBM. CS 2? 

PON OE RIVER. PON DE BANK (Greens I etrvps, 
PRS/Coqyright Control) Hioo 92; RBH 29 

PRAY FOR THE nSH IGieen Dogg, BMI/Spilnger Ink. 
BMI) CS S8 

PUT YOUR DRINKS DOWN (Feelrs, ASCAP/Dead 
Game. ASCAP; Dry Rain. ASCAP,' Mr, Green, ASCAP/Earl 
Hayes. ASCAP) R8H 87 



-Q- 



OFFICIAUY MISSING YOU (A^ielius. ASCAP/Famous. 
ASCAP). HLH10097; RBH 48 



QUE GAHAS (Hecho A Mano. ASCAP/EMI Apnl, 

ASCAP/Cle.» M.nd, ASC AP/Famous. ASCAP, 'Clear Heart. 
BM I/Ensign. BMIfLT^i 

QUE TE RUEGUE QUIENTE QUIERA (LGA. BMI) LT 21 

QUIEN TE Dl|0 ESO (Brantunes, ASCAP/Maximo 
Aguirre. BMII LT23 

QUIERO PCRDERME EN TU CUERPO (Kike Santandei. 
BMI/Emiyrt. BMIILTi2 

QUFTiMONOS LA RORA (World Deep, BMI, 'Sony/ATV 
Latin, BMI/Blueplatinum. ASCAP/Sony/ATV Discos. 
ASCAP) IT 15 

-R- 

RAIN ON ME [Pookteloots, ASCAP Bae/a. 
ASCAP /UnrversaL ASCAP,' Famous. ASCAP/ Sold ieiz 
Touch. ASCAP/Eosign. BMI/DI Irv. BMI/Colgems-EMI. 
ASCAP,). HL/W8M, Hioo lo; RBH 4 

READ YOUR MIND a<-ff Huff. BMI/Grlndlime. 
BMI/P.i^ \'JM\ BMII Hioo <,7; RBH 18 

REAL GOOD MAN (Universal, ASCAP/Memphisto, 
ASCAP/Zomba Songs. BMI/Teren It Up, BMI). WBM. CS 5; 
Hioo 48 

RED DIRT ROAD (Sony,'ATV Tree. BMI; Buffalo Prairie. 
BMI,'Showbllty.BMl),HLCSi7 

THE REMEDY (I WONT WORRY) (Goo Eyed, 
ASCAP/BSM, ASCAP- Warner-Tameriane, BMI/Hollylodge. 
BMI/Scott Spock Songs. BMI/BMG-Careers.BMI/Graham 
Edwards Songs. ASCAP; BMG Songs, ASCAP,' Rainbow 
Fish. BMII. HI /WBM, Hiw 26 

RIE Y LLOflA (Sir George, ASCAP;WB, ASCAP) LT 18 

RIGHT TMURR arak Star?. ASCAP/Almo. ASCAP; Irv- 
ing. BMI).HLMioo7;RBH9 

ROC YA BODY "MIC CHECK l.a" (RolwO Clivillcs, 
ASCAP/Dorttanj. ASCAP/Mighty One. SESAC) Hioo 82 

ROSAS (Sony / ATV Discos. ASCAP) LT 19 

RUNNIN (EMI April. ASCAP;]ustin Combs. ASCAP/ Bjg 
Poppa. ASCAP/EMI Longitude. BMI/Bee Mo Easy. 
ASCAP). HL Hioo 61; RBH 25 

RUN, RUN. RUN (Songs Of Scream, ASCAP/There*s 
One Music ASCAP/ MCS. ASCAP ,.'Des ton. ASCAP/Boal 
Money; ASCAP/Sony/ATV Cross Kevs.A5CAP/Humid^t>^ 
ASCAP). HLCS 41 

-S- 

SAW SHAKER (TVT.BMl/ColliPark, 6MI/EWC. BMI/Da 
Cripplet. BMI;C'Amore. BMi;Me S Marq. ASCAP) RBH 62 

SAY HOW I FEEL (DKG. BMI) RBH 72 

SELLA LOT Of BEER (Sony/ATV Tree. AMI ; Mr, Bubba. 
BMD.HLCSsi 

S£ ME OLVIDO TU NOMBRE (F.I.P.P.. BMI) LT 3^ 

SENOBITA (Tennman Tunes. ASCAP/Zomba. 
ASCAP/EMI April. ASCAP;Chase Chad. ASCAP; EMI Black- 
wood, BMI/The Waters Of Na7arelh. BMl), HL/WBM. HiOO 
73 

SENTIMENTAL (Edimusa. ASCAP) LT 50 

SHAKE THAT MONKEY (Zomba Songs. BMl.T. Shaw, 

BMI/Lit ton w>oi7 Music. BMI), WBM, RBH S9 

SNAKE YA TAILFEATHER (Jackie Frost, ASCAP/BMG 

Song<.,ASrAP Biit>o,ASCAP/ThafsWh«f^Up. 

ASCAP,' Voung Dut)e.ASCAP/Universal.ASCAP/Jasoo 

Bridges. ASCAP Hiico South. ASCAP), HL/WBM. Hioo 3: 

RBH 12 

SHE IS (EMI April ASCAP/Zorro Roja. ASCAP/Still 
Working Fw The Man. BMI/ICG, BMI/Tommy Lee James. 
BMI/Pat Price. BMII, HL. CS 60 

SHE'S NOT JUST A PRETTY FACE [Universal Songs Of 
PolyGram Internal ional. BMI/Loon Echo. BMI/Oul Of 
Pocket. ASCAP Zomba. ASCAPI, WBM, CS 35 

SHOW ME HOW TO LIVE (Disappearing One. 
ASCAP/Melee S.iwy Music. BMl;Me 3. BMl/LBV Songs, 
BMI), HL, Hioo 71 

SIGNS OF LOVE MAKJN' (Zcrveklion. ASCAP; BMG 
Songs. ASCAP/first Avenue, ASCAP/Oemis Hot Songs. 
ASCAP/Edmonds, BMI/EMI April. ASCAP;E Two. ASCAP). 
HL Hjoo 99 

SO FARAWAY (Greenfund. ASCAP/ i.m. nobody. 
ASCAP/ My Blue Car. ASCAP; pi mpYug, ASCAP). WBM. 
Hioo 29 

SO GONE (Mass Confusion. ASCAP/WB, ASCAP/Cun 
ningham. ASCAP/ Rashi N' Leory; ASCAP; Portrait Solar. 
ASC AP/Sonv/ATV Tun«. ASf API. Hl/WBM. BBH n 

SOU) POR Tl (Yaml. BMI) LT 30 

SOMEDAY (WarrM^ Tamr riane, BMI/Arm Your Oillo. 
SCKAN/Zero G. SOCAN/fllack Diesel. SOCAN). WBM. 
Hioo 34 

50 YESTERDAY (BMG-Careers. BMI /Lauren Christy. 
BMI/ScotI Spock Songs. BMI/Shahasu. BMI /Graham 
Edwards Songs, ASCAP). HL Hioo 42 

STACY^ MOM (Monkey Demon. BMI /Vaguely famil- 
iar. ASCAP) Hioo 31 

STAND UP (ludacrts. ASCAP/EMI April. ASCAP,'Ye 
WWId Music. ASCAPI. HL Hioo 4; RBH 2 

SnP IN THE NAME OF LOVE IZomha Songs. 
BMI/R. Kelly, BM.II. WBM, Hioo 20: RBH 6 

STIU ON MY BRAIN (Tennman Tunes, ASCAP/Zomba. 
ASCAP;lirsl Avenue. ASCAP/BMG, PRS/BMG Songs. 
ASCAP,' EMI April. ASCAP,/E Two. ASCAP,' Demis Hot 
Songs. ASCAP), HL RBH 91 

STREETS OF HEAVEN (Magic Mustang, BMI/Write Em 
Cowgirl. BMI/Annie And Clyde. ASCAP/ Anthology. ASCAP) 
CS32 

STUNT 101 (High on Life, ASCAP/EMI April. 
ASCAP/Dirly Works. BMI/soCenl.ASCAP/Universal. 



ASCAP). HL/WBM, RBH 40 

SUGA SUGA (Latino Velvet. BMI /SoulSick Mu2ik. 
BML'Amaya-Sophia. BMl/lumping Bean. SMI) Hioo 16; 
RBH 76 

SUMMERTIME (EMI April, ASCAP/Justin Combs. 
ASCAP/Phoenix Ave. ASCAP/EMI Blackwood. 8MI/|anke 
Combs. BMI/Marsk>i BMI/Beyonce. ASCAP), HL RBH 52 

SUPERSTAR (Embassy BMI/Young Carney. ASCAP) 
RBH S6 



-T- 



TE LIEVARE AL CI ELOaulum. ASCAP/EMI April 

ASCAP) II 42 

TE METISTE EN Ml CAMA (Edimonsa. ASCAP] IT 37 
TE NECESnO (Karen. BMI/Elyon. BMI) LT 1 
HNNESSEE RIVER RUN (EMI April ASCAP/ PiTIsburg 

Landing. ASCAP/Chofd Boy, BMI /Bradley. BMI), HL,>'WBM, 

CS 39 

TE REGALO Ml TRISTEZA (ADG, SESAC) LT 46 

TE RETO A QUE ME OLVI0E5 (Aipa, BMI) LT 45 

TEXAS PLATES (WB. ASCAP/Kelodies, 
ASCAP/Sony/ATV Cross Keys. ASCAP /On aly. ASCAP), 
HL/WBM, CS44 

THERE GOES MY LIFE (W a trH>r Tamerlane. BMI/Maior 
Bob, ASCAP' Sweel Summer. ASCAP). WBM. CS 46 

(THERE'S GOnA BE) MORE TO LIFE (Diesel Liesal 
BMI/ Warner- Tameri.ane, BMl/Slowguy Songs. 
ASCAP/ Songtower. ASCAP/WB. ASCAP/ tittle MinxMusiC. 
ASCAP/Chrysalis. ASCAP.'f irsi Av«nue. ASCAP/ BMG 
Songs, ASCAP/Demis Hoi Songs. ASCAP /Edmonds, 
8MI/EM1 Ajxil ASCAP/E Two, ASCAP), HL/WBM. Hioo 54 

THIS IS HOW WE DO (Money Mack. BMI) RBH S3 

THIS ONE'S FOR THE GIRLS I DreamWorks Songs. 
ASCAP . Monkey Feel. ASCAP/Cherry Une. 
ASCAP/Famous, ASCAP/Animal fair. ASCAP; Caieefs- 
6MG, BMI /Silwfkiss, BMI), CLM/HL CS 3; Hioo 39 

THOUTHOING (Zomba Songs. BMI/R.Kelly. BMI). 
WBM, Hioo 18; RBH 7 

THROUGH THE WIRE lYe World Music. ASCAP/Dyad, 
BMI/WarniM Tamerl;inf, BMI/Neropub, BMI). WBM. RBH 

TOUCHED A DREAM (Zomba Songs. BMI/R.Kellvi 
BMII. WBM, RBH 69 

TOUGH LITTLE BOYS (EMI April ASCAP/Sea Gayle, 
ASCAP. Cobum. BMI). HL/WBM, CS i; Hioo 3a 

TROUBLE (Pink Inside. 6MI / EMI Blackwood. 
BMI /How About A Bunch Of Trouble lAusic. ASCAP). HI. 
Hioo 68 

-U- 

U GOT THAT LOVE (CAU IT A NIGHT) (Drvided. 
BMI/UnivmalSongs 01 PolyOram. BMl/Ramal 
BMI/W,itrx.i T,im«-rl,inF. BMI). WBM. RBH 51 

UNA EMOCION PARASIEMPRE (Universal-Muska 
Unic.i, BV,I /[Ml Bl,i[ kwuod. BMI) LT 47 

UN AMOR PARA U HISTORIA (Universal Musica. 
ASCAP; Unique Hits. ASCAP| LT 24 

UN SIGLO SIN Tl (Muziekurlgerverij B.V. BUMA. 
ASCAP/WB. ASCAPI LT4 

UNWEU (Bidnis. BMi/EMI Blackwood. BMI). HL Hioo 



-V- 



VIVE U VIDA (Rubet. ASCAP/ Universal MusKa. 
ASCAP/2000 Amot, ASCAP) LT 32 



-W- 



WATTING FOR YOU (Perfect Songs, BMl/Bat Future. 
BMI) Hioo 96 

WALK A LinLE STRAIGHTER (Universal ASCAP, Off 
My Rockef, ASCAP/Universal-Songs Of PolyGram Interna' 
lional, BMI ; Ev^iyihing I love, BMt/Sony.'ATV Acuff Rose, 
BMI),Hl,.WBM.C5ii;HiiXi67 

WALKED OUTTA HEAVEN |WBM. SESAC; Babyboy^ 
Little, SESAC ' Noonlim* South, SESAC / EMI April 
ASCAP; BLick Baty... SESAC; Them Damn Twins. ASCAP/Air 
Conlrol, ASCAP). HL,.WBM, Hioo 24; RBH 10 

WALKING IN MEMPHIS (Famous. ASCAP), HI, CS 18 

WAT DA HOOK GON BE (Shamah Cymone, ASCAP/EMI 
April. ASCAP, Young Dude. ASCAP/ Universal 
ASCAP/Soulalamba Songs, BMI; Air Conlrol. 
ASCAP/ Basajamba. ASCAP), HL/WBM. Hioo 46; RBH 23 

WAVE ON WAVE (Greenhorse, BMl / EMI Blackwood. 
BMI / Cooke's Trust. SESAC/Bug. BMI / Justin Pollard. 
SESACI.HLCS9,Htoo 58 

THE WAYYOU MOVE (Goal Booty. ASCAP/ Chrysalis. 
BMI/CtrlMo, BMI/0rgani2edNai/e.BMI/HitC0.BMI). 
WBM,Hioo2i; RBH n 

WEAK AND POWERLESS (TransJ!«d Musk. 
ASCAP/Harry Merkin, ASCAP/EMI April. ASCAP). HL Hioo 
66 

WHAT A GIRL WANTS (Zomba Songs. BMI/R.Kelby. 
BMl). WBM. RBH 90 

WHAT IS LOVE? (Sony,' ATV Tunes. ASCAP/EMI April. 
ASCAP Blue Erro Soul, ASCAP .'Voruba Peoples Music. 
ASCAP /CtirvM lis, BMI, V5G Tunes. ASCAP). HL RBH 75 

WHATWASITHINKIN'(Sony/ATVTree. 
8MI/Sony/ATV Cross Keys. ASCAP). HU CS 7; Hioo 43 

WHERE IS THE LOVE? (Mill.i.am. BMI/Hawasha Net- 
works. BMI.'Jeepney, BMI ,'Tenman Tunes, BMI/Zomba 
Songs, BMI 'Print? Polor, BMI/Tuono,6MI/ElCubano, 
BMI).CLM,.WBM,Hiooi4 

WHERE THE HOOD AT> (Boomer X. ASCAP/ Universal 
ASCAP/Lryp To Prov*. ASCAP/MaFu Music. ASCAP/Songs 
Of Marl, ASCAP/Cold Chillin'. ASCAP/EMI April ASCAP). 
Hl/WBM, RBH 66 

WHITE FLAG IWarner Chappell PRS,''WB. 
ASCAP/Fulure Furniture, ASCAP/ EMI April ASCAP/BMG 
Songs, ASCAPI, HL/WBM. Hioo 56 

WHO WOULONT WANNA BE ME (Unrversal. 
ASCAP,''lanark Village Tunes, ASCAP/Cotaurn, BMl). WBM, 
CS J;Hioo 36 

WHYCANT I (Warner Tamrrlane. BMI/Hollylodge. 
BMI/Rjinbo« Fish. BMl'Mr Spock, BMI/WB.ASCAP;r«. 
ASCAP ■ Ferry Hill. ASCAP; Sony/ATV Tunes. ASCAP). 
HL;WBM. Hiw^j 

WHY DOHT YOU & I lAnaesthelic, BMI/Wamer- 
T,imciUnf. BMI), WBM. Mion R 

WONDERFUL (Ausar. BMI Smooth As Silk. ASCAP/Ati 
Contrul.ASCAP;EMI Aprll, ASC AP,'5illiwak, 
ASCAP /Andie'Sia, ASCAP,' £ Imi. ASCAP) RBH 63 

WRINKLES (Universal-Songs Of PolyGram Internation- 
al BMl'Vlrgin Timbef. BMI / Major Bob. ASCAP], WBM. CS 
26 



-Y- 



YA NO ES IGUALlSoulSkk Mu2ik. BMI/Logidone. 
BMI / jumping Bean, BMI) IT 43 

YA NO ME DUELE (RubM. ASCAP) LT 44 

A YEAR AT A TIME (Soiw ATV Tree. BMI/SongS Of 
TerWekBMI Sot.y /ATV Cross Keys. ASCJU^, HLCS S7 

YO LA AMD ISt-mi.i, ASCAP) LT 40 

YOU CANT TAKE THE HONKY TOHK OUT OF THE GIRL 
(Sony ATV Songs. BMI ' Loi/e Monkey. BMI/Emrsonbign/. 
BMl/Songs Of Windswept Pacific, BMI). HL/WBM. CS 21 

YOUNG lAAN'S TOWN (Vmnie Mae, BMII, WBM. CS 52 

YOU'RE IN MY HEAD (EMI Blackwood, BMI/Shan« 
Minor, BMI/GoItah,iveable. BMl/Songs Of Windswept 
Pacific, BMl Songs Of Bud Dog. ASCAP /Music Of 
Windswepl. ASCAP). HL/WBM, CS 49 
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Charts ^^—^■^^^——^^M 

Allan Stands Alone With His Second Country No. 1 



Singi^^^Minded 



Gary Allan earns his second con- 
secutive No. 1 on Hot Country Sin- 
gles & Tracks, as "Tough Little 
Boys" climbs 2-L 

"Boys ■ dominates the list in its 
18th week on the chart, which is a 
slightly faster climb than the 19- 
week average for No. Is thus far in 
2003. The average trek to No. 1 by 
this time last year was 20 weeks. 

Allan's single is the 16th No. 1 title 
of 2003. compared with 18 chart-top- 
pers for the same 

period in 2002, 
further indicat- 
ing a chart that 
has quickened 
somewhat dur- 
ing the past year. 

.Mian is the 
only artist in 
2003 to achieve 
two No. 1 coun- 
try singles. By 
the .same frame 

last year. Alan Jackson and Toby 

Keith had taken top honors twice. 

Elsewhere on Hot Country' Singles 
& Tracks. Kenny Chesney marks a 
career-high debut, as "There Goes My 
Life" opeas at No. 46. Previously, his 
best bow was No. 48 with "I Uist It" 
in the Aug. 19. 2000. issue. 

The new single introduces Ches- 
ney s forthcoming .set. which report- 
edly drops during first -quarter 2004. 
No street date or title has yet been 
assigned. His first holiday set. "All I 
Want for Christinas Is a Real Good 



Tan." starts at No. 20 this week on 
Top Countr?,' Albums (see Nashville 
Scene, page 43). 

OPEN DOORS: "1 lere VWthout You" 
from 3 Doors Down moves to No. 1 
on the Mainstream Top 40 chart, 
becoming the band's second No, 1 
song at that format this year follow- 
ing "When I'm Cone." which topped 
the list for one week in .April. 
It has been well-documented that 
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rock songs have taken a back seat to 
R<SB/hip-hop and pop titles on the 
.Maiastream Top 40 chart during the 
past couple of years. 

While the representation of rock 
tracks has dwindled on the top 40 
list. "Here" becomes the third Mod- 
em Rock-charting song to hit No. 1 
on Mainstream Top 40 in 2(K13 (the 
other, apart from 3 Doors Down's 
pair, is "Bring Me to Life" by Evanes- 
cence Featuring Paul McCoy), one 
more than in all of 2002. 

.And with all the success of artists 



from the R&B/hip-hop world on the 
chart. 3 Doors Down is the first act of 
any genre to reach No. 1 on Main- 
stream Top 40 with two different 
tracks this year 

STAND BACK: In addition to ha\nng the 
top-selling album this issue (see Over 
the Counter, page 6.')), Ludaois earns 
his highest-charting single as a lead 
artist on 1 lot RAcB/Hip-Hop Singles & 
Tracks, as "Stand Up" climbs 3-2. 

.An increase in airplay of nearly 10 
million listeners earas "Stand" the 
Greatest Gainer/Airplay flags on Iwth 
this chart and The Billboard Hot 100 
(up 15 million listeners, 6-4). 

Ludacris' prior high as a lead artist 
on the R&B chart was "Mow B***h." 
which peaked at No. 3 in September 
2002. The radio personality-tumed- 
rapper spent two VN'eeks atop tfiat 
chart as a featured artist on Mariah 
Carey's "Loverboy" in August 2001. 

.A similar gain at R&B radio next 
issue will likelv give Ludacris the top 
slot on Hot R&B/Hip-Hop Singles & 
Tracks, because the current No. 1. 
"Baby Boy" by Beyonoe Featuring 
Sean Paul, is losing ground. 

JUMPIN', JUMPIN': Fountains of 
Wayne leaps 21- 10 on the Main- 
stream Top 40 chart with ""Stacy's 
.^lom, " which gains 815 detections, 
the .second-largest spin increase on 
the chart. 

The 1 1 -position jump is the 
biggest move into the top 10 on that 



chart since 'N Sync's "Pop " made an tory of Modem Rtx'k Tracks, moving 
identical 21-10 leap in June 2001. 40-13. It is the largest position 

On another radio chart. Blink- increase on that chart since Weezer's 
I82's " Feeling This " makes the "Hash Pipe " climbed 37-8 in the May 
fourth-biggest chart move in the his- 5, 2001. issue. 
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NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

,^ SEAN PAUL 

Im Slill In Love Wilh Vou .• -ti -r "'-^ 




RECENTU TESTED SONCS WITHTDP 10 CAUOUT POTENTIAL 

1 ASHANTI 

Rain On Me [ ivr, ' 

2 WYCLEFJEAN 

Party To Damascus - ""-^ 


tmrni TESTED sows WTHTOP 11 CALLOUT POUNTIAL 

1 MICHELLE BFiANCH 70 c 
Brealtie .■,^f;\tR afics 

2 COLDPLAY „ 

Clocks -r iToi 

3 STACIE Of^RICO , . , 
ITbeie"! CoBa !«) V ii to LifE virgin "-^ 1 

4 LIZ PHAIR 7j 0 1 
WhyCan"tKmroL 1 

5 NICK LACHEY 70 n 1 

This 1 Swear universal limrg 1 


NEW RELEASES WITH TOP 10 CALLOIff POTENTIAL 
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NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 


TRAIN CO « 
W When 1 Look To The Sky l . j_ ,^ 


KECENTIY TESTED SONGS WUHTOP 10 CALLOUT POTEKTlAl 

1 LINKIN PARK 

Numb .VARNLR BROS ° 

2 REVIS 
Seven Ifi; 

3 AUDIOSLAVE 

1 Am The Hithway epic ''-^ 

4 ROONEY 
rmShahinuLtFEN/INTERSCOPE 

5 CHEVELLE 

Closure • 1 1 " 


RtCtNTinESTED SONGS MTmOP 10 CALLOUT POIEBTIAL 

1 SARAH MCLACHLAN go n 

2 SHANIA TWAIN 71; n 
Forever And For Always IDJMG 

3 STACIE ORRICO 77 c 
{There's Sofia it) More To life VISGIN 

4 HOWIE DAY 77 7 
Perted Time 01 The Day epic "--^ 

5 JASON MRAZ 70 n 
You Audi Both LLLMRHEtG 
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Baby Soy 
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Shake Ya Tailfealher 
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Can't Hold Us Down ^ 
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Harder To Breathe 
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Where Is The Love? 
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Why Don't You & 1 
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My Love Is Like. Wo 
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Stacy 's Mom ^ 
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PIMP. 
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(There's Golta Bel More To Lite ^ 
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Get Low 
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Low 
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So Yesterday 
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Crsry In Love 
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Into You 
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The Remedy U Won't Worryl 
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Trouble 
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Right Thurr 
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The Way You Move 
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Wat Ds Hook Gon Be 
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Why Don't You &I 
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CalliiKj All AiKjL-l^ 
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Unwell ^ 
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Heaven ^ 
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Bigger Than My Body 
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Bright Lights ^ 








Why Cant 1 
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Here Without You ^ 
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White Flag 
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The Remedy (1 Won't Wortyl ^ 
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Amaiing 
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Drift Away ^ 
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Are You Happy Now? ^ 
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The First Cut Is The Deepest ^ 
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Another PoslCcird (Chimps) 
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I'm Still Here 
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Someday a 
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So Far Awiy ^ 
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Miss Independent ^ 
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Forevci And For Always 
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UnWEll 


4 


"4~ 




Have You Ever Been In Love 


[5. 


~5~ 




Dance With My Father 










6 


6 




Big Yellow Tnai 










o 


10 




Calling All Angels 


8 






The Game 01 Love 


9 






II You're Nol The One 


10 


9 




1 Can Only Imarjrne 


jT 


12 




Sunrise 








i.| ii...-El;i'A 


12 


11 




Hole In The Worlil 


13 


IT 




Don'l Know Why 


14 


13 




Can't Stop Loving You 


ra 


1? 




Look Through My Eyes 




16 




Peace (Where The Heart Is) 










17 


17 




When 1 Fall In Love 


(D 


"30 




SlaniJ By Your Siile 


O 


24 




The First Cul Is The Deepest 


S> 


23 




Wailing For You 



OaOBER 25 
2003 

Billboard 



MODERN 
ROCK,- 



THIS WEEK 


llAST WEEK 




TITLE 

AffTlST 'IMPRI(^T/rW3MOIION LABEU 


■ 


1 




'1 NUMBER 1 i!' 
So Far Away i AUrut;^ i 




2 




Wuak Add Powerless ^ 


3 


~r 






4 


4 




Someday 


5 


5 




Going Under ^ 


6 


~6~ 




Show Me How To Uve ^ 


1 7 


7 




Still Frame ^ 


la 


12 




11 Halel Evervthing About You ^ 


19 


9 




The Hardest Bunon To Bunon.^ 


10 


8 




Hands Down ^ 


11 


10 




Serenity 

,.1. ■.■.■,',!;> RlUJHUC^lAIVHtMtUMHSi 


12 


11 




Falls Dn Me 


G> 


40 




Feeling This 

-., ', 1. 'flYNi 


«D 


15 




Will You ^ 


(D 


21 




Numb ^ 


(D 


16 




Are You Going To Be My Girl 


17 
18 


14 

U 




Bottom 01 A Bottle ^ 

:i ■"'.11'" . "nil ■■Al.l.'lAl*! lil 

Seven Nation Army 


(D 


18 




Meant To live 


20 


17 




Headstrong 



Compiled tram a naiional sample of data supplied by Nielsen Btoadcasi Data Systems 1 13 
deiecbons over th? promous vraek 
atlei 26weitiis All liwv rndio charts 



\ top 40. 56 rnyltimic top 40. B8 afliill top 40, 91 adult corieiiicorai 



deiecbons over th? promous vraek are bulleied regardless ol chad mDvemani. A song wtiich has beei) on the chan lar more than 20 weeks will genersllv fioi 

■1 St docpm Icnglhs m Airplay MonilQt, Billtrasr<l Inlurmation Nutwoik. and biHtoard.com W indicates Htlo «<irnod HitPiediclor stains m cosea'ch data prixvided by Promosquad t' 20O3. VNU Busirtess Media, Inc Allngtiis reserved 



irid 90 modern rock are electiomcai)v monitoivil 21 hours a day, 7 days a week Songs ranked try numbet ot detections Songs with an increase in 
bullet, even it n registers an increase in detections. Songs below Tt^e top 15 on Adult Top 40 and AduK Conlomporary are removed horn ttie chart 



72 



wmrw. billboard. com 



BIIXBOARD OCTOBER 25, 2003 



Billb«3ral_ 

spk:^s 



OCTOBER 25 
2003 



Billboard HOT 100 AIRPLAY. 




• Rn iriK ivim ine ({n^tnl •rrrpi-.wn niotwe C 2003. VKU Buiiiin-. M> 
BroWj:«iI DaU Syiiom 956 lUtcini ir< T<tp 40, ftt). U6 Hip-Hop. Courtr, 



•I (tiU II k/wd Id compil* the Hot 1 00 



oaoeM25 

2003 



Bibood HOT 100 SINGLES SALES. 



I Can Only Imntjine 



Wallind OiJtIi) Heaven 
So Yc^lLTday 



1? 



13 
14 

16 



I- IS I'. T^: NiqM Bridge OverTroobMtKWK | 
Riil)t)erneckin' 
Old My Time 



Flying Without Wings/Superstar 



The Way You Move 



Read Vour Mind 



Hole In The World 
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QUARIERLY4 

With our locus on the Far East, 
Billboard s Asia Pacific Quarterly #4 
highlights sponsorship tiwns and the 
mar)<eting of music throughout the 
Asian region. We provide capsule 
reports from key regional markets 
including success stories of music 
sponsorship deals in this special 
report 

issue (jate: november 29 • ad close: november 3 

Linda Matich 612.9440.7777 • lklbmatich@bigpond.com.au 




JOSE JOSE 




In honor of Latin music legend Jose 
Jose's 40th anniversary. Billboard cel- 
ebrates vnth a special tribute. We 
recount Jose Jose's lour decades in 
the music industry Irom his first single 
releases, breakthrough albums in ttie 
7Ds. film roles in the BOs. and arena 
tours in the 90s to his recent redis- 
covery by young Latin musicians. 
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Pack your bags and join Billboard as 
we head to Las Vegas in our 
December 6 special issue. We report 
on the booming concert business in 
Las Vegas including key arena-scale 
venues and profile local, noteworthy 
music industry companies. Wei take 
care ol your travel airangements All you 
need to do is reserve you ad. cal today! 

issue date: december 6 • ad close: november 10 

Michelle Wright 323.525.2302 • mwright@billboard.com 
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THE TEAR IN MUSIC issue date: December 27 • ad dose: December 2 



www.blllboard.com 



NT 646654.4696 • L> 323.525.2308 • NASHVILLE 615.321.4297 • LONDON 44.207420.6067 



BILLBOARD OCTOBER 25. 2003 



www.billboard.com 



'Serial 



OCTOBER 25 
2003 


Bi board HOI 


r ioa 


1 


LAST WEEK | 


O 

o 

< 




.|,^,^ ThB mow popular singl«i and incM, accofding to . , 

• V INieisen fadio audience iinpressions measured by NiBlSBn • * Nl6IS6n 
Broadcast Data g'oaiJcHt D»I« Symm*, mI«» iM compilMl by <W>ijrvlSr3n 
c Nielsen SounilScan. Bnd piayl'^ts from select nan- wurni^Mn 
Systems morvtorfld rodio MatiDOl. 

TITLE Artist 

PRODUCER (SONGWRrTER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


X 
i 


s 

3 


1 2 WKS. AGO 1 




TITLE Artist 

PRODUCER :SONGWRITER) IMPRINT & NUMBER7PROMOTION LABEL 


Ipeak 




* 


1 


1 




i'&i NUMBER 1 4 weeks Ai Number 1 
BABY BOY Beyoncs Fsaturing Sein Piul 


1 




51 


56 




CLUBBIN Manpns HoioMn FaMuring Joo Baddan i Piad Piper v 


51 


52 


46 


45 




DANCE WITH MY FATHER IMhaf Vaadnaa v 

.I'AlimiSS I '.i-.L«aSl R MAHIf O J.»im.lA^-UI.«A* 


38 


2 


3 


3 




GET LOW O UlJon A The East Side Boyi Featuring Ying Yang Twins t 


2 


& 


53 


67 




WHY CAN'T 1 Lil Phak v 

- . : ■..l"J{:i.GlUFVAPO^LP»AjP. fAniCll AaBUW CL.'I 


53 


3 


2 


2 




SHAKE YA TAILFEATHER Nelly, P. Diddy & Murphy Lee -9 

ic.wi:i..-f 'jiMayv sMUHM.fE-j^fl.ir" aflDao> . ■.; ■ ■■■ ■ ■ im-. . 


1 


o 


56 
41 


68 
32 




(THERE'S GOTTA BE) MORE TO UFE O SIMia Onk* v 

IKUSOfAti^c-. ' ..I- ■ •.iji'^H.i8«IM<MASD»*J«.3TKlM0Jl (» rtWffMwmokVMEm 


54 


o 


6 


9 




IO» GREATEST GAINER/AIRPLAY .. 

STAND UP O Ludacris Featuring Shiwnni ^ 


4 


55 


THE BOYS OF SUMMER TktAttritv 


20 


0 


61 


65 




WHITE FLAG Dido ■■■ 

iDAflMSTBWlC.HNCWtlSnAlftAjTHOfii; O ABIST6 AIEIIM OH 


56 


o 


5 


6 




DAMNI O YoungBloodZ FL-^turiiiy Lil Jon v 


5 


60 


63 




$■ GREATEST GAINER/SALES S 

READ YOUR MIND 0 A want 

(* .l--iM.-(i- 


57 


o 


8 


13 




HERE WITHOUT YOU SDoorsOowo 


6 
2 


7 


4 


4 




RIGhfT THURR O Chingy V 


Q 


62 


62 




WAVE ON WAVE PatSnaa v 

< ' - Ft.^uriltiHUjaiurOUAIttl MnjauCUBUUCUTlMvllSAi SUillH 


58 


o 


11 

IT 


12 
21 




WHY DON'T YOU & 1 SanUna Faauiing AIM Banil Or Chad Kioagei v 


8 


& 


59 


66 




HEAVEN Un V 

rtlRT . ■ - RAtlir'A; -'.! AABW " I ".l"('l 


59 


e 




HOLIDAE IN O Ckingy Featuring Luilacris & Snoop Oogg s> 

■Fi. .■■■.^ ^ if.2ju6HtBr!mutir£Brttc«rs» o: . .'il '.^ ■ ■•"■i' - 


9 


G> 






BAD BOY THIS BAD BOY THAT Bad Boy's Oa Band V 


60 


& 


13 

To" 


16 
7 




RAIN ON ME O Aihami v 

m ' 'Al]OUGtASAMfkaUU)AEMO.BaADUIUCKHM''iOi OMUWEITINCjCCr jAUniiar IDJW 


10 


& 


75 






RUNNIN TapacFoatafimThaNDIarioaaB.LG. 

if.'Mv ..JlCtErtll»l(R.05H«rflJlli *»*A»USOUf*DrRAatCUT.»«TIIlSC0»t 


61 


11 




P.I.M.P. O so Cant V 

ill ■ . . • jromiNflpappoTT' &^wiTin\wfmw \n'yjj^. 


3 


62 


55 


54 




FAINT UnkiaPaifcv 

■.. . .Hr ijH«»iPAi»Ai .■..-..■■.f.'liBi A it'"-' 0 ■ 


48 


12 


9 


8 




INTO YOU 0 FabolMS Featuring Tania Of AlhanliV 

0- , ■ I- ^' ■-.>M»MJiw.LlmLrTaM}BnXNintt<JtAUtP«;U).TnUMM;im> ODtMN'i""MtJ"wrrj-i'flilPi«M-!(-, 


4 


63 


63 


58 




LOW KiHyCMaaa <9 

CMitSfSS J^ASK-l OIVAWIUM: 'T*M-, 


58 


13 


7 


5 




FRONTIN' O Pharrell Fealnring Jay Z v 


5 
8 


& 


66 


70 




COWBOYS UKE US George Snait 64 


14 


12 


10 




WHERE IS THE LOVE? O Black Eyed Peas <; 


65 


54 


57 




GOT SOME TEETH O Obie Trice v 

rl.lJ'.EM F'-^TaUMCIABEUrMWiAOUIXm ©"Hi-f i ' 


54 


15 


15 
20 


11 
22 




UNWEU. inatr:lilio< twenty v 


5 


66 


64 


71 




WEAK AND POWERLESS A Poilact Circh 1 


64 


<E> 




SUG A SUGA O Baby Baih Foaniring Frankia J v 


16 


& 


68 


69 




WALK A LITTLE STRAIGHTER 0 Billy Currington <9 

CtNAVWIftAlN ; i.i '. , ■- 1. .■■iMLittllAJri.f flUIKAHOJ (» O WlHLJRi XK^ 


67 


17 


16 


18 




CAN'T HOLD US DOWN o ChiiatiBa Aguilan Featuring Ul' Kirn v 

. .1 . o ' ' 


12 


& 


71 






TROUBLE Pkdl V 




18 


17 


17 




THOIA THOING 0 R. Kallf 1 

o Jivt wsr 


13 


69 


52 


33 




HELP POUR OUT THE RAIN (LACEY'S SONG) O Buddy JaiMll V 

' ' < O or O ^OIUUUIA '\A.^>lvliUi.'«M 


29 


19 


14 


15 
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t»|l 1 •,A>l,'.tl '^.AIM'. 


81 


® 






im HOT SHOT DEBUT 

ME AGAINST THE MUSIC Britney Spears Featuring Madonna v 


50 








• r 


■ tir ■ • ■ ■ A ■ 1 . ■ ■ '1 :it . 
O'. ,0. :,vO.- i;.. av*lflDe . Uor ' lr.J,ia',.^ » 


1 rn1h»drfitii7ialmillonin(lic4lBeiivalSSBMMMaiBdMaMMC' ' ' .''<ie4 triatr«iBil(«I«au conOiteitntOKiiistpMniaUl Airpi«r- 
. 'twunonPie- 1 -noradiMaDnaakaMaraahUiaiVMi <•) -VDSmeitMdatds OCOMMi SnatowaMil* ecaicMt* 

■-'V-^'C ^un-t>er^tO(Cl O.^.OlfOlWPaeliWSItlaiadm'F. ■ ill,.; .■Jl.F. ',-„-,.Mrrt, jMVat«.^Soi,-^SrA^ fie Ai|i^ht,tesB'V.l() 



74 www.billboard.cam BILLBOARD OCTOBER 25. 2003 



Clear 
Channel 

Continued from psge 8 

apprciximaU'ly 7'(ii of division-level 
ebidta [earnings before interest, taxes, 
depreciation and amortization!, is 
likely reflected in the company's cur- 
rent valuation and. if sold, probably 
would net the company a lot less than 
the $4.6 billion paid [for SFX Enter- 
tainment] in 2000." the report says. 

"Even so. we believe that divesting 
the entertainment division might in- 
crease shareholder wealth in creat- 



ing a more focused company and 
eliminating distractions." 

The report also suggests SFX 
might have paid too much for the 
regional promoters it purcha.sed in 
the late 1990s rollup that forever 
changed the concert industry. 

It reads. "We estimate that S1"X 
often paid multiples of trailing ebid- 
ta that were in the low teens to mid- 
teens, multiples that were unheard 
of in the industry before SFX began 
its acquisition hunt." 

Again, that is not necessarily a 
news flash to the rest of the con- 
cert business. 

"|The rollup) was a real bonanza 
for the promoters that did .sell their 
businesses but an even greater 
bonanza for Bob Sillerman." Mick- 



elson says, referring to former SFX 
chairman Robert F.X. Sillerman. 
"He walked away with the bank, so 
to speak." 

The report finds little of the 
much-touted .synergy between the 
radio and concert divisions. "It is dif- 
ficult to say how successful Clear 
Channel has been at realizing syn- 
ergies. Performance in the division 
since Clear Channel acquired SFX 
has been dismal." the report says. 

.Acknowledging economic and 
social factors outside CCE's con- 
trol, the report concludes that "the 
combined ownership of concert 
promotion and radio businesses are 
not as meaningful as the company 
had expected." 

CCC has not expressed any inten- 



tion of selling and has instead pub- 
licly voiced its commitment to CCE. 

But the report says. "We believe 
the SFX acquisition has fallen short 
of expectations and. barring an 
unlikely sustained improvement in 
the business' growth and profitabil- 
ity, management may reconsider its 
commitment down the road." 

Some question who a likely buyer 
might be and what they would pay. 
"I'm not a Wall Street analyst, but 
$4.6 billion is a lot of money to pay 
for a company that I'm not so sure 
has made money in any one quar- 
ter. " Mickelson says. 

According to the report, those 
who could be interested in pur- 
chasing CCE might include "large 
U.S. or multinational entities in- 



volved in music, entertainment or 
ancillary businesses like conces- 
sions or ticketing. .Alternatively, the 
division could be broken up and 
sold in parcels to other concert- 
promotion companies." 

CCC seems committed to slay- 
ing the cour.se. "Clear Channel En- 
tertainment is our fastest-growing 
division and has tremendous 
prospects moving into the future." 
CCC presidenl/COO Mark .Mays 
tells Hillhnard. 

Mays sees potential where ana- 
lysts do not: "We see additional 
growth opportunities in incremen- 
tal sales of tickets to the diverse live 
entertainment events produced and 
promoted by Clear Channel Enter- 
tainment in the U.S. and abroad." 



Celtic Acts 
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.Moloney, two members of Cherish 
the Ladies and a member of Allan — 
condemned Green Linnet for alleged 
non-payment of royalties. 

The concert comes on the heels 
of a lawsuit filed by Allan, Cherish 
the Ladies. Joanie Madden (a Cher- 
ish the Ladies member who re- 
leased a solo album on the label). 
Ivers and .Moloney against Green 
Linnet in .May in New York Su- 
preme Court. Some of those artists 
are now seeking to resolve the dis- 
pute through arbitration (Billboard 
Bulletin. July 8). 



Industry e.\ecutives polled by Rill- 
hoard say they cannot remember a 
protest concert staged over a dispute 
for non-payment of royalties, al- 
though they recall plenty of lawsuits. 

"This is the first demonstration 
of its kind in Irish music." Moloney 
said at the event. "We are going 
public to protest the level of ex- 
ploitation against artists by this 
company, which is the most visible 
Irish ImusicI label on this side of 
the Atlantic. " 

Moloney said there are three 
issues: non-payment of royalties, 
underpayment of royalties and unau- 
thorized use of material in compila- 
tions licensed to other labels. 

In a statement. Green Linnet 
owner Wendy Newton replied that 
Green Linnet has paid royalties to 



more than 300 artists during the 
past 27 years, including substantial 
advances against royalties to those 
acts who filed the lawsuit. 

The company invited all of the 
label's artists to formally audit its 
books, adding that it will file coun- 
tersuits against some of the artists. 

Newton also said that talk that the 
label is for sale is "irrelevant" to any 
suit. "If I sell the label, one of the rea- 
sons would be to fulfill any obliga- 
tions that we have." she says. 

While the Oct. 13 concert/protest 
appeared to be a well-staged event, 
a Spinal Tap-like moment occurred 
when it became apparent that the 
record label was closed for Colum- 
bus Day. Its owner and employees 
were not even present in the build- 
ing when the protest unfolded. 



Midway through the event, three 
Danbury police cars showed up. But 
other than talking to Green Linnet 
lawyer Bob Donnelly, police did 
nothing lo stop the action — al- 
though they .stayed until the end. 

The day concluded with children 
playing a couple of traditional Irish 
songs. One stepped up to the micro- 
phone before playing and said they 
were there to support their mentors. 

During the concert, the Green 
Linnet Five read statements of 
support from other artists, includ- 
ing Pete Seeger. Tom Chapin. 
Paddy Reilly. Christine lavin, John 
Sheahan of the Dubliners and 
Donald Lunny. 

Such union leaders as AFL-CIO 
president John J. Sweeney and 
American Federation of Musicians 



Local 1000 president Thomas V. Lee 
also sent statements of support. 
Some people carried picket signs, 
which read: "Show your loyalty, pay 
the royalty" and "Who can we trust 
lo record our music?" 

Other performers included Dave 
Fisher from the Highwaymen, 
which hit the No. 1 spot on The Bill- 
board Hot 100 in 1961 with "Mi- 
chael." and Robbie O'Connell. who 
changed the words to a traditional 
Irish folk song. "Gypsy Rover," to 
include lines like "Wendy didn't care 
about the linnet: all she cared about 
was the green. " 

At the end of the event. Madden 
said. "In the beginning. Wendy's 
heart was in the right place, but 
somewhere she made a wrong turn. 
Let's hope she comes back around." 



UMG Cuts 
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the.se two basine.sses. and I heWeve that 
the future is going to be very bright, " 
he adds. 

Morris also says that Vivendi Uni- 
versal — which is divesting many of its 
entertainment assets — has affirmed its 
confidence in UMG: "They've expressed 
complete support in the record com- 
pany and maintaining their ownership 
in the company." 

At the end of the current round of 
layoffs, U.MG's worldwide head count 
will stand at 10,850— reflecting an IPXi 
reduction of a work force that num- 
bered 12,200 at the beginning of 2003. 

To date this year. 550 UMG employ- 
ees have lost their jobs (250 in North 



America, ,300 elsewhere). 

Other majors have made similar 
cuts. Earlier this year. Sony Music 
lopped 1.000 staffers, while EMI has 
eliminated nearly 1.900 positions since 
the end of 2001. 

No closures or consolidation of 
UMG's current operations are expect- 
ed in the present wave of restructur- 
ing, and no changes in senior man- 
agement or the company's talent 
roster are anticipated. 

UMC; — the U.S. industry leader with 
27 Ml of the album market through the 
first nine months of the year, according 
to Nielsen SoundScan — has already dra- 
matically slashed jobs and folded opera- 
tions around the wvrld this year. 

In June, the company eliminated 75 
MCA Records staffers and merged the 
label with Geffen Records. It shaved 
10% of Universal Music International's 
London work force in August Early 



this month. 22 Universal Music .Aus- 
tralia staffers were let go. 

The operatioas of Rondor Masic and 
Universal Music Publishing Group 
were consolidated in the U.K. in Sep- 
tember and in Nashville in October. 

Just this week, cost-cutting moves 
including layoffs were made at Uniwr- 
sal Music & Video Distribution (see 
Retail Track, page 53). 

Sources at Universal refute criti- 
cism that UMG w^aited too long to 
restructure and cut back on non-vital 
back-office ftjnctions. compared with 
other companies. 

"People tend to forget that while 
other companies did only recently 
restructure, a lot of this had been done 
in 1999 when Universal and PoljCram 
merged. " a source says. "What is hap- 
pening now |at UMG| is a result of what 
is going on in the marketplace." 

Concerning projected cuts at Univer- 



sal Music International, a .source at the 
company .suggests. "It is up to the indi- 
vidual heads of companies to do what 
they have to do. according to the stale 
of their company and their market" 

A UMI spokesman says that Univer- 
sal has no plans at this stage to close 
down any operations. It will continue 
to operate in 71 countries, even if .some 
territories ha\'e dramatically dowasized 
in recent months. 

"Our affiliates in the United .States 
and elsewhere are now experiencing 
the crisis that started here with us. " 
notes Tim Renner, chairman/CEO of 
Uniwrsal Music Germany, where the 
market has declined 40% over the past 
four years. 

The Latin di\ision will continue to 
be affected. "Latin j\merican operations 
are to be downscaled due to disastrous 
market conditions in the region, " a 
source says. 



In Spain, Universal .Music Iberia 
(Spain & Portugal) president Marcelo 
Castillo Branco unified four music 
marketing departments under one divi- 
sion as of Oct. 15 as part of the global 
UMG changes. 

Castillo Branco did not want to talk 
of la>x)ffs. "We are rek)cating most peo- 
ple. " he tells liilltward. 'The number of 
lajKiffs is not significant and has noth- 
ing to do with |the larger] figures being 
bandied about. " 

At press time. Billboard learned that 
Universal Music Onada laid off 21 peo- 
ple — 6.6% of its work force — Oct 16. 

This story was reported by Chris Mor- 
ris in bos Angeles, Emmanuel Legrand 
and Gordon Masson in London. Larry 
Leillancin Toronto. Christie Eliezer in 
Sydney, llouell Uewellyn in Madrid, 
Wolfgang Spahr in Berlin and Mark 
Wurden in Milan 



Eco War 
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manding the dismissal of Griles at 
firegriles.com. a site and movement 
spearheaded by such organizations 
as Greenpeace and .Americans for 
Energy Freedom. 

Prior to joining the Department 
of the Interior, Griles was an oil, gas 



and coal lobbyist. The letter claims 
that he is still being paid $284,000 
per year by an "old lobbying compa- 
ny ,. . which we feel is a pretty big 
conflict of interest." Firegriles.com 
names that company as National 
Environmental Strategies. 

"His job of overseeing our nation- 
al parks is at odds with his working 
hard lo help oil companies flourish," 
the letter continues. 

Department of the Interior spokes- 
man Mark Pfeifle describes Moris- 



sette's and the others' comments as 
"discarded talking points from parti- 
san special-interest groups." He 
stresses that Griles has instead 
worked to advance the administra- 
tion's initiatives to make the land 
clearer, the air cleaner and the water 
safer than when he entered office. 

He adds, "To borrow a line from 
Alanis. isn't it ironic that a Canadi- 
an citizen who is not registered to 
vote in the U.S. is leading" the effort, 
which he calls "misinformed." 



Pfeifle says that while Griles did 
serve as a lobbyist for oil companies 
and electric utilities, he also lobbied 
for the nation's largest renewable 
energy company, New York state- 
based Caithness Energy. 

The $284,000, he says, was ap- 
proved by the government ethics 
office and in a bipartisan manner in 
the U.S. Senate Energy and Natural 
Resource Committee before Griles 
appeared before the Senate for his 
confirmation hearing. 



"It's fairly standard w'hen some- 
body gives up his or her practice 
that they receive payment for it." 
Pfeifle says. "He worked many years 
at something: you don't just give it 
away for free. " 

Morissette isasupporter of numer- 
ous environmental, political action 
and human-rights groups, including 
Amnesty International. She is to 
receive the Missions in Music Award 
Nov. 5 at the 13th Annual Environ- 
mental Media Awards in Los Angeles. 
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"After ISepL 11. 2001], people were 
just flocking to churches, which was 
amazing to watch." she says. 

Orrico. Mercy.Me. Natalie Grant. 
Relient K and even the long-estab- 
lished Steven Curtis Chapman are 
leading the Christian charge onto 
adult contemporary, modern rock 
and top 40 ainvaves. 

Such inroads gives the Christian 
music community reason to rejoice, 
yet pop acceptance remains an 
uphill climb for religious acts. 

"I'm always excited that there's 
an opportunity' to get my music out 
beyond the normal fences that get 
put around Christian and gospel 
music. " Chapman .says. 

MAINSTREAM ACCEPTANCE 

/\niy Grant was the first to breach 
the barriers to crossover success in 
the 1980s, followed by the likes of 
Michael W. Smith. Kathy Troccoli. 
Jars of Clay and Sixpence None the 
Richer. Today. 17-year-old Orrico 
often appears on MTV's "Total Re- 
quest Live" and MercyMe lights up 
phone lines at AC stations. 

Merc>'Me's INO Records release "I 
Can Only Imagine" is currently 
spending its second week atop the 
Billboard I lot 100 Singles Sales chart. 
It debuted at No. 76 on The Billboard 
Hot 100 three weeks ago. and it is bul- 
leted at No. 10 in its 23rd week on the 
Adult Contemporao' chart. 

Orrico's single. "Stuck." exploded 
at mainstream radio this year, reach- 
ing No. 52 on the Hot 100 and No. 
10 on the .Mainstream Top 40 chart. 

Her latest hit. "(There's Gotta 
Be) More to Life." is bulleted at No. 
54 in its sixth week on the Hot 100 
and at No. 12 on Mainstream Top 
40. It's also been in the top three 
on the Dance Singles Sales chart 
for six weeks. 

The MercyMe track was already a 
major hit in the Christian market, 
netting song of the year at the 2002 
Gospel Music .Assn. Dove Awards. 
Lead vocalist Bart Millard also won 
the songwriter of the year award. 

Still, some observers are sur- 
prised by mainstream acceptance of 
the song, which has overt Christian 
content and reverently mentions 
Jesus in the lyrics. 



"It's almost like Jesus is a swear 
word to general market radio. It's cool 
that people aren't freaking out about 
it." says Matt Thiessen. lead singer for 
Gotee Records' Relient K. which is get- 
ting airplay on modem rock stations 
with the single "ChapStick, Chapped 
Lips and Things Like Chemistry." 

Millard .says his S(mg. which he 
wrote about his father's death, taps 
a universal experience. 

"Everybody has lost somebody." 
he says. "Everybody hopes for the 



Broz. now director of national 
promotion and artist development, 
is currently working the Chapman. 
Relient K and Orrico singles. 

EMI is promoting Orrico world- 
wide, and she is finding success in 
Europe. Australia. New Zealand 
and Japan. 

Similarly. Curb Records' pop 
promotion division is working 
MercyMe's "I Can Only Imagine" to 
mainstream radio, although the act 
remains on the INO label. 




MERaMLTAPPINO INTO UNIVERSAL EXPERIENCE 



best and wonders what's next, and 
we've got to believe somebody is in 
control of all this mess, Kor me. I 
just so happen to believe that some- 
body is Christ. " 

WORKING RADIO 

Orrico's universal messages have 
also powered her breakthrough. 

"She understands what teenagers 
face today and writes songs [that 
are] very much a lightning rod for 
the emotions and feelings of her 
generation." Virgin Records presi- 
dent Matt Serletic says. 

Serletic tapped the teen for pop 
promotion and distribution through 
Virgin, and the label has played a 
major role in developing Orrico. 
She is signed to ForeFront Rec- 
ords, a division of EMI Christian 
.Music Group. 

"There are a lot of Christian- 
minded programmers out there who 
wanted to champion her." Virgin 
executive VP of promotion Hilary 
Shaev says of mainstream pop radio. 

Last year. EMI CMG began actively 
targeting mainstream radio by hir- 
ing former .Arista associate director 
of national promotions Cheryl Broz 
to work its acts. 



In the I'.S.. riiainslreani airplay 
has boosted sales of Mercy.Me and 
Orrico's current albums, which 
have moved 470.000 and 208.000 
units, respectively, according to 
Nielsen -Sound.Scan, 

In addition to Orrico and Mercy- 
Me, newcomer Grant's single "No 
Sign of It, " from the soundtrack to 
the Gwyneth Paltrow movie "A View 
From the Top," received airplay on 
AC radio this spring. 

Rock band Pillar — signed to 
Flicker Records for the Christian 
market and now on Geffen for 
pop — has gotten airplay with the 
title cut from its album "Fireproof," 

And the veteran Chapman is gar- 
nering AC airplay with "How Do 1 
Love Her?, " a soulful ballad from his 
current album, ".Ml About U)ve. " on 
Sparrow (also an EMI CMG label). 

"I'm excited that people are hav- 
ing a chance to hear it." Chapman 
tells Billhuard. 

CHRISTIAN STIGMA 

In previous years, even great mu- 
sic has faced a tough battle at main- 
stream radio if it came from a Chris- 
tian act. Just ask Rendy Lovelady, 
former manager of Jars of Clay, 



"Once they found out Jars of Clay 
was a Christian band, stations 
would comment that if they'd 
known that, they would never have 
played it," Lovelady says, 

"That was seven years ago: they 
were reluctant because of the hip 
factor, but music has changed since 
then. I find that between U2, Creed 
and P,0,D,, rock radio is so much 
more open," he says. 

Even so, Serletic admits that 
when it came to revealing that Orri- 
co got her start in the Christian 
business, "We certainly didn't shout 
it from the rooftops. " 

However, Orrico has been forth- 
right about her roots, "I've had great 
respon.se," she says, "1 don't think 
there's been any stations that decid- 
ed not to play my music because of 
my background. If anything, I think 
they see it as maybe a good thing, " 

Mainstream radio has accept- 
ed more Christian acts for a 
variety of reasons, according to 
those in the industry, 

"I don't want to be critical of 
Christian music." Grant says, "but 
in the last few years we've seen a 
real turnaround in the production 
quality of Christian records. 

"Several years ago." she adds. 
"Christian companies weren't spend- 
ing that much on a record. It just 
couldn't stand up next to a pop rec- 
ord. The quality is better now. " 

Grant also thinks Christian mu- 
sic is becoming more accepted be- 
cause people are attracted to the 
mes.sage. "People are looking for 
positive messages in very, very scary 
times," says Grant, who records for 
Curb Records' Christian division, 

Serletic also thinks the current 
world climate is playing a part in 
radio's acceptance of Christian 
artists, 

"We've all been through a lot, from 
9-1 1 on through the recent Iraqi war, 
(People are] searching for a bit more 
meaning and that could take many 
[formsl, but one of it is certainly in 
faith-oriented music, " he says. 

And radio programmers seem to 
be responding to the appetite for 
more positive music. "Our world 
has definitely changed since 9-11: 
people are much more open. I see a 
trend." says Barb Richards. PD at 
top 40 WAJI in Fort Wayne. Ind. 

Still, for some at mainstream 
radio, it simply comes down to 
the music. 

"If it's a good song, it's a good 
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simultaneoasly developed smaller, lesa 
expensKt products, some of them soft- 
ware-based emulations of their hard- 
ware (see Studio Monitor, page 50). 

This convergence of professional 
and project recording equipment 
and the recording and MI categories 
has considerably widened the base of 
those creating audio content and 
providing commercial audio record- 
ing services. While the D.AW has 
allowed new creative po.ssibilities and 



a faster workflow at ever-falling 
costs, however, it has also given rise 
to a generation of recordists of vary- 
ing experience and skill. 

"Knowing how to put a DAW in 
'record' does not make you an audio 
engineer." .said convention chair- 
person Zoe Thrall of New York stu- 
dio the Hit Factory during the open- 
ing ceremonies. Promising a future 
of "great promise and unpre- 
dictability," she asked, "Will tech- 
nology replace the hard-earned 
skills of engineers?" 

Manifestations of the far-reaching 
availability of inexpensive digital 
recording equipment were described 
at the Platinum Engineers panel of 



Oct, 12, Engineers Mick Guzauski. 
Nathaniel Kunkel, Jack Joseph Puig 
and Angela Piva lamented poor-qual- 
ity DAW recordings they are some- 
times hired to mix. Recordings 
made by an inexperienced engi- 
neer — or even a band member — ^o 
not serve the music industry, they 
warned. 

The contradictions presented by 
technology's ability to lift artistry to 
new heights while simultaneously 
giving rise to a flood of recordings 
by the inexperienced and untalented 
was best expressed by producer Arif 
Mardin during his keynote address, 

"The repercussions of technology, 
especially as affordable as it has 



become, cannot be isolated," said 
Mardin, revered producer of artists 
including Aretha Franklin, the Bee 
Gees and Norah Jones, 

"Yes, it makes our day-to-day in 
the studio easier, " he said, "Yes, we 
can create never-before-heard 
effects. But we can also take the 
non-talent, the beautiful non-singer, 
and give them a career where one 
could never have existed. This effect 
of technology on popular music and 
on a future generation of music 
makers cannot be ignored," 

The convention, held Oct, 10-13 
at the Jacob Javits Convention Cen- 
ter, drew some 400 exhibitors and 
15,000 attendees. 



song," says Russ Schenck. PD at 
modem rock \\T3UZ Nashville, which 
is playing the Relient K single. 

Tracy .Austin. PD at top 40 KRBE 
Houston, says. "You can have a 
Christian artist and still have a 
great pop song. Songs mean dif- 
ferent things to different people. It 
may be a song about God. but 
somebody might relate to it as a 
love song." 
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nize and honor artists from all over 
the world and the only awards that 
are determined purely by interna- 
tional record .sales." show patron 
Prince Albert of Monaco says. 

Presentation of each award is based 
on sales figures supplied to the Inter- 
national Federation of the Phono- 
graphic Industry, except in Italy and 
Spain, where the winners are chosen 
by magazines Musica <S Dischi and 
Showpress. 

The evening's big winner. 50 
Cent, picked up best artist, best pop 
male artist, best R&B artist, best 
rap/hip-hop artist and best new 
artist. 

Other major winners included 
T.a.t.u. (best pop group, best duo and 
best dance group), Norah Jones (best 
adult contemporary artist and best 
pop female) and Eminem (best 
,\merican pop/rock male and world's 
best pop/rock artLst). 

Legend Awards were presented to 
George Benson and Chaka Khan, 
who performed at the show, while 
Prince .Albert presented Mariah 
Carey with a Diamond Award in 
recognition of her worldwide album 
sales of more than 100 million units. 

For a full list of winners, visit 
billboard.com/awards. 



RIAJ 

Continued trom saq^ 10 



Osamu Tanabe defends the move, say- 
ing the change will more effectively 
publicize the group's certification 
standards among the Japanese media. 

The change will also bring Japan's 
certification standards in line with 
those in other countries. 

"Our certification system was very 
difficult to understand, because 
there were different sets of stan- 
dards." Tanabe says. 

It's often difficult to decide 
whether some releases should be 
categorized as domestic or foreign. 
Tanabe points out. For example. 
Joshi Juni Gakubou is an ensemble 
of Chinese musicians whose album, 
"Beautiful Energy, "was recorded by 
Japanese label Platia Entertainment. 

The new standards, which were 
introduced in August, apply retroac- 
tively to all new releases: singles, 
albums and visual products released 
on or after Jan. 1. 
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Jay-Z will take his final bow as an 
artist with his 10th full-length 
release. "The Black Album" (Roc-a- 
Fella/Del Jaml. It is due Nov. 28— a 
rare Friday street date. 

FANTASTIC RUN 

Def JanVDef Soul president Kevin 
l.iles welcomes Jay-Z's unusual 
decision. 

"We're going to celebrate," Liles 
says. "We had a fantastic run. Jay's pop- 
ularit)^ coasistency and credibility only 
lent to our current success and our 
future success." 

Roc-a-Fella Records CEO Damon 
Dash adds. "Jay deserves to have the 
biggest and the best send-off. He has 
done so much for hip-hop that I want 
to make his departure as easy and 
effort-free a.s possible." 

To make that happen. "The Black 
Album " is being launched with a host 
of high-profile marketing initiatives. 
They include an all-black version of 
Jay-Z's limited-edition S. Carter sneak- 
ers by Reebok: his autobiography. "The 
Black Book, " from MTV Books; and a 



multi-city arena tour 

"The great thing about Jay is that 
we have so many different facets to 
work from, " Liles says, lie cites the 
rapper's deals with Reebok for the 
S. Carter Collection line of footwear 
and apparel — sold exclusively at 
Foot Locker — and his Rocawear 
clothing line. 

"Everv'body that works with me h;is 
to work together on this project." Jay- 
Z sa)^. "This is the thing that made it 
possible for there to be a black sneak- 
er. 'The Black B(K)k' and for anything 
else. This is the foundation. 

'The music is the reason why every- 
thing happened. So Reebok. Foot 
Locker. MT\'' Books and I are all in a 
room together planning a bunch of 
cross-promotion." he says. 

On the touring front. Clear Chan- 
nel Entertainment is setting up a 
multi-cit>' trek that will kick off Nov. 
25 at New York's .Madison Square 
Garden. That show sold out in four 
hours: the rest of the tour dates have 
yet to be announced. 

A portion of the proceeds from the 
shows will benefit the Hip-llop Sum- 
mit Action Network and the Shawn 
Carter Scholarship Fund. 

"They're coming in even,' day," Jay- 
Z says of venue requests for the tour. 
"It's just a matter of harnessing it all. 



We're like air-traffic controllers — we're 
landing them all." 

In keeping with the "black" theme. 
Def Jam has decided to release the 
album on Black Friday. 

"We wanted to try something dif- 
ferent," Liles says. "Everything [relat- 
ed to the project] is black, so we fig- 
ured, 'Why don't we put it out on Black 
Friday'?' It's one of the biggest selling 
days of the year, and it's ttie day after 
Thanksgiving. So it's Jay's way of say- 
ing 'thank you' to fans for them gK'ing 
him so much." 

The artist's five previous studio 
albums all debuted at No. 1 on The 




JAY-Z: 'PUT THE ARTISTRY BACK IN" 



Billboard 200. 

Jay-Z's initial concept for the album 
was to have a different producer for 
each track. 

"1 just wanted to have all those dif- 
ferent flavors, " the Brooklyn, N.Y.- 
based artist explains. "It was almost 
like a wish list of all the different peo- 
ple I wanted to work with before I go. " 

He remains tight-lipped about 
which producers ended up working on 
the album. 

Industry buzz names past collabo- 
rators Timbaland, Kanye West, Just 
Blaze and the Neptunes as being 
involved in the project, as well as Lil 
Jon of Lil Jon & the Fast Side Boyz and 
9th Wonder of Little Brother. 

LOVING THE PROCESS 

.Although he .says his recording 
career is over. Jay-Z still looks forward 
to making records — ^with new artists. 

"I love (he process. " Jay-Z says. 
"Seeing a person come in green, not 
really understanding the process of 
making music or what they want to 
say to the world. 

"Then, watching them finding 
themselves, going through the down- 
side of it, having the same people that 
bring you up putting you dovsTi. Just 
to see them go tlirough all ttiat. Them 
coming to me saying, 'Yo, j-ou told me.' 



I still love that process." 

He strongly believes that the best 
way out of the current masic industry 
slump is to sign less acts. "It should go 
back to boutique labels." Jay-Z says. 
"Cut the budgets down, and encour- 
age people to make albums iastead of 
putting high demands on making the 
hottest single for the clubs, or the girls, 
or Die thugs. 

"You have to encourage people to 
put the artistry back in." he adds. 

He also believes in giving back to 
the people. /\mong the philanthrop- 
ic endeavors that will keep Jay-Z 
busy are community outreach pro- 
gram Team Koc and the Shawn 
Carter Foundation. 

"When you're fortunate, you're 
blessed, when you have any type of 
success, it's only right to reach back 
and do whatever you can, whether it's 
public or not," he says. 

Although he has no plans yet. the 
rapper also hopes to forge promotional 
deals and new-product ventures with 
companies like Reebok and Heineken. 

"We're going in there and showing 
them that this is what we do. Hip-hop. 
right now. is the driving force for 
everytliing. So, we're not going over to 
corporate America and changing. 
We're bringing corporate America to 
the people." 



Sales 

Continued from page 3 



Russ Solomon in West Sacramento, 
Calif., expects a healthy holiday selling 
season. "There is a buoyancy in the 
music market and a better awareness 
of music in general." 

All the recent music industry 
news, whether about the Recording 
Industry Assn. of America's piracy 
lawsuits or Universal Music Group's 
price cut. "galvanizes people's atten- 
tion." Solomon says. "It's wonderful 
and about time." 

Meanwhile, industry executives cite 
three factors for the upswing. "It's a 



combination of better product, a per- 
ception of better pricing and a slight bit 
of damming to the flood of copyright 
infringement," say's John Marmaduke, 
chairman of Hastings Entertainment. 

Marmaduke says the publicity' sur- 
rounding UMG's price cut "gave ttic con- 
sumer the feeling that music is priced 
for less and the coasumer went out to 
stores" and found .something to buy. 

In addition. Marmaduke says the 
publicity surrounding the RIAA's cam- 
paign to fight unauthorized down- 
loading may be having an impact. 
"Contrary to all the sage advice that 
llawsuiLs against individuals] wouldn't 
work, it seems to be working." 

Ivooking ahead. Marmaduke says 
that Hastings is "cautiously optimistic 
that this will be better than Chri.stmas 



a year ago." For one thing, he says, 
tliere will not be an enormous relea.se 
of hot videogames this year. l.ast year, 
the marketing dollars spent touting 
new videogames captured the atten- 
tion of younger consumers. 

A senior distribution executive for 
one of the majors adds that the music 
industry "is attacking the media bet- 
ter and letting people know the stuff is 
out there. .Mso, I think the economy is 
getting better slightly, and people are 
beginning to feel iL" 

According to a study by the Bank of 
Tokyo Mitsubishi, the U.S. retail indus- 
try posted a 5.9% same-store sales gain 
in September, following on the heels 
of a 5.1% gain in August. 

The study, compiled by Michael P. 
Niemira of the firm's Economic Re- 



Ubisoft 

Continued from page 8 



well-known artists on tracks, scores 
and voiceovers." 

Indeed, the company's "XllI" shoot- 
ing game, which will be relea.sed Oct 
21 for the PC and in November for 
XBox, PlayStation 2 and GameCube, 
features the rapper Eve on voiceowrs. 

Retailers are enthusiastic about 
Ubisoft 's pairing with Gabriel. 

"This adds value to the game and 



helps it appeal to a broader market 
outside of the hardcore gaming com- 
munity." says Dave Alder, senior VT 
of product and marketing for the LA- 
bascd Virgin Megastore chain. 

Rich Snyder, PC games buyer for 
the West Chester, Pa.-based FJec- 
tronics Boutique chain, adds: "This 
makes a difference in getting con- 
sumers back to the franchise. The 
title should be a strong performer 
this holiday sca.son." 

Ubisofi's Kee says the company will 
work closely with Geffen on cross- 
promotional opportunities with 
Gabriel's upcoming "Hit" CI), set for 



a Nov. 4 release. "Burn You Up, Burn 
You Down" appears on this greatest- 
hits disc but has not been on any pre- 
vious Gabriel album. 

The "Uru " packages will include 
information about the Gabriel track. 
Additionally, consumers who preorder 
"Uni" at amazon.com. gamespot.com. 
Electronics Boutique and Best Buy 
will receive a free copy of "Myst 10th 
Anniversary DVD Edition." which 
includes the three previously released 
"Myst" games and an inten'iew with 
the series" co-creator. Kand Miller. The 
set will be available for $19.99 after 
"Uru"' is released. 



search Department in its New York 
office, tracks 77 chains. Those outlets, 
which include Wal-Mart. J.C. Penney. 
Teirget and the Limited, accounted for 
total combined sales of $61.1 billion in 
September. 

Troy, Mich.-based Handleman Co. 
chairman Steve Strome is also cau- 
tiously optimistic about the fourth 
quarter. But while there "clearly is an 
improvement in the economy, you can 
have improved economy |but| if you 
don't haw gixxl prtxiuct you won't nec- 
e.s.sarily see increases in .sales," he notes. 

EXmNDED DEMOCRAPHICS 

Recently, however, Strome says that 
the upswing in the economy has been 
complemented by new releases that 
have a broader appeal, reaching a 
wider .spread of demographics than the 
releases last year 

One of the releases expected to 
appeal to wide demos is Aiken's, which 
hit stores Oct. 14. 

The singer's fan clubs instigated 
Monday-night midnight sales in mar- 
kets throughout the U.S.. including 
most Virgin Megastores. That chain 
alone moved 1.800 units during the 
midnight sales, while a Barnes & Noble 
in Raleigh. N.C.. i\iken's hometown, 
drew some 5,000 fans at a midnight 
sale where his mother was on hand to 
sign autographs. 

Aiken appeared Oct. 13 on "The 
Tonight Show With Jay Leno." which 
aired at many of the stores that hosted 
the midnight sales events. 



\jiter in the week, he was .scheduled 
to appear on "Good Morning Ameri- 
ca," "The View" and "CBS This Morn- 
ing" and to sing the national anthem 
Oct. 18 at the first World Scries game. 

That exposure and the slower shop- 
ping patterns of older demographics — 
which make up a significant chunk of 
his fan base — means Aiken might even 
exceed the 700,000 mark by the end of 
the tracking week. 

Aiken's RCA .set wasn't the only sig- 
nificant title released Oct. 14. Chart 
watchers expect that two Columbia 
albums will surpass 150,000, with 
Jagged Edge's ""Hard" projected at 
175,000 and Barbra Streisand's "The 
Movie Album" headed for the range of 
1.50,000-160,000. 

Not everyone, however, is excited by 
the sales uptick. 

One senior distribution executive 
says the recent sales trend is "driven 
by the end of the quarter and everyone 
needing to make their numbers, so 
everyone shipped a lot of new releas- 
es. Catalog sales are still dmvn 10.7%." 

Big releases do not always drive 
industry .sales to greater heights, some 
observers point out. In the past two 
years, the drop in industry sales 
widened in the fourth quarter. 

Despite the onslaught of holiday 
releases, album sales fell 1 .5% in the 
first nine months of 2001 and further 
dropped to 2.9% for the year. In 2002. 
sales were down 10.6% in the first 
nine months and finished down 
10.7% for the year. 
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'Sometimes I Feel I Have To Be 
Perfect All The Time, And I'm Not' 



BY FRED BRONSON 

On Oct. 14. 20()2. Raleigh. N.C.. native Clay /\ikcn trawled the 
\50 miWi to Charlotte to audition for tlie FOX-T\'' series "American 
Idol." One war later to the day. his debut album, "Measure of a Man." 
was released by RCA. 

It's been an incredible journey for Aiken, who will turn 25 Nov. 
30, Much of it has been in public view. 

Aiken failed tlie Clwlotle audition but tried again in Nashville. 
Judges Simon Cowell and Randy Jack.son did not know what to 
make of him. He did not Itxik like a pop star, but he could sing. 

1 le was sent to Hollwood. where he made the top 32. Week 
after week, .Aiken wa.s .safe from elimination, ultimately going up 
against fellow Southerner Ruben Studdard in the grand finale. 

When the results were announced, Studdiird was named the win- 
ner and i\iken the runner-up, but both were awarded recording con- 
tracts. .Aiken's first RCA single. "ThLs Is tlie Nigtit "/'Bridge Over Trou- 
bled Water," sold .393.0(10 copies in its fir,sl week, making it the 
fastest-selling single since Elton John's "Candle in the Wind 1997." 

;\iken has been nominated for two .American Music Awards, 
including the Fan's Choice .Award: has appeared on the covers of 
Rolling Stone and Entertainment Weekly: and has made numer- 
ous appearances on the T\'-talk circuit. 

"American Idol" music arranger Michael Orland .says of .Aiken, 
"I le is so secure in who he is, and that is so endearing. Most per- 
formers strive their whole lives to be that natural. " 

How did you begin the process of recording your 
debut album? 

Al 1 went into the initial meeting about the songs that w'ere 
going to be on the album |feeling| ver>' hesitant. Clive Davis is 
a huge per.son in the industry. Stephen Ferrara, the .A&R per- 
son, and the people from 19 |Management| I was still getting 
used to. I was very quiet as I went in, and I just listened and 
nodded and smiled and let everybody else do the talking. 

I told Clive I was .scared about this meeting, becau.se I had 
heard so many people tell me. "If you get 50')ti of what you want 
onyour first album, you'll be doing well. If you're happy with half 
of it, you're lucky. " So I thought, "He's going to play a bunch of 
stuff that I 'm not happy with, that I'm not going to think is 
appropriate for me. " Aiid I was just really nervous about it. 

I le played nine to 10 songs, and all of them I thought were 
really good. None of them really put me out of my comfort 
zone. They were all things that I thought were radio-friendly, 
and I was really happy So the very first conversation I had in 
the business was a big surprise to me, because 1 was not really 
prepared for being as happy as I wa.s. 

Ql On "American Idol," you proved that you could sing live. 
Bui recording in a studio is a different process. In what ways 
did you have to adjust? 

Al I think the biggest difference between live performance 
and recording is that the microphones you use when you're 
recording are so much more sensitive. It's really a wake-up 
call: "Oh my goodness, Fm not that good!" It picks up every- 
thing you do. 

Ruben and I have talked a number of times about how 
impressed w'e were with people like Stevie Wonder, the 
Temptations, the Supremes and the big groups back in the 
'60s who went in and sang their songs one time through. 
Now we've got this mic and 1 can record my thing and then a 
week later, the band can come in and finish their stuff, and if 
I'm singing a duet, 1 can sing my part and then |fellow 
"American Idol " finalist) Kim l.ocke can come in and do her 
part the ne.\l day. 

Back then, you had to have the band in the room. You had 
to have the entire group in the room, and everybody had to get 
it right in one take, and that's how they did their stuff. I don't 
think that I could do that. 



IheLost 
Word 

A Q&A With Cloy Aiken 



Clay Aiken: Career Highlights 

May 21, 2003: Runner-up on "American Idol" 
lune 2003: First single, "'Hiis Is the Night,"debuts at No. 1 onThc 

Billboard Hot 100 (lune 28 issue) 
September 2003: "This Is the Night7"8ridgc OvcrTroublcd Water" 
enjoys 11th week at No. 1 on Hot 100 Singles Sales chart 
(Sept. 20 issue) 
Oct. 14, 2003: RCA album "Measure of a Man" debuts 



\f. Did you spend a lot of time rehearsing, or did you just 
start recording? 

Al It depended on the producer. Sometimes I was ready to get 
going. Certain .songs I knew wvll enough, so I thought I could just 
go in and sing tliem. I'll jast go in a few times, get the feel of the 
lt^^■ls and the song, and I'll sing it through three times, recording 
Ihem all the entire time, and then about the fourth time, I'm like, 
"I'm ready^ l.et's do this." ,And so I II sing it one or hvo more times 
tlirough. and tlien we'll go back and tlx little things. 

Are you surprised at the depth of devotion your fans have 
demonstrated? 



A. The fans find things out before I do. I'm lucky to have so 
many enthusiastic and passionate fans out there. They're so 
helpful to me. Clearly I'm here today because of them literally 
for voting for me but really for supporting me the entire way 
and bringing the Krispy Kreme donuts to wherever I come, I 
think I should be the Krispy Kreme spoke.sperson. I'm ready! 

Information on you seems to get out quickly. How much 
of that is because of the Internet? 

Al I was at home jin Raleigh] for a day or two really quickly 
in June, and a friend of mine, iVmanda, picked me up at the air- 
port. We went by my old high school, to see some of the teach- 
ers I hadn't .seen since high school, and went by my middle 
school also. Within an hour, not only was it on the Internet 
that ;\manda and 1 w'ere driving around 1-540 in Raleigh in her 
black Jetta. but there were pictures of us at the sch(x)l. They 
were posted on the Internet. 

That's how fast things get around. I mean, |the fans are] 
everywhere, which is great, which is what everyone wants to 
hear — that everywhere you go, there's .somebody who's excited 
about you. But it's ver>' interesting how fast they can get this 
information on air. 

Q I Is there a good side and a bad side to that kind of 
recognition? 

Al There's definitely a bigger good side. The bad side is that 
sometimes 1 feel I have to be perfect all the time, and I'm not 
. . . That's been somewhat complicated for me, becau.se I want 
to make sure that I'm being genuine and being friendly to 
ever>'body, because it's not like me to be rude and ignore some- 
body. If I'm eating dinner, and you come up and say hello, 
that's fine, 

1 was in Charlotte doing something the other day, and the 
waitress was taking our order and the hostess came up and 
said, "You just had to come in at lunchtime, didn't you? " |She| 
hit me with the menu and said, " Sign this. " I was like. "Well, 
right now? " I think it was her way of being funny, but it caught 
me off-guard a little bit. 

Q Z How excited are you about the release of your 
first album? 

Al It s hard to step back from all of this and look at it as an 
outsider looking in. I think I d be more excited if 1 did, but 
you know, I look at things like the Rolling Stone cover, and 
that s a picture of me. It s got words written around it. It s 
hard for me to step out of that and realize that it may be big- 
ger than that. 1 have a hard time stepping out of my skin and 
looking at the picture of me on the cover of [Hillhixird sister 
publication] Airplay Monitor with my album artwork on it 
knowing that"s going to be an album pretty soon. That's going 
to be a tangible thing. Maybe when I gel it in my hand, I'll get 
excited about it. 

Ql Five months have passed since the season finale of 
"American Idol." Are you Hnding that people are able to 
talk about Clay Aiken without mentioning the show in the 
same sentence? 

Al I can never discount the fact that if it weren't for ".Ameri- 
can Idol, " this wouldn't be happening. I signed up for it, I 
asked for it, and it gave it to me. It's not so much the "'.Ameri- 
can Idol" thing that bothers me. but it's the "American Idol" 
runner-up thing. Please don t remind me! 

I d love to be able to establish myself on my own and not 
always be the contestant, Vm not known as a recording artist 
with an album, because 1 don"t have one yet, -So hopefully Ithis 
month] and as we |move into] the new year, it will change. 
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. Malorlndle Action 

Consc.lklatkx.,«>eeco.^ 
omvando»hef tactore 
^^.^singanumberof 

labete to make ihe shin 
to independents. 

. Devil- Of A Time 
His band lust pteyedW 
100 000 in Central ra™, 
'^rfirs.soloalb"m, 
-some Devil," debuted 
aiNo. 2.Whaldnves 
Dave Matthews? 
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the tour in progress. 



the tour in progress. T^*^ lln 

Messina, AEG Live Team ^^^^ 

-rpotlng count. --^r^,^ 



Queen Latifahlnte 
Multi-Faceted Deal 

Queen Utitah has 
signed a mummedla 
deal with production 
company Crea^jeB^ 
terv, promoter AEG Uve 
and Vector Recordings. 

^on^ttdea'^''^^ 
album, 20^«y toy 
televiston special and 

video release. 

■n,e album, due neirt 

summer, will be a cdl«^ 
tion of classic songs pro- 
duced by Aril M^d^_ 
Also collaborating on me 

will be Monica Lynch, 
president olTom- 

m^ Boy Records, and 
:;^McEwen,«s«. 
lor VP/director of A&B 01 
Warner Bros. Records, 
•me album will be on 

Vector, attorney Fr^ 
Davis is shopping me 
Please for distributor. 

The tour is set for fall 
2004,foltowedbyttie 
release of a home v^tteo/ 



he's sold over 5 million albums worldwide 



male debut artist of ' ^ 



2002 returns with his y^tl 
second studio album ,#/ . I 
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you raise me ud^ 
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JOSH'S FIRST WORLD TOUR 

launches in January 2004 and takes 
him to every major U.S. market 

SEATTLE • PORTLAND, OR • SACRAMENTO 

• OAKLAND • LOS ANGELES • SAN DIEGO • 
PHOENIX • SALT LAKE CITY • DENVER • 
MILWAUKEE • MINNEAPOLIS • KANSAS CITY 

• CHICAGO • DETROIT • CLEVELAND • 
BOSTON • PORTLAND. ME -PHIUVDELPHIA • 
WASHINGTON • BALTIMORE • PITTSBURGH. 
NYC • PROVIDENCE • WALLINGFORD • 
CINCINNATI • COLUMBUS - INDIANAPOLIS 

• LOUISVILLE • TAMPA BAY • ATLANTA • 
NASHVILLE • WEST PALM BEACH • MIAMI 




& around the world throughout the spring 



to hear new mush & get all the latest news 

goto joshgroban.com 

management: brian avnei for avncc management 
PRODUCED BY DAVID FOSTER, waiter afanasieff. 
eric mouquet, leo z. and mauro malavasi 

' iiSi UUiV iCilDHUll 



in stores tuesday, november Nth 

I 

hxik for josh on ''good morning amerira" on 11111 and "the view" on 11/13 | 
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